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AHHOTaIUA

Jucuunnuza «HOCTpaHHBIN A3bIK» BXOJUT B 00pa30BaTeNbHYIO MPOTrPaMMY BBICIIETO
oOpa3oBaHusi — mporpaMMmy OakajaBpuaTa IO HANpPaBICHUIO MOATOTOBKH/ CHEIHAIBLHOCTH
42.03.01 «Pexnmama ®m cBsi3u C OOIIECTBEHHOCTHIO» HaIpaBiIeHHOCTH «Pekiiama W CBs3U C
00IIeCTBEHHOCTHIO B KOMMepUecKoit cepey. Juctumnnna peanusyercs kadeapoit «Ne63».

JlucuuniuHa HaleJeHa Ha GOpMHUPOBAHKE Y BBITYCKHUKA CIIEIYIOMINX KOMIETEHIUHI:

VYK-4 «CrocobeH ocCymecTBIATh ACIOBYI0 KOMMYHHKALIMIO B YCTHOM M NMHCHMEHHOU
dbopmax Ha rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu 1 ”HOCTPaHHOM(BIX) SI3BIKE(axX)»

Copep:xaHre TUCIUIUIMHBI OXBATHIBAET KPYT BOIIPOCOB, CBSI3AHHBIX C MPAKTUICCKIM
(dbopMUpOBaHUEM S3BIKOBOM KOMIIETEHIIUN 00y4YaeMbIX, T.€. ¢ 00ecredYeHHeM yPOBHS 3HaHUN
¥ YMEHUH, KOTOPBIN MO3BOJUT MOIH30BATHCS PYCCKUM H HHOCTPAHHBIM SI3IKOM B PA3IMYHBIX
obacTsax mpodeccHoHaNbHON ACATENHPHOCTH, HAYYHOU 1 MTPaKTUUECKOU paboTe, B 00IIEeHNH ¢
3apy0OexxHbIMU TTapTHEepamMu. Hapsay ¢ mpakTuyeckoil menbio, Kype pealu3yeT
o0Opa3oBaTeyibHbIe U BOCIIUTATEIbHBIE LIEJIH, CIOCOOCTBYS PaCUIMPEHUIO KPYyTro30pa
CTYJICHTOB, MOBBIIICHUIO UX OOIIEH KyIbTyphl U 00pa30BaHUs, a TAKKE KyJIbTYPbl MBIIILICHUS
Y TIOBCETHEBHOTO U NMPO(EeCCHOHAIBHOTO OOIIEHNS, BOCIUTAHUIO TEPIUMOCTH M YBAXKEHHS K
JyXOBHBIM IIEHHOCTSIM HapOJOB JPYTHUX CTPaH.

[IpenogaBanre AUCHUIUIMHBI MpeAycMaTpUBaeT cieayiouiye ¢GopMbl OpraHU3alHU
y4eOHOTO MpoLecca: MPaKTUYECKHE 3aHATHS U CAMOCTOsTeNIbHAS paboTa CTyIeHTa

[IporpaMMoil IUCHUIIMHBI TPETYCMOTPEHBI CIEAYIONIME BUABI KOHTPOJIA: TEKYIIHi
KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUHAS aTTecTalus B opMe IK3aMeHa.

OO6mrast TpyJI0EMKOCTh OCBOSHHUS AMCIUIUIMHBI cocTaBisier 10 3adeTHbX eawHuIl, 360
YacoB.

SA3bIK 00yUYeHHUS 1O AUCIUIUIMHE «PYCCKUN/HEMEIKUN/PpaHITy3CKUi/aHTTUHCKII »



1. TlepedyeHsb muaHUPYyEMBIX pe3yIbTAaTOB OOYUYEHHUS MO TUCIUIUINHE
1.1. Ienu npenogaBaHusi AUCUUTUIAHBI
®opMuUpOBaHUE U COBEPILICHCTBOBAHKE MPAKTUYECKUX HABBIKOB BJIa/IEHUSI HHOCTPAHHBIM
SI3BIKOM B OCHOBHBIX BHJIaX PEYEBON MEATEIHHOCTH, HEOOXOMWMBIX HJIsi Pa3BUTHs OOIIEH,
npodeCcCHOHAIBHONW 1 KOMMYHHUKATUBHON KOMITETEHIIUH:

— O3HAKOMJICHME C S3BIKOBBIMM XapaKTCPUCTUKAMHU U  HAILMOHAIBHO-KYJIBTYPHOUR
crienudukoin
JIEKCUYECKOTO, CEMAaHTHYECKOTO, TI'PAMMATHYECKOT0, MMParMaTu4eckoro W JAUCKYPCHBHOTO
aCIIEKTOB YCTHOM/TTMCbMEHHOM, MOATOTOBIIEHHON/HEMOATOTOBIEHHOM, obuMaTbHOMN/

Heo(UIaIbHON peyH;

— 00y4eHHe YMEHHIO aHAJTU3UPOBATh TUCKYPCHUBHBIE CIIOCOOBI BhIpaXKeHUS (haKTyalbHOMH,
KOHIIENTYaJIbHOW U TOATEKCTOBON MH(GOPMAIIUU B HHOSI3BIYHOM TEKCTE;

- IpeACTaBIECHUE BO3MOKHOCTH CTY/IEHTaM Pa3BUTh U MIPOJIEMOHCTPUPOBATH HABBIKH B
MPOBEJACHUH JAUCKYCCHUI, MHTEPBbIO HA PA3JIMYHbBIC TEMBI.

1.2. JlucuuminHa BXOAWT B COCTAB 0053aTEebHON YacTH 00pa30BaTeIbHOMN MPOTPaMMBbI
BhICcIIero oopazosanus (nanee — OIT BO).

1.3. IlepeueHb mIaHUPYEMBIX PE3yIbTATOB O0YUEHHUS 11O JUCIHUILINHE, COOTHECEHHBIX C
MJIaHUpyeMbIMH pe3ysbTaTamMu ocBoeHus: OI1 BO.

B pesynbrare m3ydeHus AWCHUILTUHBI OOyYAIOMIMACA AOHKEH 00JaJaTh CIeIyHOIIHMU
KOMIETEHIMSIMU WM UX YacTAMH. KOMIEeTeHIIMH U UHIMKATOPHI UX JTOCTHXKEHUS PUBEICHBI B
tabnwurie 1.

Ta6mmma 1 — IlepedeHb KOMIETCHIIMI ¥ MHAUKATOPOB WX JIOCTHKEHUS

Kareropus Konu
Kon v HanMeHOBaHME MHAUKATOPA JOCTHKEHUS
(rpynmna) HaVMEHOBAaHHUE
KOMIIETEHIIUH
KOMIETEHIINH KOMIIETEHIINH
VYK-4.3.1 3HaTh NPUHLIMIIBI IOCTPOEHUS YCTHOTO U
IMCbMEHHOTO BBICKa3bIBaHUs HAa TOCYAAPCTBEHHOM
VYK-4 Cniocoben s3pIke Poccuiickoit denepannu 1 THOCTPAaHHOM(BIX )
OCYILECTBIIAT A3bIKe(ax); MpaBuUiIa U 3aKOHOMEPHOCTH J€JI0BOI
TIEJIOBYIO YCTHOM ¥ MMCbMEHHON KOMMYHUKAIIUU, B TOM YHCIIE
KOMMYHUKAIHIO B B LI poBOH cpexe
CTHOU U VYK-4.Y.1 ymMeTh 0CyIIECTBIATh AEIOBYIO
YHuBepcanbHbIe M . Y YIeeT A M
P — MUCbMEHHOM (hopMax | KOMMYHUKALUIO B YCTHOH M MUCbMEHHOM (hopMax Ha
Ha rOCyZapCTBEHHOM | FOCYJapCTBEHHOM s3blke Poccuiickont @enepannu u
s3pike Poccuiickoit WHOCTPaHHOM(BIX) sI3bIKE(axX), B TOM YHUCJIE C
®denepaunu u UCTIOJIb30BaHUEM LIU(POBBIX CPENICTB
WHOCTPaHHOM(BIX ) YK-4.B.1 BnageTb HaBbIKaMU JEIOBBIX
A3bIKe(ax) KOMMYHHKAIM B yCTHOW U MUCbMEHHOH popme Ha
PYCCKOM M MHOCTPAHHOM $3bIKe(ax), B TOM YHUCJIE C
HCIIOJIb30BaHUEM LIU(POBBIX CPEIICTB

2. Mecro aucuuniunsl B ctpykrype OIT

JuctumnimuHa MoxkeT 6a3upoBaThCsl Ha 3HAHUSAX, pPaHee MPUOOPETEHHBIX 00yJIaIONTUMUCS
IMpU U3YUYCHUU CIICAYIOIINX OUCHUIIINH

3HaHI/I$I, MOJIYUYCHHBIC TIpU H3YYCHUU MaTCpuajia IIaHHOI‘/JI JUCHUIIIIMHBI, MMCIOT KakK
CaMOCTOATCIIbHOC 3HAYCHUE, TaK U UCITIOJB3YIOTCA IMPU U3YUCHUUN APYTIUX TUCHUILINH

3. O0BeM u TPyA0EMKOCTh TACIUILTAHBI
Jlanubple 00 o0memM oO0beMe AUCHUILUIMHBI, TPYIOEMKOCTH OTAEIbHBIX BHIOB Y4eOHOH
paboThI O AUCLUILINHE (M paclpeAeeHne 3TOH TPYJOEMKOCTH IO ceMecTpaM) IpeACTaBIECHbI B
tabnure 2.

Ta6mmia 2 — O6beM U TPYJI0EMKOCTh JUCITUTITUHBI



Bun yueGHOI paboTh

Bcero

TpynoeMKoCTb 1o cemecTpam

Nel

No2

Ne3

1

2

3

4

5

Oowan mpyooemkocmep OUCUUNIUHDL,

3E/ (4ac)

10/ 360

3/ 108

3/108

4/ 144

U3 nux uacoe npaxmuuecxoﬁ n0020MoeKu

AyoumopHhuie 3auamus, BCEro Jac.

24

B TOM YHCJIC:

nekruu (JI), (vac)

npakTuueckue/cemunapckue 3ansatus (113),
(dac)

24

nabopaTtopHbie paboTs (JIP), (4ac)

KypcoBoii mpoekT (pabota) (KII, KP), (uac)

9K3aMeH, (4Jac)

CamocmosamenvHas paboma, Bcero (4ac)

327

100

100

127

Buo npomesxcymounoii ammecmayuu: 3a4er,
mudd. 3auet, sx3ameH (3auer, Judd. 3au,

DK3.*%*)

3auer,
3auer,
OK3.

3auer

3auer

OK3.

s o
Ilpumedanue:  KaHIUAATCKHIN SK3aMEH

4. ConepxaHue JUCHUTUTUHBI

4.1.

Pa?)IICJIBI, TEMbI JUCIHUIIMHBI U UX TPYAOCMKOCTH ITPUBCACHLI B T8.6JII/II_I€ 3.

Ta6mmia 3 — Pa3nensl, TEMbI TUCIMIUIAHBI, UX TPYJIOEMKOCTh

Pacnipenenenre Tpy10€MKOCTH AUCIMIUIMHBI IO pa3ziesiaM U BUJIaM 3aHITHH.

PaBZ[eJ'IBI, TEMBI JUCITUITINHBI

Jlexun
(qac)

I13 (C3)
(qac)

JIP
(qac)

KIT
(qac)

CPC
(qac)

Cemectp 1

Paznen 1 Koppekuusi mpou3HOCUTEIbHBIX
HABBIKOB

Tewma 1.1. BBoaHbI# hOHETHUECKU KYPC

Tema 1.2. Koppekuus HaBbIKOB UTE€HUS
TPAHCKPUIILIUU

Tema 1.3. ABroMaTu3aIs TEXHUUECKUX HABBIKOB
YTEHHUS

25

Paznen 2.

Pa3pnen 2

Tema 2.1 IlpodeccrnoHambHO-OPHEHTUPOBAHHOE
YTCHUE

25

Pazgen 3.

Pazgen 3.

Tema 3.1 I'pammaTuka Jy1si TPOTYKTUBHOTO
YCBOEHUS

Tema 3.2 I'pammaTuka JJisi pelIeNTUBHOTO
YCBOEHUS

25

Paznen 4.

Tema4.1

DopMUPOBaHHE OCHOB KOMMYHUKATUBHBIX
CTpaTerui U TAKTUK B JUHTBOCTPAHOBEIUYECKOM U
COLIMOKYJIbTYPHOM KOHTEKCTE

25

Paznen 5.

Hroro B cemectpe:

100

Cemectp 2




Pa3pen 1
Tema 1.1 IIpodeccrnoHanbHO-OPHEHTUPOBAHHOE 2 35
YTEHHE
Paznen 2
Tema 2.1 I'pammaruika asg npoyKTUBHOTO
YCBOEHUS 3 35
Tema 2.2 I'pammaTuKa AJ1s1 pelIENTUBHOTO
YCBOEHUS
Pa3nen 3
Tema 3.1®PopMupoBaHHE OCHOB
KOMMYHUKATUBHBIX CTPATETUN U TAKTUK B 3 30
JIMHTBOCTPAHOBEIYECKOM U COLIMOKYJIBTYPHOM
KOHTEKCTE
Hroro B cemectpe: 8 100
Cemectp 3
Pa3pen 1
Tema 1.1 IIpodeccrnoHanbHO-OPHEHTUPOBAHHOE 4 60
YTEHHE
Paznen 2
Tema 2.1 I'pammaTuka Jy1isi TPOTYKTUBHOTO
YCBOEHUS 4 67
Tema 2.2 T'pammaTuka JJisi pPELENTUBHOTO
YCBOEHUS
Uroro B cemectpe: 8 127
Utoro 0 24 0 0 327

IIpakTnueckass MOATrOTOBKA 3aKJIIOYAETCSl B  HENOCPEICTBEHHOM  BBIIIOJHEHUH
Oo0y4JaloIMMUCS  OMNpENeNeHHBIX  TPYIOBBIX  (PyHKIMHA,  CBSI3aHHBIX C  Oynyei
npo¢eCcCHOHATBHOMN 1eATeNFHOCTBIO.

4.2. CopepxaHue pa3ieiioB U TEM JIEKIIMOHHBIX 3aHITHH.
Copep:xanue pa3elioB U TeM JICKIIMOHHBIX 3aHITHI MPUBEACHO B Ta0HIIE 4.

Tabnuna 4 — ConeprkaHue pa3esioB U TEM JEKIIMOHHOTO ITUKJIa

Howmep paznena HaszBanue u congepxkanue pas3iesioB U TEM JICKIIMOHHBIX 3aHATHI

Y4eOHBIM IJIAHOM He NPeyCMOTPEHO

4.3. Ilpaktuueckue (CEMHUHAPCKUE) 3aHATUS
TeMbI MpakKTUYECKUX 3aHATHA U UX TPYJOEMKOCTh PHUBEACHBI B TAOIHIIE 5.

Tabmuna 5 — [IpakTudeckue 3aHsITHs K UX TPYJIOEMKOCTh

Dopmsi N3 Hux 3 Ne
No /i Tembl IPAKTHUYECKUX [IPAKTHYECKHX TpyroeMKOCTS, | IPAKTUYECKOH | pasesna
3aHATAR - (gac) MOJATOTOBKH, | JUCIIUIT
(gac) JIUHBI
Cewmecrp 1
1 Koppekuus Tpenunr 2
MPOM3HOCUTENBHBIX | AyJIUpOBaHUE

HAaBbIKOB Koppexuus

(apTUKYJIALNY 3BYKOB, | POU3HOCUTEIBHBIX

MHTOHALIUH, HaBBbIKOB
AKIICHTYaIllud ¥ PUTMA)




Koppeknus HaBbikoB | TpeHHHT
YTEHUS] TPAHCKPUIIIUU | AyTupoBaHUe
ABTOMaTu3anys Tpenunr
TEXHUYECKUX HABBIKOB | AyJIHUpOBaHUE
YTEHUS PO ceOs
Pa3Butre HaBBIKOB TpeHunr
00paIIeHHOTO YTCHHS
[Ipodeccrnonanbho- 3aHATHS 110
OPHUCHTUPOBAHHBIC MOI[CJ‘IPIpOBaHHIO
TCKCTHI I10 peagbHBIX
O0IIETEXHUYECKOMY

npoduito: [Iporpecc
HAYKH U TEXHUKH

YCJIOBUM, IETTOBbIE
WT'PBI,

I'pammaruka st
NPOIYKTUBHOTO
YCBOCHHUS:
AHTJIHHCKHH A3BIK

1. Ums
CYIIECTBUTEIHHOE:
MHO>KECTBEHHOE YHCIIO,

HpI/ITH)KaTeJII)HHﬁ naacx.

2. MecTtonMeHHS.
3. Bpemena rpynn
Indefinite, Continuous,
Present Perfect, Present
Perfect Continuous.
4. MecTouMeHUs.
HeMmenxmnii si3bIk
1. IIpesenc cnaldbIx,
CHJIBHBIX, MOJIAJBHBIX U
BO3BPATHBIX TJIAT0JIOB.
2. bynyuiee Bpems
@paHIy3CKHIl A3BIK
1. Présent; I'maromn:
avoir, étre; Adjectifs
possessifs; Articles
2. Participe passé
3. Passé composé

4. Pronoms possessifs

3aHSATHS 10
MOJEIUPOBAHUIO
peabHBIX
YCJIOBUU, I€TTOBbIE
UTPBI, KEHC,
MO3IOBOM LITYPM,
rpynmnoBbIe
JIIACKYCCUHU

I'pammaruka nis
peuenTUuBHOTO
YCBOCHUS:
AHTJIMHCKHH A3BIK
Past and Future Perfect
Tenses.
YucnureabHbIe
Hemenxnii a3bIK

1. IToBenurensHOE
HaKJIOHEHUE.

2. Orpumanus “nicht”
n “kein”.

3. llpemnoru ¢ Dativ,
Akkusativ, Genitiv, ¢
Dat. + Akk.
DpaHy3CKUM A3bIK
1. Articles

3aHATHS 110
MOJICIIUPOBAHHUIO
peagbHBIX
YCJIOBUU, IETTOBbIE
UTPBI, KEHUC,
MO3TOBOM LITYPM,
TPYIIOBbIE
JTUCKYCCHH




2. Participe passé
3. Passé composé

8 AHTJIMHCKHUH SA3bIK: 3aHATHA 110
BenukoOpuranusi, MOJEIUPOBAHUIO
Jlognou peabHBIX
Hemenkuii A3bIK: YCIJIOBHM, I€JIOBBIE
Bekanntschaft UTPBI, KEUCHI
Meine Familie
Unsere Universitét
Wir lernen Deutsch
Mein Tagesablauf
Mein Lebenslauf
DpaHIy3CKUH A3BIK:

Ma famille. Mon
appartement
Cemectp 2
9 IpodeccronaabHO- 3aHATHS 110
OPUCHTUPOBAHHBIC MOJEITUPOBAHUIO
TEKCTHI I10 pealbHBIX
CHICIIMAILHOCTH. YCIIOBHIA, IETIOBBIE
KomnbroTepsi: HIpBI, Keiic,
arnmapaTtHoe o0ecrieueHue «
MO3TOBOU IITYPM,
rpyNIoBbIE
JINCKYCCHUH

10 I'pammaruka nis 3aHATUS 110
MPOYKTUBHOTO MO/IEJTMPOBAHUIO
YCBOCHHUS: peanbHbIX

AHIIHIACKUI A3BIK

1. IMs npunaraTenbHOE.
Hapeune. Crenenun
CpaBHCHUS
NPUTAraTeIbHBIX U
Hapeyu.

2. Turb
BOTIPOCHUTEIHHBIX
MpEJI0KEHUH.

3. MonanbpHbIe T1arojbl.
Hemeuxuii 1361k

1. ITpereputym.

2. ITepdexr,
[TmrockBammepdexT
aKTHB.

3. Crenenu cpaBHEHUS
NpUJIaraTeIbHbIX U
Hapeuuii.

4. JInuHbie U
NPUTSKATEIBHBIE
MECTOMMEHHUS.
@paHIy3CKHIl A3BIK

1. Verbes pronominaux
2. Imparfait

3. Futur simple

4. Pronoms démonstratifs
5. Concordance des
temps

YCIIOBUIA, JI€TTOBBIE
UTPBI, KEHUC,
MO3TOBOM HITYPM,
IPYIIIOBHIE
JUCKYCCHH




6. Plus-que-parfait

11 I'pammaruka nist 3aHATUS 110
PELENTUBHOTO MOJIEIMPOBAHUIO
YCBOECHHS: peaNBHBIX

YCIIOBUM, JI€JIOBbIE

AHrJIuicKuH s13bIK UIpBI, KEHC,
1. TIpsamas u KOCBEHHas MO3TOBOT IITYpPM,
peb. IPYIIOBBIE
2. CornacoBaHue JUCKYCCHHU
BpEMEH.
Hemeuxuii si3bIK
1. UnucnurenbHbIE
2. CKJIOHEHUE UMEH
NpUIIaraTebHbIX
3. CknoHeHUEe UMEH
CYIIECTBUTEIHHBIX
DpaHy3cKMi A3BIK
1. Verbes pronominaux
2. Concordance des
temps

3. Plus-que-parfait

12 AHIJIAACKNII 13bIK: 1. 3aHITHS I10
Russia 2. St Petersburg MOJIETTUPOBAHKIO
Hemenkmii sI3bIK peabHbIX
Russland (geograﬁsche YCIOBHIA, J€TOBbIE
Lage, Staatliches, HIpBI, Keiic,
Wirtschaft, Kultur) 9
Moskau St. Petersburg MO3TOBOH IITYpM,
@paHIy3CKHIl A3BIK TPYMIOBBIC
1. Ma journée de travail AUCKycCcnn
2. Le temps et les saisons

Cemectp 3

13 [Ipodeccrnonanbho- 3aHATUS 110

OPUCHTUPOBAHHBIC MOJIEITUPOBAHUIO
TCKCTBL: peanbHBIX
IlporpammupoBanue YCIIOBHIA, IETIOBBIE
UTPBI, KEHUC,
MO3TOBOM HITYPM,
TPYIIIOBBIE
JINCKYCCHUH

14 I'pammaruka nis 3aHATUS 110
MPOYKTUBHOTO MO/IEJTMPOBAHUIO
YCBOCHHUS: peanbHbIX

AHITIHHCKHI A3bIK

1. CtpanatenbHBbIi 3aJ10T.

2. Hennuneie ¢popmbl
riaroJja.

Hemenkmuii sa3bIk

1. ITaccus.

2. MonanbHas
KOHCTPYKITHS ,,sein + Zu
+ Infinitiv.

3. Konctpyxkius
,,habent+zu+Infinitiv*.
4. KoHctpyxkuus ,,sich
lassen + Infinitiv*
DpaHny3cKMid A3BIK

YCIIOBUA, JI€TTOBBIE
UTPBI, KEHUC,
MO3TOBOM HITYPM,
IPYIIIOBHIE
JUCKYCCHH




1. Copsixenue
HETPaBUIIbHBIX
IJ1aroJioB
2. Forme passive
3. Pronoms
interrogatifs,
4. Adjectifs
interrogatifs
5. Pronoms et adverbes
ENetY

6. Passé simple

15 I'pammaruka nist 3aHATUS 110 1
peLIeHTI/IBHOFO MOI[GJII/IpOBaHI/IIO
YCBOCHUS: peaTbHBIX

AHrJIuicKui s13bIK
KoncTpykuuu ¢
HEJTMIHBIMA (hOopMaMHu
riaroJia.

. rpyInoOBbIE
Hemenkmnii 361K JUCKYCCHHU
1.Cl10XHOCOYHHEHHBIE
TIPETOKCHHUS.
2.CH0KHOIIOJYNHEHHEIE
TIPETOKCHHIS.

3. MoganbHbBIE TIarojbl
CO 3HAYEHHEM
CyOBEKTUBHOU
MOJAJIbHOCTH.
4. . Futur I, Futur II.
5. MecTonMeHHbBIC
Hapeuus.
DpaHy3cKMi A3BIK
1. Forme passive

2. Pronoms et adverbes

ENetY

YCIIOBUM, JI€JIOBbIE
UTPBI, KEHC,
MO3IOBOM IITYpPM,

Bcero

24

4.4. JlabopaTopHbIE 3aHATHS
Tembl 1a00paTOPHBIX 3aHATHHA U UX TPYIOEMKOCTb ITPUBEICHBI B Ta0IUIE 6.

Ta6ymia 6 — JlabopaTopHbIe 3aHITHS M X TPYI0EMKOCTh

N3 aux No
Ne TpymoeMKOCTh, | IIPAaKTUYECKOU | pa3aeia
HaunmenoBanue 1abopaTopHbIX paboT pyA - | TP pasit
/11 (gac) MOJATOTOBKH, | JHCIIHAI
(gac) JIUHBI

VY4eOHBIM MJIaHOM HE TPEIyCMOTPEHO

Bcero

4.5. KypcoBoe npoeKkTupoBaHue/ BHITOJTHEHUE KypPCOBOH PabOThI
Y4eOHBIM MJIAHOM HE PEAYCMOTPEHO

4.6. CamocrosiTenpHas padoTa 00yJaronuxcs



Buasl camocTosITenbHOM paboOThI M €€ TPYI0EMKOCTh MPUBEICHBI B TaOIHIIE 7.

Tabnuna 7 — Buibl caMoCTOATEIbHOM paboThI U €€ TPYJ0EMKOCTh

. Bcero, | Cemectp 1, Cewmecrtp 2, Cewmectp 3,
Bun camocrositensHoi paboTh
yac yac yac qac
1 2 3 4 5
N3yyeHne TeopeTHaeckoro Marepuana 125 35 35 50
nucuurinHel (TO)
Kypcosoe npoekruposanue (KII, KP)
PacuetHo-rpaduueckue 3aganus (PI'3)
Brimosnnaenue pedepata (P)
[TonroroBka K TeKyIiemMy KOHTPOJIIO
ycneBaemoctu (TKY)
Jlomamnee 3ananue (/13)
KoHnTtposbHabIe paboThl 3a09HUKOB (KP3) 125 35 35 50
IToaroroBka kK IpOMEKyTOUYHON 77 30 30 27
arrectaruu (I1A)
Bcero: | 327 100 100 127

5. IlepedyeHnb yueOHO-METOIUIECKOTO 00ECTICUCHHUS

JUISL CAMOCTOSITENIEHON PabOoThl 00yUaIOMUXCSl 110 TUCIMIUTHHE (MOJIYIIIO)

Y4eOHO-MeTOAUYECKUE MaTepHalibl AJIsi CaMOCTOSTENbHON paboThl 00YyYaroIIMUXCsl yKa3aHbl B

o 7-11.

6. IlepeueHb MEYATHBIX U ANEKTPOHHBIX YUEOHBIX M3JaHUN

IlepedyeHpb nevaTHBIX U SJIEKTPOHHBIX YUEOHBIX M3/1aHUI NTPUBEEH B TaOauIE 8.
Tabnuua 8— IlepeyeHb MevaTHBIX U JIEKTPOHHBIX YUEOHBIX H3AAHUN

Komuectso
AK3EMILTSIPOB B
[ngp/ bubnmuorpaduueckas ccpuika OubmioTexe
URL anpec (kpome
ANEKTPOHHBIX
9K3EMILIIPOB)
8A Mass media in advertising: METOIMYECKHE YKa3aHUS 110 HNmerores
Pa3sBUTHIO HaBBIKOB MPO(ECCHOHAIEHO-OPHEHTHPOBAHHOTO IKSCMILTAPEL B
yrerust/ C.-IlerepO. roc. yH-T a9pOKOCM. MPUOOPOCTPOCHUS; ?fjj;aé:o?&)
coct.: E. I'. I'ynpTsiena [u ap.]. - CI16.: TOY BIIO "CII6I' YAIT", ’
2007. - 81 c.
8A Advertising and promotion: MeToIUYECKHE YKa3aHUS 110 Nmerorest
Pa3sBUTHIO HaBBIKOB IPO(ECCHOHAIEHO-OPHEHTHPOBAHHOTO IK3CMILTAP®L B
ytenus/ C.-IletepO. roc. yH-T a9pOKOCM. TPUOOPOCTPOECHUS; ?Egaﬁ C(i(l)1((5))6 )
coct.: E. T. Tymetsiena [u ap.]. - CTI6.: TOY BIIO "CIIGI'YAI", | rcys 7y ’
2006. - 76 c.
8(075)=30 Cymnnckuii, U. M. TlpakTudgeckuii Kype HNmerotcs
C91 8H COBPEMEHHOT'O HEMEIIKOTO SI3bIKA JUIS FOPUINYCCKUX U TYMAaHUTAPHBIX | 3K3EMILIAPHI B

BY30B, a TaKXke JJs (PaKyJIbTEeTOB MEXTyHAPOIHBIX OTHOIICHHNA:
Vueouux/ U. U.Cymunckuit; Pen. I'.®duep, 3.Bebdep. - 4-¢ uza. - M.:
T'"C, 2000. - 340 c.: Tabm. - 3aru. obi.: Hemenkwuii 1yist OpUCTOB. -
W3nanue umeet rpud MUHUCTEPCTBA HAYKH, BBICIICH IIIKOJIBI U
TexHnYecKor moauTuku P®. - Ha c. 338 - 339 : Cnmcok Hanbomnee

otnenax:dO(5),
JIC(30),
CO(10),
JICU3(1)




YIOTPEOUTENBHBIX IOPUANUECKIX cokpamieHuii. - ISBN 5-0330-0104-8

8(075)=30 Cymuncknii, U. U.  Tlpaktudeckuii Kypc Nmerorcs
C91 8H COBPEMEHHOTO HEMEIIKOTO SI3bIKA JUTSI FOPUINICCKAX ¥ TYMAaHUTAPHBIX | 9K3EMIUIAPHI B
By30B: YueOuuk/ U. W. Cymunckuii; Pen. I'. @uriep, 3. Bebep. - 5-¢ otnenax:dO(3),
u3za. - M.: TUC, 2001. - 340 c.: tabn. - 3arn. o6i.: Hemeuxwuii amst Y3(2), JIC(92),
0pUCTOB. - 3manne nveet rpud MuHHCTEpCTBA HAYKH, BBICIIICH CO(5),
IIKOJIBI ¥ TexHu4Yeckoi nonuTuku P®. - Ha c. 338 - 339 : Cnucok JICU3(2)
HanboJee ynoTpeOUTEIbHBIX IOPUANIECKUX coKkpameHui. - [SBN 5-
8330-0104-8
811.133.1(0 | BanueHko, A. U. Nmerotcs
75) I'pammatrka GpaHITy3CKOTO S3bIKA B YIPAKHCHUAX 9K3EMIUISIPHI B
n23 400 yrpaKkHEHHH, KOMMEHTapHH, K04 : [yueOHoe rmocooue]/ A. otnenax:dO(1),
8D . UBanuenko. - CI16.: KAPO, 2010. - 316 c.. - bubnuorp.: c. 317. - JIC(18),
And. ykas.: c. 211. - Ha c. 171 : 'paMMaTH9eCKHiA CITPABOYHHK. - JICU3(1)
ISBN 978-5-9925-0090-5
811.133.1(0 | UBanuenko, A. U.  ®panmy3ckuii s361k: [loBceHEBHOE OOIIICHHE. Nmerotcs
75) K23 [IpakTuka yctHOM peun : [ YaeoHoe mocodue]/ A. W. Ban4eHKo. - JK3EMITISIPHI B
8D CII6.: KAPO, 2011. - 376 c. + 1 an. ont. auck (CD-ROM). - otaenax:dO(1),
bu6mmorp.: c. 374. - ISBN 978-5-9925-0596-2: 250.00, 270.00, p. JIC(7),
IIpunoxxenue: JICU3(2),
®paHnity3ckuii sa3uik : [ToBcenneBHOE oOmeHue. [IpakTuka yCcTHOM I'C(30)
peun : A. U. Banuenko. - CI16.: KAPO, 2011. - 1. - ISBN 978-5-
9925-06136. Hudp 8®/MN 23-506848 (Tekct untaet AHuTa DKyMmMe)
http://elibrary.udsu.ru/xmlui/bitstream/handle/123456789/8718/20 | PUBLIC
1288.pdf?se RELATIONS
UND
WERBUNG
Yu4ebHo-
METOANYECKOE
rnocoowue,
OI'BOYBIIO
«Y IMypTCKUI
roCyapCTBEHH
1317}
YHUBEPCUTET»
8A T42 Texts and Tests 1 year: [IpoBepouHbie 3a1aHUs 1 MaTEpUAIIBI IS Nwmerorcs
KOMIUIEKCHO# OIleHKH 3HaHui cTyaeHToB/ C-Iletepb. roc. yH-T OK3CMIULIPBL B
aspokocM. npudopoctpoenus; coct. E.I'. T'ynpraena, U.U. I'pomopas u | OTACTAX:
1p.: pen O.B. 306mma.- CTI6.: TOY BITO «CTIGTY ATy, 2010, — 98 ¢ | <adeapa
WHOCTPaHHBIX
S3bIKOB  Ne63
(460), ©O (30)
8A T42 Texts and Tests 2 year: [IpoBepoYHbIC 3a1aHUS ¥ MaTEPUAIbI IS Nmerotcs
KOMIUIEKCHO# OIleHKH 3HaHui cTyaeHToB/ C-Iletepb. roc. yH-T OK3CMIUIIPBL B
aspokocM. npudopoctpoenus; cocT. E.I'. T'ynpraena, U.U. I'pomopas u | OTACTAX:
np.: pen O.B. 3no6una.- CI16.: TOY BIIO «CII6I'Y AIl», 2010. — 108 Kageapa
WHOCTPaHHBIX
¢ S3BIKOB  Ne63
(460), ©O (30)
811 AHTTIMICKHH SA3BIK: yueOHbIE 3a1aHKUs 1T0 (POPMHUPOBAHHIO Nmerores
8=20 9K3EMILISIPHL B

CTPaHOBEIYCCKOM KOMICTCHIIMK: ayoeTHas 3amuch 1. U. 1/ C.-




A 64 8A [etepb. roc. yH-T a3pokocm. npubdopoctpoenus; coct. 1. Y. oraenax: ['C

I'pomoBas. - CII6.: TOY BITO "CIIGI'YAIT", 2006. - 44 c. (411), JIC(471),
CO(15)
8=20 A 64 | AHrnmiickuii s3bIK: y4eOHbIE 3aaHUs TI0 (HOPMUPOBAHUIO Nwmerores
8A ctpaHoBeaueckoi komnerenuuu. U.: 2/ C.-Iletep6. roc. yH-T 9K3CMILIAIPEI B
a’POKOCM. IPHOOPOCTpoeHHus; ABT.-cocT. M. U. 'pomoBast. - CII6.: Z;Hgg(x;;)](j(s 0
T"OVY BIIO "CII6I'YAIT", 2006. - 29 c.. - Bt C(362),
KHWP(4)
8=20 A64 AHTIMIACKHH S3BIK: yuyeOHBIE 3alaHKS 110 TeMaM YCTHOU npaktuky/ | MMeroTcs
8A C.-lletepb. roc. yH-T adpokocM. ipudbopocTpoenwus; coct. 1. U. SK3EMILIAPBI B

I'pomosas, B. B. IToctaukosa. - CI16.: TOY BITO "CIIGI'YAIT", 2006. | OTACTaX: JIC
(243), I'C(143),

-52c..-bar CO(41)
8H Hewmenkuii 51361k [TekcT] : yueOHbBIC 3a/1aHUS 110 PA3BUTHIO HNwmerotcs
H50 HaBbIKOB ycTHOM peun / C.-IleTep6. Toc. yH-T a9POKOCM. DK3EMILLAPLI B
npubopoctpoenus ; cocT.: A. B. Epeimesa, T. O. Camoxuna, E. ?;)ﬂe?%‘(;g)o
. D .- CII6. : Usn-Bo I'VAIL 2011. - 62 c. - ) ’
10. ®oremns. - CIIO 30-80 ['YAIIL 20 62 c. -0/ CQ27)
8H Hewmeuxwii si3p1k [Teker] : yueOHbIe 3a7jaHNs IO IPAKTUYECKOM Nwmerorcs
H50 rpammatuke / C.-Iletep6. Toc. YH-T a9POKOCM. SK3EMILLAPBI B
OTJIeNax:

npudopocTpoenus ; cocT.: A. B. EperieBa, T. O. CamoxwuHa, E.

FO. dorens. - CII6. : Us-so TYAIL 2012, - 34 ¢. - B, I'C(72), I'C43

(3), JICU3 (1),
CO (4)

7. IlepedyeHb AIEKTPOHHBIX 00pPa30BaTEIBHBIX PECYPCOB
UH(OPMALMOHHO-TEIEKOMMYHUKAITMOHHON ceTn « THTepHeT»
[lepeuenn 3JEKTPOHHBIX o0pa3oBaTeNbHbIX pecypcoB nH($OpPMaILMOHHO-
TEJIEKOMMYHHUKAIIMOHHONH ceTn «VHTepHeT», HEOOXOOUMBIX JUIsI OCBOCHHUS TUCIUIUIMHBI
npuBe/ieH B Tabsmie 9.

Tabmuma 9 — IlepedeHp OJIIEKTPOHHBIX O0pa30BaTENbHBIX PECYpPCOB HH(POPMAIOHHO-
TEJICKOMMYHUKAIIMOHHOU ceTH « HTepHeT
URL anpec Haumenosanue

http://www.ngonb.ru/section/id/3/page578 | CtpanoBenenue: Deutschland

http://startdeutsch.ru/viewtopic.php?p=774 | ®unbmbl, BUACOCANTH HA HEMEIIKOM

http://www.spiegel.de/kultur/ Spiegel online kultur
http://www.inopressa.ru/ Nuoctpannas mpecca o Poccuu u He TOIBKO
http:// www.alleng.ru/english/ Y4eOHUKHU U CJI0BAPH aHIVIMHCKOT0, HEMEI[KOTO U

(paHIy3CKOTO S3BIKOB

http://web-local.rudn.ru/web-
local/prep/rj/index.php?1d=691&p=117
http://web-local.rudn.ru/web-
local/prep/rj/index.php?id=691&p=8651 Basbl qaHHbIX, HHOOPMALIMOHHO-CIIPABOYHBIC U
http://studiorum.ruscorpora.ru/ ITOMCKOBBIC CHCTCMBI
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

www.onelook.com CripaBoYHBIC CHCTEMBI, CJIOBAPH U DHITUKIIOTICIUN




8. IlepeueHr MHGOPMAITMOHHBIX TEXHOJIOTHI
8.1. Ilepeuenp nporpaMMHOro OOECIEUYEHHsI, HCIOIb3YEMOr0 MpPHU OCYIIECTBICHUH
00pa3oBaTENFHOTO MpOoIiecca M0 JUCIUIIIHHE.
[lepedeHp UCTIONIB3YEMOT0 IPOTPaMMHOTO obecrieueH s rnpecTasieH B Tadauie 10.

Ta6mmma 10— [TepedeHr mporpaMmMHOTO 0OecrieueHUs

Ne i/t HaumenoBanue

He npenycmorpeno

8.2. [lepeuenn WH(pOPMaITMOHHO-CIPABOYHBIX CHCTEM,UCITOJIb3YEMBIX npu
OCYIIECTBIIEHUN 00Pa30BaTEIHLHOTO MPoIiecca Mo AUCIUILTAHE

[lepeuenb UCHOIB3yEMBIX HH(DOPMAIIMOHHO-CIIPABOYHBIX CHCTEM IHIPEJCTaBICH B
tabmuue 11.

Ta6mmma 11— [lepeyerr nHGOOPMAITMOHHO-CITPABOYHBIX CUCTEM

Ne i/t HaumenoBanue

He npenycmorpeno

9. MarepuanbHO-TeXHUYecKast 6a3a
CoctaB MarepualbHO-TEXHUYECKOW 0a3bl, HEOOXOAMMOW [UII  OCYIICCTBIICHHS
00pa30BaTeNbLHOTO MpoIiecca Mo TUCIUIUINHE, TIPeCTaBleH B Tabmumel2.

Ta6mmia 12 — CoctaB MaTepuaibHO-TEXHHUECKOM 0a3bl

No HanmeHnoBanue cocTaBHOM 4acTu Howmep ayautopuu
/T MaTepUaIbHO-TEXHUYECKOH 0a3bl (TIpu HEOOXOMMOCTH )

1 JlekuroHHas ayauTopus

10. Ouenounsle cpeacTBa IS IPOBEACHUS IPOMEKYTOUHOM aTTeCTalluu
10.1. CocTaB OILICHOYHBIX CPEACTBIJISI TPOBEACHUS MPOMEKYTOUHOM aTTECTalMHU
o0ydaromuxcs Mo AUCHUTUINHE IPUBEACH B Tadmuie 13.
Ta6ymmma 13 — CocTaB OIEHOYHBIX CPEJICTB JIsl IPOBEICHUS MPOMEKYTOYHOM aTTECTAIINH

Bua npoMexyTOo4HOM arTecTaluu IlepedyeHb OLICHOYHBIX CPEACTB

OK3aMeH Crnrcok BOIpOCOB K 3K3aMEHY;
DK3aMeHallMOHHbIE OUJIETHI;
3amaum;

TecTsl.

3auer Crnrcok BOnpocos;
TecTsr;
3amaqu.

10.2. B kauecTBe KpHUTEpHUEB OLCHKH YPOBHSI C(OPMHPOBAHHOCTH (OCBOCHHS)
KOMIIETEHIIMH 00y4arolMMKca NMpUMEHsAeTCsl 5-0ajuipHas IIKajla OLEHKU C(HOPMHUPOBAHHOCTH
KOMIIETEHIIN, KOTopas MpuBeeHa B Tabuuie 14. B TeueHne cemecTpa MOXET HCIIOIB30BaThCA
100-6amnpHass  mKajla  MOJYJIBHO-PEHTHHTOBOM  CHCTEMBl  YHHMBEPCHTETa,  IpaBHIIa
MCIIOJIb30BAaHUsI KOTOPOW, YCTAHOBJIEHBI COOTBETCTBYIOLUM JIOKaJbHBIM HOPMAaTHUBHBIM aKTOM
['VAIL
Tabmuua 14 —Kpurepuu oLieHKH YpOoBHSI ChOPMHUPOBAHHOCTH KOMITETEHIIUH

Or1eHKa KOMITETEHINHI

XapakTepucTrka c(hOpMUPOBAHHBIX KOMITCTCHITUIA

5-0aiuIbHas IKaIa




Or1eHKa KOMITETEHINHI

5-OaiuIbHas IKaIa

XapakrepucTuka chopMUpOBAHHBIX KOMITETEHIUIH

— oOyyvaronuiicss TJIyOOKO W BCECTOPOHHE YCBOMJ IPOTPaMMHBII
MaTepHa;

— YBEpPEHHO, JIOTHYHO, [TOCJIEZIOBATEIHHO U TPAMOTHO €T0 U3J1araer;

— ONHUpasiCh Ha 3HAHUS OCHOBHON W JOTOJIHUTEIHHOM JHUTEpaTyphl,

«OTIIMYHO o
GATTCHOY TECHO MPUBS3bIBAET YCBOCHHBIC HAYUYHBIEC MOJIO0KEHUS C MPAKTUUYECKOU
JIeATEITbHOCTBIO HAIPABIICHUS;
— yMesno 000CHOBBIBAET U apTryMEHTUPYET BbIIBUTaEMbI€ UM HJIEH;
— JIeJIaeT BBIBOABI M 00OOIICHHS;
— CBOOOJIHO BJIAJICET CUCTEMOM CIIeIMATN3UPOBAHHBIX TIOHATHH.
— o0yJaroIuiicss TBEPIO YCBOWII MPOTPAMMHBIN MaTepua, TPaMOTHO H
0 CYLIECTBY M3JlaraeéT €ro, OIUpasCh Ha 3HAHWS OCHOBHOU
JIUTEPATYPBHL;
XODOLLIOY — HE JIOMYCKAeT CYIIECTBEHHbIX HETOYHOCTEN;
P — YBSI3bIBAET YCBOCHHBIE 3HAHUS C MPAKTHYECKOW JESITENIbHOCTHIO
«3a4TEHO .
HallpaBJICHUS;
— apryMEHTHPYET HaYUYHBbIE ITOJIOKEHHUS;
— JIeJIaeT BBIBOJIBI U 000OIIECHMS;
— BJIAJICET CUCTEMOM CIEIMATIM3UPOBAHHBIX HOHSITUI.
— oOyyJaronuiicss yCBOWJI TOJIBKO OCHOBHOW MPOTPaMMHBIM Matepua,
[0 CYIIECTBY M3JIara€T €ro, ONMHUPasCh HAa 3HAHUSA TOJBKO OCHOBHOM
JUTEPATYPHI;
— JIOTYCKaeT HECYIIECTBEHHBIC OMMOKN U HETOYHOCTH;
«yJIOBJIETBOPUTEIILHO» .
GATTIOHOY — UCIIBITBIBAECT 3aTPYJHEHUS B MPAKTHUYECKOM IPUMEHEHHH 3HAHUI
HallpaBJICHUS;
— c1abo apryMeHTHPYET HAyYHBIE MOJIOKCHHS;
— 3aTpyaHseTCA B (POPMYIMPOBAHUN BHIBOJOB U 0000IICHHUIA;
— YaCTHYHO BIAJECET CUCTEMON CIENMAIN3UPOBAHHBIX OHITHH.
— o0yyarolmuiicss He YCBOWJI 3HAYUTENIBHONM 4YacTH MPOrpaMMHOTO
MaTtepuana;
— IOMyCKaeT  CYIICCTBCHHbIE  OMMOKA W  HETOYHOCTH  IPHU
«HEY/IOBJIETBOPUTEIHLHO ]
paccMoTpeHuH npo0ieM B KOHKPETHOM HaIlpaBJICHUU;
«HE 3a4TECHO»

— UCTIBITHIBACT TPYIHOCTH B MPAKTHYECKOM IMPUMEHCHUH 3HAHHIA,
— HE MOXET apryMEHTHPOBATh HAYYHBIE TOJOKECHHUS;
— He (OpMYJIHPYET BBIBOJIOB K 0000IICHUIA.

10.3. TunoBsle KOHTPOJIbHBIE 3aJaHNSI UM UHBIE MaTEPUAIIbI.
Bomnpocsr (3amaun) nist sKk3aMeHa mpeIcTaBiIeHbl B Tadmmie 15.

Tabmuna 15 — Bonpocs! (3agaun) s 9K3aMeHa

Ne i/t

Kon

[Tepedyens BompocoB (3a1a4) y1s IK3aMeHa
WHIAKATOpa

1 UreHue TEeKCTa ¥ U3JI0KEHHE ero CoJepKaHus B popme YK-4.3.1

pacimmpeHHoro pesromMe. @opmMa MPOBEPKU — YCTHOE
cOOOIILIEHHE.

O0BEM HCXOTHOTO TEKCTA — 15 THIC.II.3H.

Bpems Ha noarorosky — 30 MuH.

2 ITuceMeHHBIN NTepeBO/] CIENMAIBHOTO TeKCTa ¢ MHOCTpaHHoro | YK-4.V.1

sI3bIKa HA PYCCKHUM SI3bIK cO clioBapeM. dopMa nmpoBepKu
MMOHUMAaHUS — BRIOOpOUHOE uTeHue u nepeo. Hopma - 1500
ney.3H. Bpems BeInonHeHUs 3a1aHust — 45 MUHYT.

3 UreHune TeKcTa U U3BJICUEHNE HHPOPMAIIUN U3 TEKCTa VK-4.B.1

podecCHOHALHON TEMaTHKH.




Bomnpocs! (3agaun) muis 3adera / nud¢. 3auera npenctabieHsl B Tadnuie 16.

Ta6mmia 16 — Boripocs! (3amaun) nis 3avera / audd. 3adera

No /it [Tepedyens BompocoB (3amav) 1yt 3adeta / nudd. 3auera

Kon
WHMKATOpa

Bribepure npaBmIIbHYIO rpaMMaTHYECcKyIo (hopmy

(cyIIecTBUTENBHOTO, IPHIIAraTeIbHOTO, YUCIUTEIBHOTO,

riaroja u T.1.).

3ajaiiTe BOPOCH KO BCEMY BBICKA3bIBAHNIO/ K BBIACICHHBIM

CJIOBaM.

3afaiiTe Bce BOZMOXHBIE CIIEIUAIBHBIE BOIPOCHI K TEKCTY.
Yxkaxwure Bce popMbl HHOUHUTHBA/ IPUYACTHUS/ TEPYHIHUS.

VK-4.3.1

3anoJIHATE MPOMYCKHU (JIEKCUYECKUH U TPaMMaTHYEeCKUI

MaTepuan).

Packpoiite ckoOKH, ITOCTaBUB TJIAroj-CKa3yeMoe B aKTHBHOM

HJIN CTPAAATCIIBHOM 3aJiore.

[TepeBenuTe cioBa u c1oBOGOPMBI B CKOOKAX.

3anumure npuiaraTelibHble, yKa3aHHbIE B CKOOKaX, B HYKHOMH
CTETeHH CPaBHEHHUSI.

YK-4.¥.1

OOBpsicHUTE YyIIOTpEOICHUE apTHKIICH.

Hcnpasete crenyromme yTBepKACHUS.

YcTaHOBHTE COOTBETCTBUE MEXKIY COJIep:kaHueM naparpada u

BapyWaHTaMH Ha3BaHUA maparpada.

[InceMeHHBIN nEPEBO CIIELMATBHOTO TEKCTA ¢ MIHOCTPAHHOTO
SI3bIKA HA PYCCKUU S3bIK.

YK-4.B.1

Mpe/ICTaBJICHBI B Tabymie 17.
Tabmuua 17 — IlepeueHb TeM 715l KYPCOBOTO MPOSKTUPOBAHMS/BBIIOTHEHHUSI KypCOBOM paboThI

[lepeyeHp Tem [Uii KypCOBOTO TPOEKTHPOBAHUS/BBHINOIHEHUS KypCOBOH pabOThI

Ne /i [IpumepHbIil IepeyeHb TeM I KypPCOBOTO POSKTHPOBAHUSI/BBITIOTHEHUS
- KYPCOBOM pabOThI
Y4eOHBIM IIIAHOM HE MPEAYCMOTPEHO
BOHpOCBI AJisT TIPOBCACHUA HpOMC)KYTOqHOI;'I arrecrallui B BHUAC TCCTUPOBAHUA

MpeICTaBJICHBI B Tabymie 18.

Ta6ymmma 18 — [IpumepHsIii TepedeHb BONPOCOB ISl TECTOB

. Kon
No ni/mt [IpumepHBIil TepedeHb BOMPOCOB JIJIsl TECTOB
MHAMKATOpa
1 3anummure ykazaHHoe B CKOOKAaX CJIOBO, B IPaBUJIBHOI YK-4.3.1

oTpUIIATEILHOM opme

Obpasey 3anucu omseema:1_unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.




Bbi0epuTe npaBuibHyI0 popmy riarosa

Obpasey 3anucu omeema: 8 A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

Omnpenesure ¥ 3aNIMIIATE HA AHTJIMHCKOM sI3bIKE KJII0YeBbIe CJI10Ba /

CJI0BOCOYETAHUSI IAHHOT0 a03ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcenoMHuUTE M HA30BUTE THUIBI YCJIOBHBIX MPeEAJIOKEHUN B
AHTJIHHCKOM fI3BIKE

3ajaHne KOMOMHHUPOBAHHOIO THINAa C BbBIOOPOM OJHOTO BEPHOIO
0TBeTAa M3 YeThIpeX Npea0KeHHbIX U 000CHOBaHHEM BbIOOpa
IIpounTaiite TeKCT, BbIOepUTe NPABUIbHBINA OTBET H 3alIUIINTE
apryMeHTbl, 000CHOBbIBAIOIIIHE BHIOOP OTBETA

Omnpenenure, KaKOW TUI MECTOMMEHHS UCTIOIB3YETCS B MPEJI0KECHUN:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. INYHOE,

. IPUTSDKATENbHOE,

. BO3BPATHOE,

. yKazareJiabHOe,

. HeonpeeeHHoe,

. BOIIPOCHUTENLHOE

AN AW —

3ajanne KOMOMHHMPOBAHHOIO THNA C BbIOOPOM HECKOJbLKHX
BAPHAHTOB OTBeTa W3 MPEAJOKEHHbIX H  Pa3BepHYThIM
000CHOBaHMEeM BbIOOpa

IIpounTaiiTe TEKCT, BbIOEPUTE NPABWIbHbIE BADHAHTHI OTBETA H




3aNMIINTE APTYMEHTHI, 000CHOBBIBAIOII[HE BLIOOP 0TBETOB
Bribepure npunarareibHble B IPEBOCXOTHON CTETICHH, YKAXKUTE
HECKOJIbKO BAPHAHTOB OTBETA

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest

3anummure ry1aros, yKa3aHHblii B CKOOKax, B IPaBWJILHOI opMme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8 _spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

VK-4.V.1

Ne i/t

[IpumepHBIil EpedeHb BOMPOCOB [IJIs1 TECTOB

Kon
WHMKATOpa

3anummure ykazaHHoe B CKOOKAaX CJIOBO, B IPaBHJIBHOI
oTpHUIIATEILHOM opme

Obpasey 3anucu omseema:1_unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

VK-4.3.1

Bbi0epuTe npaBuiabHyI0 hopmy riarosa

Obpasey 3anucu omeema: 8 A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

Onpenesanre U 3aNMIIATE HA AHTJIMICKOM si3bIKe KJIKYeBbIe CJ10Ba /
CJIOBOCOYETAHUSA JAHHOIO a03a1a




Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcenoMHuUTE M HA30BUTE THUIBI YCJIOBHBIX MPeEAJIOKEHUN B
AHTJIHHCKOM fI3BIKE

3ajaHne KOMOMHHUPOBAHHOIO THNAa C BbBIOOPOM OJHOTO BEPHOIO
0TBeTAa M3 YeThIpeX Npea0KeHHbIX U 000CHOBaHHEM BbIOOpa
IIpounTaiite TeKCT, BbIOepUTE NPABUIbHBINA OTBET H 3alIUIINTE
apryMeHTbl, 000CHOBbIBAIOIIIHE BHIOOP OTBETA

Omnpenenure, KaKOW TUI MECTOMMEHHS UCTIOIB3YETCS B MPEJIOKECHUN:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. INYHOE,

. IPUTSDKATENIbHOE,

. BO3BPATHOE,

. yKazareJiabHOe,

. HeomnpeeeHHoe,

. BOIIPOCUTENLHOE

AN AW —

3ajanne KOMOMHHMPOBAHHOIO THNA C BbIOOPOM HECKOJbKHX
BAPHAHTOB OTBEeTa M3  MNPEIIOKEHHBIX M  Pa3BepPHYTHIM
000CHOBaHMEeM BbIOOpa

IIpouuraiiTe TeKCT, BbIOEPUTE NPABUJIbHbIE BADHAHTHI OTBETA U
3anMIIuTe apryMeHThl, 000CHOBbIBaIOIIIME BHIOOP OTBETOB
BriOepuTe npuiaraTenbHbIE B MPEBOCXOAHON CTETICHU, YKAKHUTE
HECKOJIbKO BapUaHTOB OTBETa

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest

3anummure ry1aros, yKa3aHHblii B CKOOKax, B IPaBWJILHOI (opMme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8 _spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

BoiGepeTe npaBuJbHbIE BADHAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

VK-4.V.1




D. Craft a compelling brand narrative

HajiguTe B npeasioxkeHusix cjioBa ¢ opporpagpuyeckuMu omudOKaMu
U 3aNMIINTEe UX NPABUJILHO

Obpasey 3anucu omsema: 8_manufacture

PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

IlepeBeaure ri1aros1 Ha aHIJIMMUCKUNA SA3bIK M 3alIUIINTE €r0 B
CcTpaaTeIbHOM 3aJi0re

1.The new product, now entering the competitive marketplace, (6511
paspabotan) with precision and innovation.

2. The product visibility (ysennuena) by the billboards strategically
(pa3memieHHsiit) in high-traffic areas.
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3agaHue 3aKpPBITOr0 THIIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpounTaiiTe TeKCT U ycTaHOBHTEe cooTBeTcTBHE. K Kaxknoi

MO3UIMHU, JTAHHOH B JIEBOM CT0JI01IE, MOA0EepPUTE COOTBETCTBYIOIILY IO

MO3MIIMIO B IPABOM CTOJI0OLE

CooTHecuTe MOJANbHBIE IJ1aroJibl U BApUaHTHl UX MepeBoja (odpazer

3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH HE MOXET MPOMYCTUTh
BCTpedy

2. He can’t miss the meeting. B. On HE MOT POy CTUTH
BCTpeuy

11

YcraHoBHUTE COOTBETCTBHE MEKIY coiepkaHueM naparpada u
BapMaHTAMHU Ha3BaHusA naparpada. Hanummure JJurepaTtypHbIid
nepeBo/l Ha3BaHusl Maparpaga Ha pycCKOM si3bIKe

Obpasey 3anucu omsema: Hanoeoobnooicenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

12

Hanuumure nepeBo aHIJIMHCKOI0 TEKCTA HA PYCCKUH A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,

YK-4.B.1




graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

13

3aganne 3aKpHITOro THNA HA YCTAHOBJIEHHUE MOC/IE0BATEILHOCTH
IIpounTaiiTe TEKCT H YCTAHOBUTE NOCJIEI0BATEIBHOCTL (PPArMEeHTOB
TeKCTa. 3aNUIINTe COOTBETCTBYIOLLYIO MOC/IEA0BATEIbHOCTH OYKB
cjeBa HANpaBo

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

14

3aganue KOMOMHMPOBAHHOIO THIIA ¢ BHIOOPOM HECKOJIbKHX
BAPHAHTOB 0TBETA U3 NMPEIJI0KEHHBIX

[IpounTaiiTe TEKCT U 3aII0JHUTE MPOILYCKHU CIIOBAMU U3 PAMKHU
Obpasey 3anonnenus: 1 awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and
communications of an organization or individual. At its

(3), PR
aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment for
its client.

One of the essential elements of PR is media relations. This involves




crafting,

compelling press releases, organizing press conferences, and leveraging
relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

[lepeyeHb TeM KOHTPOJBHBIX PAOOT MO JUCHUIUIMHE OOYYAIOMIMXCS 3a0YHON (OPMBI
oOydeHus1, IpeICTaBIeHbI B Ta0muie 19.

Ta6mmma 19 — [lepedeHh KOHTPOJIBHBIX PadbOT

Ne n/mt [lepeyeHb KOHTPOJIBHBIX PadOT

10.4. Metomuueckue MaTepuabl, ONPEACIISIIOIINE MPOLETYPBI OIICHUBAaHU
MH/IMKATOPOB, XapaKTEPU3YIOMIMX dTambl (OpMUPOBAHHUS KOMIIETCHLMH, COJepXKarcsi B
JOKAJIbHBIX HOpMaTUBHBIX akTax [ YAIIL, pernaMeHTUpYIOIIUX MOPANOK U MTPOUEAYPY
MPOBCACHUA TCKYLICTO KOHTPOJA YCIICBACMOCTHU U HpOMeXCYTOqHOﬁ arTecraimnuu o6yqafoumxca
['VAIL

11. MGTOI[I/I‘-IGCKI/IC YKa3aHusA 4Jid 06yan0m1/1x051 10 OCBOCHUIO NJUCIHUIIIINHBI

11.1. Meronuueckue yKazaHUs Uil OOYYAIOUIMXCS IO OCBOCHHUIO JICKIIMOHHOTO
MaTepHaia — y4eOHbIM IJIAHOM 110 JAHHOM JMCHHUIIMHE He NPeyCMOTPEHO.

11.2. MeTonuueckne ykazaHusi IJisi 00y4aIOIMUXCs MO0 YYaCTHIO B CEMUHApaX - y4eOHbIM
IUIAHOM 110 JAHHOI IMCUUILIHHE He MPeAyCMOTPEHO

11.3. Meronuueckue ykazaHusi il OOYYaIOMIMXCS MO TNPOXOXKACHUIO IMPAKTUYECKHX
3aHATUI

[IpakTHyeckoe 3aHATUE SBISETCS OAHOM M3 OCHOBHBIX (DOpPM OpraHM3alMu y4eOHOTO
Ipolecca, 3aKJII0Yaronascs B BHITOJHEHUN 00y4aloIIMMUCS 10 PyKOBOJICTBOM IpenoaBaTens
KOMILIEKCAa YYEOHBIX 3aJaHMi C LEJIbI0 YCBOCHHUS HAyYHO-TEOPETUYECKHX OCHOB Y4YeOHOM
JUCIUIUIMHBL, TPUOOPETEHUs] YMEHUN U HABBIKOB, OIbITA TBOPUECKON AESITEILHOCTH.

[enbio MpakTUYECKOTO 3aHATHUS ISl 00yYalOIMIerocs sIBISICTCS NPUBUTHE O0YUYaIOIIMMCS
YMEHHM U HaBBIKOB MPAKTUYECKOM JIEATEIbHOCTH 110 U3y4aeMOi TUCIUIIINHE.

[Tnanupyemble pe3yabTaThl IPH OCBOSHUH 00YYaIOIMIMMCS TPAKTUUYECKUX 3aHATHI:

— 3aKpeIuvieHue, yriyOleHue, pacIIupeHHe M JeTalu3aldsl 3HAHUH TPH peIIeHUH
KOHKPETHBIX 33/a4;

— pa3BUTHE TO3HABATENBHBIX CIIOCOOHOCTEH, CaMOCTOSITEIbHOCTH  MBIIUICHUS,
TBOPYECKOI aKTUBHOCTH;

— OBJIQJICHHME HOBBIMM METOJAaMH U METOJUKAMU H3Y4YeHHs] KOHKPETHOM yueOHOMU
JUCLUIIVHBI,

— BBIpa0OTKa CHOCOOHOCTH JIOTMYECKOTO OCMBICICHHUSI TONYYEHHBIX 3HAHUH JUIs
BBITTOJTHECHH S 33 TaHMI;

— ofecrniedyeHue palMOHAILHOTO COYETaHUs KOJUIEKTUBHON M MHAMBUAYaIbHOU (opM
o0ydeHusl.




TpeOoBaHUs K OPOBEACHUIO OPAKTUYECKUX 3aHATHI

TemaTtnueckoe conepkaHHe MPAKTUYECKHX 3aHATHHA OTpakeHO B paboueil yueOHOM
IpOrpaMMe TACLHUIIINHBIL.
CTpyKTypHO IIPaKTHUECKHUE 3aHITHSL, KK IPABUIIO, COCTOST U3 HECKOJIBKUX 3TAIIOB!

- TOJrOTOBUTEIILHOTO, BKIIOYAIOMIETO MPOBEPKY TOTOBHOCTH CTYIEHTOB U OOBSICHEHUE
MpernoaBaTesieM MOPsIAKa MTPOBEACHUS PEACTOSIIETO 3aHATHS;

- OCHOBHOI'0, B TCUCHHEC KOTOPOI0 OCYWCCTBIACTCA MNpaKTHYECKad MOCATCIbHOCTD
CTYACHTOB IO pCHICHUIO 3aJia4 WKW BBIIIOJIHCHUIO ynpamHeHHﬁ nT. AO.

— 3aKJIIOYUTEIBHOTO, Ha KOTOPOM MPENoAaBaresb MOJABOJUT UTOTH 3aHATHUS, NAeT 3aaHUs
JUIS CAMOCTOSITENIbHOW PabOThI, IPOBOJMUT TEKYINI KOHTPOIb B pa3IMYHBIX (hopMax.

— KputepusMu OICHKM KadyecTBa MPOBEICHUS MPAKTHYECKOTO 3aHATHS CJICIyeT CUUTATh
CIICTYFOIIIHE:

— SpKO BBIpaXECHHAas IIeJICHANPaBICHHOCTh, OINpefenseMas IOCTAaHOBKOW MpoOJIeMBbl,
CTPEMJICHHEM CBSI3aTh TEOPETHUYECKUU MaTepuasl ¢ MPAKTUKOW, BBIICICHUEM TJIaBHBIX
BOIPOCOB, CBSI3aHHBIX C NPOGWIMPYIOUIMMH  JUCUUIUIMHAMH, 3HAKOMCTBOM C
MOCIEAHUMH JOCTHKEHUSIMH HayKU IO MPEAMETY;

HpO(i)eCCI/IOHaHBHbIe U I1neJarorndycCkKuc CHOCOGHOCTI/I npenogaBarcyidi — IMOACHCHHUA U
3aKJIFOUCHHST TPETOoAaBaTeNsl KBATU(HUIMPOBAHHBIC, YOCAUTENbHbIC OOOTAIAIOIINEe 3HAHUS
CTYJICHTOB, COJIEpIKaIIle TEOPETUIECKUE OOOOIICHHS.

11.4. MeTonuueckne yKazaHus isi OOYYaroIIUXCsl TIO BBIMOJHEHHIO JIA0OPATOPHBIX
paboT yueOHbIM NIAHOM RO OAHHOU OUCYUNIUHE HEe NPEOYCMOMPEHO

11.5. Meronuyeckue yKazaHus s OOYYAIOIIUXCS MO TPOXOXKACHUIO KypCOBOTO
MPOEKTUPOBAHUS/BBITIOJIHEHUSI KypCOBOU pabOThl - yueOHbIM NAAHOM RO OAHHOU OUCUUNTUHE
He npedycmMompeHo

11.6. Meronuueckue yka3aHus Al 00y4arOIUXCs O MPOXOKACHUIO CaMOCTOSTEIbHOM
paboThl

B Xoze BBINIOJIHEHUSI CaMOCTOSTEIbHON PabOThl, 0OY4aIOUIUIICS BBIOTHAET paboOTy IO
3aJJaHUI0 U TIPU METOAMYECKOM PYKOBOJCTBE IpernojaBaTelisi, HO 0e3 ero HemocpeACTBEHHOTO
Y4YacTHsL.

st oOydvaroruxcst o 3a04HOM (opme oOydeHHs, caMOCTOsITeIbHAsT padoTa MOXKET
BKJIIOYATh B €051 KOHTPOJIBbHYIO paboTy.

B mporiecce BBITOTHEHUSI CaMOCTOSATEIBLHON paboOThI, y oOydaromerocs (GopMHpPYETCs
nenecooOpasHoe MIaHUPOBaHUE pabouero BpeMeHH, KOTOpOe MO3BOJSET UM pa3BUBATh YMEHUs
U HaBBIKM B YCBOGHHM M CHCTEMAaTH3allMK NMPUOOpEeTaeMbIX 3HAHUI, 00ecrnedynBaeT BBICOKUMN
YPOBEHb YCHEBAaEMOCTH B NeEpuoJ OOydeHHs, TOMOTraeT IOJyYUTh HABBIKM IOBBIIICHHS
poeCCHOHAIBHOTO YPOBHSI.

MeToauvyecKUMH  MaTepuajaMH,  HANPaBISIONIMMH  CaMOCTOSITEIIbBHYIO  padoTy
00yJarOIIUX CSASBIISIIOTCS:

—  y4eOHO-METOIUYCCKUN MaTepHall 1Mo TUCIHUILINHE;
— y4eOHO-METOAUYCCKHIA MaTepHrall 0 AUCIUILINHE,
— http://Ims.guap.ru/course/view.php




— MCTOAUYCCKHUC YKa3aHHWsA 110 BbIMNOJIHCHUIO KOHTPOJBHBIX pa60T (,Z[JISI 06yqa10m1/1X051 10
3a049HOM opMe 00yUeHUS).

Hemenxkuii si3pIk: Y4yeOHbIC 331aHus 110 pakTudeckoil rpammaruke / C.-Ilerep6. roc. yH-T
aspokocM. mpubopoctpoenus. - CI16. : M3a-so 'YAIIL, 2003

- 830 HS0 8H

HeMmeukmnii si3bIk: y4ueOHbIC 3amaHus 1Mo npakTudeckoil rpammatuke/ C.-Ilerep6. roc.

YH-T a3poKocM. pubopocTpoenusi; coct.: A. B. Epsrmesa, T. O. Camoxuna, E. 1O. ®orens.

- CII6.: TOY BIIO "CIIoI'YAIT", 2012. - 34 c¢. - b.i. HMmerorcs 3K3eMIUISIpBI B
ornenax: I'C(74), 'CU3(3), CO(5)

— 8A T42 Texts and Tests 1 year: IIpoBepounsle 3ajaHus U MaTepuiia AJis1 KOMIUIEKCHON
orieHkH 3HaHU# cTyneHToB/ C-Tletepl. roc. yH-T a’pokocM. mpudopocTpoeHus; coct. E.T'.
I'yneraesa, 1.U. I'pomosas u ap.: pen O.B. 3no6una.- CI16.: TOY BIIO «CIIOI'Y ATy,
2010. — 98 c. ImeroTcs sK3eMIUIApHI B OTAeaX: kKadeapa HHOCTpaHHBIX sS3BIKOB Ne63 (460),
@O (30)

8A T42 Texts and Tests 2 year: IIpoBepounsle 3ajaHis U MaTepHiia AJi KOMIUIEKCHON
orieHkH 3HaHU# cTyneHToB/ C-IlerepO. roc. yH-T a3pOKOCM. MPUOOPOCTPOCHHUS; COCT.
E.I'. 'ynbrsesa, N.W. I'pomoBas u ap.: pex O.B. 3no6una.- CI16.: TOY BIIO
«CII6I'YAIl», 2010. — 108 ¢. Umerorcs

11.7. Meronuueckue YyKa3aHus I OOYYAIOUIMXCSA 10 TPOXOXKAECHUIO TEKYIEro
KOHTpOJIS YCIIEBAEMOCTH.

Texkymui KOHTPOJIb YCIEBAEMOCTH IIPEAYCMAaTpUBAECT KOHTPOJIb KAauyecTBAa 3HAHUMI
00y4aromuxcsi, OCyIIECTBIIEMOTO B TE€UEHUE CEMECTpa C IIeJIbI0 OLEHUBAHUS XOJa OCBOCHUS
JTUCLUTUIMHBL, CTUMYJIUPOBAaHUS y4eOHOH IesITeIbHOCTH OOYyYaroIIMXCsl, COBEPUICHCTBOBAHMS
METOJUKHM MPOBEJIEHUS 3aHATUH M MPOBOAUTCS B XOJE€ BCEX BHUAOB 3aHATHH B (opme,
IpeayCMOTPEHHOM TEMaTHYECKUM TUIAHOM WJIM U30paHHOMN MpernoaBaTeieM.

Pe3ynbTaThl TEKyIIEro KOHTPOJIS YCIEBAEMOCTH OTPaXaroTCs B KypHase yyeTa y4eOHbIX
3aHATUH W HCIONB3YIOTCS Kadeapamu Ui ONEpaTUBHOTO YIpaBJIEHUS 00pa3oBaTEIbHBIM
npoueccoM. Bugamu Tekyiero KOHTpoJIs SBISIOTCS TECTl M KOHTPOJIbHBIE paOOTHI (3aHATHUS).

Tekylmuii KOHTPOJIb OCYILIECTBIISIETCS C LEJIbK0 CUCTEMATHYECKON IPOBEPKH JOCTHKEHUS
o0y4aromuMucs 00s3aTelbHBIX Pe3yJIbTaTOB 00YUYEeHUS MO AUCUUIIINHE — MUHUMYMa, KOTOPBIN
HEoO0XoIuM JUIsl JanbHeHero oOyueHus!, BBIMOJHEHHUs MPOrpaMMHBIX TpeOOBaHUN K YPOBHIO
MOJArOTOBKU 0Oydaromuxcsi. Tekylmuil KOHTpPOJIb MPOBOAMUTCS IO 3aBEPIICHUIO H3yUEHUs
OTJeNIbHBIX HanboJee CIOKHBIX U 00BEMHBIX TeM, Pa3e/IOB YUeOHON AUCITUIUINHBIL.

11.8. Meronuveckue yka3aHus JUIsi 00y4aroIIUXCsl O MPOXOXKIACHUIO TMPOMEXKYTOUYHON
aTTeCTalMU.

[IpomexxyTounast ~ aTTecTamusi  OOy4alOIIUXCS  MPEAyCMaTpUBaeT  OICHUBAHHUE
MPOMEKYTOUHBIX U OKOHYATEIBHBIX PE3yJIbTaTOB OOy4eHHs Mo nuciuiuinae. OHa BKIIIOYAeT B
cebs:

— D9K3aMeH — ¢opMa OICHKA 3HAHHWM, TOJYYCHHBIX OOYydYalomMMCS B IIpoIlecce
W3YUYEHUs BCEH AUCITUIUIMHBI WM €€ YaCTH, HAaBBIKOB CAMOCTOSITEILHON PabOThI, CIIOCOOHOCTH
NPUMEHATh MX JJis pElIeHUsl MPAKTHUYECKUX 3a]ady. ODK3aMEH, KaK MIpaBWJIO, MPOBOJAMUTCS B
MeproJ; HK3aMEHAIIMOHHOM CECCHMM M 3aBEPIIACTCA aTTECTAllMOHHOW OIEHKOH «OTIUYHOY,
«XOPOLLIOY, «YIOBIETBOPUTEIHLHO», «HEYAOBIECTBOPUTEIHHOY.

— 3a4eT — 3To (opMa OLIEHKH 3HAHUH, MOTYyUYEHHBIX O0yYaIOMUMCS B XOJI€ U3YUCHUS
y4eOHON TUCUIUIUIMHBI B IIEJIOM WJIU MPOMEXYTOUHAs! (TI0 OKOHYAHUU CEMECTpa) OIICHKA 3HAHHUMA
00y4JarIUMCs 10 OTAEIBHBIM pa3/eliaM TUCIUIUIMHBI C aTTECTAIIMOHHOW OIEHKON «3a4TEeHO»
WJTH «HE 3a4TCHOY.



— 1uddepeHIUPOBaHHBIM 3aueT — 3T0 (opMa OLEHKM 3HAHUHM, TOJTYYEHHBIX
00yJaromMMCs TP U3YHYEHUH AMCIUIUIMHBL, TIPH BHIOJHEHNH KypPCOBBIX MPOEKTOB, KypCOBBIX
paboT, HayYHO-HMCCIIEIOBATENBCKUX PaOOT U MPOXOKICHUN PAKTUK C ATTECTALlMOHHOM OIIEHKOM
COTIIMYHOY, «XOPOIIO», KyTOBIECTBOPUTEIBHOY, «HEYJOBICTBOPUTEIHEHOY.

CucreMa OLIEHOK TIPH MPOBEICHUH MPOMEKYTOYHON aTTECTAlUN OCYIIIECTBIISIETCS B
COOTBeTCTBUM ¢ TpeboBanusmu [Tomoxkenuit «O TekyIeM KOHTPOJIE YCIIEBAEMOCTH U
MIPOMEKYTOUYHOM aTTecTanuu cTyaeHToB ['Y All, oOy4aroniuxcst mo mporpaMMbl BBICIIIETO
obpazoBanus» 1 «O MOAYILHO-PEUTHHTOBOM CHCTEME OIEHKH KauecTBa y4eOHON pabOThI
ctyaeHToB B ['YAIDy.



JIucT BHeceHUs U3MEHEHUH B pabouyIo IpOrpaMMy TUCIUTUIMHBI

JlaTta BHECEeHHS
W3MCHCHHH U
JIOTIOJTHEHUH. ConeprxaHue U3MEHEHUH U JOTOTHEHUM

IToammcek BHECIIETO
W3MEHCHHMS

Hata u No

HPOTOKOJIA
3aceaHus
Kadeapsl

Iloammce
3aB.
Kadeapoi

Ta6mmma 18 — [IpumepHsIii TepedeHb BONPOCOB ISl TECTOB

Ne i/t

IIpuMepHBIii IEpeYeHb BOIIPOCOB ISl TECTOB

Kon
WHIMKATOpa

1

3anummure ykazaHHoOe B CKOOKAaX CJIOBO, B IPaBUJIbHOM
oTpuIATeILHOU opme

Obpaszey 3anucu omseema:1 _unload

1. Many consumers find it unreasonable when advertisements
exaggerate  the benefits of a product, leading to disappointment upon
purchase.

2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales

5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

Bri0epuTe npaBwibHyI0 popMy riarosia

Obpaszey 3anucu omsema: 8§ _A)

1.Effective writing in public relations is crucial for crafting compelling
press releases that capture media attention and convey key messages.
2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Onpenenure u 3aNMIIATE HA AHTJIMIICKOM fI3bIKe KJII0YEBbIE CJI0BA
/ cJIoBOCOYETAHMSA JAHHOI0 a03aIma

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in

business is a vital function that influences how an organization is
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viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BcnoMHuTE M HA30BUTE THIIBI YCJIOBHBIX MPeIJIOKeHU B
AHTJIMIICKOM fI3BIKE

3anaHnue KOMOMHUPOBAHHOIO THIA € BHIOOPOM OJHOI0 BEPHOIO
0TBeTa U3 YeThIpeX NMpeai0KeHHbIX H 000CHOBAaHHEM BbIOOPa
IIpouuraiiTe TeKCT, BbIOCpPUTE NPABUJILHBIA OTBET U 3aNIMIIUTE
apryMeHTbl, 000CHOBBIBaIOIIIHe BHIOOP OTBETA

Omnpenenure, Kakol THI MECTOMMEHHMSI UCTIONB3YETCS B MPENIOKEHUU:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

. IMYHOE,

. IPATSDKATENBHOE,

. BO3BpaTHOE,

. yKa3aTenbHOE,

. HEeoTpeIeNIeHHOE,

. BOTIPOCUTEIIbHOE

AN DN AW~

3anummure rJ1aroJ, yKazaHHbli B CKOOKax, B NIpaBUJIbLHOH Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpaszey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BriOepeTe npaBu/ibHbIE BADUAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

Haiinure B npeaioskeHUsX ¢JIoBa ¢ opporpapuiyecKuMu
OIMOKaMM M 3alIMLIUTE UX NPABUJIbHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
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brand and its audience.

IlepeBeaure riaroj Ha AHIJIMHCKUH A3bIK U 3aNIUIIATE €r0 B
CTpafaTeIbHOM 3aJ10Te

1.The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.

10

3agaHue 3aKPBHITOT0 THIIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpounTaiiTe TeKCT M ycTaHOBUTE cOOTBeTcTBHE. K Kaxnoi

MO3ULNH, JAHHOH B JIEBOM CT0JI01IE, MOA0epUTe

COOTBETCTBYIOLIYIO MO3ULHMIO B MPABOM CTOJI0OLE

CooTtHecuTe MOJIabHbIE TJIaroibl U BApUaHThI UX MepeBojia (00pasern

3anucu orBeTa: 10 )

1. He can’t have missed the meeting A. OH HE MOT TIPOITYCTUTH
BCTpeUy

2. He can’t miss the meeting. B. OH HEe MOXET MPOIyCTUTh
BCTpeUy

11

YcTaHoBHTE COOTBETCTBHE MEXKIY co/iep:kaHueM naparpada u
BapMaHTaMM Ha3BaHuA naparpadga. Hanuumure JurepaTtypHbIi
nepeBoji Ha3BaHus naparpaga Ha pycCKOM sI3bIKe

Oobpaszey sanucu omeema: Hanocoobnodxicenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken

12

Yrto mpeacTaBisieT co0oit pabouee MeCTO MEHEDKEpa 1Mo pekiame?
MeHnexepsl 0 pekiiaMme 00bIYHO paboTaloT B oducax, 1100 B
COCTaBE BHYTPEHHEW MapKETUHIOBOW KOMaH/Ibl, INOO B PEKIAMHOM
arentctBe. OHM MOTYT UMETh COOCTBEHHOE pabouee MecTo,
000pyI0BaHHOE KOMIIBIOTEPOM, 10CTYIIOM B MIHTEpHET U
HE0OXOIMMBIM IPOTPAMMHBIM 00ECIIEYCHUEM /TSl YIIPaBIICHHUS
PEKIaMHBIMU KaMIIaHUSMHU.

MeHnekepsl 0 peKiiaMe TECHO COTPYIHUYAIOT C pa3IMYHBIMU
KOMaHJaMH U OTAEJIbHBIMU COTPYIHUKAMH B OPIraHU3aLUuH, BKJIIOYAs
CHELHATNCTOB 10 MAPKETUHTY, TpaQUUECKUX AU3aUHEPOB,
KOMMpaiTepoB, MEAUAINIAHUPOBIIMKOB U OTAEIbl Ipoaax. OHU
paboTaroT BMecTe, 4TOOBI pa3pabaThiBaTh PEKJIAMHbBIE CTPATETUH,
CO3/1aBaTh yOEeIUTEIbHBIC PEKIAMHBIE KAMIIAHUU U 00€CIIeYnBaTh
COOTBETCTBHUE COOOILECHHI LeIsIM OpeH/1a U LIeJIeBOM ayAUTOPUH.
PaGouee MecTo MeHeKEpa MO peKIaMe 4acTo OBICTPOE U
nuHaMuyHOe. OHU OTBEYAIOT 32 KOHTPOJIb TNIAHUPOBAHHUS,
BBINOJIHEHUS] © MOHUTOPHMHIA PEKJIAMHBIX KaMITaHUI Ha Pa3HbIX
KaHaJax, TAaKuX Kak TeJIEeBUACHUE, PAIN0, NIe4aTh, HM(PPOBbIE MeaUa U
m1aTGOpPMBI COMMANBHBIX ceTeil. IM MoxeT moTpedoBaThCs
YIPaBJIATh HECKOJIBKUMH KAMIIAHUSIMH OJTHOBPEMEHHO, KOOPAMHUPYS
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paboTy ¢ TBOPUECKMMH KOMaH/IaMH, MeradaiiepaMy 1 BHEITHUMH
NOCTaBIIMKAMHU, YTOOBI COOJIIOIATh CPOKU M JOOMBATHCS PE3YJIHTATOB.

13

3aaHue 3aKPHITOro THINA HA YCTAHOBJIEHHE MOC/IE0BATEILHOCTH
IIpounTaiiTe TEKCT U YCTAHOBHUTE MOCJIEA0BATEJIbHOCTD
¢parmenToB TekcTa. 3aNUIINTE COOTBETCTBYIOILYIO
N0CJ1e0BATEIbHOCTh OYKB cJieBa HANIPABO

Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content. Influencer collaborations are pivotal, given their substantial
reach and credibility among followers. Partnering with influencers
who resonate with our target demographics ensures authenticity and
fosters trust. Additionally, optimizing our website for search engines
through SEO techniques will aid in capturing organic traffic.
Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility. Paid advertising via
Google AdWords and social media ads will complement these efforts,
ensuring we reach a broader audience swiftly.

14

3anaHue KOMOMHMPOBAHHOTIO THUIIA C BBIOOPOM HECKOJIbKHUX
BAPHAHTOB 0TBETA U3 MPeIJI0KEHHbIX

[IpounTaiiTe TEKCT M 3aIIOJTHUTE TPOITYCKH CJIOBaMU M3 PAMKH
Obpaszey 3anonnenus: 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that
(1) on managing and (2) the

public image and

communications of an organization or individual. At its

(3), PR

aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment

for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and
leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.




Effective media relations can (13) amplify a
message and enhance credibility in the public eye.

Correct answers:

1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike
7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly




