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AHHOTaUA

Juctunmza «Oco0eHHOCTH MHOCTPaHHOM JIeKcukH B cepe HayuHoro PR u pexmambi»
BXOAMT B 00pa30BaTENIbHYIO IPOrpaMMy BBICIIET0 00pa30BaHUs — IPOrpaMMy MarucTpaTypsl IO
HaNpaBJIeHUIO MOAroToBKY/ crierranbHocTH 42.04.01 «Peknama u cBSI3U ¢ OOIIECTBEHHOCTHIO »
HarnpaBlIeHHOCTH «PeknaMa M CBsI3U ¢ OOLIECTBEHHOCTBIO B c(pepe COLMaNbHBIX MHHOBALUN».
Jucuumnmna peanusyetcs kadeapoii «Ne63».

JlucuunuinHa HaiesleHa Ha () OpMHUPOBAHUE Y BBIITYCKHUKA CIEIYIOIUX KOMIIETCHIIUMI:

VYK-4 «CrnocobeH mpUMEHSTh COBPEMEHHbIE KOMMYHUKATHUBHBIE TEXHOJOTHMH, B TOM
YuCJI€ Ha WHOCTPAaHHOM(BIX) s3bIKe(ax), I aKaJIeMUYeCKOoro u Mpo¢heCcCHOHATHHOTO
B3aUMOJCUCTBUSA»

OIIK-1 «CmocobeH IIaHUpOBaTh, OPraHW30BBIBATH W KOOPJAMHHPOBATH IPOIECC
CO3J1aHMs BOCTPEOOBAaHHBIX OOIIECTBOM M MHyCTpUEH MEIUATEKCTOB U (UJIM) MEAUANIPOAYKTOB,
U (UIM) KOMMYHMKALIMOHHBIX HPOAYKTOB, OTCJIEKUBaThb M YYHUTbIBATh HM3MEHEHUE HOPM
PYCCKOTO ¥ MHOCTPAHHOTO SI3bIKOB, 0COOEHHOCTEH MHBIX 3HAKOBBIX CHCTEM)

OIIK-3 «CnocobeH aHamM3UpOBaTh MHOTOOOpasWe JOCTHKCHWH OTEUYECTBEHHOUW |
MHUPOBOH KyJbTYpbl B IIPOLIECCE CO3AAHUS MEIUATEKCTOB M (MJIM) MEIUANPOLYKTOB, U (WIJIH)
KOMMYHHMKAIMOHHBIX IIPOAYKTOB)»

OIIK-5 «Cnocoben s OpUHATHS TNPO(ECCHOHAIBHBIX PpEIICHUH aHaIW3UPOBAThH
aKTyaJIbHbIC TCHICHIUHU PAa3BUTHS MEIMAKOMMYHHUKALIMOHHBIX CUCTEM PETUOHA, CTPaHbl U MUPA,
UCXOJIS U3 MOJUTHYECKUX U SKOHOMMYECKMX MEXaHW3MOB UX (D)YHKIIMOHHUPOBAHUS, IPABOBBIX U
TUYECKUX HOPM PETyJIUPOBAHUS»

ConepkaHue AWCIMIUIMHBI OXBAaTBIBACT KPYT BOIIPOCOB, CBSI3AHHBIX C HPAKTHYECKHM
(opMHpOBaHUEM SI3BIKOBOM KOMIIETEHIMH O00y4YaeMBbIX, T.€. ¢ 00ecCreueHueM YPOBHS 3HAHHUH U
YMEHHH, KOTOPBIA IMO3BOJIUT MOJB30BAaThCS PYCCKMM W HWHOCTPAHHBIM S3BIKOM B Pa3IWYHBIX
o0macTsax npoecCHOHANBHOM eATEIbHOCTH, HAYYHOM M MPaKTHYECKO paboTe, B OOLIEHUH C
3apyOeXHBIMU MapTHepamMH. Hapsiy ¢ mpakTH4IecKOH LeNbIo, Kype pealn3yeT 00pa3oBaTebHbIC
U BOCIIUTATEIbHBIC LIEJH, CHOCOOCTBYS PAaCUIMPEHHIO KPYro3opa CTYACHTOB, MOBBIIICHUIO HX
o0meil KymnbTypbl W O0pa3oBaHHs, a TakXkKe KyJIbTYpbl MBIIIICHUS W TIOBCETHEBHOTO U
npo¢eCCHOHATBLHOTO OOIICHNUS, BOCIIUTAHUIO TEPIUMOCTH U YBaKEHHSI K TyXOBHBIM IICHHOCTSAM
HapOJIOB IPYTUX CTpaH.

Jlnst peanu3anuy OCHOBHOM 1enu oOyueHHsl TpeOyeTcsl pelleHHe KOMIUIEKCa y4eOHBIX
3a1a4, chopMyIMpOBaHHBIX B JAaHHOH HpOrpaMMe Kak KOHEYHbIE TpeOOBaHMS K YPOBHIM
MOJATOTOBKM, @ UMEHHO: a/ICKBATHBIX SI3bIKOBBIX HABBIKOB, 3HAHWE HAIIMOHAJIBHOW KYJBTYpHI,
YMEHHE TI0JIb30BaThCS CIIOBAPHO-CIPABOYHON JIMTEPATYPOil Ha PyCCKOM M MHOCTPAHHOM SI3BIKE,
YMEHHUE OCYLIECTBISATh CAMOCTOSTEIbHbIN TBOPYECKHUA MOUCK.

[IperonaBanrie MUCHMIUIMHBI TPEAYCMAaTPUBAET CleAyioue (OpMbl OpraHU3aluu
y4eOHOT0 MpoLecca: MPAKTUYECKHE 3aHATHUS, CAMOCTOATENbHAs padoTa CTyIEHTOB.

[TporpamMmmoit  AMCHUIUIMHBI TPEIYCMOTPEHBI CIEAYIONIUE BUIBI KOHTPOJS: TEKYIIUI
KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUHAS aTTecTalus B hopMe IK3aMeHa.

OO6miast TpyJ0EMKOCTh OCBOCHHS IUCITUIUIMHBI COCTaBIIsIeT 4 3a4eTHBIX €IWHUIBI, 144
Jaca.

SI3pIK 00y4EHUS 1O TUCIMILIMHE PYCCKUI/HEMEIKUI/ (hpaHIly3CKII/aHT THHCKHA.



1. TlepedyeHb muaHUPYyEMBIX pe3yIbTAaTOB OOYUEHHUS MO TUCIUIUINHE

BocnurarenbHas:
- opMHupoBaHUE YBAKEHUS K A3BIKY U KYJbType HOCUTENEH SA3bIKa;
- BOCITUTAaHUE KOMMYHHUKA0EIBHOCTH B OOIICHUH C JIEJIOBBIMU MMAPTHEPAMU;
- BOCIIUTAHUE aKTUBHOCTHU B PEILIEHUN KOMMYHUKATUBHBIX U MO3HABATEIbHO-TIOMCKOBBIX 33/1aY;
- mpuoOIIeHNEe K CaMOCTOSTEIFHOMY BBHITIOJHEHHWIO 3aJaHuii, paboTe CO CHpaBOYHOU
JUTEpaTypoit, 3apyOe HbIMU UCTOUYHUKAMU HHGOPMAIUH.
PazBuBaromas:
- pa3BHUTHE S3BIKOBBIX CIIOCOOHOCTEW W YCTOWYMBOIO MHTEpPEca K HM3YyUYEHHI0 PYCCKOro U
WHOCTPAHHOTO S3bIKA;
- pa3BUTHE TOTPEOHOCTH B CaMOOOPa30BaHUH;
- Pa3BHTHE WHTEIIEKTYyILHBIX CIOCOOHOCTEH (MaMsTh, MBIIICHUE, SIMOITUH | T.1.);
- pa3BuTHe 00IIeydeOHBIX YMEHHH (paboTa ¢ y4eOHBIM MaTepraaoM, CIIPAaBOYHOMN JIUTEPATYpOHd,
CJIOBapeM).
[IpakTnueckas:
- (dopmupoBaHNE KOMMYHUKATUBHBIX YMEHHH ¥ pPEUYEBHIX HABBIKOB,
M03HABATEIbHO-KOMMYHHUKATUBHbIE TOTPEOHOCTH CTYIEHTOB;
- 00yudeHue OOILICHNIO B KOHTEKCTE AUAJI0ra KyJIbTyp;
- 00yuyeHHe dTUKE JUCKYCCUOHHOTO OOIIEHUS M 3TUKE MEXIINYHOCTHOTO OOILIEHUS;
- (QopmMupoBaHHE YMEHUU aHAIM3UPOBATH W CPABHUBATH CBEACHHS M (AKThI POJHOU U
MHOSI3bIYHOM KYJIBTYPHI.

1.1. JlucuumiuHa BXOAMUT B COCTaB 005A3aTEIbHOM YacTH 00pa30BaTeNbHON MPOrpaMMbl
BhICIIeTO oOpasoBanus (nanee — OIT BO).

1.2. TlepedeHb MIaHUPYEMBIX PE3yIbTATOB OOYUCHHS 11O JUCIUILINHE, COOTHECEHHBIX C
MJIaHUpyeMbIMH pe3ysibTaTamMu ocBoeHus: OI1 BO.

B pesynbrare m3ydeHus AWCHUILTUHBI OOyYAIOIMIUKCA AOHKEH 00JaJaTh CIeIyHOIIHMH
KOMIETEHIMSIMHU WM UX YacTAMH. KoMIEeTeHIIMY U UHIMKATOPHI UX JTOCTHXKEHUS TPUBEICHBI B

00€eCeUYnBaKOIINX

tabimue 1.

