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AHHOTaUA

HucuunumHa «VHOCTpaHHBIM  S3bIK  MPO(ECCHOHATBPHOTO  OOIIEHHS» BXOIUT B
00pa3oBaTeNbHYI0 MPOrpaMMy BBICIIETO OOpa30BaHHMs — TMporpamMMmy OakamaBpuara IO
HaNpaBJICHUIO NOAroToBKY/ cneruaibHOCTH 42.03.01 «Pexnama u cBs3M ¢ 0OIIECTBEHHOCTHION
HampaBiieHHOCTH «Pekimama u  CBA3M € OOIIECTBEHHOCThIO B KOMMepueckoil cdepey.
Jucuumnmna peanusyetcs kadeapoii «Ne63».

JlucuuniuHa HaleJeHa Ha GOpMHUPOBAHKE Y BBITYCKHUKA CIIEIYIOMINX KOMIIETEHIUHI:

VYK-4 «CrocobeH ocCymecTBIATh ACNOBYI0 KOMMYHHKALIMIO B YCTHOM M MHCHMEHHOU
dbopmax Ha rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu 1 ”HOCTPaHHOM(BIX) SI3BIKE(axX)»

OIIK-1 «CnocobGeH co3maBaThb BOCTpPEOOBaHHBIE OOLIECTBOM M HMHIYCTpHEH
MEIUATEeKCThl W (MJIKM) MEIUANpOMyKThl, W (WIM) KOMMYHHUKAIIMOHHBIE TIPOAYKTHl B
COOTBETCTBUHM C HOPMAaMHU PYCCKOTO U MHOCTPAHHOTO SI3BIKOB, OCOOCHHOCTSIMU MHBIX 3HAKOBBIX
CUCTEM»

ConepxaHue IUCUUIUIMHBI OXBAaTBHIBAET KPYT BOIIPOCOB, CBSI3aHHBIX C MPAKTHYECKUM
dbopMuUpOBaHHEM S3BIKOBON KOMIETEHIIMU 00y4aeMbIX, T.€. C 0OecrieueHueM ypOBHS 3HaHUU U
YMEHUH, KOTOPBHII MO3BOJMT I0JI30BATHCSI PYCCKHMM M WHOCTPAHHBIM S3BIKOM B pa3IMYHBIX
obyacTsax nmpodeCcCHOHANBHOW ACATENBPHOCTH, HAYYHON W MPAKTHYECKOW paboTe, B OOIIEHUU C
3apyOekHBIMU NTapTHepamMu. Hapsay ¢ mpakTHyeckoi 1enbio, Kype peain3yeT o0pa3oBaTebHbIC
U BOCHHTATEIbHBIE L€, CIIOCOOCTBYS PACIIMPEHUIO KPYro3opa CTYAEHTOB, MOBBIIICHUIO HX
oOmiell KyJIbTypsl M OOpa3oBaHMs, a TaKKE KyJIbTYpPhl MBIIUICHUS W TOBCEAHEBHOTO H
npohecCuoHaNBbHOTO OOLIEHHSI, BOCIUTAHUIO TEPIIUMOCTH U YBAXKEHUS K JTyXOBHBIM IIEHHOCTSAM
HApOJIOB JIPYTUX CTPaH.

Jlnst peanu3anii OCHOBHOW IIeJ 00y4eHUs TpeOyeTcs perieHue KOMILIEKca YIeOHBIX
3a1a4, cpopMyIUMpOBaHHBIX B JaHHOW NpOrpaMMe Kak KOHEYHbIE TPeOOBaHUS K YpPOBHIM
MOJITOTOBKH, a UMEHHO: aJIeKBAaTHBIX S3BIKOBBIX HABBIKOB, 3HAHME HAI[MOHAIbHOW KYJIBTYPBI,
YMEHHUE TOJIb30BaThCs CIIOBAPHO-CIIPABOYHOM JUTEPATYpOi Ha PyCCKOM U MHOCTPAHHOM SI3bIKE,
YMEHHE OCYLIECTBIIATH CAMOCTOSTEIbHBIN TBOPUYECKHI! MTOUCK.

[ToHnMaTh MpaKTUYECKH 000 YyCTHOE WM MHUCbMEHHOE COOOIIEHUE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, OMUPASCh Ha HECKOJIBKO YCTHBIX U MUChbMEHHBIX HCTOUHUKOB.

[IperonaBanre OUCHMIUIMHBI TPEAYCMAaTPUBAET CleAyioue (OpMbl OpraHU3aluu
y4eOHOro npoliecca: NPaKTHUEeCKUEe 3aHIATHS U CAaMOCTOSITeNIbHAs padoTa CTyIeHTa

[TporpaMMoil TUCHMITIMHBI TMPEIyCMOTPEHBI CIEAYIOMINE BHUAbI KOHTPOJS: TEKYIIMHA
KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUHAS aTTecTanus B GopMe IK3aMeHa.

OOmiast TPyAOEMKOCTh OCBOCHHUS JMUCHUIUIMHBI COCTABISET 7 3a4eTHBIX €AMHHUL, 252
yaca.

SI3bIK 00y4YEHUS 10 TUCIMITIIMHE PYCCKHI/HEMEIKUI/ (paHIly3CKHii/aHT TUHCKHIA.



1. TlepedyeHb muaHUPYyEMBIX pe3yIbTAaTOB OOYUEHHUS MO TUCIUIUINHE

1.1.

]_[eJII/I npenoaaBaHuAa JUCHUIITIMHBI

Lenbro n3y4eHus: IUCIUIINHBI SIBIISICTCS MOBBIIIEHUE HCXOJHOTO YPOBHS BIIAJCHUS
MHOCTPaHHBIM SI3bIKOM, TOCTUTHYTOT'O Ha MPEbIAYIIEeH CTyIIEeHH 00pa30BaHus, U OBJIa/ICHUE
CTYZCHTaMH HEOOXOAMMBIM U IOCTaTOYHBIM YPOBHEM KOMMYHHUKATUBHOW KOMIIETEHIMH IS
pelIeHNs COLMaIbHO-KOMMYHUKATUBHBIX 3a/1a4 B PA3JIMYHBIX 00JIACTSIX OBITOBOM, KyJIBTYpHOH,
npodecCHOHATBLHON 1 HaYYHOH JEATEIIbHOCTH MPH OOLIEHUH C 3apyOeKHBIMH MTapTHEPAMHU, a
TaKXe /Ul AaJbHEHIIero caMmooOpa3oBaHusl.

1o 3aBepIeHNIO OCBOCHUS JAHHOW JUCIUIUIMHBI 00YYarOIUiics CIOCOOEH 1 TOTOB
o0nagaTh cHOCOOHOCTBIO CBOOOHO MOJIB30BAThCS MHOCTPAHHBIMU SI3BIKAMU KaK CPEICTBOM
npo¢eCCHOHATBLHOTO OOIIEHHS, a TAKXKE BJIAJECTh HABBIKAMU ITyOJUYHOM U HAYYHOU peuu Ha

HHOCTPAaHHOM A3BIKC.

1.2. JlucuumninHa BXOAWT B COCTAB 0053aTE€bHON YacTH 00pa30BaTeIbHON MPOTPaMMBbI
BhICIIero oopazosanus (nanee — OIT BO).

1.3.

IUTAaHUpYEMbIMU pe3yibTatamMu ocBoeHus OIT BO.
B pesynbrare u3yuyeHHs AUCUUILIMHBI OOYYarolUIics NOJDKEH 00JIafaTh ClEAYOIIMMU
KOMIETEHIIMSIMU WM UX YacTAMHU. KOMIETEeHIIMM U MHIMKATOPHI UX JTOCTHKEHUS NPUBEICHBI B

Tabymue 1.

[Tepeuenp mIaHUPYEMBIX PE3yJIbTATOB O0YyUEHUs MO AUCLIUILINHE, COOTHECEHHBIX C

Ta6mmma 1 — IlepedeHb KOMIIETEHIIMI ¥ MHAUKATOPOB WX JIOCTHKEHUS

Kon u
Kareropus (rpymma) Kon n HanmMeHoBaHMe HHIMKATOpA
HauMEHOBaHHE
KOMTIETEHITHH JOCTHXKEHUS KOMITETCHITUU
KOMIIETEHITNH
YK-4 Cniocoben VYK-4.Y.1 yMeTh OCyLIECTBIATh IETOBYIO
OCYIIECTBIISATh KOMMYHHKAIUIO B YCTHOM M MUCEMEHHOM
JIEJIOBYIO (dbopMax Ha rocy1lapCTBEHHOM S3bIKE
KOMMYHHUKALIUIO B Poccuiickoit ®enepanuu u
YCTHOM 1 WHOCTPaHHOM(BIX ) s3bIKE(aX), B TOM YHCIIE
YHuBepcaibHbIe .
MUCHhMEHHOU (hOpMax | ¢ UCTIOIh30BAaHHEM U(DPOBBIX CPEICTB
KOMIIETEHIINH

Ha rOCYJJapCTBEHHOM
s13p1ke Poccuiickon
denepanuu U
MHOCTPAHHOM(BIX)
s3bIKe(ax)

