MMHUCTEPCTBO HAYKHU U BBICILIEI'O OBPA30OBAHU ST POCCUMCKOM
OEJIEPALINN
(denepaapbHOE TOCYIaPCTBEHHOE aBTOHOMHOE 00pa30BaTEIIbHOE YUPEKICHHUE BBICIIIETO

_ 00OpasoBaHus _
"CAHKT-IIETEPBYPI'CK1U I'OCYAAPCTBEHHbIMM YHUBEPCUTET
ABPOKOCMMNYECKOI'O ITPUBOPOCTPOEHU A"

Kadenpa Ne 63

YTBEPXIAIO
PykoBoagurens HanpasiieHUs

pod.,1.3.H.,mpod.

(OIDKHOCTB, Y. CTEIICHb, 3BaHUE)

K.B. Jloces

(MHUIMAIBL, hamMuIHs)

(moxmnuce)

«28» mas1 2020

PABOYAS ITPOTPAMMA JUCHUITJINHBI

«MHOCTpaHHBIH A3bIK TPOPECCHOHATHHOTO OOIICHHSDY
(HaumeHoBaHMe AUCIUILINHEI)

Kon nHanpaBnenust moaroToBKu/
CIIELIMAILHOCTH

42.03.01

HaumenoBanue HaIpaBJICHUA

Pexnama u cBsi3U ¢ 00IIECTBEHHOCTHIO
MOJATrOTOBKH/ CHIEIMATbHOCTH

HaumenoBaunue Pexitama 1 cBsA3U ¢ 00ILECTBEHHOCTHIO B COLIMAIILHO-
HaIpaBJIE€HHOCTH MOJINTUIECKOU cdepe
®opma o0yueHHs 3a04Has

Cankr-IlerepOypr— 2020




Jluct cornacoBanust pabouel MporpaMMbl JUCIUTUTUHBL

[Iporpammy cocrasui (a)

JTIOIL., K.ryI. HayK M. A. YuxaHoBa

(OIDKHOCTB, Y4. CTETICHB, 3BAHUE) (moxmucs, 06.05.2020) (MHUTHMATEL, (haMUTHs)

[Tporpamma onoOpena Ha 3aceganuu kadeapst Ne 63

«06» mas 2020 r, mporokos Ne 9

3aBeayrommii kadeapoit Ne 63

K.(.H., 1011 ) M.A. UnxaHoBa
(y4. cTenens, 3BaHue) (moxmucs, 06.05.2020) (MHUTHMATEI, (haMUITHs)
OtserctBenHslii 3a OI1 BO 42.03.01(01)
./
JI.9.H.,J0II. / K.B. Jloces
(OIDKHOCTB, Y4. CTETICHB, 3BAHUE) noamnucs, (06.05.2020) (MHUTHMATEI, (haMUITHs)

3amecTuTenb aekaHa (pakynbprera Neb6 mo MmeToauyeckon pabore

i

JIO011.,K.I1.H., JOII. N.M. EBnoxumMoB

(OIDKHOCTB, Y4. CTETICHB, 3BAHUE) noamnucs, (06.05.2020) (MHUTHMATEI, (haMUITHs)



AHHOTaIU

Jucunmmna «/HOCTpaHHBIM  S3bIK  NMPO(ECCHOHAIBHOTO  OOINEHUs» BXOIUT B
o0pa3oBaTeNpHYI0 MPOrPaMMy BBICIIETO OOpa3OBaHWs [0 HAMpPABICHUIO IMOATOTOBKH/
cneunanbHocTd 42.03.01 «Peknama u cBsi3u ¢ 0011eCTBEHHOCTHIO)» HanpaBieHHOCTH «Peknama u
CBSI3U C OOIIECTBEHHOCTHIO B COLMAIBHO-TIONUTHYECKOU cdepey. JUCHuIumHa peanusyercs
Kadeapoit «Ne63y.

JucuumnirHa HaneneHa Ha (GOpMUPOBAHME Y BBITYCKHUKA CJETYIOIUX KOMITETECHIIHIA:

VYK-4 «CnocobeH ocCymecTBIATh ACTOBYI0 KOMMYHHKALMIO B YCTHOW M HHCbMEHHOU
(dbopMax Ha rocyaapcTBEHHOM si3bike Poccuiickoit denepaiinu 1 HHOCTPaHHOM(BIX) sI3bIKe(axX)»

VYK-5 «CnocobeH BOCIpPHHMMATh MEXKYJIbTYpPHOE pa3HOoOpa3ue o0IiecTBa B
COLIMAJIEHO-UCTOPUYECKOM, 3THIECKOM U (PHIOCO(CKOM KOHTEKCTAX)

OIIK-1 «CnocobeHn co3naBaTh BOCTpPeOOBAaHHBIE OOLIECTBOM M HMHIyCTpHEH
MEIMATeKCThl M (WJIM) MEIHANpOAYKThl, W (WIM) KOMMYHHMKAIIMOHHbIE TMPOAYKTHI B
COOTBETCTBUH C HOPMaMHU PYCCKOTO U MHOCTPAHHOTO S3BIKOB, OCOOCHHOCTSIMU MHBIX 3HAKOBBIX
CHCTEM»

Copneprxkanue JUCHUIUIMHBI OXBAaTBIBAET KPYr BOIPOCOB, CBS3aHHBIX C MPAKTUYECKUM
(dopMHpOBaHKEM S3BIKOBO KOMITETEHIIMM 00y4YaeMbIX, T.. C 00ECIICUeHUEM YPOBHS 3HAHHUH U
YMEHUH, KOTOPBIM MO3BOJMT IOJIb30BATHCSI PYCCKHMM M HMHOCTPAaHHBIM S3BIKOM B pa3IMYHBIX
obnacTsax npohecCHOHANbHON NeATETbHOCTH, HAyYHOU U MpaKTHU4YecKod padore, B OOLICHHUU C
3apyOexHBIMU TTapTHepamu. Hapsay ¢ mpakTH4ecKo# 1eblo, Kype peajin3yeT o0pa3oBaTeIbHbIe
U BOCIIUTATEJbHBIC IIEJH, CIOCOOCTBYS PacIIMPEHUI0 KPYro3opa CTYACHTOB, MOBBIIICHUIO UX
obmeil KynpTypsl M 00pa3oBaHMs, a TakXKe KyJIbTYPbl MBIIUJICHUS W TIOBCEAHEBHOTO U
poheCCUOHATLHOTO OOIIEHNS, BOCIIUTAHUIO TEPIIUMOCTH U YBaKEHUS K JTyXOBHBIM LIEHHOCTSIM
HapOJIOB JIPYTHUX CTPaH.

Jnis peanuzanyu OCHOBHOHM Lenu oOydeHHs! TpeOyeTcsi pelleHHne KOMIUIEKCa yueOHbIX
3aja4, c(hopMyIMpOBAaHHBIX B JAaHHOW INporpaMMe Kak KOHEYHbIe TpeOOBaHHUS K YpPOBHSIM
MOJATOTOBKM, @ UMEHHO: aJICKBATHBIX SI3bIKOBBIX HABBIKOB, 3HAHWE HAIIMOHAJIBHOW KYJIBTYPHI,
YMEHHUE MOJIb30BaThCsl CIOBAPHO-CIIPABOYHOM JIUTEPATYypOi Ha PyCCKOM U MHOCTPAHHOM SI3BIKE,
YMEHHUE OCYLIECTBIIATh CAMOCTOATENbHBIN TBOPUECKUN TIOUCK.

[ToHuMaTh MPAKTUYECKH JTI000€ YCTHOE WM MHCbMEHHOE COOOIIEHUE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, ONUPASACh HA HECKOJIBKO YCTHBIX ¥ MUCbMEHHBIX UCTOYHUKOB.

[IperonaBanyie TUCHMIUIMHBI TPEAyCMaTpPUBAET CleAyioue (opMbl OpraHU3anuu
y4eOHOT0 IMpolecca: MPaKTUIECKHe 3aHATHS U CaMOCTOsITeNIbHas paboTa CTyJeHTa

[TporpaMMoil TUCHMIUIMHBI MPEIyCMOTPEHBI CIEAYIOIINE BHUIbI KOHTPOJS: TEKYIIUH
KOHTPOJIb YCIIEBAEMOCTH, IIPOMEXKYTOUYHAsI aTTecTalus B hopMe 3K3aMeHa.

OOmast TpyZJ0eMKOCTh OCBOCHMS IMCLUUIUIMHBI COCTAaBIAET 7 3a4eTHBIX €IUHMIL, 252
Jaca.

S3bIK 00y4EHUS 10 TUCIUILIMHE PYCCKUI/ aHTTTUICKHA, HEeMEUKUH, PpaHIly3CKHMA.



1. TlepedyeHb MIaHUPYEMBIX PE3yIHTATOB O0yUEHUS IO JTUCIUILTHHE
1.1. llenu npenoaaBaHusl JUCHUTLIUHBI

Llenbro n3yueHus! TUCIUIUIMHBI ABISETCS MOBBIIIEHUE UCXOAHOTO YPOBHS BIIAJACHUS
MHOCTPAaHHBIM S3bIKOM, IOCTUTHYTOT'O Ha MPEbIAYIIEeH CTYyIIeHH 00pa30BaHusl, U OBJIa/ICHUE
CTYACHTaMH HEOOXOJAUMBIM U IOCTaTOYHBIM YPOBHEM KOMMYHUKATUBHON KOMITETEHIIUU /TS
pelIeHHsI COLMATbHO-KOMMYHHUKATUBHBIX 3a/1a4 B PA3JIMYHBIX 00JIACTSIX OBITOBOM, KyJIbTYPHOH,
npodeCCUOHATLHON M HAyYHOH JEATEIIbHOCTH MPHU OOLIEHUHU C 3apyOeKHBIMH MTapTHEPaMHU, a
TaKXke Ui JajbHeHIero caMmooopa3oBaHusl.

[To 3aBepIIEHNIO OCBOCHUS TaHHON JAUCIUILTUHBI 00YYarOIUICs ClI0OCOOEH 1 rOTOB
o0yagaTh CiocOOHOCTHIO CBOOOHO MOIb30BATHCS HHOCTPAHHBIMHU SI3bIKAMH KaK CPEICTBOM
npoeCCUOHATBHOTO OOIEHHsI, 8 TAKXKE BJIAJCTh HAaBBIKAMU ITyOJUYHOM U HAYYHOU peyuu Ha
MHOCTPAHHOM SI3bIKE.

1.2. JlucuumianHa BXOAUT B COCTAaB 00S3aTENIbHON YacTH 00pa30BaTeIbHON MPOTrpaMMbl
BhICIIero obpazoBanus (nainee — OI1 BO).

1.3. TlepedeHb IIIAaHUPYEMBIX PE3YIHTATOB OOYUECHHUS MO TUCIUIUIMHE, COOTHECEHHBIX C
IUTAaHUPYEMBbIMU pe3yiabTaTamMmu ocBoeHus OI1 BO.

B pesynbrate M3ydeHUs AUCHUILTUHBI O0YYaroIUiics MOJDKEH 00JIaAaTh CIEAYIONIMMU
KOMIIETEHIIUSIMU WM UX 4YacTsAMHU. KoMIeTeHIIMM U MHAMKATOPBl X JOCTH)KEHUS IIPUBEJICHBI B
tabmure 1.

Tabnuna 1 — IlepeyeHp KOMIETEHIMN M MHAMKATOPOB MX TOCTHIKECHUS

Kareropus (rpynmna) Kon n Kon n nanmeHnoBanue uHauKaTopa
HAaMMEHOBaHUE
KOMITETeHIIUHI JOCTHKEHHSI KOMIIETEHIIUU
KOMIIETEHIIUHU
YK-4.V.1 YMeTb co31aBaTh Ha pyCCKOM U
WHOCTPAHHOM SI3bIKE TUCbMEHHBIE TEKCThI
HAYYHOTO W O(UIIUAIBHO-/IEJIOBOTO CTHIICH
peun 1o npodecCHOHANTBHBIM BOIIPOCAM;
UCCIIeIOBATh MPOXOXKIECHUE HH(DOpMaIK
0 YIPaBIEHYCCKUM KOMMYHHUKAIIHSIM;
OTIPEIETISATh BHYTPEHHIE KOMMYHUKAIIUU B
OpraHu3allK; IPOU3BOIUTH PEJAKTOPCKYIO
YK-4 Cnocoben U KOPPEKTOPCKYIO IIPABKY TEKCTOB
OCYLIECTBIISITh HAYYHOTO W O(UIIUAIBHO-/IEJIOBOTO CTHIICH
TIEJIOBYIO peuM Ha pyCCKOM U MHOCTPAHHOM SI3BIKE;
KOMMYHHKAITUIO B BIIQ/ICTh MIPUHIUIIAMU (HOPMUPOBAHHUS
YCTHOU U CUCTEMbl KOMMYHUKAIINW; aHATH3UPOBATH
YHuBepcanbHbIe N o
P — MUCBbMEHHOM (hOopMax | CHCTeMy KOMMYHUKAIIMOHHBIX CBSI3CH B
Ha roCyJapCTBEHHOM | OpraHU3aluu
s13pIKe Poccuiickoi VK-4.B.1 BnageTh HaBBIKAMU JIEI0BOrO
Oenepauuu u OOIICHHMS, OCYIIIECTBIIEHUEM YCTHBIMH U
MHOCTPAHHOM(BIX) MUCbMEHHBIMA KOMMYHHKAITUSIMU, B TOM
sI3bIKe(ax) YUCJIE HA UTHOCTPAHHOM SI3BIKE;

IIPEICTABICHUEM IIJIAHOB U PE3YJIbTAaTOB
COOCTBEHHOW M KOMaHAHOM IEATETLHOCTH C
HCI0JIb30BAaHNEM KOMMYHHUKATHUBHBIX
TEXHOJIOTHI; BJaJeeT TEXHOJOTrue
nocTpoeHus 3PPEeKTUBHON KOMMYHHKAIIUN
B OpraHH3aluy; Iepeaaden
npodeccuoHaTbHON HH(pOPMAIUH B
MH(OPMALMOHHO-TEJIEKOMMYHUKAITMOHHBIX




CCTAX; UCIIOJIb30BAHUCM COBPCMCHHBIX
cpeacTB HHPOPMALMOHHO-
KOMMYHHKAIIUOHHBIX TEXHOJIOT U

VK-5.B.1 Biragers aHTIIHIACKUM SI3BIKOM U
JPYTUM UHOCTPAHHBIM SI3BIKOM,

VK-5 Criocoben N
OpFaHI/I3aI_[I/IeI/I HpO,Z[YKTI/IBHOFO

BOCIIPUHHMATh N .
B3aUMOJICUCTBHS B MPOPECCUOHATLHON
MEXKKYJIBTYPHOE
cpelie ¢ y4eTOM HAallMOHAIBHBIX,
pasHooOpasue
ATHOKYJIbTYPHBIX, KOHPECCHOHATBHBIX
VYHuBepcanbHbIe o0riecTna B .
0COOCHHOCTEH; MPEOI0JIEHUEM
KOMITCTCHIIUH COIMAJBHO-
KOMMYHUKaTHBHBIX, 00pa30BaTEIbHBIX,
UCTOPUYECKOM,
ATHUYECKUX, KOHPECCHOHATBHBIX U APYTHX
ITHHCCIOM H 0apbepoB B MPOIIECCE MEKKYIBTYPHOT'O
¢dumnocopcrom PPEpOB B 1P YARIYP
B3aUMOJICHCTBHSL; BBISIBJICHUECM
KOHTEKCTax

pa3zHooOpasus KyJIbTyp B Ipolecce
MEXKYJIbTYPHOT'O B3aUMOJEHCTBHUS

OIIK-1 Cnocoben
CO3/1aBaTh
BOCTpeOOBaHHBIE
00IIecCTBOM U
UHIYCTpUEH
MEIMATEKCThI U
(mm)
MEUANPOIYKTHI, 1
OobmenpodeccuoHanbHbIe | (HITH)
KOMIICTCHITHH KOMMYHUKAI[HOHHBIE
MPOIYKTHI B
COOTBETCTBHUH C
HOpPMaMH PYCCKOTO U
WHOCTPAaHHOTO
SI3BIKOB,
0COOCHHOCTSIMHU
WHBIX 3HAKOBBIX
CHCTEM

OIIK-1.3.1 3HaTh OTAUYUTENIbHbBIC
O0COOCHHOCTH MEIUATEKCTOB, U (WJIH)
MENaNnpOayKTOB, U (WIJIN)
KOMMYHHKAITMOHHBIX MTPOIYKTOB Pa3HBIX
MEMacerMeHTOB U T1aT(Gopm

2. Mecto pucuuiuivgsl B cTpykType Ol
JlucuumuinHa MOKeT 0a3upOBaThCS HA 3HAHUSAX, paHee MPUOOPETEHHBIX 00YYarOIIUMHCS
IIPU U3yYEHHUH CIEIYIOUINX AUCIUILTIH:
— «HHOCTpaHHBIN SI3BIKY,
3HaHus, MOJYYCHHblE NPU HM3YYCHHU MaTepuana JaHHOW JUCHUIUIMHBI, UMEIOT Kak
CaMOCTOSITENIbHOE 3HAUYEHHUE, TaK M MOTYT HCIIOJIb30BaThCS MPH W3YYEHUH BCEX IUCLUIUIMH
yueOHOI1 porpaMMmBbI:

3. OOBeM U TPYIOEMKOCTb JUCIIUILTAHBI
Jlanapie 006 obmeM o0beMe MUCIUIUIMHBI, TPYJAOEMKOCTH OTICIBHBIX BHIOB Y4E€OHOM
paboThI 1O TUCHUIUTHHE (U paclipeie]IeHIe dTOW TPYIOEMKOCTH IO CEMECTpaMm) MPeICTaBICHBI B
tabnure 2.

Tabnuua 2 — O6beM U TPYA0EMKOCTh TUCIUITIIMHbI

Tpy0eMKOCTb 110 CEMECTPAM
Ne6 Ne7

Buz yae6HO# paboTh Bcero

1 2 3 4




Oowan mpyooemKocmp OUCYUNIUHDL, 77950 3/ 108 4/ 144
3E/ ("ac)
U3 nux uacos npaxmuueckoii 0020mosKu
AyoumopHhuie 3auamus, BCEro 4ac. 16 8 8
B TOM YHCIIE:
nekuuu (JI), (vac)
npaktudyeckue/cemunapckue 3anarus  (I13), 16 ] 8
(dac)
naboparopubie padotsl (JIP), (1ac)
KypcoBo#t ipoekT (pabota) (KII, KP), (yac)
9K3aMeH, (4Jac) 9 9
Camocmoamenvnan paboma, Bcero (4ac) 227 100 127
Buo npomesxcymounoit ammecmayuu: 3ayer, OK3.
3auer,
madd. 3ager, osk3amen (3auer, udd. 3auy, 3auer
Dk, ) OK3.

4. CopeprkaHue TUCHUTLIUHBI
4.1. PacmpeneneHue TPyIOEMKOCTH JUCIUILIAHBI IO pa3/ieiaM U BUIAM 3aHSITHI.
Pa3nensl, TeMbl JUCHUTUINHBI U UX TPYAOEMKOCTh PUBEICHBI B TaOIUIE 3.

Tabnuia 3 — Pa3nesnsl, TeMbl JUCHUIUINHBI, HX TPYAOEMKOCTh

Pa3zenbl, TEMBI TUCITUTLIHMHBI Jlexuuu | I3 (C3))  JIP KII CPC
’ (dac) (gac) (gac) (dac) (gac)
Cemectp 6
Pasnen 1. Pexnama. PexnaMubie KOMIIAHUH. 4 50
Paznen 2. Csizu ¢ 06H1c::CTBeHHOCTL}o Kak 4 50
WHCTPYMEHT PEKJIAMHOU JEATEIbHOCTH.
HUroro B cemectpe: 8 100
Cemectp 7

Paznen 3. JlenoBoe nucbMo u Tumbl PR TekcToB 8 127
Hroro B cemectpe: 8 127

Hroro 16 227

4.2. CopaepxaHue pa3/iesioB U TEM JICKIIMOHHBIX 3aHATHH.
Conep:xanue pa3aesioB M TeM JICKIIMOHHBIX 3aHATUN PUBEICHO B Ta0uIie 4.

Tabnuia 4 — ConeprxaHue pa3JeioB U TeM JEKIIMOHHOTO ITUKIIa

Howmep pasgena

Ha3zBanue u conepxanue pas3aeiioB U TEM JEKIIMOHHBIX 3aHATHI

Y4eOHbIM IJIAHOM He NPe1yCMOTPEHO

4.3. Ilpaktuueckue (CeMHUHAPCKUE) 3aHATUS
TeMbl IpaKTHUECKUX 3aHATHHA U UX TPYJOEMKOCTh ITPUBECHBI B TAOIUIIE 5.

Tabnuua 5 — IlpakTuuyeckue 3aHATHS U UX TPYJIOEMKOCTb

N3 uux Ne
Ne | Tewms! mpaktrueckux | @OpMbI IPaKTUYECKUX | TpynOEMKOCTb, |IIPAKTUYECKOM |pa3zieiia
/11 3aHSATUN 3aHATUN (dac) MOJATOTOBKH, | JUCIIHII
(gac) JIMHBI
Cemectp 6
1 | Pexiama. PexitamHbIe Pemenue 4 4 1
KOMITAHUH MPaKTUYECKHX 3a/1a4




2 Cs3u ¢ Pemenne 4 4 2

00I1IECTBEHHOCTBIO MPAKTUYECKHX 337124
KaK HHCTPYMEHT
peKIaMHoi
JIEATEIIbHOCTH.
Cemectp 7

3 JlemoBoe MUCHMO. Pemenne 4 4 3
MIPAKTUYECKHX 33124

4 Twunsr PR TexcToB Pemenne 4 4 3
MPAKTUYECKHX 33724

Bcero 16

4.4. JlaGopaTopHbIE 3aHATHU

Tembl 1a00PaTOPHBIX 3aHATHHI U UX TPYIOEMKOCTh IIPUBEICHBI B TA0IHUIIE 6.

Tabnuua 6 — JlabopaTtopHble 3aHATHSI U MX TPYJIOEMKOCTb

Ne
Ne HaunmeHnoBaHue 1ab0paTopHBIX paboT Tpynoemkocts, | pasiena
/1 (dac) JUCIUTT
JIUHBI
Y4eOHBIM MIIaHOM HE MPETYCMOTPEHO
Bcero

4.5. KypcoBoe mpoeKTUpOoBaHKE/ BHITIOTHEHUE KYPCOBOU PabOTHI

Y4eOHBIM MIIaHOM HE MPETYyCMOTPEHO

4.6. CamocrosTenbHas paboTa 00yJaronuxcs

Buzsl camocTosTensHON paboOThI M €€ TPYIOEMKOCTh NPUBEICHBI B Ta0uIe 7.
Tabnuia 7 — Bunsl caMocTosTeIbHON pabOTHI M €€ TPYAO0EMKOCTh

Bun camocrositensHOM paboTh BEZEO’ Cemectp 6, uac Cemectp 7, uac
1 2 3 4
W3ydenune TeopeTUIecKoro Marepuasia 97 40 57
nuctumnHael (TO)
KypcoBoe npoextuposanue (KII, KP)
PacuetHo-rpaduueckue 3ananus (PI'3)
Brimonuenue pedepara (P)
[ToaroToBka K TEKy1emMy KOHTPOJIIO 25 10 15
ycneBaemoctu (TKY)
Jomamuee 3ananue (/13) 75 35 40
Kontpomasnsie padbots! 3a04ankoB (KP3) 20 10 10
IToaroroBka K mpoOMeXyTOYHOMN 10 5 5
arrectauu (I1A)
Bcero: | 227 100 127




5. IlepeueHnb yueOHO-METOIMYECKOTO 00ECTICYCHHUS
JUTSL CAMOCTOSTEIILHOU Pa0OThI 00YUYAIOIIUXCS IO TUCIUTUTHHE (MOJIYIIO)
Y4eOHO-METOIMYECKHE MaTepHalibl ISl CAMOCTOSTEILHON PabOThl OOYYAIONIUXCS yKa3aHbl B
ma. 7-11.

6. IlepedeHp MeyaTHBIX U 3JIEKTPOHHBIX YUEOHBIX U3/IaHHHA
[TepedyeHpb neUaTHBIX U 3JEKTPOHHBIX Y4eOHBIX U3IaHUH MTPUBEICH B TaOIHIIE 8.
Tabnuna 8— [lepeyeHb MeYaTHBIX U AJICKTPOHHBIX YUEOHBIX U3AAHUI

udp/ KommyecTBo 5K3eMILIIpOB B
P bubmmorpaduyeckas ccplika OUOIMOTEKE
URL anpec

(KpoMme 3IIEKTPOHHBIX K3EMILISIPOB)

bensiera, 1. B. UHOCTpaHHBI s3bIK B chepe
npodecCHoHaTbHON KOMMYHUKAIIWH:
KOMIUICKCHBIC yueOHbIe 3a1anus: YueOHoe
nocobue / bensieBa U.B., Hectepenko E.1O.,
Coporuna T.W., - 3-e u3a., crep. - Mocksa
:®aunTa, 2017. - 132 ¢. ISBN 978-5-9765-
2616-7. - Tekct : anexkTponHbIi. - URL:
https://znanium.com/catalog/product/937882

ITpoxopoBa, A. A. Y3Haiite 6osblie 00
aHrinos3piuHOM Mupe. Learn More About the
English-Speaking World : yueGHOe nocobue /
A. A. TIpoxopoga, 1. C. Pymunckas. - 3-e
u3., crep. - Mocksa : ®JIMHTA, 2020. - 174
c. - ISBN 978-5-9765-2511-5. - Tekcr :
91eKTpoHHbIN. - URL:
https://znanium.com/catalog/product/1150855

I'pumaesa, E. b. Jlen0Boi HHOCTpaHHbIN
a3bIK / I'pumaeBaE.b., MamykoBall. A. -
Kpacnosip.: COVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : 37E€KTPOHHBIN. -
URL:
https://znanium.com/catalog/product/550490

[Tomnos, E. b. IIpodeccuonanbublit
WHOCTPAHHBIN S3bIK: AHTTIMHCKUH A3BIK /
[TorioB E.b. - Mocksa :HUL UHD®PA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Tekcr : anexkTponHsIid. - URL:
https://znanium.com/catalog/product/760140

7. IlepedeHb 3IEKTPOHHBIX 00pa30BaTEIbHBIX PECYPCOB
MH(POPMALMOHHO-TEIIEKOMMYHUKAITMOHHON ceTn «IHTepHeT»
Ilepeuenn JJIEKTPOHHBIX 00pa30BaTEeNbHBIX pecypcoB UH(POPMALIMOHHO-
TEJIEKOMMYHUKAIIMOHHONW ceTH «VHTepHeT», HEOOXOOUMBIX JUIsI OCBOCHHUS JUCHUIUIMHBI
npuBe/eH B Tabiuue 9.

Tabmuma 9 — IlepedeHb AIIEKTPOHHBIX 00pa30BATENbHBIX PECYpCOB HH(POPMAIIMOHHO-
TEJIEKOMMYHUKAUMOHHOU ceTh «HTepHeT»
URL anpec HaunmenoBanue

http://www.alleng.ru/english/ Y4eOHHKH U CIIOBapU




aHTJIMHMCKOT0, HEMELIKOTO B
(bpaHITy3CKOTO SI3bIKOB

http://web-local.rudn.ru/web- ba3nl jaHHEBIX,
local/prep/rj/index.php?id=691&p=117 nH(OPMaIMOHHO-
http://web-local.rudn.ru/web- CIPaBOYHbBIE U TIOUCKOBKIC
local/prep/rj/index.php?id=691&p=8651 CUCTEMBI

http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

www.stufen.de Hemeuxknii 1361k
www.deutsch-als-fremdsprache.de/
http://www.hueber.de/shared/uebungen/schritte/lerner/uebungen

www.onelook.com CripaBOYHbIE CUCTEMBI,
CJIOBApH M SHIMKJIOTICTUH

www.bbce.co.uk BBC Learning English

www.nytimes.com The New York Times

8. IlepeueHb MH(MOPMAITMOHHBIX TEXHOJIOTHI
8.1. Ilepeuenr mpoOrpaMMHOro OOECIEUEHHsI, HCIOJb3YEeMOr0 MpPU OCYIIECTBICHUH
00pa3oBaTeNBFHOr0 MPOIIECca 10 TUCIHUITINHE.
[TepedeHpb UCTIONB3yEMOTr0 IPOrPpaMMHOT0 obecrieueH s npeacTasieH B Tadbauie 10.

Tabnuua 10— Ilepedyens mporpaMMHOTo 00eCTIeYeHHS

Ne i/t HaumenoBanue

He npenycmortpeno

8.2. [lepeuenn WH(GOPMAIIMOHHO-CIIPABOYHBIX CUCTEM,HCII0JIb3YEeMbIX npu
OCYIIECTBIICHUHN 00Pa30BaTEIHHOIO MPOIIECcca MO AUCIUTIINHE

[lepeueHs WCTONB3YyeMBIX HMH(DOPMAIMOHHO-CIIPABOYHBIX CHCTEM TIPEICTABICH B
Tabmmuie 11.

Tabnuua 11— Ilepedens HHGOPMAITMOHHO-CIIPABOYHBIX CUCTEM

Ne i/t HaumenoBauue

He npenycmorpeno

9. MarepuanpHO-TeXHUYECKas 6a3a
CoctaB MarepHalbHO-TEXHHUYECKOW 0a3bl, HEOOXOAUMOW M  OCYIIECTBICHUS
00pa30BaTeNLHOTO MpoIiecca Mo TUCIUILINHE, TPECTaBlIeH B Tabmuiel2.

Tabnuma 12 — CoctaB MaTepraibHO-TEXHIUYECKON 0a3bl

Ne /i1 HaumenoBanue cocTaBHOM 4acTu Howmep ayauropuun
B MaTepHaIbHO-TEXHUUECKOU Oa3bl (Ipr HEOOXOAUMOCTH)
1 | Aynuropus A NpakKTHYECKUX 3aHATHI Aynutopus yKOMIIIEKTOBaHA CHELMATH3HPOBAHHON
KOMHL}OTepHBIﬁ KJ1acc MC6EJ'H>IO, TCXHUYCCKUMU CPECACTBAMU O6yq€HI/I$I,

CITy>KalllIMU JUTS TIPE/ICTaBICHUs yueOHOI
nH(pOpManru OOIBIION ayJUTOPUH

2 Aynutopun 00IIETO TOJIb30BAHUS Aynutopus yKOMIIIEKTOBaHA CHELMATU3HPOBAHHON




(,HJ'IH TPYIIOBBIX U MHAWBUAYAJIbHBIX MC6€J’ILIO, TCXHUYCCKUMU CPEACTBAMU O6y‘l€HI/IH,

KOHCYJBTalUH, TEKYIIET0 KOHTPOJIS U CITy>KaIllMH JUTS IPEIOCTaBICHUS YIeOHON
MIPOMEKYTOUHOH aTTECTALINH) nH(popManyu O0IBLION ayIUTOPHH

3 Bbubnmoteka, Untepuer-kinacc ['YAIT (quis ITomenieHns: yKOMIUIEKTOBAHEI
CaMOCTOSATENIFHOM paboThI) CHEeIMATM3UPOBAaHHON MeOEIIbI0, OCHAIIIEHBI

KOMIIBIOTEPHOU TEXHUKOU C BO3MOKHOCTBIO
HOAKIIFOYCHHS K ceTh «HTepHeT» 1 00ecedeHo
JIOCTYIIOM B 3JICKTPOHHYIO HH(POPMALMOHHO-
oOpazosarenshyto cpeny I'YAIT

10. Ouenounsle cpeacTBa 11 NPOBEACHUS IPOMEXKYTOUHOM aTTeCTalluu
10.1. CocTaB OLIEHOYHBIX CpPEICTBIUIA IPOBEAEHUS NPOMEKYTOUHOW aTTecTaluu
oOydaromuxcs Mo JUCHUIUTHHE IPUBEACH B Tabnuie 13.
Tabnuua 13 — CocTaB OIEHOYHBIX CPEACTB JJIsl IPOBEICHHSI TPOMEKYTOYHOM aTTeCTaIlH

By npomeXyToO4HOM aTTecTaluu IlepedyeHb OLICHOYHBIX CPEACTB
DK3aMeH Cnucok BOMPOCOB K IK3aMEHY.
3auer Cnucok BONpoCoB.

10.2. B kauecTBe KpHUTEpHEB OLECHKH YPOBHSI C(HOPMHPOBAHHOCTH (OCBOCHHMS)
KOMIIETEHIIMH 00y4alomuMucs MpUMEHseTcsl 5-0ajulbHasi IMIKajla OLEHKH CHOPMUPOBAHHOCTH
KOMIIETEHIIN, KoTopas npuBejeHa B Tabuuie 14. B TeueHne cemecTpa MOXKET HCIIOIB30BATHCA
100-6amipHas  mKama — MOAYJIbHO-PEHTHHTOBOM  CHCTEMBl ~ YHHBEpPCHTETa,  IpaBUIIa
HCIIOJIb30BaHUsl KOTOPOM, YCTaHOBJIEHBI COOTBETCTBYIOLIMM JIOKaJIbHBIM HOPMAaTHUBHBIM aKTOM
I'VAIL
Tabnuna 14 —Kpurepuu o1eHKH ypoBHSI cPOPMHUPOBAHHOCTH KOMIETEHIUI

Or1eHKa KOMITETEHITHI

XapakTeprcTrka c(hOpMUPOBAHHBIX KOMITCTEHITUIA
5-0ayuIbHAs IIKaIa P P (op

— o0yuaronuiicss TayOOKO M BCECTOPOHHE YCBOWJI MMPOTPAMMHBII
Marepuan;

— YBEPEHHO, JIOTUYHO, ITOCIEN0BATEIBHO U TPAMOTHO €0 U3J1aracT;

— ONHpasACh Ha 3HAHUS OCHOBHOM W JIOMOJIHUTEIBLHOW JUTEpaTyphl,
TECHO MPUBS3bIBAET YCBOCHHBIC HAYUYHBIE MOJIO0KEHUS C MPAKTUUYECKOMN
NEeSATEeIbHOCTBIO HAITPaBICHUS;

— yMeJ0 000CHOBBIBAET M apTYMEHTUPYET BBIJIBUTAEMBIE UM UJIEH;

— JIelaeT BBIBOJBI U 0000IICHHUS;

— CBOOOJIHO BJIAJICET CUCTEMOM CIIeIUATH3UPOBAHHBIX TOHATHH.

«OTJIMYHO»»
<«GavyTCHO»

— 00yyJaronuiicss TBEPIO YCBOWII MPOTPAMMHBINA MaTepHa, TPaMOTHO U
[0 CYWECTBY H3JaraeT €ro, ONHUPasChb HAa 3HAHUSA OCHOBHOM
JTUTEPaTypHI,

— HE JIONYCKAET CYIIECTBEHHBIX HETOYHOCTEN;

— YBA3BIBAET YCBOCHHBIC 3HAHUS C NPAKTHUYECKOM JESITEIBHOCTHIO
HaIpaBJICHUS;

— apryMEHTUPYET Hay4YHbIE MTOJIOKEHNUS;

— JIelaeT BBIBOJBI U 0000IICHHUS;

— BJIQJICET CUCTEMOM CIEIUAIM3UPOBAHHBIX NOHSITUMH.

«XOpPOLIOo»
<«GavyTCHO»

— 00y4arouuiics yCBOMIJI TOJBKO OCHOBHOM MpPOrpaMMHBIN MaTepual,
[0 CYIIECTBY M3JIaraeT €ro, Onupasch Ha 3HAHUS TOJIBKO OCHOBHOM
JUTEPaTyphl,

— JIOITyCKaeT HeCYIIECTBEHHbIE OIMOKH U HETOYHOCTH;

— UCTIBITHIBAET 3aTPYJHEHUS B IMPAKTHYECKOM NPUMEHEHUH 3HaHUM
HaIpaBJICHUS;

— c1a00 apryMEeHTHPYET Hay4YHbIE MTOJIOKEHHUS,

— 3aTpyaHseTcs B (OPMYIMPOBAHUH BHIBOJIOB U 0000IICHNUH;

— YaCTUYHO BJIAJICET CUCTEMOM CIEUAIU3UPOBAHHBIX MOHITHH.

«yJOBJIETBOPUTEIILHO
«3aUTEHO»




OreHKa KOMITETEHITHI

5-OayuIbHAs IIKaIa

XapakrepucTuka choOpMUPOBAHHBIX KOMIIETEHIIUIHA

«HEYOBJIETBOPUTEILHO»
«HE 3a4TEHO»

— oOyyJaroniics He YCBOWJ 3HAYUTEIBHOM YacTH IPOrpPaMMHOIO
Marepuania,

— JIOTyCKaeT  CYIIECTBEHHbIE  OMMOKM W  HETOYHOCTH  IpH
paccMOTpeHHH pobJIeM B KOHKPETHOM HarpaBJICHUY;

— UCHBITBIBACT TPYIHOCTU B IIPAKTUYECKOM IIPUMEHEHUH 3HAHUN;

— HE MOXKET apryMEHTHPOBATh HAYYHBIE TIOJIOKEHUS;
— He (OPMYJIUPYET BBIBOJAOB M 0000IICHHUI.

10.3. TunoBbsle KOHTPOJIbHBIE 3a/1aHUS WIM UHbIE MaTEPHAIIBI.
Bonpocs! (3agaun) Ais 9K3aMeHa IpeIcTaBiIeHbl B Tabauie 15.

Tabnuma 15 — Bompocs! (3agaun) s 3K3aMeHa

Ne i/t

[lepeuens BonmpocoB (3a1a4) sl IK3aMeHa

Kon
WHMKATOpa

[TonHast 1 TOYHAs MUCbMEHHAs Mepeiaya Ha PyCCKOM SI3BIKE
npodeccroHaTbHO- OPUEHTUPOBAHHOTO TekcTa. O0BbEM TeKcTa
1000-1200 11.3H. Pa3pemiaercs nojab30BaThCs CIIOBAPEM.
Bpewms BeimonHenust — 45 munyT. [IpenyioxeHHbIi
npernoiaBaTeneM (pparMeHT TeKCTa YUTAETCS B Hayajie OTBETa
Ha U Bemyx.

VK-4.V.2

YcrHoe pedepaTuBHOE H3noxkeHne Ha NS conepxanus
po¢eCCHOHATBHO- OPUEHTHPOBAHHOTO TEKCTa 00BEMOM
1800-2000 11.3H. [Tonb30BaThCs CIOBapEM HE pa3peluaeTcs,
BpeMsI BBIMIOJIHEHUS — 15 MUHYT.

VYyactue B CUTYaTHBHO-00YCIIOBIIEHHOM Oecene (6e3 BpeMeHu
Ha MOATOTOBKY).

YK-4.B.1

Texcm 013 nucbMeHHO020 nepesooa
Marketing
By Carol Wilson

Marketing can be defined as human activity which is directed
at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the 18
selling concept. The "selling concept" means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept", on the
contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right

support and communication.
The main principles of marketing are: 1. Determine the

VK-5.B.2




customer groups or segments. 2. Determine their needs. 3.
Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,
influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

Texcm 013 ycCmHO020 U3N0MCeHUSA
'What is the brand?

A brand is a special trade mark, sign, symbol, design of the
product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow
fat-producing plant (MZHK) and chocolate of Krasny
Oktyabr factory and so on. In this case we can speak about
brand loyalty, that is commitment to a particular brand, which
people regularly buy. It takes up to ten years to create a brand
in the West. In Russia it can only take two years. A brand like
Coca-Cola has been around a long time, and dominates the
fizzy drink market in almost every country, outselling local
brands. One of the most successful brands in the world is the
Barbie. Created in 1959, it targeted girls who wanted to have
dolls which were like young women. Barbie has had seventy
five careers — from astronaut to presidential candidate. Her
life cycle never ends. One Barbie is bought every two
seconds.

Texcm ona YCMHO20 U3/10HCEHUA

What is the brand?

A brand is a special trade mark, sign, symbol, design of the product that
distinguishes it from other products. Consumers get used to some brands,
and prefer to buy them. Some people drink only Nescafe, prefer
mayonnaise produced by Moscow fat-producing plant (MZHK) and
chocolate of Krasny Oktyabr factory and so on. In this case we can speak
about brand loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the West. In
Russia it can only take two years. A brand like Coca-Cola has been around
a long time, and dominates the fizzy drink market in almost every country,
outselling local brands. One of the most successful brands in the world is
the Barbie. Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy five careers — from
astronaut to presidential candidate. Her life cycle never ends. One Barbie is
bought every two seconds.

OIIK-1.3.1

Bomnpocs! (3agaun) s 3adera / mudd. 3auera npeacTaBieHsl B Taduuie 16.

Tabnuia 16 — Bonpocs! (3agaun) st 3adera / qudd. 3adera

Ne i/t

[Tepeuens BompocoB (3agayu) ass 3aueta / mud . 3agera

Kon
WHMKATOpa

OBPA3EILL 3AJAHIA HA HAITMCAHUME AEJIOBOI'O
ITNCBMA

VK-4.V.2




Being a PR manager in a company “Milk Productions” selling
dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.
Write the letter following the rules of generating text of this
genre.

KoMnanus BelITyCTHIIa HOBBIN JKypHAJI, IOCBALLEHHBIN
npobiaemMaM cropTa win My3bIku. [Ipennoxure uneun st
PEKIIaMHOM KaMIIaHUU.

[IpunymaiiTe cuTyauuu co CIEAyOMUMU UAMOMaMHU: to put
smth. in a nutshell, to get straight to the point, to put smb. in
the picture, to beat about the bush, etc.

Kakumu kauecTBaMu JOHKEH 0071a1aTh XOPOIITUit
neperoBopiuk? KakoBel qpyrue GpakTopbl, HEOOXOAUMBIE IS
neperoBopos? @opMbl YCTHOTO M MUCBMEHHOTO 00LIeHHUS (e-
mails, interviews): Uto Beibepete Bri? Kakue u3 cnemyronimx
JIEKCUYECKUX €TUHUI] OTHOCATCS K XOPOIIUM
MepPEeroBOPIINKAM, a KaKue K TioxuM: articulate, coherent,
fluent, hesitant, extrovert, sensitive, reserved, responsible, etc.?

YK-4.B.1

Hanwmcats e-mail (351eKTpOHHOE MHCHMO) KOJUIETE B
MHOCTpaHHOU upMe ¢ 6JIaroAapHOCTHIO 32 MIPUEM U YCIICIITHO
NIPOBE/ICHHBIE TIeperoBophl. [Ipuriacure Kosiery npuexaTb K
BaM Ha (pUPMY C OTBETHBIM BU3UTOM. OTOBOPUTE IATHI.

ITocne ciusaHMs ¢ Ipyroy KOMIIAHUEH B BallleM KOJIJICKTUBE
BO3HUKIIM orpeienieHHbIe pobiembl. Hanumure E-mail
JIUPEKTOPY MO NEPCOHATY O MPETEH3USIX COTPYAHUKOB U O TOM,
YTO B pe3yJibTaTe MepeMeH MOHU3UIACh TPOU3BOIUTEILHOCTh
TpyAa, ¥ IOBBICKJICS OTTOK KaJpoB U3 Komnanuu. [Ipusenure
npuMepsl npetreH3ui nepconana. Oowvem- 90-100 croB.

VK-5.B.2

Br1 oTnipaBisieTech Ha 1€JI0BOM CEMUHAP IO YJIYYIIEHUIO
paboThI COTpYIHUKAMH KOMITaHWU. HamuiuTe BameMy
cekperapio E-mail (50-60 croB), B KOTOpoM: a) OOBSICHUTE
NPUYHHY BallIEro OTCYTCTBUSA; 0) COOOLINTE, KOT/1a TOYHO BBI
BEpPHETECH; B) MOAPOOHO HH(DOPMHUPYITE CBOETO CEKpETapsi O
TOM, YTO €My (€i) HaJUIEKUT CIeTaTh BO BPEMS BAIIETO
OTCYTCTBUSI.

OIIK-1.3.1

[lepeyeHnp TeM MJii KypCOBOTO IPOEKTHPOBAHUS/BBIOTHEHUS KypCOBOH pabOTHI
IpeJCTaBIeHbI B TabmuIe 17.
Tabnuua 17 — IlepeueHp TeM sl KYpCOBOTO MPOSKTUPOBAHHUS/BBITIOIHEHUS] KYPCOBOM paboThI

[TpumepHsIi IepeyeHb TeM I KypCOBOT'O IPOSKTHPOBAHUS/BBITIOIHEHUS

Ne n/mt .
KypCOBOH pabOThI
Y4eOHBIM IIJIAHOM HE IPEAYCMOTPEHO
Bonpocel s mpoBeneHHs MPOMEKYTOYHOM aTTeCTallMd B BHJIE TECTHPOBAHUS

npencTaBieHbl B Tabmuie 18.




Tabnuua 18 — IIpumepHbIii mepeueHb BOMPOCOB AJIsl TECTOB

Ne n/mn IIpuMepHBIii IepeYeHb BOIIPOCOB JUIsl TECTOB

He npenycmorpeno

[lepeyeHb TeM KOHTPOJIBHBIX pabOT MO AMCHUIUIMHE OOYYaIOMIMXCS 3a04HOM (OPMBI
oOydeHus1, IpeCTaBICeHbI B Ta0mie 19.

Tabnuma 19 — IlepedeHh KOHTPOIBHBIX pabOT

Ne n/m [lepeyeHb KOHTPOJIBHBIX PadOT

L. I. Welcome to the World of Public Relations.

1.1 Writing as an integral part of the public relations.

The Public Relation Writer. Objectives. Audiences. Channels. Writing Guidelines.
Outlining. Sentences and Paragraphs. Word Length Word Choice. Errors to Avoid.
Spelling. Jargon. Poor Sentence Structure. Wrong Words. “Sound — alike” Words.
Redundancies. Too Many Words. Too Many Numbers. Hype. Bias. Politically
Incorrect Language.

1.2 How to influence people.

Public Opinion. Attitudes and Opinions. Building Public Opinion. Receiver. Media.
Sender. Message. Theories of Communication. Persuasive Writing. Audience Analysis.
Source Credibility. Appeal to Self-Interest. Clarity of the Message. Timing and
Context. Symbols, Slogans and Acronyms. Semantics. Suggestions for Action. Content
and Structure. Surveys and Polls. Examples. Testimonials.

1.3 How to get publicity.

Media Coverage and Barriers to it. What Makes News. Timeliness. Prominence.
Proximity. Significance. Unusualness. Human Interest. Conflict. Newness. Finding
News. Internal News Sources External News Sources. Generating News. The
Creativity Factor. Trend Stories. Special Events. Rallies and Protests. Product
Demonstration. Contests. Personal Appearances.

1.4 Law and Public Relations.

Examples of Legal Problem. Libel and Slander. Invasion of Privacy. Releases for
Advertising and Promotion. Regulations of government Agencies. Copyright Law. Fair
Use and Infringement. Guidelines for Using Copywriter Materials. Trademark Law.
Contract Considerations. Client Contracts. Freelancer Contracts. Facilities Contracts.
Working with Lawyers. Ethics and Professionalism. Additional Exercises.

2. II. Working with the Media

2.1 Media Dependence on Public Relations. 2.2 Public Relations Dependence on the
Media. 2.3 Areas of Friction.

2.4 Effective Media Relations.

2.5 Crisis Communication.

2.6 Tips and Background Materials.

2.7 Meeting the Press.

2.8 Getting on the Editorial Page.

3. III. Advertising
3.1 Advantages and Disadvantages of Advertising. 3.2 Types of Public Relations
Advertising.
3.3 The Basics of a Print Ad.

4. IV. Speakers and Speeches. 4.1 Speakers.

4.2 The Nature of a Speech.

4.3 Semispeeches.

4.4 Speechwriting.




5. Begriff der Offentlichkeitsarbeit

- Definitionen der PR
- PR- Ziele
- PR- Rolle im Unternchmen

6. PR als Kommunikationsinstrument

- Kommunikationspolitik - Marketing und PR
- Marketing- Mix

7. Werbung als Kommunikationsinstrument

- Begriff, Aufgabe der Werbung - Werbeziele
- Bestimmung der Werbeobjekte

8. Bestimmung der Werbemittel

- Auswahl der Werbetrager
- Werbung und Massenmedien
- Werbung im Dienst der Unternehmen

9. Begriff und Bedeutung der Werbung
- Werbeziele - Werbemittel - Werbetréger
10. Werbeobjekte
- Werbebudgets
- Verteilung des Werbebudgets - Kontrolle der Werbeplanung
11. Kommunikation im virtuellen Raum - Internet
- Videokonferenz
- Weltnetz
10.4. Metonuueckue  MaTepuainbl,  ONPEACNAIOIIME  NPOLENYphl  OLEHUBAHUSA

WHINKATOPOB, XapaKTEepH3YIOIIUX OdTambl (HOpMHUpPOBAHUS KOMIIETEHIIMH, COJEpKATCI B
JIOKaJbHBIX HOpMaTuBHBIX akTax ['YAII, pernameHTUpYIOIIUX TMOPSAOK H© MPOUEAYPY
MPOBEJICHUS TEKYIIETO KOHTPOJIS yCIIEBAEMOCTH M MPOMEKYTOYHON aTTEeCTAIlMN O0YYaroIIHXCs
I'VAIL

11. MeTOZ[I/I‘-IeCKI/IC YKa3aHus OJid 06yqa}oumxc;1 110 OCBOCHHIO JUCIUIIIINHBI

11.1. Meronuueckue yka3zaHHUs A OOyYalOMIMXCS MO TMPOXOXKIECHHIO MPAaKTUYECKUX
3aHATUN

[TpakTHdeckoe 3aHATHE SBISETCS OAHOM M3 OCHOBHBIX (hOpM OpraHM3anuu y4eOHOTO
npoliecca, 3aKII0YaoIasicsi B BBIMOJIHEHUH 00YYalOIUMHUCS 1101 PYKOBOJICTBOM IMPETOAaBATEIS
KOMILIEKCAa Y4YEeOHBIX 3aJaHMi C LEJIbI0 YCBOGHHUS HAayYHO-TEOPETUYECKMX OCHOB Y4YeOHOM
JTUCUUIUIMHBL, TPUOOPETEHHSI yMEHUN M HAaBBIKOB, OIBITA TBOPUECKOM JESITEIHHOCTH.

L{enb0 MPaKTUYECKOTO 3aHATHUS U 00YYaroIIerocs sBISETCS MPUBUTHE O0yUYaIOIIMMCS
YMEHUH U HAaBBIKOB IIPAKTUYECKOU IEATEIbHOCTH 110 U3y4aeMOH NUCLIUIUIMHE.

[Tnanupyemble pe3yabTaThl IPH OCBOSHUH 00YUYaIOMIUMCS PAKTUYECKUX 3aHATHIL:

— 3aKperuieHue, yriayOJieHue, pacIlupeHHe M JeTauu3als 3HaHUKA MpHU peIleHUH
KOHKPETHBIX 3aJa4;

— pa3BUTHE I[IO3HABATEJBHBIX CHOCOOHOCTEH, CaMOCTOSITEIBHOCTH  MBIIUICHUS,
TBOPUYECKON aKTUBHOCTH;

— OBJIAJICHHE HOBBIMH METOJAMH M METOJUKAMH M3Y4YECHUS KOHKPETHOH yueOHOM
JUCLMILIIHBL;




— BBIPpAOOTKAa CIOCOOHOCTH JIOTUYECKOTO OCMBICICHHUS TIOMYYEHHBIX 3HAHUW JUIS
BBITTIOJTHEHUS 3aJIaHMI;

— ofecrnieueHre palMOHAILHOTO COYETaHUsl KOJJICKTUBHOM M WHAMBHIYyAIbHOU (Gopm
o0ydeHusl.

TpeGoBaHus K IPOBEJCHUIO MPAKTUYCCKHUX 3aHATUN

B coorBercTBUM C BeQylleW IMIAKTUYECKOM LENBI0 COACPKAHUEM IPAKTUYECKUX
3aHATHH SBJIAETCS pELICHHE pa3HOro poja 3afad, B TOM YHUCIE MPO(eCCHOHAIBHBIX.
[IpakTuyeckue 3aHATHA HANpaBlieHbl Ha (OPMHUPOBAHUE y CTYACHTOB NPOQPECCHOHATBHBIX H
NPAaKTUYECKUX YMEHUH, HEOOXOIMMBIX JUIS M3YYEHHUS MOCIEIYIOIUX Y4YEOHBIX IUCIMILIMH:
BBIIOJIHATh ~ ONpPEJEICHHBIE  JIEHCTBUA, ONepaluu, HEoOXOAWMBIE B  TOCIEIYIOLICH
npoeCCUOHATBHON JEATENbHOCTH (B TpOLIECCe KYpPCOBOTO IPOEKTUPOBAHMS, Y4eOHOU H
MIPOU3BOICTBEHHOM (MTpodecCrOHANBHOM ) MPAaKTUKH, CO3/IaHUs BBITYCKHOW KBaTU(UKAIIMOHHON
paboThI).

Hapsiny ¢ ¢opmupoBaHueM yMEHMH M HaBBIKOB B IPOIECCE MPAKTUYECKUX 3aHITUN
000011120 TCsl, CUCTEMATU3UPYIOTCS, YTIYOJISIOTCS M KOHKPETU3UPYIOTCS TEOPETUUECKUE 3HAHMS,
BbIpa0aThIBAECTCS CHOCOOHOCTh M TOTOBHOCTh HCIOJB30BaTh TEOPETHUYECKHE 3HAHMA Ha
NPaKTUKE, pPa3BUBAIOTCS MHTEIUICKTyaslbHble yMeHHs. Ilpu BbIOOpe conepxkaHus u oObeMa
MPAKTUYECKUX 3aHATHH CIEIyeT UCXOJUTh U3 CIOXHOCTH y4eOHOTOo Marepuana JUis yCBOCHHS,
U3 BHYTPUIIPEAMETHBIX U MEXKIPEIMETHBIX CBSI3€H, U3 3HAUMMOCTH U3Y4YaeMbIX TEOPETHUUECKUX
MOJIOKEHUN JUI TPEACTOSAIIEH NPO(ecCHOHANbHON MAEATENbHOCTH, U3 TOT0, Kakoe MeCTO
3aHMMaeT KOHKpeTHas paboTra B mporecce (HOPMUPOBAHHS IIETOCTHOTO IPEJICTABICHUS O
COJIepKaHNU Y4eOHON AUCIUTTUHBI.

IIpakTrueckue 3aaHusl MOTYT HOCUTD:

- PenponykTuBHBIM XxapakTep: B 3TOM Clydya€ IpU HUX BBIIOJHEHUM CTYJEHTHI
MOJIB3YIOTCA TOAPOOHBIMU HMHCTPYKIHMSIMH, B KOTOPBIX YKa3aHBL: IeJIb paOOThI, MOSCHEHHS
(Teopusi, OCHOBHbIE XapaKTEPUCTUKHU), TOPAJOK BBITOJHEHHUS paOOTHI, TaOIMIIbI, KOHTPOJIBEHBIE
BOIPOCHI, yueOHas U CielabHast JUTEepaTypa;

- YacTHYHO-TIOUCKOBBIA XapakTep: 3T paboThl OTIMYAIOTCA TeM, YTO CTYICHTHI HE
MOJIB3YIOTCA TOJAPOOHBIMUA HMHCTPYKUHUSAMH, UM HE JaH MOPSAO0K BBHIOJHEHUS HEOOXOIUMBIX
neiictBuii. OHU JIOJDKHBI CaMOCTOSITENIBHO BbIOpaTh CHOCOOBI BBIMOJIHEHUS PabOThl MO
MarepuasaM UHCTPYKTUBHOM, CIIPABOYHOU U IPYTOMl JINTEPaTyphI;

- ITouckoBbIi XapakTep: Takue padOThl XapaKTEPU3YIOTCS TEM, YTO CTYAEHTHI JOJDKHBI
PELIUTh HOBYIO /ISl HUX MPOOJIeMy, OUpasich Ha UMEIOLIHECS TEOPETUIECKUE 3HAHMSL.

[Ipy mIaHUPOBAHMM TPAKTHUECKUX 3aHATUH HEOOXOIUMO HAXOAUTh ONTHUMAIbHOE
COOTHOILIEHHE PETPOYKTUBHBIX, YACTUYHO-TIOMCKOBBIX U IOUCKOBBIX paboT, YTOOBI 00ECIIeUnTh
BBICOKUH YPOBEHb MHTEIUIEKTYaJIbHOMN NEATEIBHOCTH.

Ha npakTuueckux 3aHATHIX MOTYT IPUMEHATHCS CleaAyIomue GopMbl pabOTHI:

- OpoHTaNbHAS - BCE CTYACHTHI BHIIIOJIHAIOT OJHY U Ty ke padory;

- I'pynmoBast - ogHa U Ta ke padoTa BBIMOIHACTCSA TPYNIIAMH U3 2-5 YeIOBEK;

- UnpuBuyanbpHas - KaKIblid CTYJEHT BBIIOJIHAET MHANBUIyaIbHOE 3a/1aHNUE.

Pexomennayercss mpoBeJeHME ~ CKBO3HBIX  IPAKTUYECKHMX  paboT Ha  OCHOBE
BHYTPHIIPEIMETHBIX CBSI3€H, KOTJa pe3yibTaThl, NMOJyUYEeHHBIE B OJHON MpakTHYECKOU pabdoTe,
UCTIOJIB3YIOTCS TIPU BBITOJHEHUHN TOCIIEIYIONINX MPAKTUUYECKUX paboT Mo JaHHOM JUCHIUIUIMHE.

Jnst moBbiteHus1 3()(hEKTUBHOCTH MPOBEACHUS MPAKTUYECKHX U CEMUHAPCKUX 3aHATUN
PEKOMEHYIOTCH:

- Pagpabotka pabGoumx  TeTpaaed, NPAKTUKYMOB, Y4YeOHBIX  KOMILJICKTOB,
COIPOBOXKAAKOIIUXCSI METOIUYECKUMU YKa3aHUSMU;

- PazpabGotrka muddepeHUMpOBaHHBIX 3aJaHUH C  Y4YETOM  WHAWBUIYaIbHBIX
ocoOeHHOCTeH 00yuaromuxcs;

- Hcnonp3oBaHue B NpPaKkTUKE TMPEMNOAaBaHUs IOUCKOBBIX pabOT M 3aJaHuil Ha
poOJIeMHOI OCHOBE;




- llpumeHeHHE KOJJIEKTHBHBIX M TPYNNOBBIX (GopM paboOThl, MaKCUMalbHOE
UCTIOJIb30BAHUE HMHIUBUAYAIBHBIX (OPM C LEIbI0 TOBBIMIECHUS OTBETCTBEHHOCTH KaKOTO
CTYZICHTA 32 CAMOCTOSITEIIbHOE BBIIOJIHEHHE MTOJTHOTO 00beMa padoT;

- IlpoBeneHne NPAaKTUUYECKUX 3aHATHI HaA TOBBIIICHHOM YPOBHE TPYIHOCTH C
BKJIIOYCHHEM B HHX 33J1aHUM, CBS3aHHBIX C BBIOOPOM YCJIOBUH BBIIOJHEHUS pPAaOOTHI,
KOHKpETU3allel e, CaMOCTOSTEIbHBIM OTOOPOM HE0OXOAMMOM HH(OPMALUHU, C TMOUCKOM
MHUPOBO33PEHYECKOT0 M HPABCTBEHHOT'O BBIOOpA.

- IlonGop MOTMONHUTENBHBIX 3aaHUM IS CTYJEHTOB, paboTaroumx B Oosee ObICTpOM
Temine, A5 3 PEeKTUBHOTO UCTIOIB30BaHUS BPEMEHH, OTBOJMMOIO HA 3aHATHH U T.1.;

- Pagpaborka 3amaHmMii  JUIA  aBTOMAaTU3MPOBAHHOTO  TECTOBOTO  KOHTPOJIS
MOJTOTOBJICHHOCTHU CTY/ACHTOB K 3aHSATHSIM.

[Topsitok NOArOTOBKY MIPAKTUUECKOTO 3aHATHUS

- U3yuenue TpeboBaHMi POTrpaMMBbl JUCIUTUINHBL,

- ®opMynHMpOBKa LENH U 3a7ja4 IPAKTUYECKOTO 3aHATHUS,

- Pa3paboTka niana npoBeieHUS IPAKTHUECKOTO 3aHATHS,

- O10op conepkaHus MPAKTHUECKOTO 3aHATHs (TI000D 3a/1aHUi, BOIPOCOB),

- OGecnieueHrne MPAKTUYECKOTO 3aHATUSI METOJAWYECKMMHU MaTepHalaMH, TEeXHUYECKHUMU
CpeAcTBaMU 00y4eHus,

- OmnpeneneHue METOAOB, NPUEMOB M CPEACTB MOAJEP)KAHUS HMHTEpEca, BHUMAHMA,
CTUMYJIMPOBAHUS TBOPUECKOTO MBIIIJIEHUS CTYACHTOB,

- MopenupoBaHue NPaKTUUECKOTO 3aHATHUS.

CrpykTypa HpaKkTHYECKUX 3aHATHNA: BCTYIJICHHE IpErojaBaTelis, padoTa CTYACHTOB IO
3aJJaHUAM I[IperojiaBaTelisi, KOTopas TpeOyeT JOMOJHUTENBHBIX pa3bsCHEHUH, COOCTBEHHO
IpaKTUYecKas 4acTb, BKIIOYAIONIAs pa300p KOHKPETHBIX CUTYAIMi, pelIeHHE CUTYallHOHHBIX
3aja4 U T.4. B CTpYKTYypy NpakTUYECKOTO 3aHATHUS JOJDKHBI ObITh BHECEHBI: TEMa 3aHATHSA, LENb
3aHATHSA, IJIaH 3aHATHSA, MaTepHalIbl A1 KOHTPOJIS HCXOJHOTO U KOHEYHOTO YPOBHEHN YCBOCHH,
oOyuJaromas 3agaya.

B cTpykType npakTHUECKOro 3aHATHS TPAAMLMOHHO BBIAEISAIOT CIEAYIOLIUE OSTaIlbl:
OpPraHU3aIlMOHHBIA 3Tam, KOHTPOJIb MCXOJHOTO YpPOBHS 3HaHUH (0OCY)XIEHHE BOIPOCOB,
BO3ZHUKILIUX y CTYJEHTOB IIPU NOJAIOTOBKE K 3aHATHIO; MCXOJIHBIM KOHTPOJIb (TECTBI, OINpPOC,
IIPOBEPKAa IUCBMEHHBIX JOMAIIHMX 3aJaHUuil M T.J.), KOPpPEKUUs 3HAHUH CTYJIEHTOB),
oOyyaromuii stan (MeJarorn4eckuii pacckas, MpeabsBICHHE WHCTPYKUUN I10 BBITOJIHEHUIO
3aJJaHU{, BBITIOJHEHUS METOIUK M Jp.), CaMOCTOsITeNbHas padoTa CTyJEHTOB Ha 3aHATHH,
KOHTpPOJIb KOHEYHOT'O YpPOBHSI YCBOEHHS 3HAHMM, 3aKJIIOUMTENbHBbIN 3Tan. KoHTposb 3HaHuUi
CTYACHTOB, NOJYYCHHBIX Ha NPAKTUYECKOM 3aHITHUH, SBISETCS Hauboyiee OTBETCTBEHHOU
4acTbhIO 3aHATHS, TaK KaK ONPEAEIAET CTENEHb JOCTHKEHUS LIETH.

B 3aBepiieHuM 3aHATUS NPENOJABaTENb PE3IOMUPYET COACpPKAHHUE 3aHATUS, UCIIONIb3YS
ynpouiéHHble (HOpMyJIbl 3alIOMUHAHHS, OTBEYAeT Ha BOIPOCHI, JAET OIEHKY PaOOThI TPYMIIBI,
OTMEYaeT YCHEUIHBIX M HEAOCTATOYHO MOJATOTOBJICHHBIX CTYJIEHTOB, COOOINACT TeMY
CJIEYIOLLETrO 3aHATHUSA, 3a1aeT JOMAILHEE 3aJaHue.

11.2. Meronuueckue yka3aHus A7l 0OyYaOLIUXCS 10 MPOXO0XKIACHUIO CAaMOCTOSITEIbHOM
paboThI

B Xoze BBINOJIHEHUS! CaMOCTOATENbHOM PabOThl, 0OYYaIOUINIiCS BBIOTHAET paboOTy IO
3aJJaHUI0 M TIPU METOJMYECKOM PYKOBOJCTBE INpPENoAaBatTelis, HO 0e3 ero HemocpeiCTBEHHOTO
y4YacTHS.

Jns oOyuarommxcst mo 3a0yHOd (opme OOy4deHHs, CaMOCTOsTeNbHas paboTa MOXKET
BKJIIOYATh B C€0SI KOHTPOJIBHYIO paboTy.

B mporiecce BBINONHEHHUSI CaMOCTOSITENFHOW paboThl, y oOydaromerocst (GopMupyercs
1esecoodpa3Hoe MIaHUpPOBaHKE pabovero BpeMeHH, KOTOPOE MO3BOJISIET UM Pa3BUBATh YMEHHS
Y HaBBIKM B YCBOCHMM M CHUCTEMAaTH3alUH NPUOOpETacMbIX 3HAHHMN, 00ECIeYMBACT BBICOKHMA



YPOBCHb YCICBACMOCTU B NCPUOL] O6y‘ICHI/ISI, NOMOTacT IOJYYHUTb HABBIKU [MOBBIIICHUA
poeCCHOHATBHOTO YPOBHSI.
MeTofUYeCKUMH MaTepuajaMy, HANpPaBJSIOIUMH CaMOCTOSITEJbHYI paboTy
06yYaIoIIKXCS, SIBJSIOTCSA Y4eO0HO-METOJUYECKUHN MaTepHaJl [0 JUCIUILINHE.
HCOGXOI[I/IMI:IMI/I yCJIOBUSAMU U1 CaMOCTOSITECIIbHOM paGOTBI CTYACHTOB SABJIAIOTCA
CIIe Ty IOIIye:

1. MOTHUBAIHS CAMOCTOSITEIBHON paboThI

2. MO3TAIHOE [UIAHUPOBAHUE CAMOCTOATEIBHOM PabOThI

3. HaJIMYME€ U JIOCTYHMHOCTh HEOOXOAMMOTO Y4eOHO-METOAMYECKOTO |
CIPaBOYHOI'O MaTepHaa,

4. KOHCYJIbTAI[HIOHHAsI TOMOIIIb MIPETo1aBaTes;

5. cucreMa PEryJIsIPHOTO KOHTPOJIS Ka4yecTBa BBITTOJIHEHHOM

CaMOCTOSITEIbHON PaOOTHI.

IIpoBepka KOHTpOJII KayecTBa BBHIMOJIHEHHOW CaMOCTOSTENIBHOW paboThl CTyAeHTa
OCYIIECTBIISIETCS IIyTEM IIPOBENEHUS KOHTPOJBHBIX ONpPOCOB M TecToB. Kpome »3toro,
UCTIONB3YeTCs Takasi (hopMa KOHTPOJIS, KaK OTYET 110 MOAYIIIO.

Kontpons camocTosTenbHOM pabOTBl  CTYJEHTOB OCYIIECTBIISETCS MOCPEICTBOM
NPOBEPKH HWHAMBUAYaJIbHBIX 3a7aHuid. KOHTpONb caMOCTOATENbHOM paboThl CTYAEHTOB
PEKOMEHAYETCS IPOBOIUTH MOCIIE U3YUECHHUS KaXKIOT0 pasiena yueOHOM mporpaMmel.

PexoMeHganum 1o OpraHu3anuy caMoCTOSATEIbHOM
AesITeJIbHOCTH CTYACHTOB

D¢ dexTnBHOCT O0YUSHHS BO MHOTOM 3aBUCHUT OT NMPAaBHJILHON OpraHU3aIlH
CaMOCTOSITENIbHOU paboThI CTYAeHTOB. CaMocTOsITeIbHAS padoTa CTYIEHTOB UMeeT 0000IIeHHO-
IIOBTOPUTEIILHBIN, TPEHUPOBOYHBINA U KOHTPOJIBHBIN XapakKTep.

CryneHTaM npezsiaraercs BHIIOIHEHUE CISAYIOMNX BUIOB CAMOCTOSATEIbHOM PabOTHI:

1) Urenue u nepeBoj TEKCTOB Pa3IUUHbBIX )KAHPOB COTJIACHO TEMATUKE, COCTaBICHUE
TEMATUYECKOTO TJIOCCAPHS IO IPOUYUTAHHOMY TEKCTY.
Onucanue mMocIeI0BaTEILHOCTA ACHCTBUNA CTYIEHTOB.

o HeonHoKpaTHO poYMUTaTh TEKCT BCIIyX, OTPA0OTAaTh TEXHUKY UYTEHUS.

o OOpatuTh BHUIMaHUE HA YTEHHE TPYAHBIX CJIOB (IIOCJIE TEKCTOB YaCTO
YKa3bIBAIOTCSl TPYAHBIE CJIOBA C TPAHCKPUIILIUEN).

o IlepeBecTH TEKCT € aHITIMICKOIO fA3bIKa HA PyCCKUU. B citydae 3aTpyaHeHus

YCTHOTO MIEPEBO/Ia CTYACHTaM PEKOMEHAYETCS EPEBECTH TEKCT MUCbMEHHO, YTO TIO3BOJIUT B
KJIacce BHECTH HEKOTOphIE KOPPEKTUBHI. PeKOMeH TyeTcsl 171l IepeBOa UCTIONb30BATh
OJTHOSI3BIYHBIC U JIBYSI3bIYHBIC CIIOBAPH.

2) KoMMeHTHpOBaHUE JIEKCUKO-IPaMMaTH4YECKOro MaTepuaina Tekcta. CTyaeHTbI
JOJDKHBI YMETh OOBSCHATH Ha aHTIIMICKOM sI3bIKE 3HAUCHUE (3HAYCHMUS)
CJIOB/BBIPAYKEHUI/KOHCTPYKIMHA U IPUBOIUTH TPUMEPHI.

3) BrinonHenue pa3inuuHOro pojia TPEHUPOBOYHBIX YIPAKHEHUM 110 3aKPETICHUIO
TEMATUYECKOM JIEKCUKH.

Onucanye Nocnea0BaTeILHOCTH ASHCTBHI CTYICHTOB:

Jlexcuueckue ynpaXHEHUs BHIIOJIHIIOTCS MUCBbMEHHO B paboueil Tetpaau. [locie
MPOBEPKHU YIPAKHEHUN B Ay IUTOPUH CTYJICHTBI TOTOBSAT YTEHHE EPEBOAHBIX YIIPAKHEHUH C
JINCTA.

4) BpinosHEHHE Pa3IUYHOTO POJa KOMMYHUKATUBHBIX YIIPAXKHEHUHN 0 3aKPEILIICHUIO
TEMaTUYECKOU JIEKCUKHU.
Onucanue mMociIeI0BaTEILHOCTHA ACHCTBUNA CTYIEHTOB:




CryneHTaM peKOMEHyeTCsl CHavalla 3anucaTb KOMMYHUKAaTUBHOE BbICKa3bIBaHUE (OTBET
Ha BOIPOC, NIepecKa3 TEKCTa, U Jp.) B MUCBMEHHOH QopMe, 3aTeM 0TpadoTaTh 3TO BHICKa3bIBAaHUE
B YCTHOU opMe. MOKHO PEKOMEHIOBATh CTYICHTaM 3allMChIBAaTh CBOM OTBET JOMa Ha
MarHuTo()OH ¢ ero MOCIeAYIONIIUM MPOCITyIINBAHUEM.

5) Ilpu moAroToBKe nepeckasa TeKcTa 0OpaTUTh BHUMAHUE HA CTPYKTYPUPOBAHUE
(BBIOENNUTD YaCTH, TJIABHYIO MJICIO U IVIABHBIX NIEPCOHAXKEH, BHICKA3aTh CBOIO TOUKY 3PEHMUS).

6) BrinmonHeHNe KOHTPOIBHBIX PA0OT (IUKTAHTOB, JEKCHUECKUX U TPAMMATHUECKUX
TECTOB).

11.3. Meronuueckue YyKa3aHus s OOYYaIOUIMXCS 1O TPOXOXKIECHUIO TEKYIIEro
KOHTPOJISI yCIIEBAEMOCTH.

Texkymuil KOHTPOJIb YCIEBAEMOCTH IIPEAYCMAaTpUBAECT KOHTPOJb KauyecTBAa 3HAHUM
00yyYaromuxcs, OCYIIECTBISIEMOTO B TEYEHHUE CEMECTpa C IIeNbI0 OLECHUBAHUS XO/a OCBOCHUS
JUCLUIUINHBL.

['maBHOE yCIIOBHE YCHEHNIHOCTH B OCBOGHMH Y4YEOHOW AMCLMIUIMHBI - CHCTEMAaTUYECKHE
3aHATHA. [ TONMHOrO NOHMMAHUS M3y4aeMOIro MaTepuaja CIeAyeT 3a7aBaThb BOMPOCHI
HETIOCPEACTBEHHO HA MPAKTUYECKUX 3aHATHUSAX, YTOObI HE OCTaBIIATH MPOOETOB B M3y4YCHUH. 32
JONOJIHUTEIBHBIMU  Pa3bsCHEHUSIMA M PEKOMEHAALMSIMU CTYJCHT MOXET oOparatbes K
IIPENOABATENIO BO BPEMsI KOHCYJIbTAIUM.

1 Complete these sentences about brands and products with the missing word.

1. 1 Thel our consumers have of the brand is one of youth, life and
excitement!

2. 2 T’veinvited all the journalists to the product 1 next month.

3. 3 What we need is a well-known tennis player to e our new range of

leisure wear.

4. 4 You simply can’t change the n of the brand after fifty years!

5. 5 James Bond films are great for product p — especially luxury goods.

6. 6 We can expect a product | of about five years on this model.

7. 7 The danger with putting our name on other products and brand s is
that the brand loses value.

8. 8 The brand | of our customers is incredible. Some of them wear

18

nothing but a product with our name on it.
9 Here’s our brochure with the new r of products for next year.
10 Coca-cola is an example of global brand a . There isn’t a country that

doesn’t know what a coke is.
Each phrase contains a mistake. Write the phrase correctly.

15/ 21.21 How do you feel to this idea?

22.22 How do you think of the proposal?




23.23 What’s you opinion?

0
24.24 I’m not thinking it’s a good idea. ‘
25.25 I’m agree with you.
26.26 Absolutely! I think it so too.
27.27 I think we should to do it.
28. 28 How about find someone else for the job?

0

29.29 I know what do you mean.

30.30 I’m afraid but I can’t agree.

Read the article and decide if these statements are true or false.

British companies are failing to spend money on modernising their businesses.
Large numbers of companies have invested in new IT equipment.

The press have reported on many unsuccessful projects.

LS took over Calcot.

LS recently took over its rival.

Bilton’s is a successful partnership.

Small and medium-sized businesses need to negotiate better.

Parts-2-go and Delkon are working closely together.

16
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Changes in business operations

By Alan Rodger

British companies are investing huge amounts of money in making changes to their traditional
business practices. The main aims behind this investment are to increase the quality of
services provided, while reducing prices.

19

The demand for available and skilled IT resources in the UK is so great that many customer
services companies have decided to outsource contracts to low-cost countries, such as India, in
order to meet this demand.

So, what are the challenges and opportunities that outsourcing presents? There have been many
newspaper stories of failed projects and broken-down relationships between customers and the
service companies who have outsourced contracts. Probably the most famous of these stories
was LS, who had agreed a ten-year deal to provide services for Tilkin. This ended earlier this
year, when LS was replaced by Calcot. However, it was not all bad news and LS behaved
professionally and helped to ensure the successful takeover of the service by its rival, so the only
problems reported were minor ones.

The main goal of investing in outsourcing is to improve the quality of customer services, and to
lower the cost of operations at the same time. One example of a successful outsourcing
partnership is Bilton’s. Almost two years ago the company started outsourcing services to a
consortium of companies. The deal with the consortium is for five years. Payments are made to




the consortium if it reaches its targets — it has to deliver a two percent improvement in customer
satisfaction annually.

There are huge opportunities for small and medium-sized businesses to make savings by using
shared services. For instance, organisations with similar requirements can negotiate to use the
same service provider. This would mean that the costs for each company would be reduced
through savings of scale. This is the model behind a deal recently announced for a joint venture
between Parts-2-go and Delkon.

Partnerships are great opportunities to show what can be achieved with open minds, shared
interests, and a commitment to better and cheaper services. Perhaps the experience of the past
can actually help make changes for the future.

(from The Financial Times)
GLOSSARY

consortium, noun, sing. a combination of two or more large international companies, which join together
for a special _common purpose.

Some of the underlined phrases in the telephone conversation below contain errors. Find and correct them. If]
a phrase is correct, put a tick in the space next to that line.

Bob: Good morning. Easy electrics.
Alexis: Hello. I’d like speaking with Bob Baker, please

39

Bob: Bob Baker speaking.
Alexis: Oh, hello. My name’s Alexis Draper

40

We’ve got a meeting on Wednesday, but I’'m afraid something’s come to.

Bob: No problem. How if Thursday?

Alexis: Sorry, I can’t make it then. Could we meet on Friday
at eleven?

Bob: That’s OK to me.

Alexis: Good. So I'll see you on Friday. 45

Bob: OK then, Bye.
Alexis: Bye.




C

41

Complete the conversation using the sentences (a—e).

20

Woman: Hello Boris. Nice to see you again.
Man:

Woman: 48

Man:

Woman: Oh yes. Maxlite manufactures bags, doesn’t it?

Man:

Woman:

Man: Thanks very much — I will.

1. a) I’'m working there at the moment. Let me give you my card. Give me a call when
you are in London next.

b) Not too bad, thanks. Where are you working these days?

¢) I’'m with Maxlite. I'm in the sales department.

d) You too! How are you?

e) That’s right. We’ve got branches throughout the UK, so I’'m hoping to work in
London at some point.

ol

17

A You have received the following e-mail. Write a short reply (40 to 50 words). Include
the following points:

o thank Mandy for the invitation
o explain that you are not available for the meeting as you are on a course
e accept the lunch invitation and arrange a time and date




Paul Healey Subject:
Project Meeting Dear Paul

I just wanted to check you’re available for the project meeting on December 19 at 14.30. Do
you fancy lunch sometime next week? We could go to Brown’s, the new place in the town
centre perhaps? I’ve attached a copy of their menu.

Mandy

Read Part 1 of the article. Match the headings (a—e) to the paragraphs (11-15). Write the
letter in the space provided.

a) Good publicity for companies

b) Growing importance of ethical business
c) CSR in the transport sector

d) Helping to attract and keep employees
e) Ethics in a variety of sectors

MRS

18 Read Part 2 of the article on the following page and complete the gaps (16-20) with the
missing sentences (a—e).

21

Corporate Social Responsibility: an issue for recruits
By Mike Scott

11

Climate change, human rights and child labour. A few years ago,
companies would have found these issues irrelevant. However, as the world has become better
informed, companies have had to take more account of their non- financial impact on society
and corporate social responsibility (CSR) has become crucial to a company’s success.

12

But do graduates pay any attention to this — and is it having any effect
on the career choices they make? Peter Davies, deputy chief executive of Business in the
Community, the UK charity that aims to improve the company’s impact on society, says that
commitment to CSR does help companies attract new recruits. ‘Companies seen to be managing
aspects of corporate responsibility are able to retain and recruit better staff.’

13

Sectors at the forefront of CSR ‘are those addressing global issues
such as human rights, poverty and HIV/Aids, some of the big issues in society,” Professor
Warhurst of Warwick Business School says. ‘Those are the attractive employers. They’re
exciting, they’re doing something completely different — and they’re the ones in the press.’

14

She gives the example of the logistics sector as one that has welcomed
the challenges of ethical business. ‘Many train, freight and air services — among them DHL and
FedEx — are helping hurricane victims in the Caribbean. TPG, the Dutch logistics group, invests




heavily in the World Food Programme and has introduced a staff volunteering programme.’

15

Different types of companies are having to face different issues, she
says, ‘Retail companies are there on ethical supply chain management, oil and mining
companies are getting there on land rights, etc, while companies are working on environmental
issues.’

a) So, on the one hand there is a group who want to feel that something is being done.
b) This might be ethical investment or environmental consultancy, for instance.

¢) That made them think much more deeply about what they wanted from a job.

d) They’re faced with a big pay package, a glamorous company with lots about CSR.
e) Only time will tell if interest in business ethics will continue to increase.

MRS

The effort is worthwhile, she believes. ‘People think of companies doing these things as better
companies and might choose them over others.’

Anne-Marie Martin, director of the University of London careers service, agrees, but says that
for many the interest in CSR ‘started in the last recession, when students saw their twenty-
three.

students, though, ‘won’t touch particular areas because they are not socially responsible.
These students do think quite deeply about this. They’re very serious about things like the

arms trade, the tobacco industry, the third world and green issues. 8

On the other there are also those who are just interested in money.’

Over recent years there has certainly been a huge growth in careers in areas related to CSR.
parents being made redundant.
Corporate scandals such as Enron and Anderson also made students look twice at some high-
flying financial careers, but Ms Martin says ‘They’re generally aged twenty-one to

In addition, a recent survey reported that, among new

employees, the qualities employees most value in a company are
clear vision and ethical values.

You’re not going to look too hard at it.” Some

(From The Financial Times)

You work for a PR consultancy. You have been asked to write a press release for the
19/Bright sparks Supermarket chain. Use the notes you made during a recent meeting with
the company. Write 120 to 140 words.

11.4. Meronuueckue ykazaHus JUIs 0Oy4aromUXcs MO MPOXOXKACHUIO MPOMEKYTOYHOH
aTTeCcTalluu.

[TpomexxyTounass  arrectanusi  OOydyaloOIIMXCsl — IpEAyCMaTpuUBaeT  OLEHHBAHUE
MIPOMEKYTOUYHBIX U OKOHYATEJIbHBIX PE3yJbTaTOB 00ydeHus no aucuuruinHe. OHa BKIIOYAET B
ceost:

— D9K3aMeH — ¢opMma OIECHKH 3HaHWH, MOJYYEHHbIX OOydalomMMcs B Ipolecce
M3y4YeHUs] BCeH MUCLUIUIMHBI UM €€ YaCTH, HABBIKOB CaMOCTOSITEIbHON pabOThl, CIIOCOOHOCTH
INPUMEHSTh MX JUIsl PEUICHMs] NPAaKTHMYECKHUX 3ajady. ODK3aMEH, KaK IpPaBWJIO, MPOBOJIUTCS B
NEpUOJ SK3aMEHAIlMOHHOM CECCHMM W 3aBEpIIAETCA AaTTECTAllMOHHON OLEHKON «OTIMYHOY,
«XOpOILOY», «YAOBIETBOPUTEIBHOY, HEYIOBIETBOPUTEIBHO.



— 1uddepeHIMpOBaHHBI 3aueT — 3T0 ¢opMa OLEHKH 3HAHHUH, IOJy4YeHHBIX
00yYaromuMcs NMPH U3YYEHUH TUCIMIUIMHBI, IPU BBIOJHEHUH KYypPCOBBIX MPOEKTOB, KYPCOBBIX
paboT, HAyYHO-UCCIIEI0BATEIBCKUX PabOT U MPOXOKACHNUHU MPAKTHK C aTTECTAMOHHON OLIEHKOM
«OTIIUYHOY, «XOPOILIOY, «yTOBIECTBOPUTEIHHOY, KHEYIOBICTBOPUTEIHHOM.

I[Tpu moaroToBKe K aTTeCTallly CleayeT He TOJIBKO pa3o0paThesi B MaTtepuaie, HO MorpoOoBaTh,
HE TMOAINIAIbIBAS B KOHCIEKTHl WM Y4eOHHKH, M3JIOKUTh MUCBMEHHO HamOojee CyIIeCTBEHHbIC
TIOHSTHSL, YTBEPKICHUS, (POPMYIIBI 10 KAKIOMY pa3zeiny MpOrpaMMbl, COCTABUTh IIaH-KOHCIIEKTHI
OTBETOB Ha 3K3aMEHAIIMOHHBIE BOIIPOCHL.

Ha sx3amene B mpoliecce MOATOTOBKM K OTBETY MpPEXIE, YeM NPHCTYNUTh K MOIPOOHOMY
M3JI0KEHUIO OTBETa Ha BOIPOC, CIEIYeT COCTaBUTH (MMCHbMEHHO WJIM YCTHO) IUIaH MPEACTOSILErO
OTBETA.



Jluct BHECEHUSsI U3MEHEHUH B pabouylo MPOrpaMMy JUCHUTUTHHBL

[ata BHEceHUs
W3MCHEHHH U
JIOTIOJTHEHUH.

Iloanucek BHeCIIETO
W3MCHCHMS

ConaeprxaHre U3BMEHEHUM U JTOTIOTHEHUH

Hata u No

MPOTOKOJIA
3acemaHus
Kadeapsl
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