Ta6mmma 1 — IlepedeHb KOMIIETCHIIMI ¥ MHAUKATOPOB WX JIOCTHKEHUS

Kareropus (rpymnna)

Kox u HanmenoBanue

KOI[ 1 HAUMCHOBAHHC MHAHUKATOPa

KOMIETEHINH KOMIIETEHIINH JOCTHKEHHS] KOMIIETEHIIUU
YK-4 Cnocoben
IpUMEHATH coBpeMeHHble | YK-4.3.1 3HaTh npaBuia u
KOMMYHHUKATHBHbIE 3aKOHOMEPHOCTH JIMYHOM U JI€JI0BOI
TEXHOJIOTMH, B TOM YUCJIE | YCTHOM M MMCbMEHHOMN
YHuBepcanbHbIe
Ha UHOCTPAHHOM(BIX) KOMMYHUKAlLUH; COBPEMEHHBIE
KOMITETEHIINH

si3pIKe(ax), A
aKaJeMHYeCKOTro U

KOMMYHHKATHUBHBIE TEXHOJIOTHH Ha
PYCCKOM M MHOCTPaHHOM(BIX)

O6menpodeccruoHaabHbIe
KOMIICTCHIINU

poeCCHOHAIBHOTO s3bIKe(ax)

B3aUMOJICVICTBHUSI

OIIK-1 Cnocoben OIIK-1.Y.1 ymeTs ynpaBisiTh
IUIAHUPOBATb, MPOLIECCOM MOATOTOBKH

OpPTaHU30BBIBATH U
KOOpPAMHHUPOBATH MPOIIECC
CO3J1aHUs BOCTPEOOBAaHHBIX
00111eCTBOM U UHIyCTpUEH
MEIUATEKCTOB U (MJIN)
MEIUATIPOTYKTOB, U (WJIH)
KOMMYHHKAITHOHHBIX
MPOAYKTOB, OTCICKUBATH U
YYUTHIBATh H3MEHEHHE
HOPM PYCCKOTO U

BOCTPEOOBAHHBIX WHyCTPHUEH
pEeKJIaMBbl U CBSI3€H C
OOIIECTBEHHOCTHIO TEKCTOB U (WJIN)
WHBIX KOMMYHHUKaIIMOHHBIX
MPOJYKTOB C yU4E€TOM U3MEHECHUN
HOPM PYCCKOTO (HHOCTPAaHHOTO)
SI3BIKOB U OCOOCHHOCTEH MHBIX
3HAKOBBIX CHCTEM

OIIK-1.B.1 Bnanetrh TEXHOJIOTUSIMHU
MIPOM3BOJICTBA MEIUATEKCTOB U




I/IHOCTpaHHOI‘O SA3BIKOB,
0COOEHHOCTEN MHBIX
3HAKOBBIX CUCTEM

OCHOBAaMHM MCHEC/I’KMCHTA B
HHIYCTPUH PEKJIAMBI U CBSI3€H C
00LIECTBEHHOCTHIO

Ob6memnpodeccnoHanbHBIE
KOMITCTCHIHH

OIIK-3 Cnocoben
aHAJTM3UPOBATh
MHOT000pa3ue
NOCTH)KEHUN
OTEYECTBEHHOW U MUPOBOM
KYJIbTYpBI B TIpOIIECCE
CO3/IaHUS METUATEKCTOB U
(wy11) MeIUaTpoIyKTOB, U
(M) KOMMYHUKAIIMOHHBIX
IPOIYKTOB

OIIK-3.VY.1 ymeTh aHanU3UpOBaTh U
HCIIOJIb30BATh JOCTHKCHHS
OTEYECTBEHHON U MUPOBOM KYJIBTYPbI
MIPH MOATOTOBKE TEKCTOB PEKJIAMBI U
CBsI3€H C OOIIECTBEHHOCTHIO U (HMJTH)
pa3paboTKe U peaan3alui HHbIX
KOMMYHHKAIIUOHHBIX MTPOIYKTOB
OIIK-3.B.1 BnageTh HaBBIKOM
MHTEPIIPETAIMH ONbITa 3apyOEKHbIX
Y OTEYECTBEHHBIX aBTOPOB MPHU
pean3anu KOMMYHHUKAIIMOHHBIX
cTparerui

Ob6memnpodeccnoHanbHBIE
KOMITCTCHITHH

OIIK-5 CnocobeHn misg
PUHSITHS
poQeCCHOHATBHBIX
peleHui aHaIu3upOBaTh
aKTyaJIbHbIE TeHJCHINH
pa3BUTUS
MeIMaKOMMYHHUKAIIMOHHBIX
CUCTEM pPETHOHA, CTPAHBI U
MUpa, UCXOMS U3
MOJIUTUYECKUX U
SKOHOMMYECKUX
MEXaHU3MOB UX
GyHKIIMOHUPOBAHUS,
MIPABOBBIX U ATHYECKHUX
HOPM pPEryJUpOBaHUs

OIIK-5.V.1 ymers npu NpUHATAN
npoeCCHOHATBHBIX PEIICHH IO
MOJTOTOBKE TEKCTOB PEKIaMBbl U
CBsI3€H C OOIIECTBEHHOCTHIO U (HMJTH)
pa3paboTKe U peanr3alui HHbIX
KOMMYHHUKAIIHOHHBIX TPOAYKTOB
MCTIOJIb30BATh BBISABICHHbIC
TEH/ICHITUH Pa3BUTHS
MEMaKOMMYHUKAIIMOHHBIX CHCTEM
pEeruoHa, CTpaHbl U MUpa

2. Mecro aucuumuinHabl B cTpykType OIl

JucuumnirHa MOKeT 0a3upoBaThCsl HAa 3HAHUAX, paHee MPUOOPETEHHBIX 00YYarOIIUMUCS
IPU U3YUYEHHUH CIEAYIOUINX JUCIHUILINH:
—  «COBpEMEHHBIN PYCCKUUN A3BIKY,
— «MHOCTpaHHBIN 3BIK (MPOGECCHOHATBHBIN ).
3HaHUs, MOJYYCHHbIE NPU HM3YYCHHUH MaTepuana JaHHOW JWUCHUIUIMHBI, UMEIOT Kak
CaMOCTOSITeNIbHOE 3HAYE€HUE, TaK U UCTIONb3YIOTCS IIPU U3YyUEHUU JAPYTUX JTUCIUILINH!

— «Konupaltunry,

— «Paobora ¢ PR-Texcramm».

3. O0BeM H TPyAO0EMKOCTh TACIUILTAHBI
Jlanubple 00 o0memM oO0beMe AUCHUILUIMHBI, TPYIOEMKOCTH OTAEIbHBIX BHIOB Y4eOHOMH
paboThI O AUCUUILINHE (M paclpeaeeHne 3TON TPYyJOEMKOCTH [0 ceMecTpaM) IPeACTaBIECHbI B

tabnwuie 2.
Ta6mmia 2 — O6beM U TPYJOEMKOCTh JUCITUTITUHBI
TpynoemMkocTh Mo
Bun yaebHoli paboThl Bcero ceMecTpam
Neo2
1 2 3
Oouwan mpyooemMKocmp oucyunaunsl, | 4/ 144 4/ 144




3E/ (4ac)

U3 nux uacoe npaxmuuecxoﬁ n0020MoeKu

AyoumopHhusle 3anamus, BCEro vac. 34 34

B TOM YHCJIC:

nexkuuu (JI), (gac)

npakTuueckue/cemunapckue 3ansatus (113),

34 34

(dac)

nabopaTtopHbie paboTs (JIP), (uac)

KypcoBoii mpoekT (pabota) (KII, KP), (uac)

’K3aMeH, (Jac) 54 54
CamocmosamenvHnas paboma, Bcero (4ac) 56 56
Buo npomesxcymounoii ammecmayuu: 3a4er,
mudd. 3auget, sx3ameH (3auer, Judd. 3au, OK3. OK3.
DK3.*%*)

s o
IIpumedanue:  KaHIUAATCKHI SK3aMEH

4. ConepxaHue JUCHUTUTUHBI
4.1. PacnpeneneHue TpyJOEMKOCTH AUCUUIUIAHBI [0 pa3fiesiaM U BUJaM 3aHATHIA.
Pa3nensl, TeMbl IUCIUTIINHBI U KX TPYAOEMKOCTh MPUBEICHBI B TAOIUIE 3.

Ta6mmia 3 — Paznensl, TEMbI TUCIMIUIMHBI, UX TPYJIOEMKOCTh

Paznenpl, TeMbI TUCTIMITITHHEL Jlexuan | 113 (C3)| - JIP KII CPC
’ (qac) (qac) (qac) (qac) (qac)
Cemectp 2

Pasgen 1. TexcT kak 00BEKT CTHJIMCTUYECKOIO
aHanu3a u e;[mvmua MacCOBBIX MAapKETUHTOBBIX 4 9
KOMMYHUKAIIHM, €r0 OCHOBHBIC XapaKTEPUCTUKHU.
JloJ1st HTHOSI3EIYHOMN JIEKCHKH.

Pazgen 2.
Jlexcuieckrne 0COOCHHOCTH PEKIIAMHBIX TEKCTOB. 6 9
CpaBHUTEIBHBIN aHAIN3 PEKIIAMHBIX TEKCTOB,
CO3IaHHBIX Ha PYCCKOM M aHIJIMHCKOM SI3BIKE.

Paznen 3. [IpuyuHbl KCMIONIB30BAaHUS HHOS3BIYHOM 6

JIEKCUKHU B pekiaMHbIX U PR-TekcTax. OyHKIus 9

WHOSA3BIYHOM JIEKCUKH B peKJIaMHbIX U PR-Tekcrax.

Pazgen 4. OcobenHoCTH CTHIIS peKiIaMHBIX 1 PR- 6 10

TEKCTOB C YY€TOM JOJU UHOS3BIYHOM JIEKCHUKHU.

Paznen 5. Pexnamueiii 1 PR-TekcT Kak 11e10CTHOE 6

pedeBoe npousBeieHne. PeakTnpoBanue peKiIaMHbBIX U 10

PR-TekcToB. BapuaHThl 3aMEHbI HHOS3BIYHON JIEKCUKHU.

Paznen 6. OcHOBHBIC BUBI OMIMOOK, HAPYIITAFOIIAX 6

KOMMYHHKATHBHYIO 3Q()EKTUBHOCTD PEKJIAMHBIX U 9

PR-tekcToB.

Hroro B cemectpe: 34 56
Hroro 0 34 0 0 56

[lpakTHueckas TOATOTOBKA 3aKJIIOYAaeTCd B  HEMOCPEICTBEHHOM  BBINTOJHEHUH
Oo0y4yaromMMHUCS  ONpPENEeNeHHBIX  TPYAOBBIX  (QYHKIMH, CBA3aHHBIX C  Oy;ymien
npodeccnoHaIbHON AEATETLHOCTHIO.

4.2. CopaepxkaHue pa3IeNioB U TEM JICKIIMOHHBIX 3aHITHI.
Copep:xanne pa3elioB U TeM JICKIIMOHHBIX 3aHITHI MPUBEACHO B Ta0HIIE 4.




Ta6mmma 4 — ConepxaHue pas3

JCJI0B U TEM JICKIIMOHHOT'O ITHUKJIAa

Howmep paznena

Ha3Banue u copeprxanue pa3aeinoB U TeM JEKITMOHHBIX 3aHATHHA

Y4eOHBIM IJIAHOM He NPeyCMOTPEHO

4.3. Ilpaktuueckue (CEMHUHAPCKUE) 3aHATUS

TeMmbl mpakTUUECKUX 3aHATHIA U UX TPYJOEMKOCTb IPUBEICHBI B TAOIUIIE 5.