VK-4.B.1 Bnagets HaBBEIKAMU OEJIOBEIX
KOMMYHHKAIUN B YCTHOU U MUCbMEHHOMN
(dhopme Ha pyCCKOM U HHOCTPAHHOM
si3bIKe(ax), B TOM YHCJIE ¢ UCTI0JIb30BAHUEM
M POBBIX CPEICTB

O6menpodeccruoHaabHbIE
KOMIICTCHIINU

OIIK-1 Cnocoben
CO3/1aBaTh
BOCTPEOOBaHHBIC
00II1eECTBOM 1
UHIyCTpUEH
MEINATEKCTHI 1
(vtn)
MEINANPOTYKTHI, H
(vtn)
KOMMYHHUKAIIHOHHBIE
HPOIYKTHI B
COOTBETCTBHUH C
HOpMaMH PYCCKOTO H
WHOCTPaHHOTO
SI3BIKOB,

OIIK-1.3.1 3HaTh OTJIMYUTEIBHBIE
0COOCHHOCTH MEIMATEKCTOB, U (WIIN)
MEIUANIPOIYKTOB, U (WJIH)
KOMMYHHKAITMOHHBIX MTPOYKTOB Pa3HBIX
MEMacerMeHTOB U Matdopm




0COOEHHOCTIMU
WHBIX 3HAKOBBIX
CUCTEM

2. Mecrto aucuuniunsl B ctpykrype Ol
JucnunimuHa MoxkeT 6a3upoBaThCsl HA 3HAHUSAX, PaHee MPUOOPETEHHBIX 00YyJarONTUMHUCS
IIPYU U3YYEHHUH CIEAYIOUINX JUCLMILINH!
— HMHocTpaHHBIN A3bIK
— Pycckuii A3bIK ¥ pyccKasi TpaMOTHOCTb.
3HaHUs, NOJYYEHHbIE NPU M3YYEHUU Marepuana JaHHOW IUCLUIUIMHBI, UMEIOT Kak
CaMOCTOSITENIbHOE 3HAYEHUE, TAK U UCIIONIB3YIOTCS IIPU U3YyUEHUU APYTUX JUCLUILINH!
— J1enoBO¥ MHOCTPAHHBIN S3bIK

3. OOBEM H TPYJOEMKOCTb JUCIUTLIAHBI
Jlanabie 00 oOmieM 0O0beMe AMCIUILIMHBI, TPYJAOEMKOCTH OTIEIBHBIX BHIOB y4eOHOMH
paboTHI 1O AUCHIUTUTHHE (M paclpeeNieHHe 3TOH TPYI0EMKOCTH 110 CEMECTpPaM) MPEACTABIICHBI B
Tabymue 2.

Tabmuua 2 — O6beM U TPYA0EMKOCTh JIUCIUIITUHBI

. TpynoeMKoCTh O cemecTpam
Bunx yuebnoii paboThl Bcero Nod Nos
1 2 3 4
Oowan mpyooemkocmap OUCUUNIUHBL, 7/952 3/ 108 4/ 144
3E/ (1ac)
M3 Hux uacoe npakmuyeckoil n0020moeKu
Ayoumopnuie 3ausamus, BCEro 4yac. 102 51 51
B TOM YHCJIE:
nexumu (JI), (gac)
npaktudeckue/cemunapckue 3anatus  (113), 51
102 51

(dac)

nabopatopusie padotsl (JIP), (dac)

KypcoBoii nmpoekT (padota) (KII, KP), (dac)

’K3aMeH, (Jac) 36 36
CamocmosamenvHnas paboma, Bcero (4ac) 114 57 57
Buo npomesxcymounoit ammecmauyuu: 3a4er, OK3.

3auer,
mudd. 3auger, sx3ameH (3auer, dudd. 3auy, 3auer
K3 **) OK3.

*k .
HpI/IMetIaHI/Ie: KaHIUJAaTCKUHU 3K3aMCH

4. ConepxaHue TUCIUTIINHBI
4.1. Pacnpeznenenue TpyJA0€MKOCTH IUCLHUILTMHEI IO pa3jeiaM U BUIaM 3aHATHIM.
Pazaenbl, TeMBI QUCITUTIIIUHBI KX TPYJIOEMKOCTh TPUBECHBI B TA0IUIIE 3.

Tabnuna 3 — Pa3mensl, TeMbl AUCIUILTUHBL, X TPYAOEMKOCTh

PaBZ[eJ'IH TEMBbI JUCIIUITIIINHBI HCKHI/II/I H3 (C3) P KII CPC
’ (dac) (dac) (gac) (dac) (gac)
Cemectp 4
Pasnen 1. Pexiama. PexiaMHble KOMITaHUH. 6 8
Pasnen 2. CBs3u ¢ 00LIECTBEHHOCTHIO KaK ] 3
MHCTPYMEHT PEKJIAMHOU NesATEIbHOCTH.




Paznen 3. luBepcudukanus pekiaMHOR

6 6
JESITEIIbBHOCTH
Paznen 4. Pexnama u gpunocodust pplHKa 6 8
Paznen 5. JlenoBoe nmucsMo 6 6
Pa3nen 6. Tumnel PR-TexcTOB. 6 7
Pazgen 7. llonsiTue 0 rpaMMaTU4ECKUX
0COOEHHOCTSX O(PHUITHATHPHOTO U HEO(PHUITMAITBHOTO 6 6
oOmienwusi. Pa3nuyHble OTTEHKH MOJALHOCTH.
Paznen 8. CTpagaTenbHbIi 3aJ10T U HE3aBUCUMBIE 7 3
npUYaCTHBIC 000POTHI B HAYYHOU PEYH.
HUroro B cemectpe: 51 57
Cemectp 5
Pazmen 1. IlpoBenenue OusHec KOHGEPEHIIHIA, 7 2
CEMHHApOB, JIeJIOBbIX 3aCelaHul U BCTPEY.
Paznen. 2 HoBble nHpOpManoHHbIE ] g
TEXHOJIOTHH B peKJIaMe.
Pa3nen 3. Bee rpammaTnueckue
0COOEHHOCTH ()YHKIIMOHATILHOTO CTUJISI HAYYHOM 8 8
peun.
Pa3nen 4. CBA3HOCTD yCTHOH U
MUCbMEHHOW peur: BBOJHBIE U CBI3YIOIIUE CIIOBA, 8 8
COI03bI U TUIIBI MPEJJI0KEHUH.
Paznen 5. Bnagenue npaBuiaMu peyeBoro
3THUKETa MpU O(YUIIHAIEHOM U HEO(PHUIIUATHHOM 8 9
obmenny. CTUIM MPOU3HOLIEHUSI.
Paznen 6. OcobenHocTH epeBoa 5 9
rpaMMaTHYECKUX CTPYKTYD.
Paznen 7, Jlenosas nepenucka.
dopManbHbIN 1 HeHOPMATBHBINA CTUITH 7 7
MKUChMa.
Uroro B cemectpe: 51 57
Utoro 0 102 0 0 114

00yJaronuMucs

HpaKTI/I‘{eCKaH MMOATOTOBKA  3aK/IIOYaCTCA B  HCIOCPCACTBCHHOM  BBIIIOJIHCHHUU

ONpEACNEHHBIX  TPYNOBBIX  (YHKIMH,  CBA3aHHBIX  C

npo¢eCcCHOHATBLHOMN 1eATENFHOCTBIO.

4.2. CopepxaHue pa3ieiioB U TEM JIEKIIMOHHBIX 3aHITHH.
Copep:xanue pa3aelioB U TeM JICKIIMOHHBIX 3aHITHI MPUBEACHO B Ta0HIIe 4.

Tabnuna 4 — ConepkaHue pa3esioB U TeM JEKIIMOHHOTO ITUKJIa

Oynyuiei

Howmep paznena

HasBanue u copeprxanue pa3aeinoB U TeM JEKITMOHHBIX 3aHATHHA

Y4eOHBIM IJIAHOM He NPeyCMOTPEHO

4.3. Ilpaktuueckue (CEMHUHAPCKUE) 3aHATUS
TeMbI MpakKTUYECKUX 3aHATHA U UX TPYJOEMKOCTh PHUBEACHBI B TAOTHIIE 5.

Tabmuna 5 — [IpakTudeckue 3aHATHsI K UX TPYJIOEMKOCTh

Ne
/11

Tembl IpakTUYECKUX
3aHATHN

@opMBbI IPAaKTUYECKUX | TpynoeMKOCTb,

3 aux

3aHATUH (qac)

MPAKTUYECKOU

Ne
pasznena




MOJATOTOBKH, | JUCIIUIT
(gac) JIMHBI
Cemectp 4
1 | Peknama. Peknamublie Pemenue 6 1
KOMITAHUHU. MPAKTUIECKUX 3324
2 Casizu ¢ Pemenue 2
00IIECTBEHHOCTHIO KaKU IPAKTHYCCKHX 3324 3
HHCTPYMEHT PEKIAMHOM
JIeATEILHOCTH.
3 Jusepcudukanus Pemienue 6 3
peKHaMHOﬁ JACATCIbHOCTH HpaKTI/I‘IeCKI/IX 3aaa4
4 Pexnama u Qusiocodus Pemienue 6 4
pBIHKA MPAKTUYECKUX 33724
5 Pemenue 5
JlenoBoe muchMo 6
MPAKTUYCCKUX 3aaa4
6 Pemenue 6
Tuner PR-TekcTOB. 6
MPAKTUYCCKUX 3aaaY
7 Homsitne o Pemenue 7
paMMaTH4ECKIX MPAKTUYECKUX 3a7a4
0COOEHHOCTSIX
O(HIMATEHOTO U 6
HEOPHUITHATEHOTO
oOmenus. Pasnunsie
OTTEHKH MOJIATBHOCTH.
8 CrpagatenbHBIi 3a70T U Pernenune 8
HE3aBHCHMBIC NPaKTHYECKHX 3a/1a9 7
OpUYACTHBIE 0OOPOTHI B
Hay4HOIl peun.
Cewmectp 5
9 [IpoBenenue OusHEC Pernrenue 1
KoH(epeHui, NPaKTHYECKHX 3a/1a9 7
CEMHHAPOB, JIEJIOBBIX
3ace/laHui M BCTPEY.
10 Hosere Pemenue 1
HH(OPMALMOHHEIE MPAKTUYECKUX 3a7a4 8
TEXHOJIOTHH B PEKJIAME.
11 Bce rpammarnueckue Pemenue 2
ocobeHHoCTH NPaKTUYCCKUX 3a/1a4 8
(bYHKIHOHAIBEHOTO CTHIIS
Hay4YHOU peym.
12 . CBAI3HOCTH YCTHOU U Pernenune 3
TMCLMEHHON pean: NPaKTHYECKHX 3a/1a9
BBOJIHBIE U CBSA3YIOIIHE 8
CJIOBA, COFO3bI M THITBI
MPEUI0KEHHH.
13 Biianenue npaBuiaMu Pemenue 4
PEUYEBOro THKETA PU PAKTHYECKHX 3324
oHIHATEHOM U ]
HEO(DUITATBHOM
oOmrenun. Ctuiu
MIPON3HONICHHSL.
14 Oco0eHHOCTH TTepeBoIa Pernenue 5
TpaMMAaTHICCKUX NPaKTUYCCKUX 3a/1a4 5
CTPYKTYP.
Bcero 102

4.4. JlaGopaTopHbIE 3aHATHS




TeMbl 1a00paTOPHBIX 3aHIATHI U KX TPYIOEMKOCTh ITPUBEICHBI B TabuIIe 6.

Tabnuua 6 — JIabopaTopHbIe 3aHATHS U UX TPYI0EMKOCTb

3 anx Ne
No TpymoeMKOCTb, | IIPaKTUUECKOH | pa3zena
HaunmeHnoBaHue 1ab0paTopHbIX paboT pyA > | P pasl
/11 (uac) MMOJATOTOBKH, | HUCIIWI
(qac) JIUHBI

Y4eOHBIM IIITAHOM He NPeIyCMOTPEHO

4.5. KypcoBoe npoeKkTHpoBaHKEe/ BHITIOTHEHUE KYPCOBOW pabOTHI
Y4eOHBIM IJIAHOM He MPeAyCMOTPEHO

4.6. CamocrosiTenpHas padoTa 00yJarouuxcs
Bunsl camocTosTensHOM paboThI U €€ TPYIOEMKOCTh IPUBEIEHBI B Tabnuie 7.

Ta6ymmma 7 — Bugsl caMOCTOSITEIBHOM PaOOTHI M €€ TPYT0EMKOCTh

Bun camocrosiTensHO#M paboThI BIC{ZEO’ Cewmecrtp 4, uac Cewmectp 5, uac
1 2 3 4
H3ydeHue TeopeTHUecKOro MaTepuaia
30 17 16
nuctumuael (TO)
Kypcoroe npoektuposanue (KII, KP)
PacuerHo-rpaduueckue 3ananus (PI3)
Brimonnenue pedepara (P)
[TonroroBka K TeKymemMy KOHTPOJIIIO 2 4 4
ycneBaemoctu (TKY)
Jomamiaee 3aganue (/13) 64 30 31
KonTtponsabie paboTsl 3a0unnkoB (KP3)
[ToaroroBka Kk MpOMEKyTOUHOM 12 6 6
arrectauuu (ITA)
Bcero: 114 57 57

5. IlepeyeHpb yueOHO-METOAMUECKOTO OOECTICUCHUS
JUISL CAMOCTOSITEITLHON PabOThI 00YUYaIOIIUXCS 110 AUCITUTUTHHE (MOIYJTIO)
Y4eOHO-METOAMYECKNE MaTepHalbl ISl CAMOCTOSTEIBHON paboThl OOYJAIOIIHUXCS yKa3aHbI B

na. 7-11.

6. IlepedyeHb MEYATHBIX M DJIEKTPOHHBIX YUCOHBIX M3TaHUI
[lepeuyeHpb neYaTHBIX U SJEKTPOHHBIX YUEOHBIX M3/1aHU MpHUBEIeH B TabIuIIe 8.
Ta6ymmia 8— IlepeueHp meYaTHBIX M JICKTPOHHBIX YICOHBIX H3JaHUN

KomaecTtBo 3K3eMILIIpOB B

[ugp/ Oubmoreke
URL bubnmuorpaduueckas ccpuika
apec (KpOMe 3JIeKTPOHHBIX
IK3EMIUISIPOB)
1 bensiea, 1. B. IHOCTpaHHBI s3BIK B cepe

npodeccHnoHaTbHON KOMMYHHUKAIIUU: KOMILUICKCHBIE
y4eOHbIe 3a1anus: YaeOHoe nocobue / bensea
N.B., Hecrepenko E.}YO., Coporuna T.U., - 3-e u3.,
crep. - Mocksa :@nunTa, 2017. - 132 ¢. ISBN 978-5-




https://znanium.com/catalog/product/937882

9765-2616-7. - Tekcer : anekTponHbii. - URL:

2 ITpoxopoBa, A. A. Y3Haiite 6osblie 00
aHrIos3pIvHOM Mupe. Learn More About the
English-Speaking World : yuebnoe mocobue /

A. A. Tlpoxoposa, 1. C. PymuHckas.

91eKTpoHHBbIN. - URL:

u3., crep. - Mocksa : ®JIMHTA, 2020. - 174
c. - ISBN 978-5-9765-2511-5. - Tekcr :

https://znanium.com/catalog/product/1150855

-3-e

3 I'pumaena, E. b. /lenoBoii HHOCTpaHHBIM
s3Ik / ['pumaesaE.b., MamykoBall. A. -
Kpacnosip.: COYVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : 3JIeKTPOHHBIH. -

URL:

https://znanium.com/catalog/product/550490

4 [Tomnos, E. b. IIpodeccuonansubiit

WHOCTPAHHBIN S3BIK: aHTJIMUCKUHN SI3BIK /
ITonos E.b. - Mocksa :HUILl UHDPA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Tekcr : anexTpoHHbIA. - URL:
https://znanium.com/catalog/product/760140

7. TlepedeHb AIEKTPOHHBIX 00pPa30BaTEIBHBIX PECYPCOB
UH(OPMALMOHHO-TEIEKOMMYHUKAITMOHHON ceTn «THTepHeT»
Ilepeuens INEKTPOHHBIX 00pa3oBaTeNbHbIX pecypcoB MH(pOpMaLOHHO-
TEJIEKOMMYHHUKAIIMOHHONH ceTn «VHTepHeT», HEOOXOOUMBIX JUIsI OCBOCHUS TUCIMIUIMHBI

npuBesieH B Tabnuue 9.

Tabmuma 9 — IlepedeHp DJIEKTPOHHBIX O0pa30BaTENbHBIX PECYpPCOB HMH(POPMAIOHHO-
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8. IlepeueHr MHGOPMAITMOHHBIX TEXHOJIOTHI
8.1. Ilepeuenr mporpaMMHOro OOECIEUYEHHsI, HCIOIb3YyEMOr0 MpPHU OCYIIECTBICHUH
00pa30BaTENFHOTO MpOoIiecca M0 JUCIUIIIHHE.
[lepedyeHpb UCTIONIB3YEMOT0 IPOTPaMMHOT0 obecrieueH s rnpecTasieH B Tadmauie 10.

Ta6mmma 10— [TepeyeHsr mporpaMmMHOTO 0OecIIeueHUs

Ne i/t HaumenoBanue

He npexycmoTpeHo

8.2. [lepeuenn WH(OPMaITMOHHO-CIIPABOYHBIX CHCTEM,UCITOJIb3YEMBIX npu
OCYIIECTBIIEHUN 00Pa30BaTEIHLHOTO MPoIlecca Mo AUCIUILTAHE

[Tepeyens WUCHOMB3yeMBIX HH(DOPMAIIMOHHO-CITPABOYHBIX CHCTEM TIPEJCTABICH B
tabimuue 11.

Ta6mmma 11— [lepeyerr nHGOOPMAITMOHHO-CITPABOYHBIX CUCTEM

Ne i/t HaumenoBanue

He npexycmoTpeHo

9. MarepuanbHO-TeXHUYECKas Oa3a
CocraB MarepualbHO-TEXHUYECKOM 0a3bl, HEOOXOAMMOW [T  OCYIIECTBIICHHS
00pa30BaTeNbLHOTO MpoIiecca Mo TUCIUIUINHE, TIPeCTaBleH B Tabmumel2.

Ta6mmia 12 — CoctaB MaTepuaibHO-TEXHHUECKOM 0a3bl

No HanmeHnoBanue cocTaBHOM 4acTu Howmep ayautopuu
/T MaTepUaIbHO-TEXHUYECKOH 0a3bl (TIpu HEOOXOTUMOCTH )
1 | Ayauropust Usl IPAaKTUUECKUX 3aHITHH Aynuropus
KomnberoTepHslil kitacce YKOMIUIEKTOBaHa
CIIEHUAJIM3UPOBAHHON
MeOeIbIo,
TEXHUUYECKUMU

cpeacTBaMu 0OydeHUS,
CITyKaIlUMU JIJIst
NpeCTaBICHUS
yueOHoi nHpopmanmu
OOJIBIIION ayTUTOPHUH

2 | Ayautopun oOmero moiab30BaHus (151 TPYNIOBBIX U Aynuropus
WHIMBUYalbHbBIX KOHCYJIbTALHM, TEKYLIEr0 KOHTPOJIA U YKOMILIEKTOBaHA
MMPOMEXKYTOYHON aTTECTAIHH ) CTIEIMATH3HPOBAHHOI

MeOeIbIo,
TEXHUNYCCKNMHU

cpeAcTBaMu 00y4eHus,

CIIyXallluMu JJIsd




NPEeI0CTABICHHS
y4eOHo# nHpopMaIu
O0NBLION ayUTOPUHN

3 bubnuoreka, Unrepuer-knacc I'YAII (st camocTosTenbHON ITomermenus
paboThI) YKOMIUIEKTOBAHBI
ClielIMaIu3upOBaHHON

MeOEebI0, OCHAILEHEI
KOMIBIOTEPHOUH
TEXHUKOU ¢
BO3MO>XHOCTBIO
MOJIKJIFOUEHUS K CETH
«nTepueT» u
00€eCIeYeHo 10CTYIIOM
B DJICKTPOHHYIO
nH(pOpMaIMOHHO-
00pa3oBaTeNbHYI0
cpeny 'YAII

10. OueHouHbIe CpeACTBa ISl IPOBEICHUS TPOMEKYTOUHOM aTTECTAllUN
10.1. CocTtaB OLIEHOYHBIX CpPEACTBIUISL IPOBEJIEHUS TMPOMEXKYTOUHOM aTTECTALUU
0o0yyJaronuxcs mo IUCIUILIMHE TTPUBEIeH B Tabnwuie 13.
Tabmuua 13 — CocTaB OIEHOYHBIX CPEACTB JJIsl MPOBEJICHHSI TPOMEKYTOYHOM aTTeCTaINH

Bug npoMeXyTOUHOM aTrTecTaluu [lepedeHb OIIEHOYHBIX CPEJICTB

DK3aMeH Cnucok BONpoCoOB K SK3aMEHY;
DK3aMeHaIlMOHHbIE OUJIETHI;
3amaum;

TecTsl.

3auer Crnrcok BOnpocos;
TecTsr;
3agaun.

10.2. B kauecTBe KpHUTEpHUEB OLCHKH YPOBHSI C(OPMHPOBAHHOCTH (OCBOCHHS)
KOMIIETEHIIMH 00y4arolMucsa NMpUMEHsAeTCsl 5-0ajuipHas IIKajla OLEHKU C(HOPMHUPOBAHHOCTU
KOMIIETEHIINI, KOTopas MmpuBeeHa B Tabuuie 14. B TeueHne cemecTpa MOXKET MCIIOIB30BaThCA
100-6amnpHass  mKajla  MOJYJIBHO-PEHTHHTOBOM  CHCTEMBl  YHHMBEPCHTETa,  IpaBHIIa
UCIIOJIb30BaHUsI KOTOPOW, YCTAHOBJIEHBI COOTBETCTBYIOLIUM JIOKAaJIbHBIM HOPMAaTHUBHBIM aKTOM
['VAIL
Tabmuua 14 —Kpurepuu ouieHKH YpoBHsI ChOPMHUPOBAHHOCTH KOMITETCHIIUH

OreHKa KOMITETEHINHI

Xapaktepuctrka choOpMUPOBAHHBIX KOMIIETEHITHI
5-0aiuIbHas IKaIa PaKTep bopmrp

— oOyuatonuiicss TIyOOKO ¥ BCECTOPOHHE YCBOWJI IPOTPAMMHBIN
MaTtepHai;

— YBEPEHHO, JJOTUYHO, [TOCJIEI0BATEILHO U TPAMOTHO €r0 U3J1araer;

— OMMPASICh HAa 3HAHMS OCHOBHOM W JIONIOJIHHUTEIIBHOW JIUTEpaATYpHI,
TECHO MPUBS3bIBAET YCBOCHHBIC HAYUYHBIE MOJIO0KEHUS C MPAKTUUYECKOU
JIeATETbHOCTBIO HAIPABIICHUS;

— yMeso 000CHOBBIBAET U apTyMEHTUPYET BBIJIBUTaeMbI€ UM HJIEH;

— JIeJIaeT BBIBOABI M 00OOIICHHS;

— CBOOOJIHO BJIAJICET CHCTEMOM CIIeIMATN3UPOBAHHBIX TOHATHH.

COTIIMYHO»
(GauTCHO»




O??g;; ?{ﬁiﬁ;ﬁ?ﬂ XapakTeprcTrKa chopMUPOBAHHBIX KOMITCTCHITHIA
— o0yuyarouiicss TBEpI0 YCBOMI MPOTrpaMMHBINA MaTepHal, TpaMOTHO U
o CymecCcTBy wu3jlaraCt €ro, Oonvupascb Ha 3HAHUA OCHOBHOH
JIIATEPATYPHI,
«opomoy — He JIOMYCKAaeT CYIECTBEHHBIX HETOYHOCTEH; y
— YBSI3bIBAa€T YCBOCHHBIE 3HAHUS C MPAKTUYECKOH JEsTENbHOCTHIO
«3aYTEHO
HaITpaBJICHUA
— apryMEHTHPYET Hay4YHbIE II0JIOKECHUS,
— JIeJIaeT BBIBOABI M 00OOIICHHS;
— BIAJICET CUCTEMOM CNICIHATU3UPOBAHHBIX TTOHITHUH.
— o0yyJaronuics yCBOMJI TOJIBKO OCHOBHOW NPOTPaMMHBIA MaTepua,
Mo CymecCTBy Hu3Jjaract €ro, OlnupasiCb Ha 3HAHHUA TOJIBKO OCHOBHOU
JIIATEPATYPHI,
— JIOMYyCKaeT HeCYIECTBEHHbIE OIIMOKN U HETOYHOCTH;
«yOBJIETBOPUTEITHHO .
GATTOHOY — UCTIBITHIBAECT 3aTPYJHEHUS B MPAKTUYECKOM MPUMEHEHUU 3HAHUMN
HaITpaBJICHUA
— cnabo apryMeHTUPYET Hay4YHbIE TTOJI0KEHUS;
— 3aTpyaHseTCs B (GOPMYIUPOBAHUHU BBHIBOJOB M 00OOIICHUH;
— YaCTU4YHO BJIaAJACCT CHUCTEMOH CIICHHUAIU3UPOBAHHBIX MOHATHH.
— o0yyJarouuiicss He YCBOMJ 3HAYUTEIBHOM 4YacTH MPOrPaMMHOIO
MaTepuana;
— IONYCKaeT  CYUIECTBEHHbIE  OIIMOKA W  HETOYHOCTH  IpHU
«HEYOBJIETBOPUTEITHHO .
«HE 3AUTCHOY paccMoTpeHHH po0ieM B KOHKPETHOM HaIlpaBJICHUN; 3
— UCHBITBIBACT TPYAHOCTU B IPAKTUYCCKOM IMPUMCHCHUUN 3HAHUU,
— HE MOXET apryMEHTHPOBATh HAYYHBIE ITOJIOKEHUS,
— He (opMyIIHpYyeT BBIBOJIOB M 0000IICHUI.

10.3. TunoBsle KOHTPOJIbHBIE 3aJaHHSI U UHBIE MaTEPUAIIbI.
Bomnpocsr (3amaun) nist sKk3aMeHa mpeIcTaBiIeHbl B Tadmmie 15.

Ta6muma 15 — Boripocs! (3amaun) 115 9K3aMeHa

Kon

Ne /it [Tepedyens BompocoB (3a1a4) y1st IK3aMeHa
WHANKATOpa

1. IlonHas v ToyHasA MHUCbMEHHAs Mepeiaya Ha PyCCKOM YK-4.V.1
A3bIKE PO(EeCCHOHATBLHO- OpUEHTUPOBAaHHOTO TekcTa. | YK-4.B.1
065bem Texcra 1000-1200 11.3H. Pazpemaercs OIIK-1.3.1
10JIb30BaThCsA cioBapéM. BpeMs BbimonHeHus — 45
MuHYT. [Ipennoxxennslii mpenoaaBaTeseM (pparmMmeHT
TEKCTa YATAETCS B Hayajie oteera Ha M Bemyx.

YcrHoe pedeparuBHoe n3noxkenne Ha U coneprkanus
npodeCCHOHATBHO- OPUEHTHPOBAHHOTO TEKCTa 00BEMOM
1800-2000 r1.3H. [Tosp30BaThCS CIOBApPEM HE pa3pemiaeTcs,
BpEMS BBITIOJIHCHUS — 15 MUHYT.

3. YuacTtue B cUTyaTHBHO-00YyCIIOBIIEHHOM Oecene (0e3
BPEMEHM Ha MIOJATOTOBKY).

Texcm 0na nucemennoz2o nepeeooa

Marketing

By Carol Wilson

Marketing can be defined as human activity which is directed
at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the 18
selling concept. The "selling concept" means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept", on the




contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right support
and communication.

The main principles of marketing are: 1. Determine the
customer groups or segments. 2. Determine their needs. 3.
Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,
influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

Texcm 0ns ycmno2o u3noxcenus

What is the brand?

A brand is a special trade mark, sign, symbol, design of the
product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow
fat-producing plant (MZHK) and chocolate of Krasny Oktyabr
factory and so on. In this case we can speak about brand
loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the
West. In Russia it can only take two years. A brand like Coca-
Cola has been around a long time, and dominates the fizzy
drink market in almost every country, outselling local brands.
One of the most successful brands in the world is the Barbie.
Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy five
careers — from astronaut to presidential candidate. Her life
cycle never ends. One Barbie is bought every two seconds.

Bomnpocsr (3amaun) nms 3adera / qud . 3adera npeacTaBieHsl B Tadauie 16.

Ta6mmia 16 — Boripocs! (3amaun) nis 3adera / audd. 3adera

Kon
Ne n/mt [Tepeuens BonpocoB (3agay) 1uist 3auera / nudd. 3ayera HHKaTOpa
L OBPA3EIL 3AJAHN A HA HATIMCAHUE AEJIOBOT'O YK-4.¥.1
[MNCBMA YK-4.B.1
Being a PR manager in a company “Milk Productions” selling | OIIK-1.3.1

dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.
Write the letter following the rules of generating text of this
genre.

2. Komnianus BbITyCTHIIa HOBBIN KYypPHAaJ, TOCBAIICHHBII
npobiaemMaM cropTa win My3bIku. [Ipeanoxure unen amis
pEKJIaMHOM KaMITaHWH.

3. [IpuaymaiiTe cUTyaluy o CIEIyIOMUMH HauoMaMu: to put

smth. in a nutshell, to get straight to the point, to put smb. in




the picture, to beat about the bush, etc.

4. Kaknmu kauecTBaMu A0JKeH 00a1aTh XOPOITUI
neperoBopiiuk? KakoBel qpyrue GpakTopbl, HeOOXOAUMBIE IS
neperoBopoB? MOpMbI YCTHOTO U TMCBMEHHOTO OOIICHHMS (e-
mails, interviews): Uto Beibepete Bo1? Kakue u3 cnemyronmx
JIEKCHYECKUX €IMHUI] OTHOCSTCS K XOPOIIHM
MeperoBopIInKaM, a Kakue K mioxuM: articulate, coherent,
fluent, hesitant, extrovert, sensitive, reserved, responsible, etc.?

5. Hanmcatp e-mail (351eKTpOHHOE MHUCHEMO) KOJUIETE B
WHOCTpaHHOU (prpMe ¢ 61arogapHOCTHIO 32 IPUEM H YCIICIITHO
MPOBE/ICHHBIE TIeperoBopsl. [Ipuriacure Kouiery npuexarh K
BaM Ha ()UPMY C OTBETHBIM BU3UTOM. OTOBOpHTE JIATHI.

6. ITocne cnusiHUS ¢ IPYroi KOMIIAHUEH B BallleM KOJIJIEKTUBE
BO3HHKJIM ompesieneHHbie mpobaembl. Hanmummre E-mail
JUPEKTOPY IO NIEPCOHATY O MPETEH3UAX COTPYAHUKOB U O TOM,
YTO B pe3yJIbTaTe epeMeH MOHU3MIACh MPOU3BOIUTEIBHOCTh
TpYJa, U MOBBICUJICS OTTOK KaApoB U3 komnanuu. IIpuseanre
puMepsI IpeTeH3ni nepcoHana. OowvemM- 90-100 cioB.

7. Br1 oTnipasnisieTech Ha 1€JI0BOM CEMUHAP IO YJIYUYLIEHUIO
paboThl COTpYIHUKAMH KOMITaHuU. HanuiuTe Bamemy
cekperapio E-mail (50-60 cnoB), B KOTOpOM: a) OOBSICHUTE
MPUYHMHY BAIlIeTO OTCYTCTBUS, 0) COOOIIHUTE, KOTJ]a TOYHO BBI
BEpPHETECH; B) OIPOOHO HH(POPMUPYITE CBOETO CEKpeTapsi O
TOM, 4TO eMy (€M) HaUISKUT clIeiaTh BO BPeMsl BaIIETO
OTCYTCTBHSI.

[lepeyenp TeMm [Uii KypCOBOTO TPOEKTUPOBAHUS/BBHINOIHEHUS KypCOBOW pabOThI
MpeICTaBJICHBI B TaOymie 17.
Tabmuua 17 — IlepeueHb TeM sl KYPCOBOTO MPOSKTUPOBAHMS/BHIIIOIHEHHUSI KypCOBOM paboThI

No 1/t [IpumepHSBIii nepedeHb TeM sl KypCOBOTO MPOESKTHPOBAHUS1/BBITTOTHEHHS
B KypCOBOH paboThI

Y4eOHBIM IJIAHOM He NPe1yCMOTPEHO

BOHpOCLI JJIA HpOBe,HeHI/I}I HpOMe)KYTOqHOﬁ arrecraugyumm B BHIC TeCTI/IpOBaHI/IH
MpeICTaBJICHBI B TaOymie 18.

Ta6muma 18 — [IpumepHsIii TepedeHs BOMPOCOB IS TECTOB
Tabnuua 18 — IlpumepHBbIi IepedeHb BOIPOCOB ISl TECTOB

o Kon
Ne n/mt [IpuMepHBIil IEpeYeHsb BOIIPOCOB ISl TECTOB
MHAMKATOpa
1 3anumure yKazaHHoe B CKOOKAaX CJI0BO, B NPaBUJIbHOM YK-4.3.1

OTpHLATEILHOMH (popme

Obpasey 3anucu omeema:l unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others




argue that they are necessary for standing out in a competitive market.

Bbi0epuTe npaBuibHyI0 popmy riarosa

Obpasey 3anucu omeema: 8 A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

Omnpenesure ¥ 3aNIMIIATE HA AHTJIMHCKOM sI3bIKE KJII0YeBbIe CJI10Ba /
CJI0BOCOYETAHUSI IAHHOT0 a03ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcenomMHuTE M HA30BUTE THUIBI YCJIOBHBIX MPeEAJIOKEHUN B
AHTJIHHCKOM fI3BIKE

3ajaHne KOMOMHHUPOBAHHOIO THINA C BbBIOOPOM OJHOTO BEPHOIO
0TBeTAa U3 YeThIpeX Npea0KeHHbIX U 000CHOBaHNEM BbIOOpa
IIpounraiite TeKCT, BbIOepUTe NPABUIbHBINA OTBET H 3alIUIINTE
apryMeHTbl, 000CHOBbIBAIOIIIHE BHIOOP OTBETA

Omnpenenure, KaKOM TUI MECTOMMEHHS UCTIOIB3YETCS B MPEJIOKECHUU:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. INYHOE,

. IPUTSDKATENNbHOE,

. BO3BPATHOE,

. yKazarejabHoe,

. HeonpeeneHHoe,

. BOIIPOCHUTENLHOE

AN AW —

3ajanne KOMOMHHMPOBAHHOIO THNA C BbIOOPOM HECKOJbKHX




BAPHAHTOB OTBeTa M3 MNPEIJIOKEHHBIX M  Pa3BepPHYTHIM
000CHOBaHMEeM BbIOOpa

IIpouuTaiiTe TeKCT, BbI0EPUTE NPAaBUJIbHbIE BADHAHTHI 0TBETA U
3aNMIINTE APTYMEHTHI, 000CHOBBIBAIOII[E BHIOOP 0TBETOB
Bribepure npunarareiabHble B IPEBOCXOTHON CTETICHH, YKAXKUTE
HECKOJIbKO BAPHAHTOB OTBETA

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest

7 3anummure ry1aros, yKa3aHHblii B CKOOKax, B IPaBWJILHOI (opMme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8 _spent
1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

8 Bbi0epere npaBUIbHBIE BADHAHTHI 0TBETa HA BONPOC
What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business
B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

9 HajinuTe B npeasioxkeHusix cjioBa ¢ opporpagpuyecKkuMu omMuOKaMu
U 3aNMIINTEe UX NPABUJILHO
Obpaszey 3anucu omseema: 8 _manufacture
PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10 IlepeBeaure ri1aros1 Ha aHJIMMUCKUNA A3bIK M 3alIUIINTE €r0 B
CcTpaaTeIbHOM 3aJiore
1.The new product, now entering the competitive marketplace, (6511
paspabotan) with precision and innovation.

2. The product visibility (ysennuena) by the billboards strategically
(pa3menieHHsiit) in high-traffic areas.
11 3ajaHue 3aKPbHITOr0 THIIA HA YCTAHOBJIEHHUE COOTBETCTBUSA

IIpounTaiiTe TeKCT U ycTaHOBHTEe cooTBeTcTBHE. K Kaxk10i
MO3UIMHU, JTAHHOH B JIEBOM CT0JI01IE, MOA0EepPUTE COOTBETCTBYIOIILY IO
MO3MIIMIO B IPABOM CTOJI0LE

CooTHecuTe MOJANIbHBIE IJ1aroJibl U BApUAHTHI UX MepeBoja (odpazer
3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH HE MOXET MPOMYCTUTh

VK-4.V.1




BCTpedy
2. He can’t miss the meeting. B. On HE MOT POy CTUTh
BCTpEUy

12

YcTraHoBHUTE COOTBETCTBHE MEKIY coepkaHueM naparpada u
BapMaHTAMHU Ha3BaHusA naparpada. Hanummure JJurepaTtypHbIid
nepeBo/I Ha3BaHusl Maparpaga Ha PycCKOM sI3bIKe

Obpasey 3anucu omsema: Hanoeoobnooicenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanuumure nepeBo aHIJIMHCKOI0 TEKCTA HA PYCCKUH A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

14

3aganne 3aKpHITOro THNA HA YCTAHOBJIEHHUE MOC/IE0BATEILHOCTH
IIpounTaiiTe TEKCT H YCTAHOBUTE NOCJIEI0BATEJIBHOCTL (PPArMEeHTOB
TeKCTa. 3aNUIINTe COOTBETCTBYIOLLYIO MOC/IEA0BATEIbHOCTH OYKB
cjeBa HANpaBo

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
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D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

15 3aganue KOMOMHMPOBAHHOIO THIIA ¢ BHIOOPOM HECKOJIbKHX
BAPHAHTOB 0TBETA U3 NMPEIJI0KEHHBIX

[IpounTaiiTe TEKCT U 3aII0JHUTE MPOILYCKHU CIIOBAMU U3 PAMKHU
Obpasey 3anonnenus: 1 awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and
communications of an organization or individual. At its

(3), PR
aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment for
its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and leveraging
relationships

with (9) and influencers to (10)

favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the

(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

[lepeyeHb TeM KOHTPOJBHBIX PAabOT MO AMCUUIUIMHE OOYYaIOMIMXCS 3a04HONU (OPMBI
00y4eHus1, IpeICTaBICHBI B Ta0mie 19.

Tabmuua 19 — IlepeueHb KOHTPOJIBHBIX paboOT

Ne /it [TepeyeHb KOHTPOJIBHBIX PAOOT

He npeaycmoTpeHo




10.4. Metomuueckue MaTepuabl, ONPEACIISIIONINE MPOLETYPBI OIICHUBaHU
UH/IMKATOPOB, XapaKTEPU3YIOMIMX dTambl (OpMUPOBAHHUS KOMIIETCHLMH, COJepXKarcs B
JOKAJIbHBIX HOpMaTUBHBIX akTax [YAIIL, pernaMeHTUpYIOIIUX TMOPANOK U TPOUEAYPY
MPOBCACHUA TCKYLICTO KOHTPOJA yCIICBACMOCTHU U HpOMeXCYTOqHOﬁ arTecraimnuu o6yqafoumxca
['VAIL

11. Metonuueckue yka3zaHus ISl OOyJarOIIMXCS IO OCBOCHHIO JUCITATITUHBI

11.1. MeTonuueckne yKa3aHUs IS OOYYaIOIIUXCS TI0 OCBOCHHUIO JICKIIMOHHOTO
MaTepuana - yueOHbLM NAAHOM NO OAHHOU OUCYUNIUHE He NPedyCMOMPEHO.

OcHOBHOE Ha3zHAauYEHHWE JICKIIMOHHOTO MaTepuajia — JIOTHYECKH CTPOWHOE, CHCTEMHOE,
rIy0OKoe W SICHOE HW3JNIOKEeHHE ydeOHoro marepuana. HasHaueHue COBPEMEHHOH JIEKIUH B
paMKax JUCIUIIMHBI HE B TOM, YTOOBI TMOJYYHUTHh BCIO MH(OPMAIUIO MO TeME, a B OCBOCHHH
dyHIaMEHTANIBHBIX TPOOJIEM JUCIHHMIUIMHBI, METOJAOB HAYYHOTO T[IO3HAHUS, HOBEUIIINX
JTOCTI)KCHUH HaydyHOW MBICIH. B ydeOHOM mporiecce JICKIUS BBITIOJHSIET METOA0JOTUYECKYIO,
OpPraHU3alMOHHYI0 U MHPOPMALMOHHYIO (YHKUINU. JIEKIUs pacKpbIBaeT MOHATUHHBIN ammapar
KOHKPETHOM 00JIacTh 3HaHUs, €€ TPOoOJEMBbI, JaeT IEIbHOE MPEJCTaBICHUE O IAWCIUIUIMHE,
ITIOKA3bIBACT B3ANUMOCBA3b C ,Z[pyrI/IMI/I AUCHUIIJIMHAMMU.

11.2. Meronuyeckue yka3aHus AJisi 00YYarOIIMXCs 110 YIaCTUIO B CEMUHAPAX - YYEOHbIM
NJIAHOM NO OAHHOU OUCYUNTUHE He NPeOyCMOMPEHO

11.3. MeTtonuueckne ykKa3aHUs IJis1 OOyYarOIIMXCS IO MPOXOXKACHUIO MPAKTHYCCKUX
3aHATHHN

[IpakTrdeckoe 3aHATHE SBISETCS OJHOW M3 OCHOBHBIX ()OpPM OpraHHM3aluU Y4eOHOTO
mporecca, 3aKI0YaronIasics B BHIOJIHEHUU 00YyJalOIIUMUCS MO PYKOBOJICTBOM MPETIOAaBaTeNs
KOMILJIEKCa YYEOHBIX 3aJlaHUi C IIeJIbI0 YCBOCHHSI HAyYHO-TEOPETHYECKUX OCHOB YUYEOHOM
JTUCITUTIAHBL, TPHOOPETEHUS] YMEHUN U HABBIKOB, OIIBITA TBOPUYECKON JACSITEILHOCTH.

[lenmpr0 MPaKTHYECKOTO 3aHATHUS ISl 00YUAIOMIETOCs SBISICTCS] PUBUTHE 00YUYaIOIIUMCS
YMEHHUI U HaBBIKOB MTPAKTUYECKOU IESITENBHOCTH 10 U3Yy4aeMOW TUCUUILIIMHE.

[Tnanupyembie pe3ynbTaThl IPH OCBOCHUH O00YYAIOIIMMCS TMPAKTUIECKUX 3aHITHIMA:

— 3aKpervieHue, yriayOjeHue, pacHIMpeHHe W JeTalu3alus 3HAHWA TPU PEIICHUH
KOHKPETHBIX 33]1a4;

— pa3BUTHE I[IO3HABATEIIBHBIX CIIOCOOHOCTEH, CaMOCTOSTEILHOCTH  MBIIUICHHS,
TBOPYECKON aKTHBHOCTH;

— OBIAQJCHHE HOBBIMH METOJAaMH U METOJUKAMU HW3Y4YCHHs] KOHKPETHOW yueOHOMH
JMCITUTIIVHEL,

— BBIpabOTKa CIIOCOOHOCTH JIOTHYECKOTO OCMBICIICHHSI TIOJYYEHHBIX 3HAaHUM IS
BBITIOJTHEHMS 3aJ]aHMUi;

— ofecrniedyeHne palMOHAILHOTO COYETAaHUs KOJUICKTUBHON M WHIANBUAYaIbHOU (opM
00y4eHwusI.

TpeOoBaHNs K IPOBEACHUIO TPAKTUUECKUX 3aHATHI

TemaTudeckoe cojaepaHWE TMPAKTHYECKUX 3aHATHA OTpakeHO B pabodeil ydeOHO
nmporpamMme I1UCHUIIJINHEIL.
CTpyKTYpHO MpaKTHUYECKHUE 3aHITHS, KaK MPABUIIO, COCTOST U3 HECKOJIBKUX 3TAIlOB!

- MNOATrOTOBUTCIBHOI'O, BKIIOYAIOHICTO IMPOBEPKY T'OTOBHOCTH CTYACHTOB H 00BsCHCHHE
nmpenoaaBaTeyICM MnopAaKa MpoBCACHUA MPCACTOALICTO 3aHATHS,



- OCHOBHOI'0, B TCUCHHEC KOTOPOI0 OCYWCCTBIACTCA MNpaKTHYECKad MACATCIbHOCTD
CTYACHTOB IO pCHICHUIO 3aJia4 WKW BBIIIOJIHCHUIO ynpamHeHHﬁ nT. AO.

— 3aKJIIOYUTEIBHOTO, Ha KOTOPOM MPENoJaBaresb MOJABOJUT UTOTH 3aHATHUSA, NAET 3aaHUs
JUIS CAMOCTOSITENIEHOW PabOThI, IPOBOJMUT TEKYINI KOHTPOJb B pa3IMYHBIX (hopMax.

— KputepusMu OICHKM KadyecTBa MPOBEICHUS MPAKTHYECKOTO 3aHATHS CJICIyeT CUUTATh
CIICTYFOIIIHE:

— SIPKO BBIpa)KCHHAs IIeJICHANPaBIEHHOCTh, ONpeessieMas MOCTaHOBKOM MPOOJIEMBI,
CTpEMJICHHEM CBSI3aTh TEOPETHUECKUI MaTepuall C NPAaKTHKOH, BBIICIICHUEM TJIaBHBIX
BOIIPOCOB, CBA3aHHBIX C MPOPMINPYIONIMMHU AUCIUILTHHAMU, 3HAKOMCTBOM C
HOCJICTHUMH JOCTHKEHUSIMU HAyKH 10 IPEAMETY;

— mpodeccHOHATBHBIE U MEAarOrnYecKue CIOCOOHOCTH TPETIoIaBaTeNs — HOSCHEHUS U
3aKJIIOYCHUS TIPEToIaBaTeNsl KBAIM(UIUPOBaHHbIE, yOeIuTeIbHbIe 000TaIlalonye
3HAHMS CTYJICHTOB, COJICPKAIINE TCOPETHIECKUE 000OIICHMS.

11.4. Meronnueckue ykazaHHs Ui OOYYaIOMIMXCS IO BBITOJHEHHIO JaOOpaTOPHBIX
paboT - yuebHbvIM NAAHOM RO OAHHOU OUCYUNIUHE He NPedyCMOMPEHO

11.5. MeTtonuueckne yKazaHUs I OOYydYalOIMMXCA IO TPOXOXKICHHUIO KypCOBOTO
POCKTHUPOBAHUS/BBIMIOJIHEHUS] KypPCOBOM PabOTHI - yueOHbIM NAAHOM NO OAHHOU OUCYUNIUHE He
npeoycCmMompeHo

11.6. MeTonuueckne yka3zaHus JJIsi 0OyYarONIUXCs MO MPOXOKICHHIO CaMOCTOATEIIbHON
paboTbI

B xone BBIOSHEHHsSI CaMOCTOSITEIPHOW pabOThI, 00yYaIONTUHCS BBITIOJHAET PaboTy Io
3aJIaHUI0 ¥ TIPH METOJUYECKOM PYKOBOJICTBE MPEMNOJaBaTeNsl, HO 0€3 €ro HernocpeCTBEHHOTO
YYacCTHsL.

Jnst oOyyaromuxcst 1mo 3aoyHoi (opme OOydeHHs, caMOCTOsITeNbHas paboTa MOXKET
BKJIFOYATh B CE0s1 KOHTPOJIBHYIO paboTy.

B mporecce BBIMOTHEHHS] CaMOCTOSITENIBHON paboThl, Yy oOyuaromierocs: (GopMupyercs
nenecooOpa3Hoe IMIaHUPOBaHUE pabouero BpeMEHH, KOTOPOE MO3BOJISIET UM Pa3BUBATh YMCHUS
¥ HaBBIKM B YCBOGHHU M CHCTEMAaTH3allMM MPUOOPETaeMbIX 3HAHUM, 00ecrednBaeT BBICOKUMN
YPOBEHb YCIEBAaGMOCTH B TEpUOJ OOyYEHHs, TOMOTAaeT IIOJYYUTh HABBIKH TOBBIIICHHS
npo¢eCCHOHATBLHOTO YPOBHSI.

MeroauyeckuMl ~ MaTepuallaMK,  HANpaBJSIONIMMU  CAMOCTOSITENIEHYIO — paboTy
00yJarOIIUX CSSBIISIIOTCS:

—  y4eOHO-METOAMYECKHA MaTepHal Mo JUCIUILTAHE;

—  METOAMYECKHE YKa3aHHS 10 BBIMOTHEHUIO KOHTPOJIBHBIX PaboT (i1 00yJaromuxcs
1o 3a049HOU (popme oOydeHwHs ).

KonTponbHuble paboThl (3aHATHA) BBINOJHIIOTCS B BUJAE MUCHMEHHBIX OTBETOB Ha BOIPOCHI,
BBIIIOJIHEHUSI ~ KOHTPOJIBHBIX ~ 33JaHUH  WJIM  TPAKTUYECKOM  MPOBEPKH  BBITOJHEHHSA
oOywaronumucs ynpaxkHeHuid. KoOHTposibHBIE paboThl (3aHATHS) MOTYT TPOBOJUTHCS B
anekTpoHHOH popme. CopepikaHue 3alaHU Ha KOHTPOJBbHYIO paboTy (3aHATHE) U MOPAIOK ee
BBITIOJTHEHHS] YCTaHABIUBAIOTCS Kadeapoit

11.7. MeTonuueckne YyKa3zaHWsl I OOYYaIOIMIUXCA 110 TPOXOXKICHUIO TEKYIIETO
KOHTPOJISL YCIIEBAEMOCTH.



Tekymuii KOHTPOJIb YCIEBAEMOCTH TMPEIyCMATPUBAECT KOHTPOJb KadyecTBa 3HAHUU
00ydJaromuXxcsi, OCYIIECTBIIEMOTO B TEUEHUE CEMECTpa C IICJIbI0 OIEHUBAHUS XOJa OCBOCHUS
JTUCIUIUIMHBI, CTUMYJIUPOBAaHUSI YYEOHON NeATeNbHOCTH OOYy4aloUIMXcs, COBEPIIEHCTBOBAHUS
MCTOAUKU TIPOBCACHUA 3aHATUN U IpoBOAUTCA B XOJC BCCX BHUIAOB 3aHSATUN B (I)OpMe,
PEeIyCMOTPEHHONM TeMaTHUYeCKUM IIJIaHOM WM H30paHHO# mpernonaBareneM. Pe3ynpTaThl
TEKYIIETO KOHTPOJIS YCIEBAEMOCTH OTPaXaroTcs B JKypHaJle ydeTa Yy4eOHBIX 3aHATUH H
UCHOJNB3YIOTCA KadeapaMu [UIsl ONEPAaTUBHOTO YIMpaBieHHs 00pa30BaTEbHBIM IPOLIECCOM.
Bungamu Texy1iero KOHTPOJIS SIBJISIFOTCS TECThI U KOHTPOJIbHBIE paOOTHI (3aHATHS).

Texyuuit KOHTPOJIb OCYIIECTBISETCS C LEIbI0 CUCTEMAaTHUYECKON NMPOBEPKH JAOCTHKEHHUS
o0yyaromuMucs 00s3aTeNbHBIX Pe3yIbTaTOB 00yYEHUs M0 AUCUUIUINHE — MUHUMYMa, KOTOPBIN
HEOOXOJUM JIJIsl ajbHeiero o0yueHus, BBIIOJIHEHNUS MPOrPaMMHBIX TPeOOBaHUN K YpPOBHIO
HNOJATOTOBKM OOydarommxcsi. TeKyIMil KOHTPOJIb HPOBOJUTCS IO 3aBEPIICHUIO H3YUYCHHS
OTJIeIbHBIX HauboJIee CIOKHBIX U 00BEMHBIX TEM, Pa3/IeJI0B YUeOHOU TUCIUIUIUHEI.

11.8. MeTonuueckne ykazaHus JIsI 0OYYaIOMIUXCS MO MPOXOKIACHUIO MPOMEKYTOUHON
aTTEeCTallUH.

[IpomexyTouHas  artecTanus  OOydYaloOIIMXCS  MpeAycMaTpUBaeT  OLICHUBaHHE
MPOMEKYTOUHBIX U OKOHYATEIBHBIX PE3yJIbTaTOB OOy4eHHs Mo nuciuiuinae. OHa BKIIIOYAET B
ceost:

— »9K3aMeH — (opma OLEHKM 3HaHUM, MOJYyYEHHBIX O0OydYaloIluMcs B IpoLecce
W3YYCHHS BCEHW NUCIUIUIMHBI WM €€ YaCcTH, HAaBBIKOB CAMOCTOSTEIHHOW pabOThI, CIOCOOHOCTH
OPUMEHSTh MX JUIS PEHICHHs] MPAaKTHUYECKUX 3ajady. DK3aMeH, KaK IpaBUJIO, MPOBOJIUTCS B
NepuoJ HK3aMEHALMOHHOM CEeCCMM M 3aBEpIAETCs] aTTECTAllMOHHOM OLIEHKOH «OTJIIMYHOY,
«XOPOILIOY, «YIOBIETBOPUTEIHHOY, «HEYJOBIETBOPUTEIHHOY.

— 3a4eT — 3To (opMa OLIEHKH 3HAHUH, NOJYyYEHHBIX O0yUYaIOIIUMCS B XOJI€ U3YUCHUS
y4eOHOM TUCUUIUIMHBI B LIEJIOM UM MIPOMEXKYTOUHas (110 OKOHYaHUU CEMECTpPa) OLIeHKAa 3HaHUN
00y4JarIUMCs 10 OTAEIBHBIM pa3/esiaM TUCIUIUIMHBI C aTTECTAIIMOHHOW OIEHKON «3a4TEeHO»
WIH «HE 3a4TECHOY.

— muddepeHIMpOBaHHbIA 3a4eT — 23TO (opmMa OIEHKH 3HAHWUH, TOJYyYCHHBIX
00ydJarmuMCs IPU U3YYCHUH JUCIHUILTUHBI, TIPU BHITIOJHEHHH KYPCOBBIX MPOEKTOB, KyPCOBBIX
paboT, HAYYHO-UCCIIEIOBATEILCKUX padOT U MPOX0KIEHUHU PAKTHK C aTTECTAIIHOHHOM OLEHKOI
«OTJIIMYHOY, «XOPOIIIOY, KyJAOBICTBOPUTEIBLHOY, «HEYAOBIECTBOPUTEILHOY.

CucremMa OIEHOK IpPH IMPOBENECHUU MPOMENKYTOUHOW aTTECTAllMU OCYIIECTBISETCS B
COOTBeTCTBUM ¢ TpeboBanusiMu [lonoxennit «O TeKymeM KOHTPOJE YCIEBAEMOCTH U
MPOMEKYTOUYHON aTtTecTaruu cTyaeHToB [ YAII, oOywaromuxcsi Mo TporpamMMbl BBICIIETO
oOpazoBanusi» U «O MOAYIBHO-PEUTHHTOBOW CHCTEME OIICHKM KauyecTBa Y4yeOHOW paloThI
ctyaeHToB B ['YAIDy.



JIucT BHeceHUs U3MEHEHUH B pabouyIo IpOrpaMMy TUCIUTUIMHBI

[Jata BHEceHuUs
U3MEHEHUH U
JIOTIOJITHEHUH. Coneprxanne N3MEHEHUH W JOTIOTHEHUH

IToamuce BHECIIETO
U3MCHCHHUSI

Jara 1 Ne

POTOKOJIA
3aceaHus
kadeapbl

ITommuce
3aB.

kaeapoit

Tabnuua 18 — IlpumepHBbIi epeueHb BOIPOCOB ISl TECTOB

Ne i/t

[IpumepHbIil mEpedeHb BOMPOCOB ISl TECTOB

Kon
WHANKATOpa

1

3anuuuTe yKazaHHoe B CKOOKAaX CJ10BO, B IPABWJIbHOM
OTpULATEILHON opme

Obpaszey 3anucu omeema:l _unload

1. Many consumers find it unreasonable when advertisements
exaggerate the benefits of a product, leading to disappointment upon
purchase.

2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales

5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

Bri0epuTe npaBmibHyI0 popMy riarosia

Obpaszey 3anucu omsema: 8§ _A)

1.Effective writing in public relations is crucial for crafting compelling
press releases that capture media attention and convey key messages.
2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Onpenesure u 3aNMIIATE HA AHTJIMIICKOM fI3bIKe KJII0YEBbIE CJI0BA
/ cJIoBOCOYETAHMSA JAHHOI0 a03ama

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,

including customers, employees, investors, and the media. PR in
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business is a vital function that influences how an organization is
viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BcnoMHUTE M HA30BUTE THIIBI YCJIOBHBIX MPeIJIOKeHU B
AHIJIMIICKOM fI3BIKE

3aiaHue KOMOMHUPOBAHHOIO THINA ¢ BHIOOPOM OJHOI0 BEPHOIO
0TBeTa U3 YeThIpex NMpeai0KeHHbIX H 000CHOBAaHHEM BbIOOPa
IIpouuraiiTe TeKCT, BbIOCpPUTE NPABUJILHBIA OTBET U 3aNIMIIUTE
apryMeHTbl, 000CHOBBIBaIOIIIHe BHIOOP OTBETA

Omnpenenure, Kako THI MECTOMMEHHMSI HCTIONB3YETCS B MPEIIOKEHUU:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

. IMYHOE,

. IPATSDKATENBHOE,

. BO3BpaTHOE,

. yKa3aTenbHOe,

. HEeoTpeIeNIeHHOE,

. BOTIPOCUTEIIbHOE

AN DN AW~

3anummure rJ1aroJ, yKa3aHHbIi B CKOOKax, B NIpaBUJIbLHOH Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpaszey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BriGepeTe npaBu/ibHbIe BADUAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

Haiinure B npeaioskeHUsX ¢JIoBa ¢ opporpapudyecKkuMu
OIUOKAMM ¥ 3aNMIIUTE UX NMPABUJIbHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
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organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
brand and its audience.

IlepeBeaure rjaroj Ha AHIJIMHCKUH A3bIK U 3aNIMIIATE €r0 B
CTpafaTeIbHOM 3aJ10Te

1.The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.

10

3agaHue 3aKPBHITOT0 THIIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpounTaiiTe TeKCT M ycTaHOBUTE cOOTBeTcTBHE. K Kaxknoi

MO3ULNH, JTAHHOH B JIEBOM CT0JI01IE, MOoA0epUTe

COOTBETCTBYIOLIYIO MO3ULHMIO B MPABOM CTOJI0OLE

CooTtHecuTe MOJIabHbIE TJIaroibl U BApUaHThI UX MepeBojia (o0paserl

3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH HE MOT TIPOITYCTUTH
BCTpeUy

2. He can’t miss the meeting. B. OH HEe MOXET MPOIyCTUTh
BCTpeUy

11

YcTaHoBHTE COOTBETCTBHE MEXKIY cojiep:kaHueM naparpada u
BapMaHTaMU Ha3BaHuA naparpadga. Hanuumure JurepaTtypHbIi
nepeBo/i Ha3BaHus naparpaga Ha pyccKOM SI3bIKe

Oobpaszey sanucu omeema: Hanocoobnodicenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken

12

Yro mpeacTaBisieT co0oit pabodee MeCTO MEHEHKEpPa 1Mo pekiame?
MeHnexepsl o pekiiaMme 00bIYHO paboTaloT B oducax, 1100 B
COCTaBe BHYTPEHHEH MapKETHHIOBOH KOMaH/Ibl, JINOO B PEKJIAMHOM
arentctBe. OHM MOTYT UMETh COOCTBEHHOE pabouee MecTo,
000pyIOBaHHOE KOMITBIOTEPOM, AOCTYIIOM B MIHTEpHET 1
HEOOXOIMMBIM IPOTPAMMHBIM 00ECIIEYCHUEM JIJIS1 YIIPaBIICHHUS
PEKJIAMHBIMU KaMITaHHSIMU.

MeHnekepsl 0 peKiiaMe TECHO COTPYIHUYAIOT C pa3IMYHBIMU
KOMaH/IaMH U OT/AEIbHBIMHU COTPYAHUKAMH B OPTaHNU3ALNH, BKITIOYAs
CHELHATNCTOB 10 MAPKETUHTY, TpaQUUECKUX AU3aUHEPOB,
KOMIMPAaUTEPOB, MEANATIAHUPOBIINKOB U OTAENBI poax. OHU
paboTaroT BMecTe, UTOOBI pa3pabaThiBaTh PEKJIAMHbBIE CTPATETUH,
CO37aBaTh YOEIUTEIbHBIC PEKJIAMHBIC KAMITAaHIH U 00eCIIeYHBaTh
COOTBETCTBHUE COOOILECHHI LIeIsIM OpeH/1a U LIeJIeBOM ayAUTOPUH.
Pabouee MecTo MeHeKEpa MO peKIaMe 4acTo ObICTPOE 1

YK-4.B.1




nuHaMuyHOe. OHU OTBEYAIOT 32 KOHTPOJIb TUNIAHUPOBAHHUS,
BBITIOJTHEHUS] 1 MOHUTOPHHTA PEKJIAMHBIX KaMIIaHUI Ha pa3HbIX
KaHaJax, TAaKUX KakK TeJIEeBUACHUE, PAIN0, NIe4aTh, HM(PPOBbIE MeUa U
m1aTGOPMBI COMMANBHBIX ceTeil. FIM MoxeT moTpedoBaThCs
YIPaBIATh HECKOJIBKUMH KaMIIAHUSIMH OJTHOBPEMEHHO, KOOPAMHUPYS
paboTy ¢ TBOPUECKMMH KOMaH/IaMH, MeradaiiepaMu 1 BHEITHUMH
NOCTaBIIMKAMHU, YTOOBI COOJIIOIATh CPOKU M JOOMBATHCS PE3YJIHTATOB.
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3ajaHue 3aKPHITOro THIA HA YCTAHOBJIEHHE MOC/IE0BATEILHOCTH
IIpounTaiiTe TEKCT U YCTAHOBHUTE MOCJIEA0BATEJIbHOCTh
¢parmenToB TekcTa. 3aNUIINTE COOTBETCTBYIOIIYIO
N0CJ1e0BATEIbHOCTh OYKB cJieBa HANIPaBO

Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content. Influencer collaborations are pivotal, given their substantial
reach and credibility among followers. Partnering with influencers
who resonate with our target demographics ensures authenticity and
fosters trust. Additionally, optimizing our website for search engines
through SEO techniques will aid in capturing organic traffic.
Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility. Paid advertising via
Google AdWords and social media ads will complement these efforts,
ensuring we reach a broader audience swiftly.
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3anaHue KOMOMHMPOBAHHOTIO THUIIA C BBIOOPOM HECKOJIbKHUX
BAPHAHTOB 0TBETA U3 MPeIJI0KEHHbIX

[IpounTaiiTe TEKCT M 3aTIOJTHUTE TPOITYCKH CJIOBAMU M3 PAMKH
Obpasey 3anonnenus: 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that
(1) on managing and (2) the

public image and

communications of an organization or individual. At its

(3), PR

aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment

for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and




leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

Correct answers:

1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike
7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly




