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AHHOTaIUA

Hucuumnuna «MHOCTpaHHBIM  S3bIK  MPO(ECCHOHATIBHOTO  OOILIEHHS» BXOAWT B
o0pa3oBaTeNbHYI0 TPOTpaMMy BBICIIETO O0pa3oBaHUs — MporpaMMmy OakajgaBpuarta IO
HampaBleHUI0 MOATOTOBKY/ crenuanbHOCTH 43.03.03 «['ocTMHHYHOE 1er0» HampaBIECHHOCTH
«Opranuzanusi TOCTHHUYIHBIX yeIyr». Jucurumaa peanusyeTcs kageapoit «Ne63».

JucuumuinHa HauesneHa Ha ()OpMUPOBAHKE Y BBIIMTYCKHHUKA CIIETYIONIIMX KOMITETEHIIUMI:

YK-4 «CrocobGeH OCyIIecTBIATh JEIOBYI0O KOMMYHUKAIIMIO B YCTHOM M MHCbMEHHOMN
¢dopmax Ha rocyIapcTBEHHOM si3bike Poccuiickoii denepaiiui 1 ”HOCTPAaHHOM(BIX) SI3bIKE(aX)»

[TK-5 «CnocoOen obecnieuntsh (hopMHpOBaHHE U BHEIPEHUE KOPIIOPATUBHBIX CTaHIAPTOB
U PerjaMeHTOB IPOLIECCOB OOCITYKUBAHHsI, COOTBETCTBHUS OTPACIIEBBIM CTaHIapTaM CEpBUCA»

CopepxaHue TUCIUIUIMHBI OXBAaTHIBAE€T KPYI BOIIPOCOB, CBSI3aHHBIX C MPAKTHYECKUM
(bopMHpOBaHUEM SI3BIKOBOM KOMIETEHIIMM OO0ydaeMbIX, T.e. ¢ 00eCreYeHHEeM YpOBHs 3HAHUN U
YMEHHH, KOTOPBIA MO3BOJUT IOJIb30BAaThCSl PYCCKMM U HMHOCTPAHHBIM SI3BIKOM B Pa3IUYHBIX
o0sacTsaX npoecCHOHATBHON JEesTeIbHOCTH, HAYYHOM M MPAaKTUYeCKOoi pabore, B OOIIEHUH C
3apyOexHbIMU napTHepamu. Hapsay ¢ mpakTuueckoil 11enpto, Kypc peanusyer oOpa3oBaTelbHbIE
U BOCIIUTATENbHBIE 1LIEIH, CIIOCOOCTBYS PACHIMPEHUIO KPYro3opa CTYJAEHTOB, MOBBILICHHUIO HUX
olmiel KyabTyphl U 00pa3oBaHUS, a TaKKe KYJIbTYPbl MBIIIEHUS M TOBCETHEBHOTO H
po¢eCCUOHATIBLHOTO OOIICHNS, BOCIIUTAHUIO TEPIUMOCTH M YBaXXEHUS K JYXOBHBIM LIEHHOCTSIM
HapOJOB JPYTUX CTpaH.

Jlnis peanuszanuu OCHOBHOM 1ienu oOy4deHHs TpeOyeTcs pelleHHe KOMIUIEKCa Y4eOHBIX
3a1a4, c(OpPMYyJIHPOBAHHBIX B JaHHOM MporpamMme Kak KOHEUHble TpeOOBaHUS K YPOBHSIM
MOATOTOBKH, @ UMEHHO: aJIeKBaTHBIX S3bIKOBBIX HABBIKOB, 3HAHUE HAIIMOHAJIBHON KYJIBTYpHI,
YMEHHE MOJIb30BaThCS CIIOBAPHO-CIIPABOYHOM JIUTEPaTypOi Ha PyCCKOM UM MHOCTPAHHOM SI3bIKE,
YMEHHE OCYLIECTBIIATH CAMOCTOSITENIbHBII TBOPUYECKHUIA MTOMCK.

[TonnMaTh MpakTHUYECKU JH000€ YCTHOE WIIM MUCbMEHHOE COOOIEHUE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, OMMPAsCh HA HECKOJIBKO YCTHBIX M MUCbMEHHBIX UCTOYHUKOB.

[IpenogaBaHyre AUCUUIUIMHBI MpeIycMaTpUBAeT cleayoomue (GopMbl OpraHU3alUN
y4eOHOro Iporecca: MPaKTUIeCKUe 3aHATHS U CaMOCTOsITeNIbHas paboTa CTyAeHTa

[IporpamMmMoOil JAMCHMIUIMHBI IIPEAYCMOTPEHBI CIEAYIOIIHE BHUABI KOHTPOJS: TEKYIIUN
KOHTPOJIb YCIIEBAEMOCTH, IPOMEXKYTOUHAs aTTecTalus B opMe IK3aMeHa.

OO0mast TpyA0€MKOCTh OCBOCHHMSI JHUCIMIUIMHBI COCTABJISIET 8 3a4€THBIX €IUHUI, 288
4acoB.

SA3bIK 00yueHus o JUCIHUIUIUHE PYyCCKUI/HEMEKUI/ hpaHIly3CKUIl/aHTTUICKI.



1. TlepedyeHp MIaHUPYEMBIX PE3yIbTATOB OOYUCHHUS IO AUCIUTLINHE
1.1. Ilenu npenosaBaHus TUCIUTIIIUHBI

Lenbro n3ydeHus TUCIUTUTHHBI SBISICTCS TOBBIIIEHUE UCXOIHOTO YPOBHSI BIIAJICHUS
MHOCTPAHHBIM S13bIKOM, JOCTUTHYTOTO Ha MpebIAYIIel CTyIIeHn 00pa30BaHus, U OBJIAJICHHE
CTyI€HTaMH HEOOXOJUMBIM U IOCTATOYHBIM YPOBHEM KOMMYHUKATUBHOW KOMIETCHITUH JIIS
peleHHs COLMaTbHO-KOMMYHHUKATUBHBIX 33]a4 B Pa3IMYHbIX 00JIaCTAX ObITOBOM, KYJIBTYpHOH,
npo¢eCCHOHATFHON U HAYYHOH NIEATETHHOCTH MPH OOLICHUH C 3apyOeKHBIMU TTAPTHEPAMHU, A
TaKXe JUId AajbHEUIIero caMmooOpa3oBaHMsL.

ITo 3aBepieHNIO0 OCBOEHUS JAHHOM IUCHUIUIMHBI 00yYarouiics crnoco0eH 1 roToB
o0s1azaTh CIOCOOHOCTHIO CBOOOHO MOJIb30BATHCSI MHOCTPAHHBIMHU SI3bIKAMH KaK CPEICTBOM
poeCCHOHATLHOTO OOIIEHMsI, a TAK)KE BJIAJCTh HABBIKAMH ITyOJMYHON W HAYYHOW PeUH Ha
MHOCTPAHHOM SI3bIKE.

1.2. JlucumiuiiHa BXOJIUT B COCTaB 00s3aTEIIPHON YacTH 00Pa30BaTEIIbHOM MPOTrPAMMBI
BhICIIero obpazoBanus (nanee — OIT BO).

1.3. IlepeueHs MmIaHUPYEMbIX pe3ylbTaTOB O0yUEHUS MO AUCHUIUIMHE, COOTHECEHHBIX C
IUTaHUpYeMbIMU pe3ynbratamu ocBoeHust OIT BO.

B pesynpraTe M3y4deHHs AUCHUUIUIMHBI OOYYarOUIMICS OJDKEH 00JIafaTh CIEAYIOUUMU
KOMIIETCHIIUSIMHA WM WX 9acTaMH. KOMIETeHIINN ¥ UHIUKATOPBI UX JOCTHIKCHHS MTPUBEICHHI B

Tabimue 1.

Tabnuna 1 — [lepedeHb KOMITETEHIIUN U UHIUKATOPOB UX IOCTIDKEHUA

Kareropus (rpymma)
KOMIIETCHIITNH

Kon u
HaMEHOBAaHUE
KOMIIETEHIINH

KOI[ N HAMMCHOBAHUC MHAUKATOPAa NJOCTHXKCHUA
KOMIICTCHIIMU

YHI/IBCpcaHBHBIC
KOMIICTCHIINHU

YK-4 Cnocoben
OCYUIECTBIISTh
JIETIOBYIO
KOMMYHUKAITUIO B
YCTHOM U
MMHUCbMEHHOU
¢dbopmax Ha
rocyAapCTBEHHOM
s13p1ke Poccuiickoi
denepauuu U
MHOCTPaHHOM(BIX)
A3bIKe(ax)

VK-4.B.1 BnazmeTs HaBBIKAaMH JI€JTOBBIX
KOMMYHMKAIIU{ B YCTHON M MUCBbMEHHOU hopme
Ha PYCCKOM M HHOCTPAHHOM $I3bIKe(aX), B TOM
YUCIIE C UCIIOJIb30BaHUEM IIU(PPOBBIX CPEJICTB

[TpodeccuonanbHbIC
KOMIETCHIINH

[TIK-5 Cniocoben
obecneunThb
dhopmMupoBaHHE U
BHEJPECHUE
KOpPITOPaTHBHBIX
CTaHAApTOB U
periIaMeHTOB
MIPOLIECCOB
oOcy>)KuBaHU,
COOTBETCTBUA
OTpPAacJIEeBBIM
CTaHJIapPTaM CepBHUCA

[IK-5.VY.1 ymeTb pa3pabarbiBaTh U BHEIPSTH
CTaHJAPTHI U PETrJIaMEHTh! B IPAKTHYECKYIO
JeSITeIbHOCTD OPraHu3aluK U30paHHON
npodeccuoHanbHOM chepsl

[1IK-5.Y .4 ymeTh KOHTaKTHpPOBATh C FOCTSAMU Ha
MHOCTPAHHOM SI3bIKE [0 TEMATUKE CBOEH CIIyKOBbI

2. Mecro nucuuiuuHbl B cTpykType OI1




I[I/ICI_[I/IHJII/IHa MOXKET 62[3I/IpOBaTBC}I Ha 3HAHUAX, paHCC HpI/IO6peTCHHBIX O6y‘-IaIOH_II/IMI/ICH

MIPU U3YYCHHUH CIICTYIONTUX JTUCIIUTUIAH:
— HHocTpaHHBIN S3bIK
— Pycckuii [3bIK U pyccKasi TpaMOTHOCTb.

3HaHMA, TOJYYEHHBIE NPU HM3YyYEHUU MaTepHala JaHHOM IUCLMIUIMHBL, UMEIT Kak
CaMOCTOATEIILHOE 3HAYEHUE, TaK U UCIIONIb3YIOTCA NPU U3YYEHUH APYTUX JUCLUIUIMH:

— JlenoBo¥ MHOCTPaHHBIN S3bIK

3. O0BeM U TPYyI0EMKOCTh TUCIIUILTAHBI
JlanHple 00 obmeM oObeMe AUCHUILIUHBI, TPYJOEMKOCTH OTIENbHBIX BUIOB y4eOHOI
paboThI MO TUCHUIUIMHE (M pacnpeielieHne 3TOW TPYAOEMKOCTH 0 CeMEeCTpaM) IPeICTaBIECHbI B

Tabimue 2.

Tabsmna 2 — O0beM U TPYAOEMKOCTh TUCIUTUIHHEL

TpynoeMKOCTh IO ceMecTpaM

Bun yuebHoit paboTbl Bcero Nod NS Ne6
1 2 3 4 5
Oowasn mpyooemMKocnb OUCUUNTUHDL, 3/ 788 2/ 72 3/ 108 3/ 108
3E/ (1ac)
H3 nux uacoe npaxmuueckoit n0020moeKu 50 25 25
AyoumopHnbie 3anamus, BCEro 4ac. 153 51 51 51
B TOM YHCIIE:
nekrm (JI), (dac)
npaktudyeckue/cemunapckue 3anatus  (113), 51 51
153 51
(dac)
naboparopusie padotsl (JIP), (dac)
KypcoBoii nmpoekT (padota) (KII, KP), (dac)
9K3aMeH, (4ac) 27 27
Camocmosamenvnas paboma, Bcero (4ac) 108 21 57 30
Buo npomesccymounoit ammecmayuu: 3a4et, | 3adyer, 3auer OK3.
mudd. 3auer, sx3zamen (3auer, udd. 3au, | 3auer, 3auer
OK3.%%*) OK3.
IIpumeuanue: **KaH,;:m;[aTCKI/II‘?I SK3aMeH
4. CopepxaHue JUCIUTUTHHBI
4.1. PacnpeneneHue TpyJI0EMKOCTU JUCIHUILTUHBI IO pa3eiaM U BUIaM 3aHSATHIA.
Paznensl, TeMBl AUCIUTUIMHBI M UX TPYIOEMKOCTh TPUBEICHBI B TAOIHUIIE 3.
Tabnwmna 3 — Paznensl, TeMbl JUCHUIUINHBL, HX TPYIOEMKOCTh
Pa3nensl, TeMBI AUCIUIUINHEI Jexumn | 113 (C3) P KII CPC
’ (uac) (dac) (uac) (dac) (dac)
Cemectp 4
Paznen 1. ['octuHMYHBIE yCIyTH 20 8

Tema 1.1. dopMupoBaHME UM COBEPIICHCTBOBAHUE
CITyXO-TIPOM3HOCUTENHFHBIX HABBIKOB INPHUMEHUTEIEHO
K HOBOMY SI3BIKOBOMY U pE€YE€BOMY MaTepHaly.

Tema 1.2. ®opmMupoBaHHE U COBEPLIEHCTBOBAHUE
opdorpadudecknx HABBIKOB MPUMCHHTEIHHO K
HOBOMY S3IKOBOMY M P€YE€BOMY MaTepHaIy.
Tema 1.3. Koppexkuus u pasButue
MPOAYKTUBHOTO UCTIOJIH30BAHHUS
rpaMMaTHYECKHX OPM M KOHCTPYKIHH

HaBBIKOB
OCHOBHBIX




Tema 1.4. Pa3Butue oOmeid M KOMMYHHKATHBHOMN
KOMIIETEeHLIUH (YTE€HHE, TOBOPEHHE, INCHMO, IEPEBON)
Tema L.5. CrpykTypHasi, CMBICJIOBas u
KOMMYHUKaTUBHAs I1€IOCTHOCTh TEKCTa

Paznen 2. OpraHn3anysi TOCTHHHYHBIX ycryr. Oomue
BOTIPOCHI.

Tema 2.1. dopmupoBaHHE U COBEPIICHCTBOBAHHE
CIYXO-TIPOU3HOCUTEILHBIX HABBIKOB MPUMEHHUTEIHHO
K HOBOMY SI3BIKOBOMY M PEYE€BOMY MaTepHaIy.

Tema 2.2. dopmupoBaHWE W COBEPIICHCTBOBAHHE
opdorpaguuecknx  HAaBBIKOB NPUMEHUTEIBHO K
HOBOMY SI3BIKOBOMY M PEYE€BOMY MaTepHaIYy.

Tema 2.3. Koppeknus © pa3BUTHE HAaBBIKOB
MPOTYKTUBHOTO HCIIOJIb30BAHUS OCHOBHBIX
rpaMMaTHYeCKuX (popM U KOHCTPYKIIUH

Tema 2.4. Pa3zButne o0meld M KOMMYHHKAaTHBHOM
KOMITIETCHIIUHU (UTeHHE, TOBOPEHHE, MTUCHEMO, TIEPEBO)
Tema 2.5. CrpykTypHas, CMBICIIOBas u
KOMMYHHUKaTHUBHAs IIeIOCTHOCTh TEKCTA

20

Pa3znen 3. Opranusanusi TOCTUHUYHBIX YCIYT B
CTpaHax U3y4acMbIX A3bIKOB.

Tema 3.1. ®opmupoBaHHe U COBEPLIEHCTBOBAHUE
CITyXO-TIPOM3HOCUTENFHBIX HABBIKOB INPHUMEHUTEIEHO
K HOBOMY SI3BIKOBOMY M PEYEBOMY MaTepHaiy.

Tema 3.2. ®opMupoBaHHE U COBEPLIEHCTBOBAHUE
optdorpaduuecknx  HaBBIKOB NPUMEHUTEIBHO K
HOBOMY S3BIKOBOMY M P€YE€BOMY MaTepHaIy.

Tema 3.3. Koppekuus © pa3BUTHE HAaBBIKOB
MPOAYKTUBHOTO UCTIOJIH30BAHHUS OCHOBHBIX
rpaMMaTHIecKuX PopM U KOHCTPYKIIUH

Tema 3.4. Pa3Butue oOmed M KOMMYHHKAaTHBHOMN
KOMIETEHLMH (YTeHHE, TOBOPEHHE, TMCbMO, IIEPEBO/)
Tema 3.5. CrpykTypHasi, CMBICTIOBAs u
KOMMYHHUKaTHBHAs IIeIOCTHOCTh TEKCTa

11

Uroro B cemectpe:

51

21

Cemectp 5

Paznmen 1. PaGora oTenbepos.

Tema 1.1. dopmupoBaHue M COBEPIICHCTBOBAHHE
CITyXO-TIPOM3HOCUTENFHBIX HABBIKOB IMPHUMEHUTEIEHO
K HOBOMY SI3BIKOBOMY M PEY€BOMY MaTepHaIy.

Tema 1.2. ®opmMupoBaHHE U COBEpIIEHCTBOBAHHE
opdorpauueckux  HAaBBIKOB  NPUMEHHUTEIBHO K
HOBOMY S3BIKOBOMY M PEYE€BOMY MaTepHaIy.

Tema 1.3. Koppeknus © pa3BUTHE HAaBBHIKOB
MPOAYKTUBHOTO UCTOJIb30BaHMS OCHOBHBIX
rpaMMaTHYECKUX (OPM M KOHCTPYKLIHH

Tema 1.4. Pa3zButme o0mell M KOMMYHHKAaTHBHOM
KOMIIETEHIIMH (YTeHHE, TOBOPEHHE, ITMCHMO, TIEPEBO/)
Tema 1.5. CrpykrypHas, CMBICJIOBas u
KOMMYHUKATUBHAs IIeIOCTHOCTh TEKCTA

20

22




Paznen 2 Opranuzanusi areHCKTHUX yCIyT

Tema 2.1. ®dopmupoBaHHE U COBEPIICHCTBOBAHHE
CIIyXO-IIPOU3HOCUTENIFHBIX HABBIKOB IPUMEHHUTEIBHO
K HOBOMY SI3bIKOBOMY M pE€YE€BOMY MaTepHaly.

Tema 2.2. ®opMupoBaHHE U COBEPLICHCTBOBAHUE
opdorpadudecknx HABBIKOB INPUMEHHUTEIBHO K
HOBOMY SI3bIKOBOMY U PEUEBOMY MaTepHay.

Tema 2.3. Koppekuus © pa3BUTHE HAaBBHIKOB
MPOAYKTUBHOTO UCTIOJIb30BaHMS OCHOBHBIX
rpaMMaTHYeCKuX (popM M KOHCTPYKIIMI

Tema 2.4. Pa3Butue oOmed M KOMMYHHKATHBHOMN
KOMIIETEeHLIMH (YT€HHE, TOBOPEHHE, IUCHMO, IEPEBON)
Tema 2.5. CrpykTypHasi, CMBICJIOBas u
KOMMYHHUKATHUBHAs I1eIOCTHOCTh TEKCTa

20 22

Pazgnen 3 [IpoBenenue 6u3Hec KOHPEpEHLINH,
CEMHUHAPOB, JIEIIOBBIX 3aCeNaHUIl U BCTPEY.

Tema 3.1. dopmupoBaHHME U COBEPIICHCTBOBAHHE
CITyXO-TIPOM3HOCUTENBHBIX HaBBIKOB NPHUMEHUTEIBHO
K HOBOMY SI3bIKOBOMY U p€YE€BOMY MaTepHaly.

Tema 3.2. dopMupoBaHME M COBEPIICHCTBOBAHUE
opdorpadudecknx HABBIKOB INPUMCHHTEIHFHO K
HOBOMY SI3bIKOBOMY U PEYEBOMY MaTepUally. 11 13
Tema 3.3. Koppekuus # pa3BUTUE HAaBBIKOB
MPOAYKTUBHOTO WCTIOJIH30BAHMS OCHOBHBIX
rpaMMaTHYeCcKuX (popM M KOHCTPYKLIUH

Tema 3.4. Pa3zButue oO0meld M KOMMYHHKAaTHBHOMN
KOMIETEHIIUH (YTeHHE, TOBOPEHHE, THCEMO, TIEPEBO/)
Tema 3.5. CtpykTypHasi, CMEICIIOBAs u
KOMMYHHUKATHUBHAs I1€IOCTHOCTb TEKCTa

HUroro B cemectpe: 51 57

Cemectp 6

Pazgen 1. HoBble uHpOpMalMOHHBIE TEXHOJOTUH B

10 6
FOCTUHUYHOM OHM3HECE.

Pazmen 2. CBA3HOCTh YCTHOW M THCHMEHHOW pEUH: 6
BBOJHBIC W CBS3YIOIIHWE CJIOBA, COKO3bI W THIIBI 10
MPEUIOKEHHI.

Paznen 3. Bnamenue mpaBuiamMu pedeBOrO 3THKETA 6
npu OoQUIMATFHOM W HEO(PHIMATBHOM OOIIEHUH. 11
CTriii TpOM3HOIICHHSL.

Paznen 4 JlenoBas nepenucka. GopmManbHBIE 1 10 6
He(OpPMAIbHBIE CTUIIM HCHMa.

Paznmen 5. [lonsiTue 0 TpaMMaTHYECKUX OCOOCHHOCTSIX
O(HUIHMATBEHOIO U HEO(DHUIMATHLHOTO OOIICHHS. 10 6
Pa3nuuHbie OTTEHKHU MOJAIBHOCTH.

HUroro B cemectpe: 51 30

Htoro 0 153 0 0 108

IIpakTHueckass IOATOTOBKA 3aKIIOYAeTCs B  HEINOCPEACTBEHHOM  BBINIOJIHCHUU
OoOyyarolMMHCS  ONpPENENEeHHbIX  TPYAOBbIX  (YHKIUMH,  CBSI3aHHBIX ¢ Oy;yuiei
npodecCUOHATIBHOMN 1S TETbHOCTBIO.

4.2. CopaepkaHue pa3/iesoB U TEM JICKIIUOHHBIX 3aHSITHIA.
ConeprkaHue pa3IiesioB U TEM JICKIIMOHHBIX 3aHSATHI MPUBEICHO B Ta0wIie 4.

Tabauna 4 — Coagep:kanue pa3iesioB U TeM JEKIMOHHOT0 HMKJIA




Howmep pasznena

Ha3zBanue u conepkanue pa3esioB U TEM JEKIIMOHHBIX 3aHATHI

Y4eOHBIM IJIAHOM He MPeAyCMOTPEHO

4.3. Tlpaktuyeckue (CeMUHAPCKHUE) 3aHITUS
TeMbl IpakTUYECKUX 3aHATHIA U UX TPYJOEMKOCTb IIPUBEICHBI B TAOIUIIE 5.

Tabanmna 5 — [IpakTHdyeckne 3aHsATHS U UX TPYAOEMKOCTh

No
n/n

TeMbl MPaKTUUECKUX 3aHATUN

®opMbl MPAKTUYECKUX 3aHATUN

TpynoeMKocTb,
(qac)

No
paszzaena
JIACIII

JINHBI

Cemectp 4

I'ocTuHMYHBIE yeyru
dopMuUpOBaHUE U
COBEPIIICHCTBOBAHUE CIIYXO-
MIPOM3HOCHUTEIHHBIX HABBIKOB
NIPUMEHUTENBHO K HOBOMY
SI3BIKOBOMY U pEYEBOMY
MaTepuay.

dopMupoBaHue u
COBEpIIIEHCTBOBAHHE
opdorpadruaeckux
NPUMEHUTENBHO K
SI3BIKOBOMY  H
MaTepHuany.

Koppekius u pa3Butue
HaBBIKOB MIPOAYKTUBHOTO
HCIIOJIb30BaHUSA OCHOBHBIX
rpamMmmaTaueckux — GopMm  u
KOHCTPYKIUI

PaszButue
KOMMYHUKAaTHBHOU
KOMIETEHIIUH (arenue,
TOBOpEHUE, MIUCHMO, TIEPEBO/T)

CrpykTypHasi,
CMBICIIOBas 51
KOMMYHUKaTHUBHas
LIETIOCTHOCTh TEKCTa

HaBBIKOB
HOBOMY
pedeBoMy

obmeit wu

Peuienune cutyallnoHHBIX 3a1a4

Pemenue CUTYyallMOHHBIX 3aaa4

Pemenue CUTYAallUOHHBIX 3aaa4

Pemenne CUTYyallMOHHBIX 3aaa4

20

Opraamu3anus
TOCTHHHYHBIX yciryr. OOrmue
BOIIPOCHI.

®opMupoBaHue 5
COBEpIICHCTBOBAHNE  CIIYXO-
[IPOM3HOCHUTEIHHBIX  HABBIKOB
NPUMEHUTENBHO K  HOBOMY
SI3BIKOBOMY U PEUYEBOMY
MaTepuay.

®dopMupoBaHue u
COBEPILECHCTBOBAHUE
opdorpadraecknx
MIPUMEHUTENBHO K
SI3BIKOBOMY  H
Marepuany.

Koppekuus u pazsutue
HaBBIKOB MIPOAYKTUBHOTO
HCIOJIb30BAHUS OCHOBHBIX

HaBBIKOB
HOBOMY
pedeBomMy

Pemenne cuTyaniioHHBIX 32124

Pemenne CUTYyallUOHHBIX 3a1a4

Pemenne CUTYyallMOHHBIX 3a1a4

20




rpamMmaruuecknx  Qopm m
KOHCTPYKIIUI

Passutne o00men u
KOMMYHHKaTUBHOI
KOMIIETEHLIUH (ureHue,
TOBOpEHUE, MICHMO, TICPEBOT)

CtpykTypHasi,
CMBICIIOBAsI u
KOMMYHUKATHUBHAs
LIEJIOCTHOCTh TEKCTa

Pemenue CUTYyallMOHHBIX 3aaa4

Pemenue CUTYyallUOHHBIX 3aaa4

Opraauzarus
TOCTUHUYHBIX YCIYT B CTpaHax
H3Y4aeMBIX SI3bIKOB.
dopMupoBaHUe 51
COBEpIIIEHCTBOBAHUE  CIIYXO-
MIPOU3HOCHUTEIBHBIX  HABBIKOB
NPUMEHUTEIBHO K  HOBOMY

SI3BIKOBOMY 51 peueBomy
MaTepHainy.

dopmupoBaHue u
COBEpIIICEHCTBOBAHNE

opdorpaduueckux  HABBIKOB
NPUMEHUTEIBHO K  HOBOMY

Pemenne CUTYyallMOHHBIX 3aaa4

Pemenne CUTYyallMOHHBIX 3aaa4

Pemenne cuTyanmoHHBIX 3371249

11

S3BIKOBOMY W PEUYCBOMY
MaTepHuay.

Koppexkuus u pazputue Pemenne cutyariioHHBIX 32124
HAaBBIKOB MIPOIYKTHBHOTO
HCIIOJIb30BAHMS OCHOBHBIX
rpamMmaruuecknx  Gopm u
KOHCTPYKITHHA Pemenne cutyaniioHHBIX 32124

PazButne oOmeit u
KOMMYHUKAaTUBHOU
KOMIIETEHIIUU (ureHue,
TOBOpEHUE, MMICHMO, TIEPEBO/T)

CtpykTypHasi, Pemenne cuTyanimoHHBIX 337124
CMBICIIOBas "
KOMMYHHKATHUBHAs
IIETIOCTHOCTh TEKCTa

Cemectp 5

Pa6ota OTENBEPOB. Pemenune cutyalilnoHHBIX 3aaa4 20

®dopmupoBaHue u

COBCPIICHCTBOBAaHUE CJIyXO-
IIPOU3HOCUTECIIbHBIX HABBIKOB
NOPUMCHHUTCIIBHO K  HOBOMY

A3BIKOBOMY M pE4YEeBOMY
MaTepHuay.

®opMupoBaHue 51
COBEPIIIEHCTBOBAHHE

opdorpadudecknx  HABBEIKOB
MIPUMEHUTEIILHO K HOBOMY

SI3BIKOBOMY M PEUYEBOMY
MaTepuany.

Koppekuus u
pas3BuTue HaBBIKOB
MIPOAYKTUBHOTO
UCTIOIb30BAHUS OCHOBHBIX

rpaMMaTHuecKkux  dopMm U

Pemenne cuTyarimoHHBIX 3371249

Pemenne CUTYAallUOHHBIX 3a1a4




KOHCTPYKLIUA
PasButue oOmeir u

KOMMYHHUKaTHBHOM
KOMIIETCHIIUH (urenue,
TOBOPEHUE, MUChMO, TICPEBO/)
CrpykTypHasi,
CMBICIIOBas u
KOMMYHUKATHUBHAs

ICJIOCTHOCTH TCKCTA

Pemmenne CUTYallUOHHBIX 3a1a4

Pemenue CUTYyallMOHHBIX 3a1a4

OpraHu3zanus areHCKTHX
yeayr

®opMupOoBaHUE 51
COBEPIICHCTBOBAHUE  CIYXO-
IIPOM3HOCUTENBHBIX  HaBBIKOB
[IPUMEHUTENIBHO K  HOBOMY
SI3BIKOBOMY M PEYEBOMY
MaTepHay.

@opMUPOBaHUE 51
COBEPILCHCTBOBAHUE
opdorpaduueckux  HaBBHIKOB
MIPUMEHUTENIFHO K  HOBOMY
S3BIKOBOMY H  PEUYEBOMY

MaTepuany.

Koppexkus u
pasBuTHe HaBBIKOB
MIPOJYKTUBHOTO
HCIOIb30BaHUS OCHOBHBIX
rpaMMmaTideckux  GopM |
KOHCTPYKIUI

Pasputne oOmedt wu
KOMMYHHUKAaTHBHOM
KOMIETEHIIUU (urenue,
TOBOpEHUE, MICHMO, TIEPEBO/T)

CrpykTypHasi,
CMBICIIOBas "
KOMMYHUKaTHUBHAs

OCJIOCTHOCTH TCKCTA

Pemenne cuTyarimoHHBIX 3371249

Pemienune cutyalilnoHHBIX 3aaa4

Pemenne cuTyarimoHHBIX 3371249

Pemenne CUTyallMOHHBIX 3a1a4

Pemenue CUTYyallMOHHBIX 3a1a4

Pemenne CUTYyallMOHHBIX 3a1a4

20

[IpoBenenne 6usHeC
KOH(epeHIIN, CEMUHAPOB,
JeNIOBBIX 3aceJaHui U BCTpeEY.

®opMuUpOBaHUE 51
COBEpIIIEHCTBOBAaHUE  CIIyXO-
IIPOM3HOCUTENBHBIX HABBIKOB
[IPUMEHUTEIIBHO K  HOBOMY
SI3BIKOBOMY u peuyeBomy
MaTepuany.

dopMupoBaHue u
COBEpIIIEHCTBOBAHNE
opdorpaduyeckux  HaBBIKOB
NIPUMEHUTENIBHO K  HOBOMY
SI3BIKOBOMY u peyeBomMy

MaTepuay.

Koppexmus u
pasBuTHE HaBBIKOB
MPOAYKTUBHOTO
HCIOJIb30BaHUS OCHOBHBIX

Pemenne CUTYyallMOHHBIX 3a1a4

Pemenune CUTYyallMOHHBIX 3a1a4

Pemenne CUTYyallMOHHBIX 3a1a4

Pemmenne CUTYyallUOHHBIX 3a1a4

11




rpaMMmatuueckux  GopMm U
KOHCTPYKIIUI
PasButne oOmImeir u PeieHne cutyaunoHHbIX 3a1a4
KOMMYHHKaTUBHOI
KOMITETEHIIUU (utenwue,
TOBOpEHUE, MICHMO, TICPEBOT)
CrpykTypHasi,
CMEBICTIOBAs u Pemmenne cuTyariioHHBIX 33124
KOMMYHUKATHUBHAs
1IEJIOCTHOCTh TEKCTA
Cemectp 6
HoBrie Pemenune cutyalilnoHHBIX 3aaa4 10 1
“H(OPMAITUOHHBIC
TEXHOJIOTHA B TOCTHHHYHOM
OusHece.
CBSI3HOCTh YCTHOU H Pemenune cutyalilnoHHBIX 3aaa4 10 2
IMMCbMEHHON pEYH: BBOJIHEIE H
CBS3YIOIIHNE CIJIOBA, COIO3BI H
THUIIbI IPEUIOKEHUH.
Brnanenue npaBuiamu PetieHue cutyanoHHBIX 33724 11 3
pedeBoro JTHKETA pu
oduIHATHEHOM u
Heo(UIuaTbHOM 0o0lLIeHNH.
Ctunm mpou3HOIIEHHSL.
[enoBas nepenucka. PeieHne cutyaunoHHBIX 3a1a4 10 4
DopmManbHBIA U
He(OopMaTbHBIN CTUIIH
MUCHMa.
ITonsTHE O PewieHne cutyanoHHbIX 3a1a4 10 5
rpaMMaTHYECKUX
0COOEHHOCTSX OPHUINATEHOTO
¥ HeOPHUITHAITBHOTO OOIIIEHHSI.
PasnmnuHbie OTTEHKH
MOJIAJTBLHOCTH.
Bcero 153
4.4. JlabopaTopHBbIC 3aHATHUS
Tembl Ta00paTOPHBIX 3aHATUH U UX TPYIOEMKOCTh MMPUBEACHHI B Ta0IHIIE 6.
Tabsmna 6 — JJabopaTtopHble 3aHSITHS U UX TPYAO0EMKOCTb
N3 Hux Ne
Ne HaumenoBanue 1a00patopHbIX paboT TpynoeMKOCTS, | MPaKTHUECKOH | pasiena
/1 (gac) MOATOTOBKH, | JWUCIIHAI
(gac) JIUHBI

Y4eOHBIM IJIAHOM He NMPe1yCMOTPEeHO

4.5. KypcoBoe npoekTupoBaHue/ BBHITIOJIHEHHE KypCOBOI pabOThI
Y4eOHbIM NJIAHOM He NMPeIyCMOTPEHO

4.6. CamocrosrenbHasi paboTa 00yJarOUIIXCs
Busl caMocTosTenbHON pabOThI M €€ TPYI0EMKOCTh IIPHBEACHBI B Ta0IHIE 7.

Tabnura 7 — Bussl caMoCTOATENLHOM paboThI M €€ TPYL0EMKOCTh




B CaMOCTOSTEIBHOM paGoThi Bcero, | Cemectp 4, Cemecrtp 5, Cemectp 6,
qac qac qac qac
1 2 3 4 5
W3yueHne TeopeTuyeckoro Marepuasia 34 2 16 10
nuctumuabl (TO)
KypcoBoe npoextuposanue (KII, KP)
PacuetHo-rpaduueckue 3ananus (PI'3)
Brimonuenue pedepara (P)
[ToaroToBka k TeKyuieMy KOHTPOIIIO 10 1 4 5
ycneBaemoctu (TKY)
Jomamnee 3aganue (J13) 53 10 31 12
KonTponbubie paboTel 3a0uHNKOB (KP3)
[ToaroroBka kK IpOMEKYTOUYHOU 11 ) 6 3
arrecranuu (I1A)
Bceero: 108 21 57 30

5. TlepeyeHb y4eOHO-METOAMUYECKOTO OOECTICUCHUS

JUTSI CAMOCTOSITEIILHOM paboThl 00YJarONTUXCS IO TUCHUTIINHE (MOIYIIIO)

VY4eOHO-MeToIM4YeCcKre MaTepHalibl JUIsi CaMOCTOSITEIbHON pabOThl OOYUYaAIOUIMXCSl YKa3aHbI B

o.a. 7-11.

[TepedeHp neYaTHBIX U SJIEKTPOHHBIX YUEOHBIX M3/IaHUI TIPUBEICH B TabmuIe 8.
Tabnuna 8— [lepeyeHpb MeYaTHBIX U DJICKTPOHHBIX YI€OHBIX M3AaHUI

6. IlepeueHb EYaTHBIX U DJICKTPOHHBIX YUCOHBIX M3IaHUN

Mudp/
URL
aapec

bubnuorpaduyeckas ccbiika

KomuecTso 3x3eMIUISpOB B
oubmoreke
(KpoMme ANIEeKTPOHHBIX
IK3EMILTSIPOB)

1

Bensiesa, 1. B. UHOCTpaHHbI S3BIK B chepe
npodeccnoHanTbHOM KOMMYHHUKAIIMU: KOMIUIEKCHbBIE
yueOHbIe 3a1aHus: YueOHoe nocobue / bensena
N.B., Hecrepenko E.}O., Coporuna T.U., - 3-e u3n.,
ctep. - Mocksa :@nunTa, 2017. - 132 ¢. ISBN 978-5-
9765-2616-7. - Tekcr : anekTponHbIi. - URL:
https://znanium.com/catalog/product/937882

[IpoxopoBa, A. A. Y3Haiite 60sbiie 00
anrnosizpiyHOM Mupe. Learn More About the
English-Speaking World : yue6HO€ ocobue /
A. A. ITpoxopoga, 1. C. PymmHckas. - 3-e
u3., crep. - Mocksa : ®JIMHTA, 2020. - 174
c. - ISBN 978-5-9765-2511-5. - Teker :
anekTpoHHbId. - URL:
https://znanium.com/catalog/product/1150855

I'pumaesa, E. b. JlenoBoi HHOCTpaHHBIN
s3b1K / I'pumaeBaE.b., MamykoBall.A. -
Kpacnosip.: COVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : 37IEKTPOHHBIH. -




URL:
https://znanium.com/catalog/product/550490

4 [Tomog, E. b. IIpodeccrnonanbHbIit
WHOCTPAHHBIN S3bIK: AaHTTTUHCKUH A3bIK /
IIonos E.b. - Mocksa :HULl UTHO®PA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Tekct : anexkTponHsIii. - URL:
https://znanium.com/catalog/product/760140

7. IlepeueHb 37EKTPOHHBIX 00pa30BaTEIbHBIX PECYPCOB
MH(POPMALMOHHO-TEJIEKOMMYHHUKAIIMOHHOH ceTn « THTepHeT»
[Iepeuens AJIEKTPOHHBIX 00pa3oBaTeIbHbIX pecypcoB UHPOPMALMOHHO-
TEJIEKOMMYHHUKAIIMOHHONH ceTn «VHTepHeT», HEOOXOAUMBIX JUIS OCBOCHHUS IHCUUIUINHBI
npuBezieH B Tabnuue 9.

Tabmuma 9 — IlepeueHb SIEKTPOHHBIX 00pa30BaTENbHBIX PECcypcoB HHGOPMAIMOHHO-
TEJICKOMMYHUKAIIMOHHOU ceTH «HTEepHET»
URL anpec HaumenoBanue
http://www.alleng.ru/english/ Y4eOHHUKY U CIIOBAPH AHTIMICKOTO, HEMEITKOTO
U (ppaHIy3CKOTO SI3BIKOB
http://web-local.rudn.ru/web-local/prep/rj/index.php? ba3bl naHHbBIX, HHPOPMALIMOHHO-CIIPABOYHBIC U
1id=691&p=117 MTOUCKOBBIE CHCTEMBbI

http://web-local.rudn.ru/web-local/prep/rj/index.php?
1d=691&p=8651

http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/

http://www.slovari.ru/

http://www.exactus.ru/

www.stufen.de Hemenxunii s13b1k

www.deutsch-als-fremdsprache.de/
http://www.hueber.de/shared/uebungen/schritte/lerner/uebunge

n

www.onelook.com CripaBOYHBIE CHCTEMBI, CIIOBapH U
SHUIUKIJIONEANN

www.bbc.co.uk BBC Learning English

www.nytimes.com The New York Times

8. IlepeueHb MHPOPMAIIOHHBIX TEXHOJIOTUN
8.1. IlepeueHp MPOrpaMMHOTO OOECHEYEHHUs,, HCIOJIB3YEMOr0 IIPH OCYIIECTBICHUH
00pa30BaTENBLHOTO MPOIIECCa MO AUCIHUIUINHE.
[lepeuenp ncnoap3yeMoro NporpaMMHOro odecreueHus npeacranieH B Tadbuuue 10.

Tabnuua 10— IlepedeHb nmporpaMMHOro obecrnedeHus

No /1t HaumenoBaunue

He npeaycMoTpeHo

8.2. Ilepeuenn UH(POPMALMOHHO-CIIPABOYHBIX CHCTEM,HCTI0JIb3YEMbIX npu
OCYILIECTBIEHUH 00pa30BaTEIbHOIO MpoLecca M0 AUCIUIIIMHE



http://www.onelook.com/
http://clck.yandex.ru/redir/dv/*data=url%3Dhttp%253A%252F%252Fwww.hueber.de%252Fshared%252Fuebungen%252Fschritte%252Flerner%252Fuebungen%26ts%3D1450706596%26uid%3D9856332611439595013&sign=d380f605f3da845eb2a1c98f8abfe6df&keyno=1#_blank
http://clck.yandex.ru/redir/dv/*data=url%3Dhttp%253A%252F%252Fwww.hueber.de%252Fshared%252Fuebungen%252Fschritte%252Flerner%252Fuebungen%26ts%3D1450706596%26uid%3D9856332611439595013&sign=d380f605f3da845eb2a1c98f8abfe6df&keyno=1#_blank
http://www.deutsch-als-fremdsprache.de/
http://www.stufen.de/
http://www.exactus.ru/
http://www.slovari.ru/
http://www.ruscorpora.ru/
http://studiorum.ruscorpora.ru/
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://www.alleng.ru/english/

[lepeuenr uUCHONB3yeMBIX HH(POPMAIIMOHHO-CIIPABOYHBIX CHCTEM TIPEICTaBICH B
Tabnure 11.

Tabnuna 11— Ilepeuenb HHGOPMAIIMOHHO-CIIPABOYHBIX CUCTEM

Ne i/t HaumenoBanue

He npexycMmoTpeHo

9. MarepuanbHO-TeXHUYECKas Oa3a
CoctaB  MaTepHaTbHO-TEXHUYECKOM  0a3pl, HEOOXOAMMOW [UIsl  OCYIIECTBICHUS
00pa3oBaTenLHOTrO MpoIlecca Mo JUCIUILTHHE, TPeCTaBlieH B Tabmurel 2.

Tabnuma 12 — CoctaB MaTepruaabHO-TEXHUICCKON Oa3bl

No HaumeHnoBanue coctaBHOM YacTH Howmep ayautopun
n/n MaTepHUaIbHO-TEXHUYECKOU 0a3bl (Tpr HEOOXOIUMOCTH)
1 | Ayauropust [uisl IPaKTUYECKUX 3aHATUN Aynuropus
KommnbroTepHslii kiace YKOMIUIEKTOBaHa
CIIEUAaIU3UPOBAHHON
MeOeNbIo,
TEXHUYECKUMU

cpeacTBaMU O0y4eHHs,
CITyXAI[MU JUIS
Hpe/ICTaBICHUS
yueOHOI nH(popManuu
OOJBILION ayAUTOPUHN

2 | Ayautopuu oOIIero moib30BaHus (Ui TPYIIOBBIX U Aynutopus
VHJIUBUIYAIbHBIX KOHCYJIbTAlMI, TEKYILIETO KOHTPOJIS U YKOMILIEKTOBAHA
MPOMEKYTOYHOU aTTECTAIINH) CTeNHATH3MPOBAHHOT

MeOeJIblo,
TEXHUYECKAMU

CpeAcTBaMU O00y4eHUs,
CITYXKaIMH JUIsI
IPEeI0CTaBICHHS

yueOHO nHpopmanmu

00JIbILION ayIUTOpUU

3 bubnmnoreka, Matepuer-knace ['YAII (ans camocTosITenbHOM ITomemenus
paboThI) YKOMITIJIEKTOBAHBI
CIIELIMAIM3UPOBAHHOMN

MeOeblo, OCHAIIECHBI
KOMITBIOTEPHOU
TEXHUKOH C
BO3MO>KHOCTbBIO
MOJIKJIFOUEHUS K CETH
«nTepueT™ n
00€ecCIeyeHo 10CTyIoM
B QJIEKTPOHHYIO
UH(POPMALMOHHO-
00pa30BaTeIbHYIO




cpeny I'YAIIL

10. OuenouHsie cpencTna sl IPOBEACHUS TPOMEKYTOYHOM aTTECTALIUU
10.1. CocTaB OIIEHOYHBIX CPEACTBIUISI TMPOBEICHUS MPOMEKYTOUHOM aTTECTALUU
00yJaronuXcsi MO JUCIUTUTMHE TpUBeAeH B Tabmuie 13.
Tabauma 13 — CocTaB OIIEHOYHBIX CPEACTB IS POBEICHUS IPOMEKYTOUHOI ATTECTAIMH

Bug npoMeXyTOUHOM aTrTecTaiuu IlepedeHb OIIEHOYHBIX CPEJCTB

OKk3ameH Crincox BONpPOCOB K 3K3aMEHY;
DK3aMeHallMOHHbIE OUJIETHI;
3amauu;

TecTsl.

3auer Crncok BONIpOCOB;
TecTsr;
3amaqu.

10.2. B kauecTBe KpHUTEpUEB OIEHKH YPOBHA C(OPMHUPOBAHHOCTH (OCBOCHUS)
KOMIIETEHIIMH 00ydJarouMMUCs NMpUMEHseTcs S-OamipHas IIKaja OLUEHKH C(HOPMHPOBAHHOCTHU
KOMIIETEHIIUH, KOTOpasi puBeieHa B Tabnuie 14. B TeueHne cemectpa MOXKET MCIIOIb30BAaThCS
100-6amnpHass  mKaja  MOJYJbHO-PEMTHMHTOBOM  CHCTEMBl  YHHUBEpPCHUTETa,  IpaBuja
HCIIOJIb30BaHUSI KOTOPOW, YCTAHOBJIEHBI COOTBETCTBYIOIIMM JIOKAJIbHBIM HOPMAaTUBHBIM aKTOM
I'VAIL

Tabmuna 14 -Kpurepun oueHkM ypoBHS COOPMUPOBAHHOCTM KOMIIETEHLIMIL

Or1eHKa KOMITETEHIINHT

XapaxreprcTrka chOpMUPOBAHHBIX KOMIIETCHIUI
5-0ayuIbHAs KT PAKTCep (popvmp

— oOyyarouuiicss TiIyOOKO M BCECTOPOHHE YCBOMWJI IPOIPaMMHBIM
MaTepHa;

— YBEPEHHO, JIOTHYHO, TTOCIICA0BATEIFHO U TPAMOTHO €T0 M3JIaracT;

— ONMpasiCh Ha 3HAHWS OCHOBHOW W JIOTIOJHUTEIHHOW JIMTEPATYPHI,
TECHO TPUBS3BIBACT YCBOCHHBIC HAYYHBIC ITOJOXKECHHS C MPAKTUICCKOM
JeSTeILHOCTHIO HAMIPABJICHHUS,

— yMeno 000CHOBBIBAET M ApTYMEHTHPYET BBIBUTAEMbIC UM UJICH,

— JIeJIaeT BBIBOABI M 0000IIEHNS;

— cBOOOJTHO BJIAJICET CHCTEMOM CITCITUATM3UPOBAHHBIX TIOHSTHH.

«OTJIMYHO»
<Ga4YTCHO»

— 00y4aroIuiicst TBEPIO YCBOWII MPOTPAMMHBIN MaTepHas, TPaMOTHO U
10 CYIIECTBY H3JIaracT €ro, ONUPasCh HAa 3HAHUA OCHOBHOM
JUTEPaTypPhI;

— HE JIOMYCKaeT CYIICCTBCHHBIX HETOUHOCTEH;

— YBSI3BIBA€T YCBOCHHBIE 3HAHUS C MPAKTHUECKON MAESITeTbHOCTHIO
HaTPaBIICHUS;

— apTYMEHTHUPYET HAYYIHBIC TIOJIOKCHHUS;

— JIeJIaeT BBIBOABI M 0000IIEHNS;

— BJIAJICCT CHCTEMOM CIICIMAIM3UPOBAHHBIX TIOHSITHH.

«XO0pPOLIO»
<Ga4YTCHO»

— o0yyarouuiicss yCBOWJI TOJBKO OCHOBHOW MPOrpaMMHBIN Martepual,
[0 CYILECTBY M3JIaraeT €ro, ONupasCh HA 3HAHUS TOJBKO OCHOBHOM
JUTEPATYPHI;

— JIOITyCKaeT HECYIIECTBEHHBIC OIIMOKH U HETOYHOCTH;

— HCTIBITHIBAET 3aTPYIAHEHUS B TNPAKTHYECKOM NPUMEHEHUH 3HAHUHN
HaTpaBJICHUS;

— c1a00 apryMeHTHPYET Hay4HbIE I10JIOKEHUS;

— 3aTpyAHsIeTcs B OPMYIUPOBAHUH BBHIBOJIOB U 00OOIIECHUI;

— YaCTUYHO BJIJIEET CUCTEMOM CIelMaIM3UPOBAHHBIX MOHSITUH.

«yZOBJIETBOPUTEIHHO»
«3aUTEHO»




Or11eHKa KOMITETEHIINHN

XapakTeprucTrKa C(OPMUPOBAHHBIX KOMIIETEHIIUI
5-OaiubHAad IIKaIa P (bop

—O6yanOHlHIZCH HEC YCBOMII 3HAYUTEIIPHON 4YacTu IporpaMMHOTO

MaTepuana,
«HEY/IOBJICTBOPUTENBHO | — AOIYCKA€T  CYIIECTBEHHbIE  OIIMOKM W HETOYHOCTH  IpHU
» paccMOTpeHHUH Mpo0JIeM B KOHKPETHOM HalpaBJICHUY;
«HE 3aUTCHO» — UCTIBITBIBAET TPYTHOCTH B MIPAKTUYECKOM MMPUMEHEHNN 3HAHUIA;

— HE MOXKET apryMEHTHPOBATh HAYUHBIC ITOJIOKCHHSI,
— He (OPMYIUPYET BEIBOJOB M 0000IIEHUT.

10.3. TunoBble KOHTPOJILHBIE 3a/1aHUS WM UHBIE MaTEPUAJIbL.
Bomnpocs! (3agaun) u1s s5K3aMeHa npeJicTaBieHsl B Tabnure 15.

Tabnuna 15 — Bonpocs! (3amaun) ans sK3amMeHa

Kon

No /it [Tepedyenn BompocoB (3a71a4) IS DK3aMeHa
WHIMKATOpa

1. Ilonnas u TouHas NUCbMEHHAs nepeaada Ha pycckoM | YK-4.B.1
s3bIKEe TIPO(eccroHanbHO- opueHTupoBanHoro Tekcra. | [1K-5.V.1
O0wém Tekcta 1000-1200 .31, Paszpenraercs [IK-5.V 4
MOJI30BaThCs cioBapéM. Bpems BeimosiHeHUs — 45
MUHYT. [IpenokeHHbIi npenogaBareneM GparMeHT
TEKCTa YUTaeTCs B Havaje oTBera Ha M4 Beayx.

YcTHoe pedepaTuBHOE U3noxkeHne Ha NS conepxanus
npodeccnoHaNIbHO- OPUEHTUPOBAHHOTO TEKCTa 00BEMOM
1800-2000 11.3H. [Tonp30BaThCs CI0BapEM HE pa3pelaeTcs,
BpEMsl BBITIOJTHEHUS — 15 MUHYT.

3. YdacTue B CUTyaTUBHO-00YCIIOBICHHO Oecene (0e3
BPEMEHHU Ha MOATOTOBKY).

Texcm 013 nucemMeHHO20 nepeeooa

Marketing

By Carol Wilson

Marketing can be defined as human activity which is directed
at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the 18
selling concept. The "selling concept" means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept", on the
contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right support
and communication.

The main principles of marketing are: 1. Determine the
customer groups or segments. 2. Determine their needs. 3.
Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,
influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

Texcm 014 ycmHo20 u31024ceHus

What is the brand?

A brand is a special trade mark, sign, symbol, design of the




product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow
fat-producing plant (MZHK) and chocolate of Krasny Oktyabr
factory and so on. In this case we can speak about brand
loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the
West. In Russia it can only take two years. A brand like Coca-
Cola has been around a long time, and dominates the fizzy
drink market in almost every country, outselling local brands.
One of the most successful brands in the world is the Barbie.
Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy five
careers — from astronaut to presidential candidate. Her life
cycle never ends. One Barbie is bought every two seconds.

Bormpocsr (3amaun) 1t 3aueta / qudd. 3auera npeacraBieHsl B Tabmauie 16.
Tabnuna 16 — Bonpock! (3agaun) myist 3adeta / nudd. savera

Kon
Ne /i [Tepeuens BompocoB (3aga4) A 3adeTa / qudd. 3adera HHMKaTOpa
1. OBPA3EIL] 3AJAHN S HA HATIMCAHUE AEJIOBOT'O YK-4.B.1
[TMCbBMA [K-5.¥.1

Being a PR manager in a company “Milk Productions” selling | TIK-5.Y .4
dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.
Write the letter following the rules of generating text of this
genre.

2. Komnanus BITyCTHIIa HOBBIN KypHaJl, IIOCBSIIEHHBIN
npobiemaM criopta uiu My3slku. [Ipemioxxure nneu s
pEKJIaMHOM KaMITaHHH.

3. [Mpunymarii Te cUTyaluu co CICAYONMMA UAROMaMu: to put
smth. in a nutshell, to get straight to the point, to put smb. in
the picture, to beat about the bush, etc.

4. Kakumu kauecTBaMu JOMKEH 00J1a/1aTh XOPOIITHI
neperopopiuk? KakoBsl qpyrue GakTopbl, HEOOXOAUMBIE TS
neperoBopos? GopMbl YCTHOT'O U TUCbMEHHOTO OOLIeHHUS (e-
mails, interviews): Uto Beibepete Bri? Kakue u3 cnemyronmx
JICKCUYECKHUX SIMHHII OTHOCATCS K XOPOIITHM
NeperoBopIlrKaM, a Kakue K mioxum: articulate, coherent,
fluent, hesitant, extrovert, sensitive, reserved, responsible, etc.?

5. Hanwucats e-mail (351eKTpOHHOE MUCHMO) KOJUIETe B
MHOCTpPaHHO! (pupme ¢ 651aro1apHOCThIO 3a IPUEM U YCIICIIHO
npoBe/IeHHbIE eperoBopsl. [Ipurinacute Komery npuexarb K
BaM Ha ()UPMY C OTBETHBIM BU3UTOM. OrOBOpHUTE JIATHI.

6. [Tocne cnusiHusA ¢ APYroil KOMIIAHUEH B BallleM KOJUIEKTUBE
BO3HHKJIM OmpeseieHHbIe pooaembl. Hanummre E-mail
JUPEKTOPY IO MEPCOHAILY O IMPETEH3UAX COTPYIHUKOB U O TOM,
YTO B pe3yJIbTaTe NMepeMeH MOHU3NIACh MPOU3BOIUTEIBHOCTh
TpyZAAa, ¥ NOBBICWICS] OTTOK KaJipoB U3 KomnaHuu. Ilpusenure




npuMepsl npeteH3uil nepconana. Oopem- 90-100 cios.

7. Bb1 otnpaBnsieTech Ha J1€710BOM CEMHHAp MO YITYYILIEHUIO
paboThl cOTpyIHHKaMH KoMIaHuu. Hamumure Bamemy
cekperapto E-mail (50-60 ciioB), B KOTOpoM: a) 0OBSCHUTE
NPUYHMHY BAIller0 OTCYTCTBUS; 0) COOOIIHTE, KOTIa TOYHO BB
BEpHETECH; B) MOJIPOOHO MH(GOPMUPYIITE CBOETO CEKpeTaps O
TOM, 4TO €My (€i) HaJJeKUT CAENaTh BO BPEMSI BalLIErO
OTCYTCTBHSI.

[lepeyeHp TeM sl KypCOBOTO TMPOCKTUPOBAHMS/BBHITIONHEHUS KypCOBOW pabOThI
npeJcTaBiIeHbl B Tabmuie 17.
Tabauma 17 — [lepeyeHb TeM sk KYPCOBOTO IPOSKTHPOBAHUSI/BBIIIOJIHEHHSI KYPCOBOW pabOThI

Ne /i [TpumMepHBIii IepedeHpb TeM JUI KypCOBOTO TPOCKTHPOBAHUSI/BBITTOTHEHHUS
B KYpCOBOl paboThI

Y4eOHbIM IJIAHOM He NMPeAYCMOTPEHO

Bompocer 11 mpoBeneHHMsT TPOMEXYTOYHOM aTTecTalliki B BUJE TECTHUPOBAHMS
mpeIcTaBIeHbI B Tabmuie 18.

Tabnuna 18 — [IpuMepHbIil nepeyeHb BOIPOCOB JJIsl TECTOB

y Koz
Ne /mt IIpuMepHBIii IepedeHb BOIIPOCOB ISl TECTOB
MHAMKaTOpa
1 3anumuTe ykazaHHoe B CKOOKaX CJI0BO, B IPABUJIbHOM YK-4.3.1

oTpUULATEILHON dopme

Obpaszey 3anucu omeema:1 unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.




Bei0epuTe npaBuiabHyI0 opmy riarosa

Obpaszey 3anucu omeema: 8 A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

Omnpeaesnre ¥ 3aNMIINTE HA AHIVIMICKOM SI3bIKE KJIIOYeBbIe C10Ba /
CJIOBOCOYETAHUS TAHHOI0 ad3ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BenomHNTE M HA30BUTE THIIBI YCJI0BHBIX npezmomennﬁ B
AHTJIMHCKOM SI3BIKE

3aganue KOMOMHMPOBAHHOIO THNA € BBHIOOPOM OJHOIO BEPHOIO
0TBeTa U3 YeThIpex NMpea0KeHHbIX H 000CHOBAaHHEM BbIOOPa
IIpouuTaiiTe TeKkcT, BbIOepUTe NPABUIbHBIH OTBET U 3aNUIINTE
aprymMeHTbl, 000CHOBbIBaIOIIHE BLIOOP OTBETA

Omnpenenure, KaKOW TUIT MECTOMMEHHS UCTIONB3YETCS B IIPEIOKECHUH:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. INYHOE,

. IPUTSDKATENIBHOE,

. BO3BpAaTHOE,

. yKazartesibHoe,

. HEOTpeIeNIeHHOE,

. BOIIPOCUTENBHOE

NN B W -

3ajanne KOMOMHHMPOBAHHOIO THIIA C BBIOOPOM HECKOJBKHX
BAPHAHTOB OTBeTa M3  MNpPeJIOKEHHbIX M  Pa3sBepHYTHIM
o0ocHOBaHMeM BbIOOpA




IpounTaiiTe TeKkcT, BEIOEPUTE NPABHIbLHBbIE BADHAHTHI OTBETA U
3aNMIINTE APrYMEHThI, 000CHOBBIBAIOII[HE BHIOOP OTBETOB
Bribepure npunararenbHble B IPEBOCXOIHON CTETIEHH, YKAXKUTE
HECKOJIbKO BAPHAHTOB OTBETA

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest

3anuuuTe 1J1aroJji, yKa3aHHblii B CKOOKaX, B NpaBHJIbLHOM Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

BoiGepere npaBu/ibHbIe BADHAHTHI 0TBETA HA BONPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

Haiigute B npeaio:keHUsIX ¢JIoBa ¢ opporpaduyeckuMu OIMOKaAMMu
¥ 3aNMIINTE UX NPABHILHO

Obpasey 3anucu omeema: 8§ _manufacture

PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10

IlepeBenuTe r1aroJ Ha AaHTJIHICKUI SA3BIK U 3aMUIINTE €r0 B
CTPajaTeIbHOM 3aJI0Te

1.The new product, now entering the competitive marketplace, (6511
pa3pabotan) with precision and innovation.

2. The product visibility (yBenuuena) by the billboards strategically
(pa3merennsiit) in high-traffic areas.

YK-4.V.1
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3aiaHue 3aKPBHITOr0 THIA HA YCTAHOBJIEHHE COOTBETCTBHA

IIpounTaiiTe TeKCT U yCTAaHOBHUTE cooTBeTCcTBHE. K KaxKnoi

MO3ULIMH, TAHHOI B JIEBOM CT0JI0LE, MO0EepHUTE COOTBETCTBYIOILYIO

MO3UIMIO B PABOM CTOJI0IE

CooTHecuTe MOAAIBHBIE TIIaroJIbl M BAPHAHTHI UX NepeBoJia (oOpaser

3amucu oteTa: 10 f)

1. He can’t have missed the meeting A. OH He MOXET MPOMYCTUTh
BCTpeUy

2. He can’t miss the meeting. B. OH HE MoOr ponmycCTUTH
BCTpeuy

12

YcTaHoBUTE COOTBETCTBHE MEKIY cOlep:KaHueM naparpadga u
BapMaHTaMM Ha3BaHus naparpada. Hanumure JimrepaTypHbIi
NepeBoj] Ha3BaHUs Maparpagda Ha pyCCKOM si3bIKe

Obpaszey 3anucu omeema: Hanoecoobnosxcenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanumure nepeBo/ aHIJIMIICKOT0 TEKCTA HA PYCCKHIl SI3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

YK-4.B.1
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3aaHue 3aKPBHITOr0 THIA HA YCTAHOBJIEHHE MOCJ1€10BATEILHOCTH
IIpounTaiiTe TEKCT U YCTAHOBHUTE MOCJI€I0BATEIbHOCTH (PPArMEeHTOB
TeKCTa. 3aNMIINTe COOTBETCTBYIOLIYIO MOC/Ie0BATEIbHOCTH OYKB
cJieBa HAMPaBO

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.




15 3aganne KOMOMHUPOBAHHOIO THIIA ¢ BBIOOPOM HECKOJIbKHX
BAPHAHTOB O0TBETA U3 NMPeIJI0KEHHBIX

[IpounTaiiTe TEKCT U 3aII0JHUTE MIPOILYCKH CIIOBAMU U3 PAMKHU
Obpaszey 3anonnenus: 1 awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and
communications of an organization or individual. At its

(3), PR
aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment for
its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and leveraging
relationships

with (9) and influencers to (10)

favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the

(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

[lepeyeHb TeM KOHTPOJIBHBIX PaOOT MO AMCIUILIUHE OOy4aromuXcs 3a09HON (OPMBI
o0yd4eHus1, mpeacTaBieHbl B Tadiuue 19.

Tabnuua 19 — IlepedyeHb KOHTPOJIBHBIX PAOOT

Ne /it [TepeyeHb KOHTPOJIBHBIX PAOOT

He npexycMmoTpeHo

10.4. Meronuueckue  MaTepualibl,  ONPEACNSAIONIME  MNPOLEAYPhl  OLICHUBAHMS
MH/IMKAaTOPOB, XapaKTepU3YIOIIUX d3Tambl (HOPMUPOBAHHMS KOMIICTCHILUH, coOAepKaTcs B
JIOKAJIbHBIX HOpMaTUBHBIX akTax [ YAII, pernaMeHTHpYIOIMX TMOPSIOK UM MPOUEAYPY




MMPOBCACHUA TCKYLICTO KOHTPOJIA YCIICBACMOCTHU U HpOMC)KyTO‘IHOfI aTTeCTalinun 06yqaroumxc;1
I'VAIL

11. Meronuueckue ykazaHus sl OOyYarOIIMXCS 10 OCBOCHUIO JUCITUTUITMHBI

11.1. Metoauueckue yka3zaHus [ OOYYalOIIMXCS 110 OCBOCHHIO JIEKI[MOHHOTO
Marepuana - y4eOHbiM NIAHOM NO OAHHOU OUCYUNTIUHE He NPeOYCMOMPEHO.

OCHOBHOE Ha3Hau€HUE JIEKIIMOHHOIO MaTepuana — JIOTMYECKH CTPOMHOE, CHCTEMHOE,
rny0okoe U sICHOe Hu3J0XKeHue ydeOHoro marepuana. HazHaueHue COBpEeMEHHOW JIEKIMM B
pamMKax JUCHMIUIMHBI HE B TOM, YTOOBI MOJIYYUTHh BCIO MH(OPMAILMIO MO TEME, a B OCBOCHHUU
(byHIaMEHTaJlbHBIX MpoOJeM JUCHMIUIMHBL, METOJOB HAy4yHOrO IIO3HAHUS, HOBEHIIMX
JOCTMKEHUH HaydHOW MbIcau. B yueOHOM mporiecce JIEKIMs BBIIOJIHSIET METOJI0JIOTHYECKYIO,
OpraHu3alMOHHYI0 U MH(pOpMaMoHHY0 (QyHKIMH. JIeKuus pacKkpbelBaeT NOHATHHHBIA anmapaT
KOHKPETHON oOyacTu 3HaHUs, €€ MpoOIeMbl, AaeT IETbHOE TNPEACTaBICHHE O IUCIHILIMHE,
MTOKa3bIBAET B3aUMOCBS3b C APYTUMU AUCLHUIIIMHAMM.

11.2. Meromuyieckue yKa3aHus sl 00yYarOIIUXCs 10 YYaCTHUIO B CEMUHApaX - YYeOHbIM
NJIAHOM NO OAHHOU OUCYUNTUHE HE NPEOYCMOMPEHO

11.3. Metoauueckue yka3zaHus JUIsl OOydYaroIIUXCS MO IPOXOXKACHUIO MPAKTHYECKUX
3aHATUN

[IpakTHueckoe 3aHSATHE SIBISIETCS OJHOM M3 OCHOBHBIX ()OPM OpraHM3alUU y4eOHOTO
Ipolecca, 3aKJI0Yaroiascs B BHIIOJHEHUH 00y4YaloUIMMUCS 110l PYKOBOACTBOM IPENOaBaTeNs
KOMIUIEKCa YYeOHBIX 3aJaHHil C LEeNbI0 YCBOCHHS HAYYHO-TEOPETHMUYECKUX OCHOB Y4eOHOI
JTUCIUTUTMHBI, TPUOOPETEHUSI YMEHUN U HABBIKOB, OMBITA TBOPUECKOM JIEATETLHOCTH.

[{enbro MPaKTUYECKOTO 3aHATUS AJI O0YUAIOLIErocs SIBISIETCS MPUBUTHE O0yUYaIOLTUMCS
YMEHHUI U HaBBIKOB NMPAKTUYECKOU IESITEIBHOCTH 110 U3y4aeMOW JUCIHUILIINHE.

[TnanupyemMsble pe3ynbTaThl IPU OCBOSHUH 00YYarOIIMMCS MPAKTUYECKUX 3aHATUH:

— 3aKperuieHue, yriryOlieHWe, pacllupeHHe M JeTanu3alys 3HaHUN MpU pelIeHUH
KOHKPETHBIX 3a]1ay;

— pa3BUTHE TIO3HABATENBHBIX CIIOCOOHOCTEH, CaMOCTOSITEIIBHOCTH  MBINIJICHUS,
TBOPYECKON aKTHBHOCTH;

— OBIIQJICHHE HOBBIMH METOJaMH M METOJMKAMH H3y4YeHHUS KOHKPETHOW ydueOHOU
JTUCIUTUTUHBL,

— BBIpaOOTKa CIOCOOHOCTH JIOTUYECKOTO OCMBICICHUS TOTYYCHHBIX 3HAHUU IS
BBIITOJIHEHMS 3aJaHU;

— ofecrnieueHue paIMOHAIBLHOTO COYETAaHUS KOJUIEKTUBHOW M MHIMBUIYaIbHOU (hopm
oOydeHws.

TpebGoBaHus K TPOBEICHUIO TPAKTUICCKUX 3aHATHNA

Temaruueckoe cojepkaHHe NPAKTUYECKUX 3aHATHH OTpakeHO B paboueil ydeOHOIt
IporpamMme JUCLHUIUIVHBI.
CTpyKTypHO IPaKTUYECKHUE 3aHATHUSA, KAK IIPABUIIO, COCTOAT U3 HECKOJIBKUX 3TAIOB:

- IOArOTOBHUTCIBHOI'O, BKIIOYAKOIIETO IIPOBEPKY TI'OTOBHOCTU CTYACHTOB M 00BsACHEHHE
npenoaaBaTeICM NopsAaAaKa MPOBCACHHUA MMPCACTOALICTO 3aHATUSA

- OCHOBHOI'0, B TCEYCHHE KOTOPOro OCYHICCTBIACTCA MMPAKTHUYCCKasA ACATCIIBHOCTD
CTYACHTOB 110 PCUICHHUIO 3a1a4 WJIN BBIIIOJIHCHUIO ynpamHeHI/Iﬁ nT. Aa.



— 3aKIKYHUTCIbHOI'0, Ha KOTOPOM IIPCIIOAAaBATCIIb ITOABOAUT UTOI' 3aHATHUA, JAaCT 3adaHUS
JIJISI CAMOCTOSITEIIbHOM pa6OTBI, IIpoOBOAUT TCKyu[HfI KOHTPOJIb B Pa3JIMYHBIX (I)OpMaX.

- KpI/ITepI/ISIMI/I OLCHKN Ka4dCCTBa IMPOBCACHUA MNMPAKTHYCCKOI'O 3aHATHA CICAYCT CUHHUTATbh
CIIeAyIOIIHNE:

—  SIPKO BBIP@XXECHHAS 1IEJICHANIPABICHHOCTb, ONpeiesseMasi TOCTAaHOBKOM MPpOoOIeMBbl,
CTPEMJICHHEM CBA3aTh TEOPETUYECKUI MaTepHall ¢ IPAKTUKOM, BBIIEJICHUEM INIaBHBIX
BOIIPOCOB, CBA3AHHBIX C MPOQMINPYIOIIUMHU AUCHUILTHHAMHI, 3HAKOMCTBOM C
MOCJICAHUMH JOCTHKCHUSMH HAYKHU IO NIPEAMETY;

— npodeccrHoHabHbIE U NTeAarorHuecKue crnocoOHOCTH NMpenogaBaTess — MOsICHEHUs U
3aKITIOYEHUS TIPENoJaBaTessi KBaIM(UIIMPOBAHHBIC, YOS TUTEIbHBIE 000TalaroIINe
3HAHUs CTYJICHTOB, COIEPIKaINE TEOPETHUECKHE 0000IIEHUS.

11.4. Meronuueckue yKka3aHus A OOYYarOIIUMXCS MO BBIMOJHEHHIO J1TAOOPAaTOPHBIX
pabdoT - yuebHbIM NAAHOM NO OAHHOU OUCYUNIUHE He NPEO)CMOMPEHO

11.5. Meronuueckne yka3aHus JUIs OOYYalOUIMXCS 110 MPOXOXKAECHHIO KypCOBOTO
MIPOCKTHPOBAHUS/BBIIOIHEHUS] KYPCOBOH PaOOTHI - YYeOHbIM NIAHOM NO OGHHOU OUCYUNTUHE He
npeoyCmMompeHo

11.6. MeToauyeckue ykazaHus I 00YYaIOMUXCS MO MPOXOXKACHUIO CaMOCTOSTEIHHOM
paboThI

B Xoze BBINOJIHEHHS CaMOCTOSTEIIHON padOThl, OOYYAIOIIMICS BBIMOIHICT PaboTy IO
3aJJaHUI0 W TIPU METOAMYECKOM PYKOBOJACTBE MPEMOAaBaTelisi, HO 0e3 ero HEemoCpeICTBEHHOTO
y4acTHsl.

s oOyJarommxcsi 1Mo 3a04Hoil opMe OOydeHHs, caMOCTOsITelbHAs paboTa MOMKET
BKJIIOYATh B CeOsI KOHTPOJIBHYIO padoTy.

B mporiecce BBIMOTHEHHSI CaMOCTOSITENILHON paboThl, y oOydaromerocs (GOpMUPYETCs
1enecoo0pa3Hoe IIAHUPOBaHKUE Pabovero BPEMEHH, KOTOPOE MO3BOJIIET UM Pa3BHBATh YMCHHS
Y HaBBIKM B YCBOGHUU W CHUCTEMATH3AIlMU MPHOOPETAEMBIX 3HAHWUU, 0OCCIICYMBAET BBICOKHIA
YPOBEHb YCIICBAEMOCTH B IEPHOJ OOYYCHHS, IIOMOTaeT IOJYYHTh HABBIKM ITOBBIIICHUS
poeCCUOHATBLHOTO YPOBHSI.

MeToauuecKUMH ~ MaTepUalaMH,  HAIPABJISIOIIMMUA  CAaMOCTOSATEIbHYIO  paboTy
00yYaIOITUX CSASIBIISTFOTCS

—  y4eOHO-METOAMYECKUN MaTepral 1Mo JUCIUTUINHE,

—  METOJMYCCKHE YKa3aHHWs IO BBIMOJHEHUIO KOHTPOJIBHBIX padoT (i1 00ydaronuxcs
10 3a04HOU (hopme 0OyueHUs).

Kontposbabie pa®oThl (3aHATHS) BBINOJHSAIOTCS B BUJE MUCHBMEHHBIX OTBETOB Ha BOIPOCHI,
BBIIIOJIHEHHUSI ~ KOHTPOJIBHBIX  3aJlaHMM WM [PAKTUYECKOW  IPOBEPKH  BBIIIOJIHEHUS
oOyuaromumucs ynpaxHeHuid. KoHTponbHBIE padOThl (3aHATHSI) MOTYT MPOBOJIUTHCS B
anektpoHHoi ¢opme. CopepxaHue 3alaHUi HA KOHTPOJIbHYIO paldoTy (3aHSATHE) U MOPATIOK €€
BBITIOJTHCHHSI YCTAHABIIUBAIOTCS Kadeapoit

11.7. Metonuveckue yKazaHus [UIsi OOYYAIOIIMXCS TI0 TPOXOXICHUIO TEKYIIETO
KOHTPOJIS yCIIEBAEMOCTH.

Texkymui KOHTPOJIb YCIIEBAEMOCTH IIPENyCMAaTPUBAET KOHTPOJIb KadyecTBa 3HAHUU
o0ydJaromuxcs, OCyLIECTBISEMOI0O B TEUEHUE CEMecTpa C LIebl0 OLEHMBAaHUS XOJa OCBOEHUS
JTUCUMIUIMHBI, CTUMYJIHPOBAHUSL YYEOHOU MAEATENILHOCTH OOYYaIOLIMXCS, COBEPIICHCTBOBAHUS
METOAMKHM HPOBEAEHUS 3aHATUH M TPOBOAMTCA B XOJE BCeX BUAOB 3aHATUH B (opme,



NPEIYyCMOTPEHHOW TEMAaTWYeCKUM IUTAaHOM WIM W30paHHOW mpernojaBaTeneM. Pe3ynbTaTbl
TEKYIEr0 KOHTPOJISI YCIEBAaeMOCTH OTpakaloTcid B JKypHalle ydeTra y4dyeOHBIX 3aHATHH U
UCTONB3YIOTCS KadeapaMHu JAJsl ONEpPaTUBHOIO YIPABJICHUS OOpa30BaTENbHBIM IPOLIECCOM.
Bunamu Texymiero KOHTpoJis BJISIOTCSA TECTHI U KOHTPOJIbHBIE PaOOTHI (3aHATHS).

Texymuil KOHTPOJIb OCYILECTBIISIETCS C LEJIBI0 CUCTEMAaTUYECKON IIPOBEPKU JOCTUKEHUS
00y4aroUMMUCs 00s13aTeNIbHBIX PE3YyIbTaTOB O0yUYEHUS M0 JTUCHUILUIMHE — MUHUMYMa, KOTOPBIH
HEo0X0uM JUIsl AajbHeWIero o0y4eHus, BBIIIOJHEHUSI MPOTPaMMHBIX TPeOOBaHUI K YPOBHIO
MOATOTOBKU 0Oydaromuxcs. Tekymuil KOHTPOJIb MPOBOAMTCA M0 3aBEPIICHUI0 H3YUYEHHS
OTAETbHBIX HanOoJIee CIOKHBIX U OOBEMHBIX TEM, Pa3AeoB y4eOHOM JUCIUIUINHBL.

11.8. Meronuueckue yKazaHUsS Ui O0YYalOIIUXCS MO MPOXO0XKIECHHIO MPOMEKYTOUHOM
aTTeCTal1H.

[Ipomexxyrounass  arrectanust — oOyyaromuMxcs — HpeAycMaTpHBaeT  OLEHMBAHUE
MIPOMEXYTOUHBIX U OKOHYATENbHBIX PE3ylbTaTOB 00ydeHHUs 1o aucuuiiiuHe. OHa BKIIOYAET B
ceost:

— D9K3aMeH — QopMa OICHKH 3HAaHWH, MOJIYYEHHBIX OOYJaloIUMCS B TpoIecce
M3y4YeHMs] BCeW NUCLUIUIMHBI WIM €€ YacTH, HaBBIKOB CaMOCTOSATENILHOW padoThl, CIOCOOHOCTH
NPUMEHATh MX Ul pElIeHUs NPAKTUYECKUX 3a7ad. ODK3aMeH, KakK MpPaBUJIO, MPOBOIUTCS B
NEPUOJ, DK3aMECHALIMOHHOW CECCHMHM W 3aBEPIIACTCS AaTTECTALMOHHOW OLICHKOW «OTJIMYHO»,
«XOPOLIO», «YAOBJIETBOPUTEIBHOY, «HEYIOBICTBOPUTEILHO.

— 3a4eT — 3TO (opMa OLEHKU 3HAHHM, MOIYYEHHBIX O0YYaroIIMMCSI B XOJ€ U3yuUeHUs
y4eOHOM TUCIMIUIMHBI B IIEJIOM WJIM MPOMEXYTOUHas (II0 OKOHYaHUU CEMECTpa) OLIeHKa 3HaHUM
o0y4aroummMcs 1o OTAENIbHBIM pa3jienaM JUCHUILINHBI ¢ aTTECTAIlMOHHOM OLIEHKON «3a4TEeHO»
UJIU «HE 3a4TECHOM.

— 1uddepeHIMpPOBaHHBIA  3a4eT — 93T0 ¢GopMa OLEHKH 3HAHHWHA, IOJy4eHHBIX
o0ydJaromumMcst pu U3y4eHUH JUCLUIUIMHBI, IPU BBHIIOJIHEHUH KYPCOBBIX NPOEKTOB, KypCOBBIX
paboT, Hay4YHO-HCCIIEAOBATENLCKUX PA0OT U MPOXOKACHUH MPAKTHK C aTTECTAIIMOHHOMN OI[EHKOMH
«OTJIIMYHO», «XOPOLIO», «yIOBIETBOPUTEIBHOY, «HEYIOBIETBOPUTEIHHOY.

Cucrema OLIEHOK IpU IPOBEIECHUU IPOMEKYTOUHOM aTTeCTallMM OCYIIECTBISETCS B
COOTBETCTBMM ¢ TpeOoBaHuAMHU [lomoxkeHnii «O TeKkylleM KOHTpPOJIE YCIIEBA€MOCTH U
POMEXyTOuHOW arrectanuu cTyAeHToB [YAII, oOy4arommuxcs 1O NpOrpaMMbl BBICIIErO
obpazoBaHus» M «O MOIYJIbHO-PEHTHHIOBOM CHUCTEME OLIEHKM KauecTBa y4eOHOW paloThl
ctyneHnToB B ['YAID».



Jluct BHECEHUS! U3MEHEHUH B pabouyio MporpaMmy AMCHUILUTMHBI

Obpasey 3anucu omeema: 8_A)

1.Effective writing in public relations is crucial for crafting compelling
press releases that capture media attention and convey key messages.
2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Hara BHECEHH Jara u Ne
U3MEHEHUN U TTonmnuce
o y . IPOTOKOJIA
JOITIOJTHCHUU. COI[ep)KaHI/IC U3MCHCHHHU U JOINOJTHCHUHU 3aB.
3accaaHusa o
[Toamuce BHECTIIETO Kadeapoit
Kadepbl
N3MCHCHUA
Tabnuua 18 — IlpuMepHblii IepedeHb BOIIPOCOB AJIsi TECTOB
y Kon
No i/mt [IpumepHbIil mepedeHb BOMPOCOB ISl TECTOB
WHJIMKaTOpa
1 3anummnTe yKazaHHoOe B CKOOKAaX CJIOBO, B IPaBHJIbHOM YK-4.3.1
oTpuuaTeabHoil gopme
Obpasey 3anucu omsema:1_unload
1. Many consumers find it unreasonable when advertisements
exaggerate the benefits of a product, leading to disappointment upon
purchase.
2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.
3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.
4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales
5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.
2 Bbi0epuTe npaBuibHy10 opmy riarosa




Onpenenure U 3aNMIINTE HA AHTJIMIICKOM fI3bIKe KJII04YeBbIe CJI0BA
/ cJIoBOCOYETAHUSA JAHHOI0 a03a1a

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is
viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BcnoMHuUTE M HA30BUTE THIIBI YCJIOBHBIX MPeIJIOKEHU B
AHTJIMIICKOM fI3BIKE

3ajaHnue KOMOMHUPOBAHHOIO THIIA ¢ BHIOOPOM OJHOT0 BEPHOIO
0TBeTa U3 YeThIpeX NMpeAI0:KeHHbIX 1 000CHOBaAaHHEM BbIOOpa
IIpouyuTaiiTe TeKCT, BbIOEpPUTE NPABUJILHBINA OTBET U 3aNMIIUTE
apryMeHTbl, 000CHOBBIBaIONIUEe BLIOOP OTBETA

Omnpenenurte, KaKOW THUIT MECTOUMEHHS UCTIONB3YETCS B MTPEUIOKECHUH :
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

. INYHOE,

. IPUTSDKATENbHOE,

. BO3BpATHOE,

. yKa3zarenbHoe,

. HEOTpeIeNICHHOE,

. BOTIPOCUTEIHFHOE

AN DN DW=

3anuiuTe 1J1aroJi, ykazaHHbIi B CKOOKax, B IPaBUJIbHOI ¢opme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpasey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BobiGepere npaBu/IbHbIe BADHAHTHI 0TBETA HA BONPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

YK-4.V.1




Haiinure B npeaioskeHUsX ¢J10Ba ¢ opporpapuyeckumMu
OIIMOKAMM M 3allMIIUTE UX NPABUIBHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
brand and its audience.

IlepeBeauTe ry1aro/ Ha AHIJIMHCKUH A3BIK U 3aAMUIIATE €I0 B
CTpaaTeIbHOM 3aJ10Te

1.The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.

10

3agaHue 3aKPBHITOr0 THIIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpounTaiiTe TEKCT M YCTAHOBUTE cOOTBeTcTBHE. K Kaxk10i

NMO3UIMHU, JAHHOM B JIEBOM CT0JI01IE, MOA0epuUTe

COOTBETCTBYIOLLYIO MO3MLMIO B MIPABOM CTOJI01e

CooTHecuTe MOJalIbHBIE TJIaroiibl U BapHaHTHI UX NepeBoa (obpaszelt

3anucu orsera: 10 5)

1. He can’t have missed the meeting A. OH He MOT MPOMYCTHUTH
BCTpEUy

2. He can’t miss the meeting. B. OH He MOXET POMYCTHUTH

BCTpEUy

11

YcTraHoBUTE COOTBETCTBHE MEXKIY CO/lep:kaHueM naparpada u
BapHaHTaMM Ha3BaHus naparpada. Hanummure JqutepatypHbiii
nepeBoj Ha3BaHUs Maparpaga Ha pycCKOM si3bIKe

Oobpasey 3anucu omseema: Hanozoobnodxcenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken
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Yro mpencTasisieT coboit pabouee MeCTO MEHEKepa 1o pekiame?
MeHemxepsl 10 pekiiaMe 00bIYHO paboTaroT B oducax, 1100 B
COCTaBe BHYTPEHHEH MapKEeTUHIOBOM KOMaH/IbI, THOO B PEKIaAMHOM
arearcTBe. OHU MOTYT UMETh COOCTBEHHOE pabouee MeCTo,
000pyA0BaHHOE KOMITBIOTEPOM, TOCTYNoM B IHTEepHET U
HEOOXOUMBIM MTPOrPAMMHBIM 00eCTIeYeHUEM ISl YIIPaBIICHUS
PEKIaMHBIMU KaMITaHUSIMHU.

Menemkepsl 0 peKiiaMe TECHO COTPYIHUYAIOT C Pa3IMYHbIMU
KOMaHJaMH U OTJICIbHBIMU COTPYAHUKAMU B OPTaHU3AIIUU, BKITIOUYAs
CHEIMATUCTOB 110 MAapKETUHTY, TpadUYeCKUX TU3aiHEPOB,
KONHMpaNTepOB, MeIUAINIAHUPOBIIUKOB U OTIEIBI poaax. OHU
paboTaroT BMeCTe, 4YTOOBI pa3pabaThiBaTh PEKIAMHBIC CTPATETHH,
co3zaBaTh yOeauTeNbHbIC peKIaMHbIe KAMITAHUU M 00eCieunBaTh
COOTBETCTBHE COOOIICHH 1eJIsIM OpeHa U IIeJIEBOM ayIUTOPHH.
Pabouee MecTo MeHemKepa 10 pekaMe 4acTo OBICTpOe U
nuHaMuyHOe. OHU OTBEYAIOT 32 KOHTPOJIb [JIAaHUPOBAHMS,
BBITIOJTHEHHSI © MOHUTOPHHTA PEKJIAMHBIX KaMITaHUH Ha pa3HbIX
KaHajax, TaKuX Kak TeJIeBUJEeHHUE, paJno, eyaTh, udpoBsie Meana u
1aT(opMBbl COLTUANBHBIX ceTeil. IM MoXkeT moTpeboBaThCs
YIPaBIATh HECKOJIBKUMH KaMIIAHUSMH OJHOBPEMEHHO, KOOPAUHUPYS
paboTy ¢ TBOPYECKUMH KOMaHIaMu, MeinadaiiepaMu 1 BHEITHUMU
MTOCTABITMKAMHM, YTOOBI COOJTIONIATh CPOKHU M TOOMBATHCS PE3YIHTaTOB.

13

3aganue 3aKPHITOro THNA HA YCTAHOBJIEHHE MOC/I€10BATEILHOCTH
IIpouyuTaiiTe TEKCT M YCTAHOBUTE MOCJI€10BATEIbHOCTH
(pparMeHTOB TeKcTa. 3aNUIINTE COOTBETCTBYIOLLYIO
MOCJIeI0BATEIbHOCTh OYKB CJIeBa HANIPABO

Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content. Influencer collaborations are pivotal, given their substantial
reach and credibility among followers. Partnering with influencers
who resonate with our target demographics ensures authenticity and
fosters trust. Additionally, optimizing our website for search engines
through SEO techniques will aid in capturing organic traffic.
Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility. Paid advertising via
Google AdWords and social media ads will complement these efforts,
ensuring we reach a broader audience swiftly.

YK-4.B.1
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3agaHue KOMOMHHPOBAHHOIO THIIA ¢ BBIOOPOM HECKOJIbKHX
BAPHAHTOB O0TBETA U3 NPeIJI0KEHHBIX

IIpounTaiiTe TEKCT U 3aII0JHUTE IIPOITYCKH CIIOBAMHU U3 PAMKHU
Obpasey 3anoanenus: 1 awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that
(1) on managing and (2) the

public image and

communications of an organization or individual. At its

(3), PR

aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment

for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and
leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

Correct answers:

1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike
7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly
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