Ta6mmma 5 — [IpakTudeckue 3aHsITH U UX TPYI0EMKOCTh

W3 Hux Ne
Ne | Tewmbr npaktrnueckux | POpMbI NPaKTUUYECKUX | TPyHOEMKOCTb, |IPAKTUYECKOU [pasielia
/11 3aHATHI 3aHATUH (gac) MOATOTOBKH, | IACIIMII
(dac) JINHBI
Cemectp 2
Bcero 34
4.4. JlabopaTopHBbIE 3aHATHS
Tewmpl 1abopaTOPHBIX 3aHATUN U UX TPYAOEMKOCTh MPUBECHBI B TAOIUIIE 6.
Ta6mmia 6 — JlabopaTtopHbIe 3aHITHS U X TPYI0EMKOCTh
N3 Hux No
Ne TpymoeMKOCTbh, | MpaKTUYECKOM | pa3aenna
HaunmenoBanue 1abopaTopHbIX paboT pyA - | TP pasit
/11 (qac) MOJATOTOBKH, | JHCIIHAI
(gac) JIVHBI

VY4eOHbIM MJIaHOM HE MPEIyCMOTPEHO

Bcero

4.5. KypcoBoe npoeKkTupoBaHue/ BHIIOJTHEHUE KypPCOBOH PabOThI
Y4eOHBIM MJIAaHOM HE PEAYCMOTPEHO

4.6. CamocrosrenbHas paboTa 00y4aronxcs
Buasl camocTosITenbHOM paboOThI M €€ TPYI0EMKOCTh MPUBEICHBI B TaOIHIIE 7.

Tabnuna 7 — Buibl caMoCTOATEIbHOM paboThI U €€ TPYJ0EMKOCTh

. Bcero, | Cemectp 2,
Bun camocrositenbHOM paboThI
Jac Jac
1 2 3
W3ydenue TeopeTHYECKOro MaTepuaa
20 20
nucuurinHbl (TO)
Kypcosoe npoekruposanue (KII, KP)
Pacuetno-rpaduueckue 3aganus (PI'3)
Brimonnenue pedepara (P)
[TonroroBka K TeKymemMy KOHTPOJIIIO 3 3
ycneBaemoctu (TKY)
Jomamnee 3ananue (/13) 30 30
KonTtposbabIe paboThl 3a09HUKOB (KP3)
[ToaroroBka K NpoMeKyTOUHOU 3 3




arrecranuu (ITA)

Bcero: 56 56

5. TlepeyeHb yueOHO-METOAMYECKOTO OOECTICUCHUS
JUISL CAMOCTOSITEITLHON PabOThl 00YUYaIOIIUXCS 110 AUCITUTUTHHE (MOIYJTIO)

Y4eOHO-METOAMYECKNE MaTepHaIbl ISl CAMOCTOSTEIBHON paboThl OOYJArOIIHUXCS yKa3aHbI B
na. 7-11.

6. IlepedyeHb EYATHBIX M DJIEKTPOHHBIX YUCOHBIX M3TaHUI
[lepedyeHpb neYaTHBIX U SJEKTPOHHBIX YUEOHBIX M3/1aHU MpHUBEIeH B TadIuIIe 8.
Ta6ymia 8— IlepeueHb MeYaTHBIX U JICKTPOHHBIX YICOHBIX H3JaHUN

Komiuectso
9K3EMILTIPOB B
Mudp/ bubnuorpaduyeckas oubnmioTexe
URL anpec CCBITKA (kpome
AIIEKTPOHHBIX
IK3EMIUTSIPOB)

https://znanium.com/catalog/product/1042162 | I'abapeena, H.B.
MHos3b1YHAs JIEKCUKA B
PYCCKOM $I3BIKE HOBEMILIETO
nepuoa : MoHorpadus /
H.B. I'abnpeesa, A.B.
AreeBa, A.P.
Tumupraneea. — 3-€ U3,
crep. — Mocksa :
OJIMHTA, 2019. — 328 c.

https://znanium.com/catalog/product/1150871 | PedepupoBanue : coOopHuK
3aJaHui U yIpaKHeHUH /
coct. K. 1. Cannukoga. - 2-
€ u3j., crep. - Mockaa :
®JIMHTA, 2020. - 117 c.

https://znanium.com/catalog/product/1149096 | 3epkuna, H. H. UcTopus u
taitHa? History or mystery? :
y4eOHO-METOIMUECKOe
nocoOue 1o aHrJIMHCKOMY
s3piKy / H. H. 3epkuHa. - 3-¢
u3a., crep. - Mockaa :
®JIMHTA, 2020. - 26 c.

https://znanium.com/catalog/product/1150917 | daneesa, M. 1O.
dopmMmupoBaHUE
JUHTBOKOMMYHHUKATHBHOU
KyJIbTYpBI OOIICHUS B
OousHece : yueOHOe mocooue
/ M. }O. ®aneesa. - 3-e u3m.,
crep. - Mocksa : @JIMHTA,
2020. -
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7. IlepeueHb 3IMEKTPOHHBIX 00Pa30BaTEIBHBIX PECYPCOB
MH()OPMALMOHHO-TEIEKOMMYHUKAMOHHON ceTn «IHTepHeT»
Ilepeuenn 3JIEKTPOHHBIX 00pa3oBaTeNbHBIX pecypcoB UH(OPMALIMOHHO-
TEJIEKOMMYHUKAIMOHHON ceTh «VHTepHeT», HEOOXOOUMBIX JUIsI OCBOECHUS TUCLMIUIMHBI
npuBeseH B Tabnuue 9.

Tabmuma 9 — IlepedeHp DJIIEKTPOHHBIX O0pa30BaTENBHBIX PECYpPCOB HMH(POPMAIMOHHO-
TEJICKOMMYHUKAIIMOHHOU ceTH « HTepHeT

URL anpec HaumenoBanue
http://www.alleng.ru/english/ Y4eOHHUKY U CIIOBapU aHIJIMHCKOT0, HEMELKOTO 1

(paHIy3CKOTO S3bIKOB

http://web-local.rudn.ru/web- ba3el nanHbIX, ”HPOPMAIIMOHHO-CTIPABOYHBIC U
local/prep/rj/index.php?id=691&p=117 | MOUCKOBBIC CUCTEMBI
http://web-local.rudn.ru/web-
local/prep/rj/index.php?id=691&p=8651
http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

www.onelook.com CrpaBoYHBIE CHCTEMBI, CJIOBAPH U SHIIUKIIONCTUN

8. IlepeueHb MH(OPMAITOHHBIX TEXHOJIOTUI
8.1. Ilepeuenp mpoOrpaMMHOTO OOECIEUEHHUs, HCIOIb3YEMOTrO TMPU OCYIIECTBICHUH
00pa30BaTeNLHOTO MpoIiecca MO AUCIUIIINHE.
[TepedyeHs UCIOIB3yeMOro MPOrPaMMHOTO OOECTICYeHHS TIpeicTaBiieH B Taduie 10.

Tabmuua 10— Ilepedenb NporpaMMHOTO 00ECTICYSHHUS

Ne i/t HaumenoBanue

He npenycmotpeno

8.2. Ilepeuenp MH(OPMALMOHHO-CITPABOYHBIX CUCTEM,UCII0JIb3YEMBIX npu
OCYIIIECTBIIEHIH 00pa30BaTEILHOTO MpOoIiecca Mo AUCIUITIIHNHE

[lepeyeHp HCMONB3yeMBIX HH(POPMALMOHHO-CIIPABOYHBIX CHUCTEM NPEACTABICH B
Tabymue 11.

Tabmuua 11— Ilepedyenr HHPOPMALMOHHO-CIPABOYHBIX CUCTEM

Ne i/t Haumenosanue

He npenycmorpeno

9. MarepuaiabHO-TeXHUYECKas 0a3a
CoctaB  MaTepUaIbHO-TEXHUYECKOH 0a3bl, HEOOXOOUMOW Uil  OCYIIECTBIICHUS
00pa3oBaTeNLHOTO MpoIiecca 10 AUCIUILTHHE, IPEACTaBIeH B Ta0muie 2.

Tabmuna 12 — CoctaB MaTeprallbHO-TEXHIUUECKOH 0a3bl

Ne HanmenoBaHue cocTaBHOM 4acTu Howmep aynuropun
/T MaTepUaTbHO-TEXHUYECKON Oa3bl (ipu HEOOXOTUMOCTH )




1 | Ayauropust [U1sl IPAaKTUUECKUX 3aHITHH Aypuropust
KommnbrorepHslii knacc YKOMIIIEKTOBAHA
CIIEHUAIM3UPOBAHHON
MeOeIbIo,
TE€XHUYECKUMHU
cpencTBamMu OOy4eHHS,
CIIy>KaIllUMU 17151
IpeCTaBICHUs
y4ebHo# nHpopMaIu
O0NbLION ayUTOPUH

2 | Ayautopun o0IIero mojiab30BaHUs Aypuropust
(U1t TPYNIIOBBIX U MHAWBUAYAIbHBIX KOHCYJIbTAllUH, TEKYIIETO YKOMILIEKTOBAHA
KOHTPOJISI U TPOMEXKYTOYHOM aTTECTaI1H) CIIEIMATH3HPOBAHHOI
MeOeIbIo,
TE€XHUYECKUMHU

cpencTBamMu OOy4eHHS,
CITY)KaIMU JUTST
NIPEOCTaBICHUS
y4eOHo# nHpopMaIu
O0JIbLION ayUTOPUH

3 bubmuoreka, Untepuer-knacc I'YAII (st camocTosTenbHON ITomermenus
paboThI) YKOMIUIEKTOBAHBI
ClielIMaIu3upOBaHHON

MeOEebI0, OCHAILEHEI
KOMIBIOTEPHOH
TEXHUKOU ¢
BO3MOKHOCTBIO
MOJIKJIFOUEHUS K CETH
«nTepuer» u
00€eCIeYeHo T0CTyIIOM
B DJIEKTPOHHYIO
nH(pOpMaIMOHHO-
00pa3oBaTeNbHYI0
cpeny 'YAII

10. OueHouHbIe CpeACTBa ISl IPOBEICHUS TPOMEKYTOUHOU aTTECTAllUN
10.1. CocTtaB OLIEHOYHBIX CpPEACTBIUISL IPOBEJIEHUS TMPOMEXKYTOUHOM aTTECTALUU
00yyJaronuxcs mo TUCIUILIUHE TTPUBEIeH B Tabnwuie 13.
Tabmuua 13 — CocTaB OIEHOYHBIX CPEACTB JJISl MPOBEJICHHSI TPOMEKYTOYHOM aTTeCTaIlH

Bug npoMeXyTOUHOM aTtTecTaluu [lepedeHb OIIEHOYHBIX CPEJICTB
DK3aMeH Cnucok BOIpoCcoB K IK3aMEHY;
DK3aMeHAIMOHHbIE OUJICTHI;
3amaum;
TecTEl.




10.2. B kadecTBe KpHUTEPHUEB OILEHKH YpPOBHA CHOPMUPOBAHHOCTH (OCBOCHHS)
KOMIIETEHIINH O00yYaloUMMHCA MPUMEHseTCs 5-0ajuibHas IIKaja OLEHKU C(HOPMHUPOBAHHOCTU
KOMITETCHIINM, KOTOpas NMpuBeneHa B Tadymie 14. B TedeHne cemecTpa MOXKET MCIOJIb30BATHCS

100-0amnpHas  1uKana

MOJAYJIBHO-PEUTUHIOBOM ~ CHUCTEMBl  YHUBEpPCUTETa,  IpaBUIA

HCITIOJIb30BaHHUA KOTOpOfI, YCTAHOBJICHBI COOTBCTCTBYIOIIHMM JIOKaJIbHBIM HOPMATHBHBIM aKTOM

I'VAIL

Ta6mmma 14 —Kpurepun orieHk# ypoBHs chOPMHPOBAHHOCTH KOMITCTCHITUNA

OreHKa KOMITETEHINHI

5-0aiuIbHAas IKaIa

XapakTepucTrka c(hOpMUPOBAHHBIX KOMITCTCHITUIA

— oOyyaronuiicss TJIyOOKO W BCECTOPOHHE YCBOMJ IPOTPaMMHBII
MaTepHa;

— YBEPEHHO, JIOTHYHO, TIOCIIEJOBATEIFHO M TPAMOTHO €r0 U3JIaraer;

— ONMpasich Ha 3HAHUS OCHOBHOW W JONOJHUTEIBHOH IJUTEPaTypBhl,

«OTJIMIHO» o
GATTCHOY TECHO MPUBS3bIBAET YCBOCHHBIC HAYUYHBIEC MOJIO0KEHUS C MPAKTUUYECKOU
JIEATEIIbHOCTHIO HAIIPaBJICHHUS;
— yMesio 000CHOBBIBAET U aPTYMEHTHUPYET BBIIBUTAEMbIE UM HJICH;
— JIeJIaeT BBIBOJIBI U 000OIIECHMS;
— CBOOOJTHO BJIAJICET CHCTEMOM CIICIMAIN3UPOBAHHBIX TOHSITHIA.
— oOyyJaronuics TBEpI0 YCBOMII MPOTPAMMHBIN MaTepuai, TPaMOTHO U
M0 CYUIECTBY H3JaraeT €ro, ONHpPasCh HAa 3HAHUS OCHOBHOMU
JUTEPATYPHI;
XODOLLIOY — HE JIOMYCKAET CYIIECTBEHHbBIX HETOYHOCTEN;
P — YBSI3bIBAET YCBOCHHBIC 3HAHUSI C NPAKTHYECKOM JESTEIbHOCTHIO
«3AYTEHO»
HaIpaBJICHUS;
— apryMEHTUPYET HAyUYHbIE MOJIOKEHHUS;
— JIeJIaeT BBIBOJIBI U 000OIIECHMS;
— BIAJICET CUCTEMOM CIICITHATN3UPOBAHHBIX TTOHITHUH.
— o0yyJaronuiicss yCBOWJI TOJIBKO OCHOBHOW MPOTPaMMHBIA Martepua,
M0 CYILECTBY H3JaraeT €ro, ONMUpasiCh Ha 3HAHHUS TOJbKO OCHOBHOM
JUTEPATYPHI;
— JIOTYCKaeT HECYIIECTBEHHBIC OIMOKN U HETOYHOCTH;
«yJIOBJIETBOPUTEIIHHO» N
GATIOHOY — UCTIBITHIBAET 3aTPYJHEHHS B MPAKTUYECKOM NPUMEHEHUM 3HAHUU
HaIpaBJICHUS;
— c1abo apryMEeHTHPYET HAayYHBIE MOJIOKCHHS;
— 3aTpyaHseTCA B (POPMYIMPOBAHUN BBIBOJAOB U 0000IICHUIA;
— YAaCTHUYHO BJIQJICET CUCTEMOM CIECMATN3UPOBAHHBIX MOHITUH.
— oOyyJaronuiicss HE YCBOWJI 3HAYUTEIBHOM YacTH MPOrPaMMHOTO
MaTtepuana;
— IOMyCKaeT  CYIICCTBCHHbIE  OMMOKA W  HETOYHOCTH  IPHU
«HEYJOBJICTBOPUTEIILHO i
paccMOTpeHUH IPOOJIEM B KOHKPETHOM HaIpaBJICHUH;
«HE 3a4YTCHO»

— UCTIBITHIBACT TPYIHOCTH B MPAKTHYECKOM MPUMEHCHUH 3HAHHIA,
— HE MOXET apryMEHTHPOBATh HAYYHBIE TTOJTOKECHHUS;
— He (OpMYJIHUPYET BBIBOJIOB K 00O0OIICHUIA.

10.3. TunoBsle KOHTPOJIbHBIE 3aJaHHSI UM UHBIE MaTEPUAIIbI.
Bomnpocsr (3amaun) nist sK3aMeHa mpeIcTaBiIeHbl B Tadmmie 15.

Ta6muma 15 — Boripocs! (3amaun) 115 2K3aMeHa

Ne /it [Tepedyens BompocoB (3a1a4) 1y1st IK3aMeHa Kon
WHIUKaTOpa

1 CTHIIMCTHYECKHE OCOOCHHOCTH TEKCTa. YK-4.3.1

2 TeKCT Kak eTMHUIA MAPKETUHTA. OIIK-1.V.1
3 OcHoBHble XapakTepuctuku PR-tekcra. OIIK-1.B.1
4 WHos3bIuHAs JTEKCHKA B TEKCTE: OCOOEHHOCTH. OIIK-3.V.1
5 Jlekcudeckre 0COOEHHOCTH PEKJIAMHBIX TEKCTOB. OIIK-3.B.1
6 HpI/I‘lI/IHBI HUCHOIb30BAHUSA UHOSI3EIYHON JIEKCUKH B PCKIIAMHBIX U OHK'SYI




PR-tekcTax.

7 OcoOeHHOCTH CTHIISI peKIIaMHBIX U PR-TekcTOB ¢ yueTom nomum
HHOSI3BIYHOM JIEKCHKH.

8 Pexnamusiii 1 PR-TekcT kak 11e10CcTHOE peueBOe MPOU3BEICHUE.

9 OcCHOBHBIE BH/IBI OIINOOK, HAPYIIAIOLTUX KOMMYHHUKATUBHYIO
3¢ (HEKTUBHOCTD PeKIaMHBIX M PR-TekcTOB.

10 @OyHKIHA HHOA3BIYHOM JIEKCUKH B peksIaMHBIX B PR-Tekcrax.

11 PenaktupoBanme pexnamubix U PR-TekcTOB.

12 BapuaHTbl 3aMeHbI HHOSI3BIYHOM JIEKCHKH.

Bomnpocsr (3amaun) nmst 3adera / qud . 3adera npeacTaBieHsl B Tadauie 16.
Tabnuna 16 — Bonpocs! (3a1aun) ans 3adera / audd. 3adyera

Kon

No i/t ITepeuens Bompocos (3amay) s 3adera / nudd. 3adera
p p (3anad) 1 A WHIMKATOpa

Y4eOHbIM MJIaHOM HE MPEAYCMOTPEHO

[lepeuenr TeM naIs KypcOBOTO TMPOEKTUPOBAHUS/BBIIIOIHEHUS KYypCOBOM paboThI
npecTaBICHBI B Tabnuie 17.
Ta6mmia 17 — [lepedenp TeM aji KypCOBOTO MPOSKTHPOBAHMSI/BBITIOJIHEHHSI KYPCOBOH PaOOTHI

Ne /i1 [IpumepHbIil IepeyeHb TeM I KypPCOBOT'O POSKTHPOBAHUSI/BBITIOTHEHUS
B KYPCOBOM pabOThI

Y4eOHbIM MJIAHOM HE IPEIYyCMOTPEHO

Bompocer 11 mpoBeneHHsT TPOMEXYTOYHOM aTTecTalliii B BUJE TECTUPOBAHUS
npecTaBICHBI B Tabnuie 18.

Tabnuua 18 — IlpumepHbIi epedeHb BOIPOCOB ISl TECTOB

y Kox
Ne n/mt [IpuMepHBIil IEpeYeHb BOIIPOCOB ISl TECTOB
UHAMKATOpa
1 3anumure yKazaHHoe B CKOOKAaX CJI0BO, B IPaBUJIbHOM YK-4.3.1

OTpHLATEIbLHOMH (popme

Obpasey 3anucu omeema:l unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

2 Bri0epuTe npaBuibHYIO (hopMy Ii1arosa

Obpasey 3anucu omeema: 8 _A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it




helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

OnpenenuTte u 3aNMIIATE HA AHTJIMIICKOM fA3bIKe KJIIO4YeBbIe CJ10Ba /
CJI0BOCOYETAHUS JAHHOTO ad3ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcnoMHMTE M HA30BUTE TUIIBI YCJIOBHBIX NMPeJI0KeHHI B
AHTJIMICKOM SI3BIKE

3ajanne KOMOMHHPOBAHHOIO THIIA ¢ BbLIOOPOM OJHOI0 BEPHOIO
0TBETA U3 YeThIpeX NMpe/IJI0KeHHbIX U 000CHOBaHHEM BbIOOpa
IIpouuTajiiTe TeKCT, BbIOCPUTE NPABUJILHBINA OTBET U 3aNMIIUTE
apryMeHTbl, 000CHOBBIBAIOIIME BBIOOP OTBETA

Onpenenure, KaKOH THUIT MECTOMMEHHUS UCIIOJIb3YETCS B IPEIOKECHHUH:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. IMYHOE,

. IPUTSDKATENBHOE,

. BO3BpaTHOE,

. yKa3zaTebHOe,

. HEOTIpeIeNIEHHOE,

. BOIIPOCUTENILHOE

AN N kAW =

3aganue KOMOMHMPOBAHHOIO THNA ¢ BbIOOPOM HECKOJIbKHX
BAPHAHTOB OTBeTa M3 MNpPeIJIOKEHHbIX M  Pa3BepHYTHIM
000CcHOBaHHMeM BbIOOpa

IIpouurajiiTe TeKCT, BbIOCPUTE NPABUJIbHbIE BADUAHTHI OTBETA U
3aNMIINTe apryMeHThbl, 000CHOBBIBAIOIIME BLIOOP OTBETOB
Bri6epute npuiaratenbHble B IPEBOCXOAHON CTEIIEHU, YKAXKUTE
HECKOJIbKO BApUAHTOB OTBETA

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest




3anummure rJ1aroji, yKasaHHbli B CKOOKaxX, B MPaBUJILHOI ¢opme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8 spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

Bri0epere npaBU/IbLHbIE BADMAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

HaiinuTe B npeasioxkeHusix ciosa ¢ opgorpadpuiecKuMu omudKaMu
U 3aNMIINTe UX NPABUJILHO

Obpasey 3anucu omsema: 8_manufacture

PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10

IlepeBeauTe ry1aros Ha AHNJIMHCKUN SA3bIK M 3aIUIINATE €0 B
CTpaaTeIbHOM 3aJI0Te

1.The new product, now entering the competitive marketplace, (6b11
paspabotan) with precision and innovation.

2. The product visibility (ysemuuena) by the billboards strategically
(pa3merennsiit) in high-traffic areas.

11

3agaHue 3aKPHITOro THINA HA YCTAHOBJIEHHE COOTBETCTBUSA

IIpouyuTaiiTe TeKCT M ycTaHOBUTE coOTBeTcTBHE. K Kaxkaoi

NMO3UILIMHU, TAHHOI B JIEBOM CT0.I01I€e, TOA0EepUTE COOTBETCTBYIOIIYIO

MO3UIMIO B IPABOM CTOJI0IE

CooTHecuTe MOAATIBHBIE II1arojbl M BAPHAHTHI UX NepeBojia (oOpaser

3amucu otBeTa: 10 f)

1. He can’t have missed the meeting A. OH HE MOXET NPOIYCTUTh
BCTpedy

2. He can’t miss the meeting. B. OH HE Mor NponycTUThH
BCTpeuy

YK-4.V.1

12

YcTaHOBUTE COOTBETCTBHE MEKIY COep:KaHueM nmaparpada u
BApPUHAHTAMH Ha3BaHUsA naparpaga. Hanumure aureparypHbii
nepeBo/]l Ha3BaHus Naparpaga Ha pyccKoM si3bIKe

Obpasey 3anucu omsema: Hanoeoobnooicenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income




In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanummure nepeBoa aHIIMIICKOI0 TEKCTA HA PYCCKUH A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

14

3agaHue 3aKPHITOro THNA HA YCTAHOBJIEHHE MOC/I€/10BATEILHOCTH
IIpoyuTaiiTe TEKCT M YCTAHOBHUTE MOCJIEA0BATEILHOCTH parMeHToB
TeKcTa. 3aNUIINTe COOTBETCTBYIOLLYIO MOC/I€10BATeIbHOCTH OYKB
cjieBa HANMPaBO

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

15

3ajanne KOMOMHMPOBAHHOIO TUIIA C BBIOOPOM HECKOJIbKHUX
BAPHAHTOB OTBETA U3 MPeEIJI0KEHHBIX

[TpounTaiiTe TEKCT M 3aNOJIHUTE TPOITYCKH CIIOBAMU M3 PaMKH
Obpaszey 3anonnenus: 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,

focuses, maintain, employs, journalists, seek, core, objectives

YK-4.B.1




Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and
communications of an organization or individual. At its

(3), PR
aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment for
its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and leveraging
relationships

with (9) and influencers to (10)

favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the

(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

[lepeyeHb TeM KOHTPOJBHBIX PAOOT MO JUCIUIUIMHE OOYYAIOIIMXCS 3a0YHON (hOPMBI
o0ydeHus1, IpeICTaBIeHbI B Ta0muie 19.

Ta6mmma 19 — [lepedeHb KOHTPOJIBHBIX PadOT

Ne n/mt [lepeyeHb KOHTPOJIBHBIX PadOT

He npenycmotpeHo

10.4. Metomuueckue MaTepuabl, ONPEACIISIIONINE MPOLETYPbI OIICHUBaHU
MH/IMKATOPOB, XapaKTEpU3YIOMIMX dTambl (HOpMUPOBAHHUS KOMIIETCHLMH, COJepXKarcs B
JOKAJIbHBIX HOpMaTUBHBIX akTax [ YAIIL, pernaMeHTUpYIOIUX MOPANOK U MTPOUEAYPY
IPOBEICHUS TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH U MPOMEKYTOUHOM aTTeCTallMi 00yYaroIIUXCs
['VAIL

11. MGTOI[I/I‘-ICCKI/IC YKa3aHusA AJid 06yan0me051 10 OCBOCHUIO NJUCIHUIIIINHBI

11.1. Meronuueckue yKazaHUs Uil OOYYAIOUIMXCS IO OCBOCHHUIO JICKIIMOHHOTO
MaTtepHana - yueOHbiM NAAHOM NO OAHHOU OUCYUNIUHE He NPeOYCMOMPEHO.




11.2. Meronuyeckue yKka3aHus AJisi 00YYarOIIMXCs 110 YIaCTUIO B CEMUHAPAX - YUEOHbIM
NJIAHOM NO OAHHOU OUCYUNTUHE He NPeOYCMOMPEHO

11.3. MeTtonuueckne ykKa3aHUs IJis1 OOYYarOIIMXCS IO MPOXOXKACHHIO MPAKTHYCCKUX
3aHIATHH

[IpakTrdeckoe 3aHITHE SBISIETCS OJHOW M3 OCHOBHBIX (DOPM OpraHM3anuud y4eOHOTO
mporecca, 3aKIII0YaronIasics B BHIIOJIHEHUU 00YyJaIOIIUMUCS MO PYKOBOJICTBOM MPETIOAaBaTeNs
KOMILJIEKCa YYEOHBIX 3aJlaHUi C IIeJIbI0 YCBOCHHSI HAyYHO-TEOPETUYECKUX OCHOB YUYEOHOM
JUCITUTIIMHBL, TPHOOPETEHUSI YMEHUN U HABBIKOB, OIIBITA TBOPUYECKON JAESITEILHOCTH.

[lenmpr0 MpaKTHYECKOTO 3aHATHUS TSI 00YUAIOMIETOCs SBISICTCS] MPUBUTHE 00YUYaIOIIUMCS
YMEHHUH U HaBBIKOB MTPAKTUYECKOU IESITENBHOCTH 10 U3Yy4aeMOU TUCUUILIIMHE.

[Tnanupyembie pe3ynbTaThl IPH OCBOCHUH O00YYAIOIIMMCS TMPAKTUYECKUX 3aHITHIMA:

— 3aKpervieHue, yriayOjeHue, paclHIMpeHHe W JeTalu3alus 3HAHWA TPU PEIICHUH
KOHKPETHBIX 33]1a4;

— pa3BUTHE I[IO3HABATCIIBHBIX CIIOCOOHOCTEH, CaMOCTOSTEILHOCTH  MBIIUICHHS,
TBOPYECKON aKTHBHOCTH;

— OBIAJCHHE HOBBIMH METOJAaMH U METOJUKAMU HW3Y4YCHHs] KOHKPETHOW yueOHOMU
JMCITUTIIVHEL,

— BBIpabOTKa CIIOCOOHOCTH JIOTHYECKOTO OCMBICIICHHSI TIOJYYEHHBIX 3HAHUM IS
BBITIOJTHEHMS 3aJJaHMUI;

— ofecrniedyeHne palMOHAILHOTO COYETAaHUs KOJUIEKTUBHON M WHIANBUAYaIbHOU (opM
00y4eHwusI.

TpeOoBaHNs K HPOBEACHUIO TPAKTUUECKUX 3aHATHI

TemaTuueckoe cojaepaHUE TMPAKTHUECKUX 3aHATHUA OTPAXEHO B pabodueil ydeOHOU
nporpaMmMme JUCIUTIITUHBL.

CTpyKTYpHO MpakTHUECKHUE 3aHITHS, KaK MPABUIIO, COCTOSIT U3 HECKOJIBKUX 3TAIOB!

- MOATOTOBUTEIHHOTO, BKJIFOYAOIMIETO MPOBEPKY TOTOBHOCTH CTYJIEHTOB U OOBSICHEHHUE
npernojaBaTesieM MopsaKa MPOBEACHUS MPEICTOSIIET0 3aHITHS;

- OCHOBHOTO, B TEUEHHE KOTOPOTO OCYIIECTBISCTCS TMPAKTUYECKasi [EATEIbHOCTh
CTYJEHTOB [0 PEUICHHIO 3a7ady WJIM BBIIOJHEHUIO YNPAXHEHUW; MPOBOAATCS 0O0CYXACHUE
JTOKJIAJIOB, COOOIICHUI; TUCKYCCHH U T.II.

- 3aKJIIOYMTEIHLHOTO0, Ha KOTOPOM IMpENoJiaBaTesib MOABOJUT HWTOTU 3aHATHUS, TAeT
3a/laHus JJI CAMOCTOSTENIbHON paboThI, MPOBOAMT TEKYIIHA KOHTPOJIb B Pa3JIUYHBIX (hOpMax.

Kpurepusmu orieHKH kayecTBa MPOBEACHUS MPAKTUUECKOTO 3aHITHS CIIEAYyET CUUTATh
CIIEIyIOIIHE:

- SIPKO BBIpa)KEHHAs IEJICHAINIPABICHHOCTb, OMNpeeseMas MOCTaHOBKOW MpoOIeMbl,
CTPEMJICHHEM CBS3aTh TEOPETHUECKUIM MaTepHall C MPAKTUKOW, BBIICTICHHEM TJIABHBIX BOIIPOCOB,
CBS3aHHBIX C MPOPMIUPYIOMIUMHU AUCUUIUTMHAMH, 3HAKOMCTBOM C MOCJIEIHUMHU JTOCTHKEHUSIMU
HAYKH TI0 TIPEMETY;

- YeTKasl opraHu3aiusi padoThl, TIOMOTalomas TPoOyaUTh CIIOCOOHOCTh K JMCKYCCHH U
MoJIIepXKaTh €€ KOHCTPYKTUBHBIN aHAlIN3 BCEX OTBETOB M BHICTYIUICHUN CTYACHTOB, 00ECIICYHUTh
3aMoOJHEHHOCTh YUeOHOTO BPEeMEHH 00CYKICHHEM SI3bIKOBBIX IMPOOIIEM;

- CTWIb NPOBEHAEHUS 3aHATUN — OXXUBJIEHHBIM, C IMOCTAHOBKOW OCTPBIX BOIIPOCOB,
BO3HUKAIOIIECH JUCKYCCHUEH;

- npodeccHOHANBHBIE U TEIarorH4ecKue CIOCOOHOCTH MPENoaaBaTeNss — MOSICHEHUS U
3aKJIIOUEHUsl TIpernojaBaTelis KBaJU(pUIUpPOBaHHBIE, yOeIuTENbHbIE OOOTalarone 3HaHUS
CTYJICHTOB, COJIEpIKalIlle TEOPETUIECKUE 0000IICHHUS,



- HaJM4YUE IICHXOJOTHYECKOrO0 KOHTAKTa € YYaCTHHKaMH 3aHATHS, IPENOAABATEIb
YBEPEHHO ¥ CBOOOHO JEP>KUTCS B IPYIIE, pa3yMHO H CIIPABEUIMBO B3aUMOACHUCTBYET CO BCEMH
CTyJCHTAMH;

- TMYHOCTHBIE B3aUMOOTHOILIEHHUS YYaCTHHKOB Ipoliecca 00y4YeHus1, OApa3yMeBaloIIe
KaK OTHOILIEHHE IIPENoiaBaTellsl K CTyA€HTaM — YBaXXHUTEIbHOE, B MEPY TpeOOBATENIBHO.

B coorBerctBUM ¢ BeaylleW IMIAKTUYECKOM LEJIBI0 COACPKAHUEM IPAKTUYECKUX
3aHATUHM SIBJIAETCS pELIEHHE pasHOro poja 3ahad, B TOM 4YHCIE HPO(EecCCHOHATbHBIX.
[IpakTuueckue 3aHATHS HampaBlieHbl Ha (OPMHUPOBAHUE y CTYACHTOB NPOQPECCUOHATBHBIX H
INPAaKTUYECKUX YMEHHUH, HEOOXOAMMBIX Ul M3Y4EHHUS MOCIERYIOIUX Y4EeOHBIX IUCIMILINH:
BBIMOJIHATh ~ ONpPENENICHHbIE  JEHCTBUSA, ONepaluu, HEeoOXOIUMbIE B  IOCIEAYIOIIEeH
npoeCCHOHAIBHON JIEATETLHOCTH (B TPOIECCE KYpPCOBOTO MPOCKTHUPOBAHHS, y4eOHOU U
MPOU3BOJICTBEHHOM (MTpodecCHOHANbHOMN) MPAaKTHKH, CO3/IaHUS BBITYCKHON KBATU(UKAIIMOHHON
paboThl).

Hapsany ¢ ¢gopmupoBaHueM yMeHHH M HABBIKOB B TPOLIECCE NMPAKTHUECKUX 3aHATHH
0000111al0TCsl, CHCTEMATU3UPYIOTCS, YIITyOISAI0TCA M KOHKPETU3UPYIOTCA TEOPETUUECKNE 3HAHMS,
BbIpabaThIBAETCSI CMOCOOHOCTh M TOTOBHOCTh HCHOJB30BaTh TEOPETHYECKHE 3HAHHMS Ha
IPaKTHUKE, pPa3BUBAIOTCS MHTEJUIEKTyanbHble yMeHMs. Ilpu BbIOOpe conepxkanus u oObema
NPaKTUYECKUX 3aHATUN CIEAYyeT UCXOIMTh U3 CIOKHOCTU y4yeOHOTo MaTepuana il yCBOCHHUS,
U3 BHYTPHIIPEIMETHBIX U MEXIPEIMETHBIX CBS3€H, U3 3HAYMMOCTH M3Y4a€MBIX TEOPETHUYECKHUX
HOJIOKEHUN Ui TIpEeACTOALIeH Npo(ecCHOHANBHON AeATENIbHOCTH, W3 TOr0, KAaKoe MeCTO
3aHUMaeT KOHKpeTHas palora B mpouecce (OPMHUPOBAHMS LEIOCTHOIO MPEACTABICHUSA O
CoJIepKaHNU Y4eOHOW AUCIUTUINHBIL.

[TpakTyeckue 3a1aHUsA MOTYT HOCHUTD:

- PenponykTuBHBIM XapakTep: B 3TOM ClIy4ya€ IpU MX BBIINOJIHEHUHU CTYJEHTBI
HOJIb3YIOTCA MOAPOOHBIMU HHCTPYKLMSMM, B KOTOPBIX YKa3aHbl: II€Jb PaOOThbI, MOSCHEHUS
(Teopusi, OCHOBHBIE XapaKTEPUCTUKH), MOPAIOK BBIIOTHEHUS paOOTHI, TaOIUIBI, KOHTPOJIbHBIC
BOIPOCHI, yueOHas U CHelHaibHasl JUTEPaTypa;

- YacTMYHO-TIOUCKOBBIA XapakTep: 3TH pabOThl OTIMYAIOTCS TEM, YTO CTYACHTHI He
HOJIB3YIOTCA MOAPOOHBIMU HMHCTPYKUUSMHM, UM HE JaH HOPSAO0K BBIIOJHEHHUS HEOOXOIUMBIX
neiictBuii. OHH JOJDKHBI CaMOCTOSITENIBHO BBIOpaTh CHOCOOBI BBIOJHEHUST pPAaOOTHI IO
MaTepualiaM UHCTPYKTUBHOM, CIIPABOYHOW U JIPYTOM JIUTEPATYPHI;

- ITonckoBbIi XapakTep: Takue pabOThl XapaKTEPU3YIOTCS TE€M, YTO CTYJCHTHI TOJIKHBI
PELINTh HOBYIO JUI HUX Ipo0seMy, OMUPasiCh Ha UMEIOLINECS TEOPETUUYECKUE 3HAHMSL.

[Ipy mnnaHMpOBaHUM MPAKTHYECKUX 3aHATUH HEOOXOJMMO HAaXOIUTh ONTHMAaJbHOE
COOTHOILIEHUE PENPOTyKTUBHBIX, YACTUYHO-TIOUCKOBBIX U TOUCKOBBIX pabOT, YTOOBI 00ECIIEYUTh
BBICOKUH YPOBEHb UHTEIUIEKTYaJIbHOMN NEATEIBHOCTH.

Ha npakTuueckux 3aHATHAX MOTYT IPUMEHSTHCS Clieaytolue GopMbl paObOThI:

- OpoHTaNIbHAS - BCE CTYJCHTHI BHITIOIHAIOT OJIHY U TY K€ paboTy;

- 'pynmoBas - ogHa 1 Ta ke paboTa BBITIOJHIETCS TPyIIaMu U3 2-5 4EIOBEK;

- InnuBuyanpHas - KaKIbl CTYIEHT BBIINOJIHSET HHAUBUAYAIbHOE 3aJaHKE.

PexomeHnyercss  mpoBeAeHHME — CKBO3HBIX — NPAKTUYECKUX  pabOT HA  OCHOBE
BHYTPHIIPEIMETHBIX CBsI3€H, KOTJa pe3yibTaThl, MMOJyUYCHHbIE B OJHON NMPaKTHYECKOW padoTe,
UCTIOJIb3YIOTCS IIPU BBIOJIHEHNUH MOCIEAYOUINX MPAaKTHUYECKUX padoT M0 JAHHOM JUCLUIUIMHE.

Jnst moBbiteHust 3()()EeKTUBHOCTH MPOBEACHUS MPAKTUYECKUX U CEMHHAPCKUX 3aHATUI
PEKOMEHIYIOTCS:

- Pagpabotka paboumx  TeTpamed, TNPaKTUKYMOB, Y4e€OHBIX  KOMIUIEKTOB,
COINPOBOKAAOIINXCSA METOAUYECKMMH YKa3aHHUIMY,

- Pazpabotka nuddepeHUMpOBaHHBIX 33JaHUH €  Y4ETOM  MHIUBUAYAJIbHBIX
0COOEHHOCTEHN 00yJarOIIUXCS;

- Hcnonb3oBaHue B TNpPaKTUKE MPEMOAABAHUS TOMCKOBBIX paboOT W 3aJaHuil Ha
po0JIeMHOM OCHOBE;



- IlpumeHeHHEe KOJNJIEKTMBHBIX M TPyNNOBbIX (opM pabOThl, MaKCHUMaJlbHOE
UCTIOJIb30BaHUE HMHIUBUAYAIBHBIX (OPM C LEJIbIO TMOBBIMICHUS OTBETCTBEHHOCTH KaXKIOTO
CTYZIEHTA 32 CaMOCTOSITEIIbHOE BBIIIOJHEHNE TIOJTHOTO 00beMa padoT;

- IIpoBeneHue mNpakTUYECKUMX 3aHATUN Ha IOBBIILIEHHOM YpPOBHE TPYIHOCTH C
BKJIIOYEHHEM B HHUX 3aJlaHul, CBS3aHHBIX C BBIOOPOM YCJIOBUI BBINOJHEHHUA pPalOTHI,
KOHKpPETU3aIlel IeJH, CaMOCTOSITEIbHBIM OTOOPOM HEOOXOAMMON HMH(OPMAIUH, C TOUCKOM
MHUPOBO33PEHYECKOT0 U HPABCTBEHHOI'O BBIOOpA.

- [lonOop MOMOMHUTENBHBIX 3aJaHUN Ui CTYACHTOB, pabOTalOMMX B Oojiee OBICTPOM
Temre, A 3(pGEKTUBHOro0 UCIOIB30BaHNS BPEMEHH, OTBOJMMOIO Ha 3aHATHH U T.11.;

- Pagpabotka 3amaHuMii 1T ABTOMATH3MPOBAaHHOTO  TECTOBOTO  KOHTPOJIA
HOJTrOTOBJIEHHOCTHU CTYAEHTOB K 3aHATHSIM.

[Tops 10K NOATOTOBKY IPAKTUUECKOTO 3aHATUS

- U3ydenne TpeGoBaHU TPOrpaMMBbl TUCIIUTIIAHEI,

- ®opMynHMpoBKa LENH U 3a]a4 IPAKTUUYECKOTO 3aHSTHSI,

- Pa3paboTka niaHa npoBeeHUS NPAKTUUECKOTO 3aHATHS,

- O16op conepkaHusi MPAKTHIECKOTO 3aHATHS (TI000D 3aaHUl, BOIPOCOB),

- OGecneyeHre NPaKTUYECKOTO 3aHATHSI METOJUUECKUMH MaTepuanaMi, TEXHUYECKUMHU
CpeacTBaMu O0yYeHHs,

- OmnpezneneHne METOAOB, NMPHEMOB M CPEACTB MOJJAEPKAaHHUS HHTEpeca, BHUMaHUS,
CTUMYJIMPOBaHUsI TBOPYECKOTO MBIIIJIEHUS CTYJEHTOB,

- MonenupoBaHue MPAaKTUYECKOTO 3aHATHSL.

CrpyKkTypa NpakTUYECKUX 3aHATUN: BCTYIJICHHE MpEIoaBaTels, padoTa CTyIEHTOB IO
3aJJaHUAM IIpenojiaBaTels, KOTopas TpeOyeT [OMOJHUTENIBHBIX Ppa3bsCHEHUH, COOCTBEHHO
NpakTUYecKas 4acTh, BKIIOYAIONIasi pa300p KOHKPETHBIX CUTYAIlMid, PELICHHE CUTYallMOHHBIX
3a7a4d U T.A. B cTpyKTypy NpakTH4YeCKOTo 3aHATH JOJIKHBI ObITh BHECEHBI: TEMA 3aHSTHUS, LIENIb
3aHSTHSL, IUIAH 3aHATHS, MaTepHalIbl AJI1 KOHTPOJIS UCXOHOTO ¥ KOHEYHOI'O YPOBHEH YCBOECHMSI,
oOyyaromas 3aaava.

B cTpykType mpakTMUecKOro 3aHATHS TPAJAULUOHHO BBIAEISIIOT CIEAYIOLIME ATallbl:
OpPraHU3allMOHHBIA 3Tal, KOHTPOJIb MCXOJHOIO YpPOBHS 3HaHUM (00CYXIEHHE BOIIPOCOB,
BO3ZHUKILIUX y CTYJEHTOB IPHU INOJAIOTOBKE K 3aHATHIO; MCXOJIHBIM KOHTPOJIb (TECTHI, OINpPOC,
IPOBEpKAa MHUCbMEHHBIX JIOMAllHUX 3aJaHuil W T.0.), KOPPEKUMs 3HAHUM CTYJICHTOB),
oOyyaromuii 3tan (meJarorn4eckuii pacckas, MperbsBICHUE WHCTPYKIMHA IO BBIIOIHEHHUIO
3aJJaHUl, BBIOJHEHUS METOAUK IOATOTOBIEHHBIX CTYAEHTOB, COOOILIAET TEMY CIEAYIOIIEro
3aHSTHS, 33J1a€T IOMalllHEE 3aJaHKeE.

11.4. Meronnueckue ykazaHHs Uis OOYYaIOMIMXCS IO BBITOJHEHHIO Ja0OpAaTOPHBIX
paboT - yuebHbIM NAAHOM NO OAHHOU OUCYUNIUHE He NPedyCMOMPEHO

11.5. MeTtonuueckne yKazaHUs I OOYydYalOIMMXCA IO TPOXOXKICHHUIO KypCOBOTO
POCKTHUPOBAHUS/BBITIOJIHEHUS] KypPCOBOM PabOTHI - yueOHbIM NAAHOM NO OAHHOU OUCYUNIUHE He
npeoycCMompeHo

11.6. Meronuueckue yka3aHus Al 00y4arOIUXcs O MPOXOKACHUIO CAaMOCTOSTEIbHOM
paboThl

B Xone BBINOJIHEHUS CaMOCTOSTENbHON pabOoThl, 00Y4aIOUIMIICS BBITOTHAET paboOTy IO
3aJJaHUI0 U TIPU METOAMYECKOM PYKOBOJCTBE IpernojaBaTelisi, HO 0e3 ero HemocpeACTBEHHOTO
y4YacTHsL.

Jist oOydvaroruxcsi o 3a04HOM (opme oOydeHHs, caMOCTOsITeNIbHAsT padoTa MOXKET
BKJIIOYATh B €051 KOHTPOJIBbHYIO paboTy.

B mporiecce BBITTOTHEHUST CaMOCTOSATEIBLHON paboThI, y oOydaromerocss (GopMHUpPyeETCs
nesniecooOpasHoe MIaHUPOBaHUE pabouero BpeMeHH, KOTOpOe MO3BOJISET UM pa3BUBATh YMEHUS
U HaBBIKM B YCBOGHHUM M CHCTEMAaTH3allMU NMPUOOpEeTaeMbIX 3HAHUIl, 00ecrnedynBaeT BBICOKUMN



YPOBEHb YCHEBAEMOCTH B NEpuOJ OOydeHHs, IOMOTraeT IOJyYUTh HAaBBIKM IOBBIIICHUS
npo¢eCCHOHATBHOTO YPOBHSI.

MeroauyeckuMM ~ MaTepuallaMM,  HANpaBJSIOIMIMMU  CaMOCTOSITENIBHYIO — paboTy
00yJarOIIUX CSSBIISIIOTCS:

—  y4eOHO-METOMYECKUN MaTepHa 1o TUCIHIINHE;

— METOJUYECKUE YKA3aHUS IO BBIMOJIHEHUIO KOHTPOJIBHBIX padoT (i 00y4aromuxcs
1o 3a04HO (hopme 0OydeHus).

B mporiecce BBITOTHEHUSI CaMOCTOSATEIBLHON paboOTHI, y oOydaromerocs (GopMHpPYETCs
nesiecooOpasHoe MIaHUPOBaHUE pabouero BpeMeHH, KOTOpOe MO3BOJSET UM pa3BUBATh YMEHUs
U HaBbIKM B YCBOCHMM M CHUCTEMATH3alMM NPUOOpETaeMbIX 3HaHWH, 00ECHeunBaeT BBICOKHM
YPOBEHb YCHEBAaEMOCTH B NeEpuoJ OOydeHHs, TOMOTraeT IIOJyYUTh HABBIKH IOBBIIICHHS
poeCCHOHAIBHOTO YPOBHS.

MertoauyeckuMH ~ MaTepuallaMH,  HANpaBJSIOMIMMU  CaMOCTOSITENIbBHYIO — paboTy
o0yuaromuxcs ABIseTCs: yueOHO-METOUUECKUI MaTepra Mo JUCLUIUIMHE.

Bo Bpems caMmocTosTenbHOW pabOTBl CTyACHTAM CIEAYeT BBIyYHTh MaTepual,
U3yYEHHBIN B XO/I€ 3aHATUH M0 JaHHON AUCLUILINHE, OTBETUTH HA BOIIPOCHI AJIsi CAMOIIPOBEPKHU.

N3yuenue s3bIka TpeOyeT CHUCTEMATHUECKOW YMOpHOW paldoThl, Kak W MPUOOpETEHHE
710000 HOBOT'O HaBBIKA.

[TockonbKy HaBBIK TOBOPEHUS] HA HMHOCTPAHHOM SI3BIKE SBISETCS BO MHOTOM MOTOPHBIM,
HEOOXOIMMO MOAKIOYaTh MMEHHO «MOTOPHBIE HABBIKW»: HE TOJIBKO IACCUBHBIE UTCHHE HU
CJIyIIaHHE, HO U aKTUBHBIM CAaMOCTOSATENbHBIN NEPEBOI, MUCbMO, TOBOPEHHE .

JUia  ycmemHoro ycBoeHHMs Yy4ueOHOro wmarepuaga HEOOXOOUMBlI IOCTOSIHHBIE U

peryisipHele 3aHATHA. Marepuan Kypca IOJAeTCsl IMOCTYyNaTeIbHO, KaKIbl HOBBII

pa3zen omupaeTcs Ha MpeablIyliue, 4acTo BbITeKaeT M3 Hux. Ilpomycku 3aHATHH,

HETIOJTHOE BHITIOJTHEHUE JIOMAIIHUX 3a/IaHUH MMPUBOAST K poOesaM B 3HaHUSX.

11.7. Meronuueckue YyKa3aHus I OOYYAIOUIMXCS 10 TPOXOXKAECHUIO TEKYILIEro
KOHTpOJI YCIIEBAEMOCTH.

Texkymui KOHTPOJIb YCIEBAEMOCTH IIPEAYCMAaTpUBAECT KOHTPOJIb KAauecTBA 3HAHUM
00y4aromuxcsi, OCyIIECTBIIEMOTO B TE€UEHUE CEMECTpa C IIeJIbI0 OLEHUBAHUS XOJa OCBOCHUS
JUCLUATIIINHBIL.

Jlis mony4yeHus: JOMycKa K AK3aMEHY JOJDKHBI OBITh BBIIIOJIHEHBI BCE€ KOHTPOJIBbHBIE PabOThI U
IIPaKTUYECKUE 3aJaHUs.

['maBHOE yclIOBHE YCIENIHOCTH B OCBOCHUH yUe€OHOW TUCIUIUIUHBI - CUCTEMAaTHYECKUE 3aHATHUS.
J171s1 TOJIHOTO MOHMMAaHMS U3y4aeMOro MaTepualla cieAyer 3a4aBaTh BOIPOCHI HEIIOCPEACTBEHHO
Ha MPaKTUYECKHUX 3aHATHUIX, YTOOBI HE OCTABIATH MPOOEIOB B U3YYEHUH. 3a JOMOIHUTEIHHBIMU
Pa3bACHEHUSIMU U PEKOMEHJALMSIMU CTYyIEHT MOXKET 0Opariarbcs K MpernogaBaTeslio BO BpeMs
KOHCYJIbTal[UH.

Onpoc 10 OCHOBHBIM MOHATUSIM Y4€OHOM THUCIUIUIMHBI IPOBOJUTCS MPENOoAaBaTeeM Ha 3aueTe.
Pabora cTyneHTOB Ha JeKuusax OyAeT TeM ycreurHee, 4eM 0ojiee JOOpPOCOBECTHO OHHM MOATOTO-
BATCS K HEW. CTyIeHT NOJKEH Nepel JIEKINEn:

- [IpounTarh COOTBETCTBYIOLINE pa3Aeibl yueOHUKA.

- CTryeHT oJKeH UMETh o0I1ee MpeACTaBIeHUE O MPeMeTe U3yUeHus, BBECTU B CBOU CIIOBaph
HOBBIE TEPMUHBI.

[IpenBaputenbHas paboTa 00JErYUT NPOCIYIIMBAHUE U KOHCTIEKTUPOBAHUE JIEKIIUH.
PexoMeHyeTcs moceneHne BCexX JICKIMI U KOHCYIbTaIiil 0e3 MPOITyCKOB.

[Tpu moaroToBKE K MPOMEXKYTOUHOM arTecTauu (B hopMe KOHTPOIBHOM paboThl, KOJUIOKBHYMa
U T.1.) HEOOXOAUMO MPOCMOTPETh BECh M3YUCHHBIM MaTepual, KOHCIEKThI, COCTABICHHBIC TIPU
camonoarotoske. KontponbHas pabota npu3BaHa pacUIMpUTh 3HAHUS 10 OTIEIbHBIM BOIIPOCAM
o0I11ero Kypca U COPHEHTUPOBATh CTYJICHTOB IPU HETIOCPEACTBEHHOM HM3y4YeHHE UCTOUYHUKOB H
JUTEpaTyphl, PEIICHUU MpeAJoKEeHHBIX 3anad. Kpome Toro, y4deOHbIE II€JIM KOHTPOJLHOM



pabotsl chopmynupoBaHbl 00pa3oM, YTOOBI CTYJIEHT NMPHU €€ PEHICHUH NPHOOpeN HadaabHBII
po(heCcCHOHANBLHBIN OMBIT UCCIIEIOBATENS

11.8. Meronuueckue yka3aHusi JUIsi 0Oy4aroIIUXCsl MO MPOXOKIACHUIO TMPOMEXKYTOUHON
aTTeCTalHH.

[IpomexxyTounass  arrectanusi  OOydalOIIMXCSl  NpeJycMaTpuBaeT  OLECHUBaHHE
IPOMEKYTOUHBIX U OKOHYATEJIbHBIX PE3yJIbTaTOB 00ydeHus no aucuuiuiiHe. OHa BKIIIOYAET B
ceOst:

— D9K3aMeH — ¢opMma OICHKM 3HAHHH, MOJYyYEHHBIX OOydYalolmMMCsS B Ipolecce
U3yYeHUs] BCeW MUCLMUIUIMHBI WM €€ YaCTH, HaBBIKOB CaMOCTOATENIBbHON paboThl, CIIOCOOHOCTH
IOPUMEHATh MX JAJS PEHIeHUs MPaKTUYeCKUX 3a7ad. OK3aMeH, KaK IpaBUiIO, MPOBOAMUTCA B
IepuoJl SK3aMEHAIMOHHONW CEeCCHMM U 3aBEpIIAeTCs aTTeCTALlMOHHON OIIGHKOH «OTIMYHO,
«XOpOUIO», «YAOBIETBOPUTEIILHOY, «HEYAOBIETBOPUTEIHLHOY.

— 3aueT — 3To (hopMa OLEHKU 3HAHUM, MMOJIyUYEHHBIX 0OyYaIOUIMMCS B XOJ€ M3yUYCHUs
y4eOHOI IUCIUIUTUHBI B LIEJIOM HIIM IPOMEKYTOUHAs (10 OKOHYAHUU CEMECTpa) OLEHKA 3HAHUM
00y4aroImuMcs 0 OTAEIBHBIM pa3jesiaM AUCLUIUIMHBI ¢ aTTECTAlMOHHON OLIEHKOH «3auyTeHO»
WIN «HE 3a4TCHO».

— 1uddepeHIUPOBaHHBIM 3aueT — 93T0 (opMa OLEHKM 3HAHUHM, TOJTYYEHHBIX
00yyaromuMcs Ipu U3Y4YEHUHU JUCLUILINHBI, IPU BBINOJIHEHUHM KyPCOBBIX IIPOEKTOB, KypCOBBIX
paboT, HayYHO-MCCIIEOBATENBCKUX PAOOT U MPOXOKICHUN MPAKTUK C ATTECTALlMOHHOM OIIEHKOM
«OTJINYHOY, «XOPOIIO», «yIOBIETBOPUTEILHOY, «HEYIOBIECTBOPUTEILHOY.

[Tpu moAroToBKe K aTTecTallK CEAyeT He TOIbKO pa3o0paTbesi B MaTepualie, Ho IonpoOoBaTh,
HE TOATJIS/IBIBAsS B KOHCIIEKTHI WM Y4EOHWKH, W3TIOKUTh MHCHMEHHO HauOoliee CYIIeCTBEHHBIE
MOHSTHUS, YTBEPKAEHUS, (POPMYIIBI IO KaXKIOMY pa3zeidy MpOrpaMMbl, COCTABUTH IJIaH-KOHCIIEKThI
OTBETOB Ha 3K3aMEHALIMOHHBIE BOMPOCHI.

Ha sk3amene B mpoliecce MOATOTOBKM K OTBETY MPEXKAC, YeM IMPUCTYNUTh K MOIPOOHOMY
M3JI0KEHUIO OTBETa Ha BOMPOC, CIEAYET COCTABUTH (MMCbMEHHO WJIM YCTHO) IUIaH MPEACTOSIIErO
OTBETA.



JIucT BHeceHUs U3MEHEHUH B pabouyIo IpOrpaMMy TUCIUTUIMHBI

[Jata BHEceHuUs
U3MEHEHUH U
JIOTIOJITHEHUH. Coneprxanne N3MEHEHUH W JOTIOTHEHUH

IToamuce BHECIIETO
U3MCHCHHUSI

Jara 1 Ne

POTOKOJIA
3aceaHus
kadeapbl

ITommuce
3aB.

kaeapoit

Tabnuua 18 — IlpumepHBbIi epeueHb BOIPOCOB ISl TECTOB

Ne i/t

[IpumepHbIil mEpedeHb BOMPOCOB ISl TECTOB

Kon
WHANKATOpa

1

3anuuuTe yKazaHHoe B CKOOKAaX CJ10BO, B IPABWJIbHOM
OTpULATEILHON opme

Obpaszey 3anucu omeema:l _unload

1. Many consumers find it unreasonable when advertisements
exaggerate the benefits of a product, leading to disappointment upon
purchase.

2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales

5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

Bri0epuTe npaBmibHyI0 popMy riarosia

Obpaszey 3anucu omsema: 8§ _A)

1.Effective writing in public relations is crucial for crafting compelling
press releases that capture media attention and convey key messages.
2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Onpenesure u 3aNMIIATE HA AHTJIMIICKOM fI3bIKe KJII0YEBbIE CJI0BA
/ cJIoBOCOYETAHMSA JAHHOI0 a03ama

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,

including customers, employees, investors, and the media. PR in
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business is a vital function that influences how an organization is
viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BcnoMHUTE M HA30BUTE THIIBI YCJIOBHBIX MPeIJIOKeHU B
AHIJIMIICKOM fI3BIKE

3aiaHue KOMOMHUPOBAHHOIO THINA ¢ BHIOOPOM OJHOI0 BEPHOIO
0TBeTa U3 YeThIpex NMpeai0KeHHbIX H 000CHOBAaHHEM BbIOOPa
IIpouuraiiTe TeKCT, BbIOCpPUTE NPABUJILHBIA OTBET U 3aNIMIIUTE
apryMeHTbl, 000CHOBBIBaIOIIIHe BHIOOP OTBETA

Omnpenenure, Kako THI MECTOMMEHHMSI HCTIONB3YETCS B MPEIIOKEHUU:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

. IMYHOE,

. IPATSDKATENBHOE,

. BO3BpaTHOE,

. yKa3aTenbHOe,

. HEeoTpeIeNIeHHOE,

. BOTIPOCUTEIIbHOE

AN DN AW~

3anummure rJ1aroJ, yKa3aHHbIi B CKOOKax, B NIpaBUJIbLHOH Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpaszey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BriGepeTe npaBu/ibHbIe BADUAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

Haiinure B npeaioskeHUsX ¢JIoBa ¢ opporpapudyecKkuMu
OIUOKAMM ¥ 3aNMIIUTE UX NMPABUJIbHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
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organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
brand and its audience.

IlepeBeaure rjaroj Ha AHIJIMHCKUH A3bIK U 3aNIMIIATE €r0 B
CTpafaTeIbHOM 3aJ10Te

1.The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.

10

3agaHue 3aKPBHITOT0 THIIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpounTaiiTe TeKCT M ycTaHOBUTE cOOTBeTcTBHE. K Kaxknoi

MO3ULNH, JTAHHOH B JIEBOM CT0JI01IE, MOoA0epUTe

COOTBETCTBYIOLIYIO MO3ULHMIO B MPABOM CTOJI0OLE

CooTtHecuTe MOJIabHbIE TJIaroibl U BApUaHThI UX MepeBojia (o0paserl

3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH HE MOT TIPOITYCTUTH
BCTpeUy

2. He can’t miss the meeting. B. OH HEe MOXET MPOIyCTUTh
BCTpeUy

11

YcTaHoBHTE COOTBETCTBHE MEXKIY cojiep:kaHueM naparpada u
BapMaHTaMU Ha3BaHuA naparpadga. Hanuumure JurepaTtypHbIi
nepeBo/i Ha3BaHus naparpaga Ha pyccKOM SI3bIKe

Oobpaszey sanucu omeema: Hanocoobnodicenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken

12

Yro mpeacTaBisieT co0oit pabodee MeCTO MEHEHKEpPa 1Mo pekiame?
MeHnexepsl o pekiiaMme 00bIYHO paboTaloT B oducax, 1100 B
COCTaBe BHYTPEHHEH MapKETHHIOBOH KOMaH/Ibl, JINOO B PEKJIAMHOM
arentctBe. OHM MOTYT UMETh COOCTBEHHOE pabouee MecTo,
000pyIOBaHHOE KOMITBIOTEPOM, AOCTYIIOM B MIHTEpHET 1
HEOOXOIMMBIM IPOTPAMMHBIM 00ECIIEYCHUEM JIJIS1 YIIPaBIICHHUS
PEKJIAMHBIMU KaMITaHHSIMU.

MeHnekepsl 0 peKiiaMe TECHO COTPYIHUYAIOT C pa3IMYHBIMU
KOMaH/IaMH U OT/AEIbHBIMHU COTPYAHUKAMH B OPTaHNU3ALNH, BKITIOYAs
CHELHATNCTOB 10 MAPKETUHTY, TpaQUUECKUX AU3aUHEPOB,
KOMIMPAaUTEPOB, MEANATIAHUPOBIINKOB U OTAENBI poax. OHU
paboTaroT BMecTe, UTOOBI pa3pabaThiBaTh PEKJIAMHbBIE CTPATETUH,
CO37aBaTh YOEIUTEIbHBIC PEKJIAMHBIC KAMITAaHIH U 00eCIIeYHBaTh
COOTBETCTBHUE COOOILECHHI LIeIsIM OpeH/1a U LIeJIeBOM ayAUTOPUH.
Pabouee MecTo MeHeKEpa MO peKIaMe 4acTo ObICTPOE 1
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nuHaMuyHOe. OHU OTBEYAIOT 32 KOHTPOJIb TUNIAHUPOBAHHUS,
BBITIOJTHEHUS] 1 MOHUTOPHHTA PEKJIAMHBIX KaMIIaHUI Ha pa3HbIX
KaHaJax, TAaKUX KakK TeJIEeBUACHUE, PAIN0, NIe4aTh, HM(PPOBbIE MeUa U
m1aTGOPMBI COMMANBHBIX ceTeil. FIM MoxeT moTpedoBaThCs
YIPaBIATh HECKOJIBKUMH KaMIIAHUSIMH OJTHOBPEMEHHO, KOOPAMHUPYS
paboTy ¢ TBOPUECKMMH KOMaH/IaMH, MeradaiiepaMu 1 BHEITHUMH
NOCTaBIIMKAMHU, YTOOBI COOJIIOIATh CPOKU M JOOMBATHCS PE3YJIHTATOB.

13

3ajaHue 3aKPHITOro THIA HA YCTAHOBJIEHHE MOC/IE0BATEILHOCTH
IIpounTaiiTe TEKCT U YCTAHOBHUTE MOCJIEA0BATEJIbHOCTh
¢parmenToB TekcTa. 3aNUIINTE COOTBETCTBYIOIIYIO
N0CJ1e0BATEIbHOCTh OYKB cJieBa HANIPaBO

Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content. Influencer collaborations are pivotal, given their substantial
reach and credibility among followers. Partnering with influencers
who resonate with our target demographics ensures authenticity and
fosters trust. Additionally, optimizing our website for search engines
through SEO techniques will aid in capturing organic traffic.
Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility. Paid advertising via
Google AdWords and social media ads will complement these efforts,
ensuring we reach a broader audience swiftly.

14

3anaHue KOMOMHMPOBAHHOTIO THUIIA C BBIOOPOM HECKOJIbKHUX
BAPHAHTOB 0TBETA U3 MPeIJI0KEHHbIX

[IpounTaiiTe TEKCT M 3aTIOJTHUTE TPOITYCKH CJIOBAMU M3 PAMKH
Obpasey 3anonnenus: 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that
(1) on managing and (2) the

public image and

communications of an organization or individual. At its

(3), PR

aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment

for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and




leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

Correct answers:

1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike
7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly




