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K.(.H.,71011. M.A. YnxaHoBa

(y4. cTeneHb, 3BaHKE) 27.05.24 (MHULMANTB, (aMUITHS)

3amecTuTensb AekaHa dakyiabTera Ne6 1mo MeToaudeckon padbore

npod.,1.1.H.,JI01I. - JLIO. I'ycman

(ZOMKHOCTB, yU. CTETICHb, 3BaHHE) 27.05.24 (MHULATBI, HaMIITHIS)



AHHOTaUA

HucuunumHa «VHOCTpaHHBIM  S3bIK  MPO(ECCHOHATBPHOTO  OOIIEHHS» BXOIUT B
00pa3oBaTeNbHYI0 MPOrpaMMy BBICIIETO OOpa30BaHHMs — TMporpamMMmy OakamaBpuara IO
HaNpaBJICHUIO NOAroToBKY/ cneruaibHOCTH 42.03.01 «Pexnama u cBs3M ¢ 0OIIECTBEHHOCTHION
HampaBiieHHOCTH «Pekimama u  CBA3M € OOIIECTBEHHOCThIO B KOMMepueckoil cdepey.
Jucuumnmna peanusyetcs kadeapoii «Ne63».

JlucuuniuHa HaleJeHa Ha GOpMHUPOBAHKE Y BBITYCKHUKA CIIEIYIOMINX KOMIIETEHIUHI:

VYK-4 «CrocobeH ocCymecTBIATh ACNOBYI0 KOMMYHHKALIMIO B YCTHOM M MHCHMEHHOU
dbopmax Ha rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu 1 ”HOCTPaHHOM(BIX) SI3BIKE(axX)»

OIIK-1 «CnocobGeH co3maBaThb BOCTpPEOOBaHHBIE OOLIECTBOM M HMHIYCTpHEH
MEIUATEeKCThl W (MJIKM) MEIUANpOMyKThl, W (WIM) KOMMYHHUKAIIMOHHBIE TIPOAYKTHl B
COOTBETCTBUHM C HOPMAaMHU PYCCKOTO U MHOCTPAHHOTO SI3BIKOB, OCOOCHHOCTSIMU MHBIX 3HAKOBBIX
CUCTEM»

ConepxaHue IUCUUIUIMHBI OXBAaTBHIBAET KPYT BOIIPOCOB, CBSI3aHHBIX C MPAKTHYECKUM
dbopMuUpOBaHHEM S3BIKOBON KOMIETEHIIMU 00y4aeMbIX, T.€. C 0OecrieueHueM ypOBHS 3HaHUU U
YMEHUH, KOTOPBHII MO3BOJMT I0JI30BATHCSI PYCCKHMM M WHOCTPAHHBIM S3BIKOM B pa3IMYHBIX
obyacTsax nmpodeCcCHOHANBHOW ACATENBPHOCTH, HAYYHON W MPAKTHYECKOW paboTe, B OOIIEHUU C
3apyOekHBIMU NTapTHepamMu. Hapsay ¢ mpakTHyeckoi 1enbio, Kype peain3yeT o0pa3oBaTebHbIC
U BOCHHTATEIbHBIE L€, CIIOCOOCTBYS PACIIMPEHUIO KPYro3opa CTYAEHTOB, MOBBIIICHUIO HX
oOmiell KyJIbTypsl M OOpa3oBaHMs, a TaKKE KyJIbTYpPhl MBIIUICHUS W TOBCEAHEBHOTO H
npohecCuoHaNBbHOTO OOLIEHHSI, BOCIUTAHUIO TEPIIUMOCTH U YBAXKEHUS K JTyXOBHBIM IIEHHOCTSAM
HApOJIOB JIPYTUX CTPaH.

Jlnst peanu3anii OCHOBHOW IIeJ 00y4eHUs TpeOyeTcs perieHue KOMILIEKca YIeOHBIX
3a1a4, cpopMyIUMpOBaHHBIX B JaHHOW NpOrpaMMe Kak KOHEYHbIE TPeOOBaHUS K YpPOBHIM
MOJITOTOBKH, a UMEHHO: aJIeKBAaTHBIX S3BIKOBBIX HABBIKOB, 3HAHME HAI[MOHAIbHOW KYJIBTYPBI,
YMEHHUE TOJIb30BaThCs CIIOBAPHO-CIIPABOYHOM JUTEPATYpOi Ha PyCCKOM U MHOCTPAHHOM SI3bIKE,
YMEHHE OCYLIECTBIIATH CAMOCTOSTEIbHBIN TBOPUYECKHI! MTOUCK.

[ToHnMaTh MpaKTUYECKH 000 YyCTHOE WM MHUCbMEHHOE COOOIIEHUE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, OMUPASCh Ha HECKOJIBKO YCTHBIX U MUChbMEHHBIX HCTOUHUKOB.

[IpenogaBanre AUCHUIUIMHBI MpeAycMaTpUBaeT cieayiouiye ¢GopMbl OpraHU3alHU
y4e0HOro Mpoliecca: MPaKTHIEeCKUE 3aHITHS U CAMOCTOSITeNIbHAsL paboTa CTyIeHTa.

IIporpaMMoil IHUCHUIIMHBI NPETYCMOTPEHBI CIEAYIOIME BUABI KOHTPOJIA: TEKYLIUM
KOHTPOJIb YCIIEBAEMOCTH, IPOMEXKYTOUHAsI aTTecTalus B HopMe 3K3aMeHa.

OO6miast TpyJAOEMKOCTh OCBOCHHS AMCITUIUIMHBI COCTABISET 7 3a4ETHBIX €AUHUIL, 252
Jaca.
SA3bIK 00yUYeHHUS 10 AUCIUIUITMHE «PYCCKUH/HeMENKui/PppaHIy3CKrii/aHT TMIHCKUI)



1. TlepedyeHb muaHUPYyEMBIX pe3yIbTAaTOB OOYUEHHUS MO TUCIUIUINHE

1.1.

]_[eJII/I npenoaaBaHuAa JUCHUIITIMHBI

Lenbro n3ydeHus TUCIMILINHBI SBIISETCS MOBBIIIEHUE UCXOAHOTO YPOBHS BIIAJCHUS
MHOCTPaHHBIM SI3bIKOM, TOCTUTHYTOT'O Ha MPEbIAYIIEeH CTyIIEeHH 00pa30BaHus, U OBJIa/ICHUE
CTYZCHTaMH HEOOXOAMMBIM U IOCTaTOYHBIM YPOBHEM KOMMYHHUKATUBHOW KOMIIETEHIMH IS
pelIeHNs COLMaIbHO-KOMMYHUKATUBHBIX 3a/1a4 B PA3JIMYHBIX 00JIACTSIX OBITOBOM, KyJIBTYpHOH,
npodecCHOHATBLHON 1 HaYYHOH JEATEIIbHOCTH MPH OOLIEHUH C 3apyOeKHBIMH MTapTHEPAMHU, a
TaKXe /Ul AaJbHEHIIero caMmooOpa3oBaHusl.

ITo 3aBepiIEHIIO OCBOCHUS TaHHOW JAUCIUILTUHBI 00YYaroIuiicst cnocoOeH 1 roTOB
o0nagaTh cHOCOOHOCTBIO CBOOOHO MOJIB30BAThCS MHOCTPAHHBIMU SI3BIKAMU KaK CPEICTBOM
npo¢eCCHOHATBLHOTO OOIIEHHS, a TAKXKE BJIAJECTh HABBIKAMU ITyOJUYHOM U HAYYHOU peuu Ha

HHOCTPAaHHOM A3BIKC.

1.2. JlucuumninHa BXOAWT B COCTAB 0053aTE€bHON YacTH 00pa30BaTeIbHON MPOTPaMMBbI
BhICIIero oopazosanus (nanee — OIT BO).

1.3.

IUTAaHUpYEMbIMU pe3yibTatamMu ocBoeHus OIT BO.
B pesynbrare u3yuyeHHs AUCUUILIMHBI OOYYarolUIics NOJDKEH 00JIafaTh ClEAYOIIMMU
KOMIETEHIIMSIMU WM UX YacTAMHU. KOMIETEeHIIMM U MHIMKATOPHI UX JTOCTHKEHUS NPUBEICHBI B

[Tepeuenp mIaHUPYEMBIX PE3yJIbTATOB O0YyUEHUs MO AUCLIUILINHE, COOTHECEHHBIX C

Tabymue 1.
Tabmuua 1 — [epeyeHp KOMIETEHIIMKA U MHIMKATOPOB MX JIOCTHKCHHUS
Konu
Kareropus (rpymnna) Kon u HanMeHoBaHME HHIMKATOPA
HauMEHOBaHHE
KOMITETEHIINH JOCTH>KEHHS] KOMIIETEHIIUN
KOMIIETEHIINHU
YK-4 Cnocoben VYK-4.¥.1 yMeTb OCyLIECTBIATH JI€TOBYIO
OCYILECTBIIATh KOMMYHHKALMIO B YCTHOM U TUCBMEHHOU
JIEJIOBYIO ¢dopmax Ha rOCyJapCTBEHHOM SI3bIKE
KOMMYHUKAIIMIO B Poccuiickoit ®enepanuu u
YCTHOU U MHOCTPaHHOM(BIX ) sA3bIKE(axX), B TOM YHCIIE
YHuBepcanbHbIe N
NUChMEHHON (hopMax | ¢ UCTOIb30BaHHEM LIU(PPOBBIX CPEICTB
KOMIIETEHIINH

Ha TOCYJapCTBEHHOM
sa3bike Poccuiickon
®enepauuu U
WHOCTPAHHOM(BIX)
si3bIKe(ax)

VK-4.B.1 BnageTs HaBbIKAMHU JEJIOBBIX
KOMMYHUKaIUA B YCTHON ¥ MMUCbMEHHOU
(dbopMe Ha pyCCKOM U HHOCTPaAaHHOM
si3bIKe(ax), B TOM YHCIIE C UCTIOJIb30BAHUEM
1IU(POBBIX CPEJICTB

Ob6menpodeccnoHanbHBIE
KOMITETCHITHH

OIIK-1 Cnocoben
CO3/1aBaTh
BOCTpeOOBaHHBIC
00IIeCTBOM U
WHIyCTpUEn
MEINATEKCTHI U
(vn)
MEIUANPOTYKThI, 1
(vn)
KOMMYHHKAIIIOHHBIC
POIYKTHI B
COOTBETCTBUHU C
HOPMaMH PYCCKOTO U
WHOCTPAHHOTO
SI3BIKOB,
0COOCHHOCTSIMU

OIIK-1.3.1 3HaTh OTJIMYUTEIBHBIE
0COOCHHOCTH MEIMATEKCTOB, U (WIIN)
MEIUANIPOTYKTOB, U (WJIH)
KOMMYHHKAITMOHHBIX MTPOIYKTOB Pa3HBIX
MeMacerMeHTOB U MiaTdopm




HWHBIX 3HAKOBBIX
CHCTEM

2. Mecro aucuumingasbl B cTpykType Ol
JlucuumimHa MOXeT 0a3upOBaTHCSl HAa 3HAHUSX, paHee MPUOOPETEHHBIX 00YUYaIOITIMUCS
IPU U3YUYEHHUH CIIEAYIOUINX JUCIUILINH:
— « MBOoCTpaHHBIN SI3BIK »,
3HaHUs, TIONyYEHHBIC TPU HW3YYCHUU MaTepuana JaHHOW JMCHUUIUIMHBI, MUMEIOT Kak
CaMOCTOSITENIbHOE 3HAUE€HUE, TaK U UCIIOJIb3YIOTCS MTPU U3YyUYEHUH IPYTUX JUCIUILINH.

3. O0BeM u TPYAO0EMKOCTh TUCIUILTAHBI
Jlanubple 00 o0memM oO0beMe AUCHUILIMHBI, TPYIOEMKOCTH OTAEIbHBIX BHIOB Y4eOHOMH
paboThI O AUCLUILINHE (M paclpeaeeHne 3TOH TPYyJOEMKOCTH IO ceMecTpaM) IPeACTaBIECHbI B
tabmure 2.

Ta6mmia 2 — O6beM U TPYJO0EMKOCTh JUCITUTITUHBI

. Tpyn0eMKOCTb 0 ceMecTpam
Bun yueGHOM paboThI Bcero NoG No7
1 2 3 4
Oowan mpyooemKocmsp OUCYUNTIUHDL, 7/952 3/ 108 4/ 144
3E/ (uac)
M3 Hux uacoe npakmuyeckoil n0020moeKu
Ayoumopnuie 3ausamus, BCEro 4yac. 16 8 8
B TOM YHCJIE:
neximu (JI), (gac)
npaktudeckue/cemunapckue 3anatus  (113), 16 ] 8
(qac)
nabopatopHbie paboTs (JIP), (uac)
KypcoBoii mpoekT (pabota) (KII, KP), (uac)
9K3aMeH, (Jac) 9 9
Camocmoamenvnas paboma, Bcero (4ac) 227 100 127
Buo npomesxcymounoit ammecmauyuu: 3a4er, OK3.
mudd. 3auger, sx3ameH (3auer, udd. 3auy, 3ader, 3auer
K3 F*) OK3.

*k .
HpI/IMetIaHI/Ie: KaHIUJaTCKUHU 3K3aMCH

4. CoaepxaHue TUCIUTIIAHBI
4.1. Pacnpeznenenue TpyJA0€MKOCTH IUCHUILIMHEI IO pa3eiaM U BUIaM 3aHATHIM.
Pazaenpl, TeMBI TUCITUTIIIUHBI H UX TPYJIOEMKOCTh TPUBECHBI B TaOIUIIE 3.

Tabnuna 3 — Pa3iensl, TeMbl AUCIUILTUHBL, X TPYAOEMKOCTh

Pa3nensl, TEMBI TUCIIUILUINHBI Jexmn | T13 (C3) P KII CPC
’ (dac) (dac) (gac) (dac) (gac)
Cemectp 6
Pasnen 1. Pexnama. PexnamMHbIle KOMIAHUMN. 4 50
Pa3nen 2. Css3u ¢ O6HISCTBCHHOCTBIO KakK 4 50
WHCTPYMEHT PEKJIAMHOU JIeATEIbHOCTH.
Htoro B cemectpe: 8 100
Cemectp 7
Paznen 3. JlenoBoe nucbMo u Turbl PR TekcToB 8 100
Paznen 4. Urenue npodeccruoHAIBHBIX TEKCTOB 8 127




Hroro B cemectpe: | 0 ‘ 16 | 0 ‘ 0 | 227 ‘
[lpakTHueckas TOATOTOBKA 3aKJIIOYAaeTCd B  HEIOCPEICTBEHHOM  BBINTOJHEHUH
Oo0yyaromMMHUCs  OMNpPENEeNCHHBIX  TPYAOBBIX  (QYHKIMH,  CBA3aHHBIX C  Oy;ymien

poQeCCHOHATHLHOMN eATETLHOCTBIO.

Ta6mmia 4 — ConepxaHue pas3

4.2. CopnepxkaHue pa3IeNoB U TEM JICKIIMOHHBIX 3aHITHI.
ConeprxaHue pa3iesioB U TEM JICKITMOHHBIX 3aHATHI IPUBEACHO B TaOIHUIIE 4.

JCJI0B U TEM JICKIITMOHHOT'O ITHUKJIa

Howmep paznena

HazBanue u COACPIKaHUC PA3CJIOB U TCM JICKITMOHHBIX 3aHATHI

Y4eOHBIM IIIITAHOM He NPeIyCMOTPEHO

4.3.

[IpakTuueckue (CEeMHUHAPCKUE) 3aHATHS

TeMmbl mpakTUUECKUX 3aHATHIA U UX TPYJOEMKOCTb IPUBEICHBI B TAOIUIIE 5.

Ta6mmma 5 — [IpakTudeckue 3aHsITH U UX TPYJI0EMKOCTh

N3 Hux No
Ne | Tewmbr npaktrnueckux | ®OpMbI IPaKTUUYECKUX | TPyHOEMKOCTh, |IPAKTUUYECKOU [paszielia
/11 3aHATHI 3aHATUH (uac) MMOATOTOBKH, | IACIIMII
(dac) JINHBI
Cemectp 6
Pexnama. Pemenue 4 1
Pexnamubie MPaKTUYECKHUX 3a/1a4
KOMIIaHUH
Cas13u c Pemenue 4 2
0O0IIIeCTBEHHOCTHIO MPAKTUYECKUX 33724
Kak UHCTPYMEHT
peKIaMHOM
JIEATEIIbHOCTH.
Cemectp 7
Jlenosoe Pemienue 4 3
MHUCHMO. MIPAKTUYECKHUX 33724
Tunbl PR Pemenue 4 3
TEKCTOB MPaKTUYECKHUX 3a/1a4
Bcero 16 9
4.4. JlaGopaTopHbIe 3aHATHS
TeMbl 1a00paTOPHBIX 3aHIATHI U KX TPYIOEMKOCTh IIPUBEICHBI B TabuIIe 6.
Tabmuua 6 — JIabopaTopHbIe 3aHATHS U UX TPYI0EMKOCTb
N3 aux Ne
Ne HaunmenoBaHue 1a00paTopHbIX paboT TPyAOEMKOCTE, | MPAKTHHECKOH | pasaera
/11 (gac) MOJATOTOBKH, | JHCIIHAI
(gac) JIUHBI

Y4eOHBIM IJIAHOM He MPeyCMOTPEHO

Bcero

4.5. KypcoBoe npoeKkTHpoBaHKEe/ BHITIOTHEHUE KYPCOBOW PabOTHI
VY4eOHBIM IJITAHOM HE IPEAYCMOTPEHO




4.6. CamocrosrenbHas paboTa 00yJaronxcs
Buapl camocTosITenbHOM paboOThI M €€ TPYI0EMKOCTh MPUBEICHBI B TaOIHIIE 7.

Tabmuna 7 — Buibl caMoCTOATEIbHOM paboThI U €€ TPYJ0EMKOCTh

Bun camocrosTensHO#M paboThI Bizzo’ Cewmecrtp 6, uac Cemectp 7, uac

1 2 3 4
H3ydeHue TeopeTHUecKOro MmaTepuania 97 40 57
nuctumuael (TO)
Kypcoroe npoektuposanue (KII, KP)
PacuerHo-rpaduueckue 3ananus (PI3)
Brimonnenue pedepara (P)
[ToaroroBka K TeKyIemMy KOHTPOIIO 75 10 15
ycneBaemoctu (TKY)
Jomamnee 3ananue (/13) 75 35 40
KonTtposnbsabie paboTsl 3a0unnkoB (KP3) 20 10 10
[ToaroroBka Kk mMpOMEKyTOUHOM 10 5 5
arrectauuu (ITA)

Bcero: | 227 100 127

5. IlepeyeHb yueOHO-METOAMYECKOTO OOECTICUCHUS
JUTSL CAMOCTOSITEITLHON PabOThl 00YUYaIOIIUXCS 110 AUCITUTUTHHE (MOIYJTIO)
Y4eOHO-METOIMYECKNE MaTepHalbl ISl CAMOCTOSTEIBHON paboThl OOYJAIOIIMXCS yKa3aHbI B
ma. 7-11.

6. IlepedyeHb EYATHBIX M DJIEKTPOHHBIX YYCOHBIX M3TaHUI
[lepedyeHpb neYaTHBIX U SJEKTPOHHBIX YUEOHBIX M3/1aHU MpHUBEIeH B TadIuIIe 8.
Ta6ymia 8— [lepeueHp meYaTHBIX U JICKTPOHHBIX YICOHBIX H3JaHUN

Iudp/ KomuecTBo 5K3eMIIIspoB B
URL anpec bubnnorpaduyeckas ccplaka OUOIMOTEKE

(KpoMe 3IIEKTPOHHBIX FK3EMILISIPOB)

bensea, 1. B. IHocTpaHHbI# S3bIK B cdepe
npodecCHOHATHPHONH KOMMYHUKAIINU:
KOMIUICKCHBIC yueOHbIe 3aanus: Y ueOHoe
nocobue / bensiesa M.B., Hecrepenko E.1O.,
Coporuna T.U., - 3-e u3g., crep. - Mocksa
:®munaTa, 2017, - 132 ¢. ISBN 978-5-9765-
2616-7. - Tekct : anekrpoHHbIi. - URL:
https://znanium.com/catalog/product/937882

[IpoxopoBa, A. A. Y3Haiite Oobiie 00
aHrios3piaHoM Mupe. Learn More About the
English-Speaking World : yue6noe mocobue /
A. A. IIpoxoposa, 1. C. PymnHckas. - 3-e
u3a., crep. - Mocksa : ®JIMHTA, 2020. - 174
c. - ISBN 978-5-9765-2511-5. - Tekcr :
371eKTpOHHBIN. - URL:




https://znanium.com/catalog/product/1150855

I'pumiaesa, E. b. /lenoBoii ”HOCTpaHHBII
s3bIK / 'pumaeBaE.b., MamykoBall.A. -
Kpacnosip.: COVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : 3NEKTPOHHBIH. -
URL:
https://znanium.com/catalog/product/550490

[Tonog, E. b. [IpodeccronanbHbIit
MHOCTPAHHBIN SI3bIK: AaHTTTUHCKHUH A3bIK /
ITonos E.b. - Mocksa :HUIl MH®PA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Teker : anexTponnsiid. - URL:
https://znanium.com/catalog/product/760140

7. IlepeueHb 3NEKTPOHHBIX 00Pa30BaTEIBLHBIX PECYPCOB
MH(QOPMALMOHHO-TEIEKOMMYHUKAIMOHHOU ceTn «IHTepHeT»
Ilepeuenn 3JIEKTPOHHBIX 00pa3oBaTeNbHBIX pecypcoB UH(POPMALIOHHO-
TEJIEKOMMYHUKAIMOHHON ceTh «VHTepHeT», HEOOXOOUMBIX JUIsI OCBOECHUS TUCLMIUIMHBI
npuBesieH B Tabnuue 9.

Tabmuma 9 — IlepedyeHb SIEKTPOHHBIX OO0pPa30BATENBHBIX PECypcoB HH(OpPMAIMOHHO-
TEJICKOMMYHUKAIMOHHOU ceTh «HTEepHET»
URL anpec Haumenosanue
http://www.alleng.ru/english/ YueOHUKH U CITOBapH

aHTJIMHICKOT0, HEMELKOIO B
(paHIy3CKOTO S3bIKOB

http://web-local.rudn.ru/web- Ba3n1 maHHbIX,
local/prep/rj/index.php?id=691&p=117 nH(pOpMaIMOHHO-

http://web-local.rudn.ru/web- CIIPaBOYHBIE ¥ TIOUCKOBBIC
local/prep/rj/index.php?id=691&p=8651 CHUCTEMBI

http://studiorum.ruscorpora.ru/

http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

www.stufen.de Hewmenkuii si361x
www.deutsch-als-fremdsprache.de/
http://www.hueber.de/shared/uebungen/schritte/lerner/uebungen

www.onelook.com CripaBOYHbIE CUCTEMBI,
CIIOBApH M SHIMKIIONICIUH
www.bbc.co.uk BBC Learning English
www.nytimes.com The New York Times

8. IlepeueHb MH(OOPMAITIOHHBIX TEXHOJIOTUI




8.1. Ilepeuenp mporpaMMHOTO OOECIEUEHHUs, HCIOIb3YEMOTr0 TMPH OCYIIECTBICHUH
00pa30oBaTeNLHOTO MpoIiecca MO AUCLUTIINHE.
[TepedeHs UCIOIB3yeMOTr0 MPOrPaMMHOTO OOECTICYeHHS TIpeicTaBiieH B Taduie 10.

Tabmuua 10— Ilepedenb NporpaMMHOTO 00ECTICYSHHUSI

Ne i/t HaumenoBanue

He npeaycmoTpeno

8.2. [lepeuenn WH(OPMaIMOHHO-CIIPABOYHBIX CHCTEM,UCITOJIb3YEMBIX npu
OCYIIECTBIIEHUN 00pa30BaTEIHLHOTO MPoIiecca Mo AUCIUILTHHE

[lepeuenp UCHOIB3yEMBIX HH(POPMAIIMOHHO-CIIPABOYHBIX CHCTEM IHIPEJCTaBICH B
tabmuue 11.

Ta6mmma 11— [lepeyerr nHGOOPMAITMOHHO-CITPABOYHBIX CUCTEM

Ne i/t HaumenoBanue

He npeaycmoTpeHo

9. MarepuanbHO-TeXHUYecKast 6a3a
CoctaB MaTepualbHO-TEXHUYECKOHW 0a3bl, HEOOXOAMMOW [JII  OCYIIECTBIICHHS
00pa30BaTeNbLHOTO MpoIiecca Mo TUCIUIUINHE, TIPeCTaBlieH B Tabmumel2.

Ta6mmia 12 — CoctaB MaTepuaibHO-TEXHHUECKOM 0a3bl

No HanmeHnoBanue cocTaBHOM 4acTu Howmep aygutopuu
n/n MaTepHaTbHO-TEXHUUECKOH Oa3bl (mpu HEOOXOIMMOCTH)
1 AynuTtopus 17 TPaKTUYECKUX 3aHATUH Aynuropust
KOMHLIOTCpHLIﬁ KJ1acc YKOMIUICKTOBaHA
CHGIII/IaJ'II/I?)I/IpOBaHHOﬁ

MeO0elbIo, TEXHUYECKUMHU
cpeacTBaMu 00y4eHus,
CITy>KaIllMMU JIJIS
MpeICTaBICHUS YIeOHOM
nHpOopManu 000N

ayIUTOpUHN

2 Ayauropuun o0IIEeTo MOTh30BAHS Aynuropust
(1L TPYTIITOBBIX ¥ MHAWBHUTY ATBHBIX KOHCYJIBTAINH, TEKYIIETr0 KOHTPOIIS U YKOMILIEKTOBAHA
MIPOMEKYTOUHON aTTECTALINN) ClELHATH3HPOBAHHOI

MeOelbIo, TEXHUYECKUMHU
cpeacTBaMu 00ydeHus,
CITy’Kal|UMU JUTsE
MPEeIOCTABIICHUS YUeOHON
nHpopManuu 60IBIIOH
ayJJUTOPHU

3 bubnunoreka, Matepuer-kinace ['YAII (u1g caMOCTOSATENBHON pabOThI) TTomemenus
YKOMITIEKTOBAHBI
CTIeMATU3UPOBAHHOM

MeOEIbI0, OCHAIIEHEI
KOMITBIOTEPHOU TEXHUKOU C
BO3MOJKHOCTBIO
MOJIKIIOYCHMS K CETU
«HTEepHET» U 00ecIeueHO
JIOCTYIIOM B 3JIEKTPOHHYIO

WHPOPMAITMOHHO-




00pa3oBaTeNbHYIO CpeIy
I'YAII

10. OueHouHble cpeACTBa ISl IPOBEICHUS TPOMEKYTOUHOM aTTECTAllUN
10.1. CocTtaB OLIEHOYHBIX CpPEACTBIUISL IPOBEJIEHUS TMPOMEXKYTOUHOM aTTECTALUU
0o0yyJaronuxcs mo IUCIUILIMHE TTPUBEIeH B Tabnwuie 13.
Tabmuua 13 — CocTaB OIEHOYHBIX CPEACTB JJISl POBEJICHHSI TPOMEKYTOYHOM aTTeCTaIlH

Bug npoMeXyTOUHOM aTrTecTaluu [lepedeHb OIIEHOYHBIX CPEJICTB

DK3aMeH Cnucok BOMpoCoOB K SK3aMEHY;
DK3aMeHaIlMOHHbIE OUJIETHI;
3amaum;

TecTsl.

3auer Cnucok BOIPOCOB;
TecTsrl;
3amaun.

10.2. B kadecTBe KpHUTEPHUEB OILEHKH YpPOBHA CHOPMUPOBAHHOCTH (OCBOCHHS)
KOMIIETEHIINH O00YyYaloUMMHCA MPUMEHseTCsl 5-0ajuibHas IIKajla OLEHKU C(HOPMHUPOBAHHOCTU
KOMITETECHIINM, KOTOpas MpuBeneHa B Tabymie 14. B TedeHne cemecTpa MOKET MCIIOJIb30BATHCS
100-6annpHas  mKana — MOAYJIbHO-PEHTHHTOBOM  CHCTEMBl  YHHBEPCUTETa,  IpaBUIa
HCIIOJIb30BaHUsI KOTOPOM, YCTAaHOBJIEHBI COOTBETCTBYIOLIUM JIOKAaJbHBIM HOPMAaTHUBHBIM aKTOM
I'VAIL
Ta6mmma 14 —Kpurepun orieHk# ypoBHs ChOPMHUPOBAHHOCTH KOMITETCHITUIA

Or1eHKa KOMITETEHIINH

XapaktepucTrka chOpMUPOBAHHBIX KOMIIETEHITHI
S-0auIbHas IIKajIa PAKTCP (bopvmp

— oOyyJaronuiics TIyOOKO W BCECTOPOHHE YCBOWJI IPOTPaMMHBII
MaTepua;

— YBCPCHHO, JIOTUYHO, IMOCJICAOBATCIBHO U I'PAMOTHO €ro U3J1aract;

— OMUpAasiCh Ha 3HAHUS OCHOBHOW W JOTIOJHHUTEIHHOW JIMTEPATYypHI,
TECHO IMPHBS3BIBACT YCBOCHHBIC HAYYHBIC MOJIOKEHHSI C TPAKTHICCKON
ACATCIIbHOCTBIO HAITPABJICHUSA

— yMeIsi0 000CHOBBIBAET M ApTyMEHTUPYET BbIIBUTaEMbIE UM UJICH;

— JIeJIaeT BBIBOABI M 00OOIICHHS;

— CBOOOIHO BJIAJICET CHCTEMOM CIICIMATM3HPOBAHHBIX MMOHITHH.

COTIIMYHO»
(GavTCHO»

— o0yyJaronuics TBEpI0 YCBOMII MPOTPAMMHBIN MaTepuai, TPaMOTHO 1
110 CYI_]_ICCTBy u3jgara€t c€ro, OHI/IpaﬁCB Ha 3HaHUsi OCHOBHOI>'I
JIIATEPATYPHI,

— HE JIOMYCKAeT CYIIECTBEHHBIX HETOYHOCTEHH;

— YBSI3BIBACT YCBOCHHBIC 3HAHUS C MPAKTHYECKOW JESITEIBHOCTHIO
HaHpaBHeHI/IH ;

— apryMEHTHPYET Hay4YHbIE II0JIOKECHUS,

— JIeJIaeT BBIBOABI M 00OOIICHHS;

— BIAJCET CUCTEMOM CNICIHATN3UPOBAHHBIX TTOHITHUH.

«XOPOLLIO»
«3a4TEHO

— 00y4JaroLuiicss yCBOMJI TOJIBKO OCHOBHOM NMPOTpaMMHBIN MaTepual,
[0 CYLIECTBY M3JaraeT €ro, ONMpasch HAa 3HAHUS TOJIBKO OCHOBHOM
JUTEPaTypHI;

— JIOMYyCKaeT HeCYIECTBEHHbIE OIIMOKN U HETOYHOCTH;

— UCHBITHIBAECT 3aTPYJHEHUS B INPAKTUYECKOM INPUMEHEHWU 3HAHUUI
HaIlpaBJICHUS;

— cJ1abo apryMeHTHPYET HayUHbIe MOJI0KEHHUS;

— 3aTpyaAHSIeTCS B (HOPMYITUPOBAHUHU BBHIBOJOB M 00OOIICHUH;

— YaCTUYHO BJIAJIe€T CUCTEMOH CIEeNMaIN3UPOBAHHBIX OHITHH.

«yJOBJIETBOPUTEIIBHO
«3aUTEHO




Or1eHKa KOMITETEHIINH

XapaktepucTrka choOpMUPOBAHHBIX KOMIIETEHITHI
S-0aibHas IIKajIa PAKTCP (bopvmp

— o0yJaromuiicss HE YCBOWJI 3HAYUTCIBHOH 4YacTH MPOrpPaMMHOTO
MaTepuana;

— IOMyCKaeT  CYIICCTBCHHbIE  OMMOKA W  HETOYHOCTH  IPHU
paccMOTpeHHH MPo0JIeM B KOHKPETHOM HaIIPaBJICHUN;

— UCTIBITHIBACT TPYIHOCTH B MPAKTHYECKOM MPUMEHCHUH 3HAHHIA,

— HE MOXET apryMEHTHPOBATh HAYYHBIE TOJIOKECHHUS;

— He (OpMYJIHPYET BBIBOJIOB U 0000IICHUIA.

«HEYJOBJIETBOPUTEIIHLHO
«HE 3aUTEHO»

10.3. TunoBsle KOHTPOJIbHBIE 3aJaHNSI UM UHBIE MaTEPUAIIbI.
Bomnpocsr (3amaun) nist sKk3aMeHa mpeIcTaBiIeHbl B Taommie 15.

Tabmuna 15 — Bonpocs! (3agaun) 11 9K3aMeHa

Ko
Ne mi/m [Tepeuens BompocoB (3a1a4) AJisl DK3aMEHa A
MHAMKATOpa
YK-4.V.1
1. [TonHasg 1 TOYHAst TMCbMEHHAA MepeIadya Ha pyCCKOM YK-4.B.1

SI3BIKE MPOQECCHOHATBHO- OPUEHTUPOBAHHOTO TekcTa. O0béM | OTIK-1.3.1
tekcta 1000-1200 m.3H. Pa3pemaercs moap30BaTbCs
cioBapéM. Bpems BeinmonHenus — 45 munyT. [penioxeHHbIin
npenojaBaTesieM pparMeHT TeKCTa YUTAeTCs B Hayalle OTBETa
Ha 1 Bemyx.

2. YcrHoe pedepaTuBHOE n3noxeHune Ha S conepxanus
npodeccHoHaTEHO- OPUEHTUPOBAHHOTO TEKCTa 0OBEMOM
1800-2000 1.3H. [Tonib30BaThCs CIOBAPEM HE pa3peliaeTcs,
BpeMsl BBITIOJIHEHUS — 15 MUHYT.

3. YuacTtue B cuTyaTHBHO-00YyCIIOBIIEHHOM Oecene (0e3
BPEMEHM Ha MIOJATOTOBKY).

TekcT I NHCBMEHHOT0 NepeBoaa
Marketing
By Carol Wilson

Marketing can be defined as human activity which is directed
at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the 18
selling concept. The "selling concept" means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept", on the
contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right

support and communication.

The main principles of marketing are: 1. Determine the
customer groups or segments. 2. Determine their needs. 3.
Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,




influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

TekcT aa YCTHOI'0 M3J10KCHUA

What is the brand?

A brand is a special trade mark, sign, symbol, design of the
product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow
fat-producing plant (MZHK) and chocolate of Krasny Oktyabr
factory and so on. In this case we can speak about brand
loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the
West. In Russia it can only take two years. A brand like Coca-
Cola has been around a long time, and dominates the fizzy
drink market in almost every country, outselling local brands.
One of the most successful brands in the world is the Barbie.
Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy five
careers — from astronaut to presidential candidate. Her life
cycle never ends. One Barbie is bought every two seconds.

Bomnpocsr (3amaun) nms 3adera / qud . 3adera npeacTaBieHsl B Tadauie 16.

Tabnuna 16 — Bonpocs! (3agaun) ans 3adera / audd. 3adyera

Kon
Ne /it [Tepeuens BompocoB (3a1a4) ams 3adera / qudd. 3ayera HHMKaTOpa
OBPA3EL] 3AJAHIS HA HAIITMCAHUE JIEJIOBOI'O YK-4.¥.1
[MMCbMA VK-4.B.1
Being a PR manager in a company “Milk Productions” selling | OITK-1.3.1

dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.
Write the letter following the rules of generating text of this
genre.

Komnanus BbITTyCTHIIa HOBBIN KYypPHAaJ, MOCBAIICHHBIN
npobyiemMaM criopta uiu My3siku. [Ipeanoxure uueu s
pEKJIaMHOM KaMITaHUH.

[IpunymaiiTe cuTyauuu co CIeIyOMKUMU UANOMAaMHU: to put
smth. in a nutshell, to get straight to the point, to put smb. in
the picture, to beat about the bush, etc.

Kaknmu kauecTBaMu A0JKeH 00a1aTh XOPOLTUI
neperoBopiiuk? KakoBel qpyrue GpakTopsl, HeOOXOAUMBIE IS
neperoBopoB? @OpMbI YCTHOTO U TMCBMEHHOTO OOIICHHUS (e-
mails, interviews): Uto BeiObepete Bo1? Kakue u3 cnemyronmx
JIEKCUYECKUX €IMHUI] OTHOCATCS K XOPOILIUM
MeperoBopIINKaM, a Kakue K mioxuM: articulate, coherent,
fluent, hesitant, extrovert, sensitive, reserved, responsible, etc.?
Hanmcats e-mail (351eKTpOHHOE MHUCHEMO) KOJUIETE B
WHOCTPaHHOU (hripMe ¢ 6J1aroaapHOCTHIO 33 TPUEM H YCIICITHO




MpOBeJIEeHHBIC TIeperoBopsl. [Ipuriacure Komiery npuexaTh K
BaM Ha (UPMY C OTBETHBIM BU3UTOM. OTOBOpPHUTE ATHI.
ITocne cnusiHUS ¢ IPYroil KOMIIAHUEH B BallleM KOJIJIEKTUBE
BO3HHKJIW ompesieneHHbIe mpobaembl. Hanmummre E-mail
TUPEKTOPY MO MEPCOHATY O MPETEH3USIX COTPYAHUKOB U O TOM,
YTO B pe3yJIbTaTe epeMeH MOHU3MIACh POU3BOIUTEIBHOCTh
TpYyJa, ¥ MMOBBICUJICS OTTOK KaApoB U3 komnanuu. [IpuBeaure
MpuUMepsI IpeTeH3nit nepcoHana. Oowvem- 90-100 cioB.

Br1 oTnipaBisieTech Ha 1€JI0BOM CEMUHAP IO YJIYYLIEHUIO
paboThl COTpYIHUKAMU KOMITaHuU. HanuiuTe BameMy
cekperapio E-mail (50-60 cnoB), B KOTOpOM: a) OOBSICHUTE
MPUYHMHY BaIIeTo OTCYTCTBUS, 0) COOOIIHUTE, KOTJ]a TOYHO BBI
BEpPHETECH; B) OJIPOOHO HH(POPMUPYITE CBOETO CEKpeTapsi O
TOM, 4TO eMy (€i) HaUISKUT clIeaTh BO BPeMsl BaIIETO
OTCYTCTBHUSI.

[lepeyeHp TeMm [Uis KypCOBOTO TPOEKTHPOBAHUS/BBHINOIHEHUS KypCOBOH pabOThI
MpeICTaBJICHBI B Tabsmie 17.
Tabnuua 17 — IlepeueHb TeM sl KYPCOBOTO MPOSKTUPOBAHMS/BHIIOIHEHHUS! KypCOBOI paboThI

No /i1 [IpumepHSIii nepedeHb TeM sl KypCOBOTO MPOESKTHPOBAHUS1/BBITTOTHEHHS
- KypCcOBOH paboThI

Y4eOHBIM IIJIAHOM He MPeyCMOTPEHO

Bompocer 11 mpoBeneHHsT TPOMEXYTOYHOM AaTTecTallii B BUJE TECTUPOBAHUS
MpeICTaBICHBI B Ta0nwmie 18.

Tabnuua 18 — IlpumepHbIii epedeHb BOIPOCOB ISl TECTOB

y Kon
No ni/mt [IpumepHBIil TepedeHb BOMPOCOB JIJIs1 TECTOB
WHJUKaTOpa
1 3anumure yKazaHHoe B CKOOKAaX CJI0BO, B IPaBUJIbHOM YK-4.3.1

OTpHLATEIbLHOMH (popme

Obpasey 3anucu omeema:l _unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

2 Bri0epuTe npaBuibHYIO (hopMy Ii1arosa

Obpasey 3anucu omeema: 8 _A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it




helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

OnpenenuTte u 3aNMIIATE HA AHTJIMIICKOM fA3bIKe KJIIO4YeBbIe CJ10Ba /
CJI0BOCOYETAHUS JAHHOTO ad3ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcnoMHMTE M HA30BUTE TUIIBI YCJIOBHBIX NMPeJI0KeHHI B
AHTJIMICKOM SI3BIKE

3ajanne KOMOMHHPOBAHHOIO THIIA ¢ BbLIOOPOM OJHOI0 BEPHOIO
0TBETA U3 YeThIpeX NMpe/IJI0KeHHbIX U 000CHOBaHHEM BbIOOpa
IIpouuTajiiTe TeKCT, BbIOCPUTE NPABUJILHBINA OTBET U 3aNMIIUTE
apryMeHTbl, 000CHOBBIBAIOIIME BBIOOP OTBETA

Onpenenure, KaKOH THUIT MECTOMMEHHUS UCIIOJIb3YETCS B IPEIOKECHHUH:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. IMYHOE,

. IPUTSDKATENBHOE,

. BO3BpaTHOE,

. yKa3zaTebHOe,

. HEOTIpeIeNIEHHOE,

. BOIIPOCUTENILHOE

AN N kAW =

3aganue KOMOMHMPOBAHHOIO THNA ¢ BbIOOPOM HECKOJIbKHX
BAPHAHTOB OTBeTa M3 MNpPeIJIOKEHHbIX M  Pa3BepHYTHIM
000CcHOBaHHMeM BbIOOpa

IIpouurajiiTe TeKCT, BbIOCPUTE NPABUJIbHbIE BADUAHTHI OTBETA U
3aNMIINTe apryMeHThbl, 000CHOBBIBAIOIIME BLIOOP OTBETOB
Bri6epute npuiaratenbHble B IPEBOCXOAHON CTEIIEHU, YKAXKUTE
HECKOJIbKO BApUAHTOB OTBETA

a) the most popular

0) more famous

B) the biggest

r) safer

1) more modest




3anummure rJ1aroji, yKasaHHbli B CKOOKaxX, B MPaBUJILHOI ¢opme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpasey 3anucu omeema: 8 spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

YK-4.V.1

Bri0epere npaBU/IbLHbIE BADMAHTHI OTBETA HA BONPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

HaiinuTe B npeasioxkeHusix ciosa ¢ opgorpadpuiecKuMu omudKaMu
U 3aNMIINTe UX NPABUJILHO

Obpasey 3anucu omsema: 8_manufacture

PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10

IlepeBeauTe ry1aros Ha AHNJIMHCKUN SA3bIK M 3aIUIINATE €0 B
CTpaaTeIbHOM 3aJI0Te

1.The new product, now entering the competitive marketplace, (6b11
paspabotan) with precision and innovation.

2. The product visibility (ysemuuena) by the billboards strategically
(pa3merennsiit) in high-traffic areas.

11

3agaHue 3aKPHITOro THINA HA YCTAHOBJIEHHE COOTBETCTBUSA

IIpouyuTaiiTe TeKCT M ycTaHOBUTE coOTBeTcTBHE. K Kaxkaoi

NMO3UILIMHU, TAHHOI B JIEBOM CT0.I01I€e, TOA0EepUTE COOTBETCTBYIOIIYIO

MO3UIMIO B IPABOM CTOJI0IE

CooTHecuTe MOAATIBHBIE II1arojbl M BAPHAHTHI UX NepeBojia (oOpaser

3amucu otBeTa: 10 f)

1. He can’t have missed the meeting A. OH HE MOXET NPOIYCTUTh
BCTpedy

2. He can’t miss the meeting. B. OH HE Mor NponycTUThH
BCTpeuy

12

YcTaHOBUTE COOTBETCTBHE MEKIY COep:KaHueM nmaparpada u
BApPUHAHTAMH Ha3BaHUsA naparpaga. Hanumure aureparypHbii
nepeBo/]l Ha3BaHus Naparpaga Ha pyccKoM si3bIKe

Obpasey 3anucu omsema: Hanoeoobnooicenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income




In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanummure nepeBoa aHIIMIICKOI0 TEKCTA HA PYCCKUH A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

YK-4.B.1

14

3agaHue 3aKPHITOro THNA HA YCTAHOBJIEHHE MOC/I€/10BATEILHOCTH
IIpoyuTaiiTe TEKCT M YCTAHOBHUTE MOCJIEA0BATEILHOCTH parMeHToB
TeKcTa. 3aNUIINTe COOTBETCTBYIOLLYIO MOC/I€10BATeIbHOCTH OYKB
cjieBa HANMPaBO

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

15

3ajanne KOMOMHMPOBAHHOIO TUIIA C BBIOOPOM HECKOJIbKHUX
BAPHAHTOB OTBETA U3 MPeEIJI0KEHHBIX

[TpounTaiiTe TEKCT M 3aNOJIHUTE TPOITYCKH CIIOBAMU M3 PaMKH
Obpaszey 3anonnenus: 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives




Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and
communications of an organization or individual. At its

(3), PR
aims to build and (4) a positive reputation among
various

(5), including customers, employees, investors, the

media, and the

general public. (6) advertising, which directly
promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment for
its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and leveraging
relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media

relations can (13) amplify a message and enhance
credibility in

the public eye.

[lepeyeHb TeM KOHTPOJBHBIX PAOOT MO JUCIUIUIMHE OOYYAIOIIMXCS 3a0YHON (hOPMBI

o0ydeHus1, IpeICTaBIeHbI B Ta0muie 19.

Ta6mmma 19 — [lepedeHb KOHTPOJIBHBIX PadOT

Ne i/t

[lepeyeHb KOHTPOJIBHBIX PadOT

I. Welcome to the World of Public Relations.

1.1 Writing as an integral part of the public relations.

The Public Relation Writer. Objectives. Audiences. Channels. Writing Guidelines.
Outlining. Sentences and Paragraphs. Word Length Word Choice. Errors to Avoid.
Spelling. Jargon. Poor Sentence Structure. Wrong Words. “Sound — alike” Words.
Redundancies. Too Many Words. Too Many Numbers. Hype. Bias. Politically
Incorrect Language.

1.2 How to influence people.

Public Opinion. Attitudes and Opinions. Building Public Opinion. Receiver. Media.
Sender. Message. Theories of Communication. Persuasive Writing. Audience Analysis.
Source Credibility. Appeal to Self-Interest. Clarity of the Message. Timing and
Context. Symbols, Slogans and Acronyms. Semantics. Suggestions for Action. Content
and Structure. Surveys and Polls. Examples. Testimonials.




1.3 How to get publicity.

Media Coverage and Barriers to it. What Makes News. Timeliness. Prominence.
Proximity. Significance. Unusualness. Human Interest. Conflict. Newness. Finding
News. Internal News Sources External News Sources. Generating News. The
Creativity Factor. Trend Stories. Special Events. Rallies and Protests. Product
Demonstration. Contests. Personal Appearances.

1.4 Law and Public Relations.

Examples of Legal Problem. Libel and Slander. Invasion of Privacy. Releases for
Advertising and Promotion. Regulations of government Agencies. Copyright Law. Fair
Use and Infringement. Guidelines for Using Copywriter Materials. Trademark Law.
Contract Considerations. Client Contracts. Freelancer Contracts. Facilities Contracts.
Working with Lawyers. Ethics and Professionalism. Additional Exercises.

II. Working with the Media

2.1 Media Dependence on Public Relations. 2.2 Public Relations Dependence on the
Media. 2.3 Areas of Friction.

2.4 Effective Media Relations.

2.5 Crisis Communication.

2.6 Tips and Background Materials.

2.7 Meeting the Press.

2.8 Getting on the Editorial Page.

III. Advertising

3.1 Advantages and Disadvantages of Advertising. 3.2 Types of Public Relations
Advertising.

3.3 The Basics of a Print Ad.

IV. Speakers and Speeches. 4.1 Speakers.
4.2 The Nature of a Speech.

4.3 Semispeeches.

4.4 Speechwriting.

Begriff der Offentlichkeitsarbeit

- Definitionen der PR
- PR- Ziele
- PR- Rolle im Unternchmen

PR als Kommunikationsinstrument

- Kommunikationspolitik - Marketing und PR
- Marketing- Mix

Werbung als Kommunikationsinstrument

- Begriff, Aufgabe der Werbung - Werbeziele
- Bestimmung der Werbeobjekte

Bestimmung der Werbemittel

- Auswahl der Werbetrager
- Werbung und Massenmedien
- Werbung im Dienst der Unternehmen

Begriff und Bedeutung der Werbung

- Werbeziele - Werbemittel - Werbetriager

Werbeobjekte
- Werbebudgets
- Verteilung des Werbebudgets - Kontrolle der Werbeplanung




Kommunikation im virtuellen Raum - Internet
- Videokonferenz
- Weltnetz

10.4. Meronnyeckue  MaTepuaibl,  ONPEIEISIIOIIME  NPOLEAYPbl  OLICHWBAHUSA
UH/IMKATOPOB, XapaKTepU3YIOUIMX HTambl (OpMUPOBAHMS KOMIIETCHLMH, COJEpXKATCA B
JOKAJIBbHBIX HOpPMAaTuBHbIX akTax ['YAII, permamMeHTHpyOUIMX MOPSAJOK U IHPOLERypYy
IPOBE/ICHUS TEKYIIEro KOHTPOJIS YCIIEBAEMOCTH U MPOMEKYTOUHOM aTTecTalMi 00ydaroIuXcsl
I'VAIL

11. Metonuuecknue yka3zaHus sl OOyJArOIIMXCS IO OCBOCHHIO JUCITATIIUHBI

11.1. MeTonuueckne yKa3aHUs IS OOYYaIOIIUXCS TI0 OCBOCHHUIO JICKIIMOHHOTO
Marepuana y4eoHvIM HIAAHOM RO OAHHOU OUCYURTIUHE HE NPEOYCMOMPEHO.

OcHOBHOE Ha3HAYEHHE JIEKIIMOHHOTO MaTepuaja — JIOTUYECKH CTPOHHOE, CUCTEMHOE,
rIy0OKoe W SICHOE HW3JNIOKEeHHE ydeOHoro marepuana. HasHaueHue COBPEMEHHOH JIEKIUH B
paMKax TUCHUIUIMHBI HE B TOM, YTOOBI MOJIyYUTh BCIO MH(GOPMALMIO MO TEME, 2 B OCBOCHUU
dyHIaMEHTANIBHBIX TPOOIEM JUCIHHMIUIMHBI, METOJAOB HAYYHOTO T[IO3HAHUS, HOBEHIIINX
JOCTHKEHUI HaydyHOM MbIcnu. B ydueOHOM mporecce JeKIusi BBINOIHSIET METOJ0JOTHYECKYIO,
OpPraHU3alMOHHYI0 U MHPOPMALMOHHYIO (YHKUINU. JIEKIUs pacKpbIBaeT MOHATUHHBIN ammapar
KOHKpeTHON oOjacTu 3HaHUs, €€ MpoOJieMbl, JaeT LEIbHOE MpPEJCTaBICHHE O AUCLUIUIMHE,
IMMOKAa3bIBACT B3aUMOCBA3b C APYT'UMU JUCHUTIJIIMHAMU.

11.2. MeTtonuueckne yKazaHusl i O0yJalOMIMXCs MO YYaCTHIO B CEMHHApaXxX y4eOHbIM
NJ1GHOM NO OAHHOU OUCUUNTIUHE He NPEOYCMOMPEHO

OCHOBHOH T1€JIBIO JUIsI 00YYarOIIEeTrocs IBJIIETCA CUCTeMAaTH3alus U 0000IIeHIe 3HAHUN
0 M3ydaeMoH Teme, pas3aeny, (GOpMHpOBaHHE YMEHHs padoTaTh C JAONOJHHUTEIbHBIMH
UCTOYHUKAMU HH(OpPMAIMK, COMOCTABIATh M CPaBHUBATh TOYKH 3pPEHUS, KOHCIEKTHPOBATH
IMPOYUTAHHOC, BBICKA3bIBATH CBOKO TOYKY 3pCHUA W T.II. B coorBeTrcTBHE C BGIIyH.[GfI
TUIAKTUUECKON WENbI0 COJEp)KaHMEM CEMHHApCKUX 3aHATUN SBISAIOTCS Y3JI0BbIE, Haubolee
TPYAHbIE IS MOHMMAHHMS M YCBOCHHS TEMBI, pasfesbl TUCHMILIMHBL. Crennpukoil JaHHOM
(bopMBbI 3aHATUH ABIISETCS COBMECTHas paboTa MpenojgaBaTesis U 00ydarolerocs: Haj peleHuemM
MOCTaBIICHHOW MpOOJEMBI, a TMOWCK BEPHOTO OTBETa CTPOUTCS HA OCHOBE YepEIOBaHUS
VHAUBUAYAIbHON U KOJUIEKTUBHOU J€SITEIbHOCTH.

IIpy 1DoAroTOBKE K CEMMHApPCKOMY 3aHATUIO II0 TEME IIPOCIYIIAHHOW JIEKLIUH
HEOOXOJMMO O3HAaKOMUTBCS C IUIAHOM €ro TMPOBEAEHHUS, C JIUTEPaTypod U HayYHBIMU
HYGJII/IKaL[I/ISIMI/I 1o TEMC CCMUHAapa.

11.3. Meronuveckue ykazaHus il OOYYaIOMIMXCS MO TMPOXOXKACHUIO IMPAKTUYECKHX
3aHATHN

[IpakTHyeckoe 3aHATUE SBISETCS OAHOM M3 OCHOBHBIX (DOpPM OpraHM3amMu y4eOHOTo
npoliecca, 3aKI0Yaroascs B BBITOJHEHUH 00y4aloUIMMUCS 1TO0JI pPYKOBOJCTBOM ITPENoAaBaTels
KOMILIEKCAa YYEOHBIX 3aJaHMi C LEJIbI0 YCBOCHHUS HAyYHO-TEOPETUYECKHX OCHOB Y4YeOHOM
JUCLUIUIMHBL, TpUOOPETEeHNs] yMEHUI U HaBBIKOB, OIbITa TBOPUECKOH JESTEIbHOCTH.

[enpio MpakTUYECKOTO 3aHATHUS ISl 00yUalOIIerocs sIBISETCS NPUBUTHE O0YUYaIOIIMMCS
YMEHHMH U HaBBIKOB MPAKTUYECKOM IEATENBHOCTH 110 U3y4aeMOM TUCHUIUIAHE.

[Tnanupyemble pe3yabTaThl IPH OCBOSHUH 00YUYaIOMIMMCS TPAKTUUYECKUX 3aHATHI:

— 3aKperuvieHue, yriyOleHue, pacIIupeHHe M JeTalu3alsl 3HAHUHW TPH peIIeHUH
KOHKPETHBIX 3a/a4;

— pa3BUTHE I[I03HABATEJbHBIX CIOCOOHOCTEH, CaMOCTOSTEIbHOCTH  MBIIUICHUS,
TBOPYECKON aKTHBHOCTH;

— OBJIAJCHHE HOBBIMH METOJAaMH M METOJUKAMH H3y4YCHHsS KOHKPETHOW ydeOHOM
JUCLUILIVHBL,




— BBIPA0OTKA CIOCOOHOCTH JIOTHYECKOTO OCMBICICHHS TONYYEHHBIX 3HAHUU IS
BBITIOJTHEHMS 3aJ]aHMUi;

— ofecrniedyeHue palMOHAILHOTO COYETAaHUs KOJUICKTUBHON M WHIANBUAYaTbHOU (opM
00y4eHwusI.

TpeOoBaHNs K IPOBEACHUIO TPAKTUUECKUX 3aHATHI

B cooTrBercTBMM ¢ Bemymied AUAAKTUYECKOM IIE€JIbIO COJEPKAHHEM MMPAKTUYECKUX
3aHSATHIA SBJSICTCS PEIIEHWE pPa3HOro poja 3aJad4, B TOM 4HCIEe MNPOPECCHOHATBHBIX.
[TpakTryeckue 3aHATHS HampaBieHbl Ha (OPMUPOBAHUE Y CTYACHTOB MPOGECCHOHATIbHBIX U
MPAKTUYECKUX YMEHHH, HEOOXOAMMBIX MJsl W3YYCHHS TMOCICAYIONINX YYEOHBIX TUCIUILINH:
BBIMIOJHATh  ONpEJCJICHHbIE  JCMCTBHs, oOImepanud, HeoOXOJuMble B  MOCIEAYOIEen
npoQeCCHOHATBHON JIEATENILHOCTH (B TPOLIECCE KYpPCOBOTO MPOCKTHUPOBAHUSA, y4eOHOU u
MPOU3BOICTBEHHON (ITpodecCOHaNbHON) MPAKTHKHU, CO3/IaHUS BBITYCKHON KBaTU(pUKAITMOHHON
paboTsr).

Hapsiny ¢ ¢opMupoBanneM yMeHHN W HABBIKOB B MPOIECCE MPAKTUUYECKUX 3aHATHI
0000111a10TCSl, CUCTEMATU3UPYIOTCS, YIIYONISIOTCS M KOHKPETU3UPYIOTCSA TEOPETUUECKUE 3HAHMS,
BbIpa0aThIBae€TCs CIOCOOHOCTh M TOTOBHOCTh HCIIONB30BaTh TEOPETHUECKUE 3HAHUS Ha
MPAaKTUKE, PA3BHBAIOTCS HMHTEIUICKTyaldbHbIe yMeHUs. [lpu BeiOOpe comepikaHusi U oObema
MPAKTUYECKUX 3aHATUN CIEIyeT UCXOTUTh M3 CIONKHOCTH yueOHOro MaTepuala AJis yCBOCHHS,
U3 BHYTPUIIPEAMETHBIX U MEXIPEIMETHBIX CBSI3€H, U3 3HAUMMOCTHU M3yYae€MbIX TEOPETUUECKHUX
MOJIOKEHUW JIJIsI TpeACTosIel MmpodhecCHOHATbHON JeATeIbHOCTH, W3 TOTO, KaKoe MECTO
3aHMMaeT KOHKpeTHas paboTa B mporecce (HOPMUPOBAHHS IIEIOCTHOIO IPEICTABICHHUS O
CoJlep’KaHUU y4eOHON AUCHUIIITHBIL.

[IpakTuueckue 3ajaHuss MOT'YT HOCUTh:

- PenponykTuBHBIM XapakTep: B 3TOM cllydae MpPU HUX BBIIOJHEHUU CTYACHTHI
MOJIE3YIOTCS TOJAPOOHBIMA HHCTPYKIUSMHU, B KOTOPBIX YKa3aHbBI: IeNb pa0OThI, MOSCHEHUS
(Teopusi, OCHOBHBIC XapaKTEPUCTHKH), MOPSAOK BBITIOJIHEHHUS PAaOOTHI, TAOIUIIBI, KOHTPOJIbHBIC
BOTIPOCHI, yueOHasl U CIieIUaIbHAS TUTePaTypa;

- YacTUYHO-TIOMCKOBBIA XapakTep: 3TU pabOThl OTIMYAIOTCS TE€M, YTO CTYACHTHI HE
MOJIE3YIOTCA TOJIPOOHBIMA WHCTPYKIUSIMU, UM HE JIaH TOPSJAOK BBHIMOTHEHHS] HEOOXOIUMBIX
neiictBuil. OHM JTOJDKHBI CaMOCTOSITEIBHO BBIOpaTh CHOCOOBI BBIMOJHEHHS pabOThl IO
MaTepualaM UHCTPYKTUBHOM, CIIPABOYHOU U JIPYTOU JINTEpaTypHI;

- IlouckoBbIil XapakTep: Takue pabOThl XapaKTEPU3YIOTCS TEM, YTO CTYAEHTHI TOJIKHBI
PEIINTh HOBYIO 71l HUX TIPOOJIeMy, OMHPAsCh HA UMEIOIIHUECS TEOPETHUCCKUE 3SHAHMUS.

[Ipy miaHUpOBaHMM TPAKTUYECKUX 3aHATHH HEOOXOAMMO HaXOIUTh ONTUMAJIbHOE
COOTHOIIEHHUE PEMPOIYKTUBHBIX, YACTUYHO-TIOMCKOBBIX U TOUCKOBBIX pabOT, 4TOOBI 00ECIEUNTh
BBICOKUH YPOBEHb UHTEIUIEKTYaJIbHOMN NEATEIBHOCTH.

Ha npaktrueckux 3aHATUSX MOTYT IPUMEHATHCS cieayomue (GopMbl paboThI:

- OpoHTaNbHAS - BCE CTYACHTHI BRIIIOJHSIOT OHY U Ty e padoTy;

- I'pynmoBast - ogHa u Ta e padoTa BBITOJHAETCS TPYNIaMu U3 2-5 4EI0BEK;

- UunuBuayanbHast - KQKIBIA CTYICHT BBIMOJHICT HHANBUAYATbHOE 3aaHHE.

Pekomenayercs  mpoBeneHHME ~ CKBO3HBIX — MPAaKTHYECKHMX  pabOT Ha  OCHOBE
BHYTPUIIPEIMETHBIX CBSI3€H, KOTJa pe3yJbTaThl, MOJTYYCHHBIE B OJHON MPaKTUYECKO paboTe,
UCIIOJIb3YIOTCS IPU BBHITIOJTHEHUH MOCIEAYIOMINX MPAKTUYECKUX paboT MO JaHHOW AUCLUILIHHE.

Jiis moBbIieHus 3PGEKTUBHOCTH MPOBEICHUS MPAKTUYECKHX M CEMHHAPCKUX 3aHITHMA
PEKOMEHIYIOTCS:

- Pagpabotka  paboumx  TeTpajed, NPAKTUKYMOB, Y4eOHBIX  KOMIIJIEKTOB,
COTPOBOXKAAIOIIMXCS METOJUUECKUMH YKa3aHUSIMU;

- Pazpabotka jauddepeHUMpOBAaHHBIX 33AaHUH €  Y4ETOM  HMHAWBUAYAIbHBIX
0COOEHHOCTEHN 00yJarOIIUXCS;



- Hcnonp3oBaHne B NpakTHKE INPEMONABaHMSA IOMCKOBBIX pabOoT M 3amaHWi Ha
npoOJIeMHOI OCHOBE;

- IlpuMeHeHHe KOJUICKTHBHBIX U TPYHNOBBIX (opM paboOThl, MaKCHMaJIbHOE
UCTIOJIb30BAaHUE HMHIUBUAYAIBHBIX (OPM C LEJIbIO TMOBBIMICHUS OTBETCTBEHHOCTH KaXKIOTO
CTY/ICHTa 32 CAMOCTOSATEJIFHOE BBIIIOJIHEHHE TIOJTHOTO 00BeMa padoT;

- IlpoBeneHne mNpPaKTUUYECKUX 3aHATUI Ha TMOBBIIICHHOM YPOBHE TPYIHOCTH C
BKJIIOUCHHEM B HHUX 3a/laHUH, CBS3aHHBIX C BHIOOPOM YCIIOBHH BBINOJHEHHS pPaOOTHI,
KOHKpPETU3allel IeJH, CaMOCTOSITeIbHBIM O0TOOPOM HEOOXOAMMON HH(OPMAIUH, C MOUCKOM
MHPOBO33pPEHYECKOTO M HPABCTBEHHOTO BHIOODA.

- [lonGop nMOMONHUTENBHBIX 3aJaHUi Ui CTYICHTOB, padoTarouiux B Oosiee ObICTpOM
Temrie, Uil 3 (HEKTHBHOTO NCTIOIB30BaHUS BPEMEHH, OTBOIUMOTO Ha 3aHATHH U T.1.;

- Pagpabotka 3amaHMii  UIT  aBTOMAaTHU3MPOBAHHOIO  TECTOBOIO  KOHTPOJIS
HOATOTOBJICHHOCTH CTYACHTOB K 3aHSATHSIM.

[Topsiok MOATOTOBKY MPAaKTHUYECKOTO 3aHATHUS

- zyuenue TpeboBaHuil IPOTrpaMMBbl JUCIUTUIUHBL,

- ®opMyNIHpOBKA 1IeNN U 337a4 MPAKTHUECKOTO 3aHATHUS,

- Pa3paboTka minaHa mpoBeACHUS MPAKTUIECKOTO 3aHITHS,

- OT00p conepkaHus MPAKTHISCKOTO 3aHATHS (TI000pP 3a/IaHUi, BOITPOCOB),

- ObecrnieyeHrne MPAKTUYECKOTO 3aHATUS METOJIUYCCKUMHU MaTepualaMH, TEXHUUYECKUMHU
cpeacTBaMu 0OydeHUS,

- OmpeneneHue METOAOB, NMPUEMOB U CPEACTB IOAJEP)KAaHUS HHTEpeca, BHUMAHMI,
CTUMYJIUPOBAHUS TBOPUYECKOTO MBIIIJICHUS CTYJCHTOB,

- MoaenupoBaHue NpakTUUECKOTO 3aHSATHUS.

CrtpyKTypa NpakTUYECKUX 3aHATUN: BCTYIUICHHE IMpernojaBaTelis, padoTa CTYJIEHTOB IO
3alaHusIM TIPETNoJaBaTeNis, KOTopas TpeOyeT MOMOJIHUTENBHBIX pa3bICHEHUH, COOCTBEHHO
MPAaKTUYECKasl 4acTh, BKJIIOYAIOIIAsl pa300p KOHKPETHBIX CUTYallul, pElIeHHE CUTYallMOHHBIX
3a/1a4 U T.J. B CTpyKTypy MPaKkTUYECKOTO 3aHSATHUS JOJKHBI ObITh BHECEHBI: TEMa 3aHSTHS, 11eJb
3aHATHUSA, [JIaH 3aHATHS, MaTEPHUAIIBI 11 KOHTPOJIS UCXOJHOTO M KOHEYHOT'O YPOBHEH yCBOCHUS,
oOyuJaromas 3agayqa.

B cTpykType mpakTHYecKOro 3aHATHS TPAJAULMOHHO BBIIEISIOT CIEAYIOLIUE STaIlbl:
OpPraHU3alMOHHBIA 3Tam, KOHTPOJIb HMCXOJHOTO YPOBHS 3HaHUH (0OCYXIEHHE BOIIPOCOB,
BO3HUKILIUX y CTYJIEHTOB IpPH MOJIOTOBKE K 3aHATHIO; MCXOJHBIM KOHTPOJIb (TECTHI, OIMpOC,
MpoBepKa MUCBMEHHBIX JOMAIIHUX 3aJaHUil W T.JA.), KOPPEKUUsS 3HAHUU CTYACHTOB),
oOydaromuii 3Tan (MeIaroruuyeckuii pacckas, NMPEeAbABICHUE HHCTPYKIHMM IO BBITOJIHEHUIO
3a/laHui, BBITIOJIHEHUS METOIUK U JIp.), CAMOCTOSITeNbHAs paldoTa CTYISHTOB Ha 3aHSTHH,
KOHTPOJIb KOHEYHOTO YPOBHSA YCBOEHHUSA 3HAHWH, 3aKIIOYUTENbHBIN ATan. KoHTposib 3HaHMI
CTYJICHTOB, TOJIyYCHHBIX HAa TPAKTUYECKOM 3aHSATUH, SIBISETCS HamboJee OTBETCTBEHHOMU
YacTbhIO 3aHATHUS, TaK KaK OMpEIeNsieT CTENEeHb JOCTUKEHUS 1IeIH.

B 3aBepuiennn 3aHsATHS NpenofaBaTelb PE3IOMUPYET COJEpKAHUE 3aHATHS, UCIOJIb3YsI
yOpOIIEHHBIE (POPMYJIBI 3alIOMUHAHUS, OTBEYAET HA BOIPOCHI, JAeT OLEHKY paboThl TPYIIIIbI,
OTMEYAeT YCHEUIHBIX U HEJOCTAaTOYHO IOJATOTOBJICHHBIX CTYAEHTOB, COOOIIAeT TeMy
CJIEITYIOIIETO 3aHATHSI, 3a/1a€T IOMAaIlIHEee 3aJaHue

11.4. MeTonuueckne yKazaHus isi OOYyYaroIIMXCsl TIO BBIMOJHEHHIO JIA0OPATOPHBIX
paboT yueOHbIM NIAHOM RO OAHHOU OUCYUNIUHE HEe NPEOYCMOMPEHO

B xoxe BemomHeHUs 1abOpaTOpHBIX pabOT OOyYaIOMUNUCS MODKEH YIIIYOUTh |
3aKpENUTh 3HAHMs, NPAKTUYECKUE HABBIKU, OBJIAJIETh COBPEMEHHOM METOAUKOM M TEXHUKOU
JKCIIEPUMEHTa B COOTBETCTBHHM C KBaJU(PUKALIMOHHON XapaKTEPUCTUKON OO0yYaroIerocs.
BrimonHeHue n1abopaTOpHBIX pabOT COCTOUT U3 AKCIEPUMEHTATbHO-TIPAKTHYECKOH, pacdeTHO-
AHAJIMTHYECKON YacTe U KOHTPOJIbHBIX MEPOIIPUSITUH.



11.5. MeTtonuueckne yKazaHUs i1 OOYydYalOIMMXCA IO TPOXOXKICHHUIO KypCOBOTO
IPOCKTHUPOBAHUS/BBIMIOJIHEHUS] KypPCOBOM PaOOThl yueOHbIM NAAHOM RO OAHHOU OUCUUNIUHE
He npedycmMompeHo

11.6. MeTonuueckne yka3zaHus JJIsi OOyYarONIUXCs MO MPOXOKICHHIO CaMOCTOATEIIbHON
paboTbI

B xone BBIMOMHEHHsSI CaMOCTOSITEIPHOW pabOThI, 00yYaIONTUHCS BHITIOJHAET PaboTy IO
3aJIaHUI0 ¥ TIPH METOJUYECKOM PYKOBOJICTBE IMPEMNOJIaBaTeNsl, HO 0€3 €ro HernocpeCTBEHHOTO
yYacCTHsL.

Jnst oOyyaromuxcst 1mo 3aoyHOd (opme OOydeHHs, CaMOCTOsITeNbHas paboTa MOXKET
BKJIFOYATh B CE0s1 KOHTPOJIBHYIO paboTy.

B mporecce BBIOTHEHHSI CaMOCTOSITENIBHON paboThl, Yy oOyuaromierocs: (GopMmupyercs
nenecoo0pa3Hoe IMIaHUPOBaHUE pabouero BpeMEHH, KOTOPOE MO3BOJISIET UM Pa3BUBATh YMCHUS
U HaBBIKM B YCBOGHHM M CHCTEMAaTH3allMM MPUOOPETaeMbIX 3HAHUM, 00ecrednBaeT BBICOKUMN
YPOBEHb YCIEBAaGMOCTH B TEpUOJ OOyYEHHs, TOMOTAaeT IIOJYYUTh HABBIKH TOBBIIICHHS
npo¢eCCHOHATIBLHOTO YPOBHSI.

MeroauyeckuMl ~ MaTepuallaMH,  HANpaBJSIONIMMU  CaMOCTOSITENIBHYIO — paboTy
00yYarOIIUX CSASBIISIIOTCS:

—  y4eOHO-METOAMYECKHA MaTepHal Mo JUCIUILIAHE;

—  METOAMYECKHE YKa3aHHS 10 BBHIMOTHCHUIO KOHTPOJIBHBIX PabOT (i1 00ydaromuxcs
1o 3a04HOM (hopme 0OydeHuUs).

HeoOxomuMbIiMi  yCITOBUSIMU  JIIE  CAMOCTOSITENIEHOM pabOThI  CTYJIEHTOB  SIBIISIIOTCS
CIEeIyIOLIHE:
1. MoTHBaIUsl CAMOCTOSITENILHON PaOOTHI
2. TO3TamHOE MJIAHUPOBAHUE CAMOCTOSATEILHON PaOOTHI
3. HanuuWe W JOCTYNMHOCTh HEOOXOJUMOro Yy4eOHO-METOJUYECKOTO0 H CIPaBOYHOTO
MaTepuaa;
4. KOHCYJbTAllMOHHAs! TOMOILb MPENOIaBaTels;
5. cucTeMa PeryJIIpHOTO KOHTPOJISI Ka4eCTBA BBITIOJHEHHONW CAMOCTOSITEIIBHOU PaOOTHI.
[IpoBepka KOHTpOJS KauyecTBa BBHIMOJIHEHHONW CaMOCTOSITEIILHON pPaOOTHI CTyJEHTa
OCYILECTBIISIETCA IyTEM NPOBENCHHUS KOHTPOJIBHBIX ONPOCOB M TecToB. Kpome »3toro,
UCTIOJIL3YETCS Takas opMa KOHTPOJIIS, KaK OTYET IO MOAYIIIO.
KonTponb camoctosTenbHONM pabOThl CTYJEHTOB OCYIIECTBISETCS MOCPEICTBOM
NPOBEPKHM HWHIUBUAYAIbHBIX 3afaHuii. KOHTPOJIh CaMOCTOSTENHHOW paboThl CTYACHTOB
pEeKOMEHAyeTCs MPOBOIUTH MOCIIE U3yUEHHS Ka)XI0T0 pasjiesna yu4eOHOM nporpaMmal.

11.7. MeTonuueckne YyKa3zaHWsl JUIA OOYYaIOIMIUXCA 110 TPOXOXKICHUIO TEKYIIETO
KOHTPOJISL YCIIEBAEMOCTH.

Tekymuii KOHTPOJIb YCIEBAEMOCTH MPEIyCMATPUBAECT KOHTPOJb KadyecTBAa 3HAHUU
00ydJaromuXxcsi, OCYIIECTBIIEMOTO B TEUECHUE CEMECTpa C IICJIbI0 OIEHUBAHUS XOJa OCBOCHUS
JUCIUITAHBL.

11.8. MeTonuueckne ykazaHus JIsI 00YUYaIOMIUXCS MO MPOXOKIACHUIO MPOMEKYTOUHON
arrecraluu.

[IpomexyTouHas  artecTauus  OOydYalOIIMXCS  MpeAycMaTpUBaeT  OLICHUBAaHHE
MPOMCIKYTOYHBIX U OKOHYATCIIbHBIX PC3YyJIbTATOB O6y‘I€HI/ISI 10 JUCHUIIIINHE. OHa BKIIIOYaET B
ceost:

— »9K3aMeH — (opma OLEHKH 3HaHUM, MOJYyYEHHBIX O0OydYaloIluMcs B IpoLecce
M3y4YEeHUs BCEH NUCUUIUIMHBI WM €€ YacTH, HAaBBIKOB CAMOCTOATEIbHOM pabOThl, CIOCOOHOCTH
OPUMEHATh MX JUIsl PELICHMs] NMPAaKTHUYECKUX 3ajad. DK3aMeH, KaK IPaBWJIO, MPOBOJIUTCSA B



MeproJ; HK3aMEHAIIMOHHOM CECCHMM M 3aBEPIIAETCA aTTECTAllMOHHOW OIEHKOW «OTIUYHOY,

«XOPOLLIOY, «YIOBIECTBOPUTEIHHO», «HEYAOBIECTBOPUTEIHHOY.

— 3a4eT — 3TO (opMa OLIEHKH 3HAHUH, MOTYyUYEHHBIX O0yYaIOIUMCS B XOJIe U3YUCHUS
y4e0HOM TUCIUTUTMHEI B [IEJIOM UM TPOMEXKYTOUHAs (10 OKOHYAHUH CEMECTpPa) OIICHKA 3HAHUN
00ydJaronmMcs 1o OTIEIBHBIM pa3fenaM AUCIUTUITMHBI C aTTECTAIMOHHOW OIIEHKON «3a4TEHOY
WIIHA «HE 3a4TCHO.

— 1uddepeHIUPOBaHHBIM 3aueT — 93T0 (opMa OLEHKM 3HAHUHM, TOIYYEHHBIX
oOydJaronuMcs Mpy U3YYCHUH JAUCIUIUIMHBI, TIPH BBIMTOJTHEHUH KYPCOBBIX MPOEKTOB, KYPCOBBIX
paboT, HAYYHO-UCCIIEIOBATETBCKUAX padOT U MPOX0KICHUU PAKTHK C aTTECTAIIMOHHOMN OIEHKOM
COTIUIHOY, «XOPOIIIOY, KYIOBJICTBOPUTEILHOY, «HEYIOBICTBOPUTEIIHHOY.

— Ilpu moAroTOBKE K aTTECTAIMH CIEAYET HE TOJILKO pa30o0paThbes B MaTepuaie, HO
onpoOOBaTh, HE MOTJISIIBIBAas B KOHCTIEKTHI WUIH YUYCOHUKH, U3JI0KHUTHh MUCHMEHHO
HanboJiee CyIIeCTBEHHBIC TIOHATHSI, YTBEPKACHHS, (POPMYIIBI IO KAXKIOMY Pa3aeity
MPOrpamMMbl, COCTABUTh IJIAH-KOHCIIEKThI OTBETOB HA HK3aMEHALIMOHHBIE BOIIPOCHI.

- Ha sx3ameHe B mporiecce MoAroTOBKH K OTBETY MPEXK/Ie, YeM MPUCTYIUTh K TOpO0-
HOMY HM3JI0’)KEHHIO OTBETA Ha BOIIPOC, CIAEAYET COCTABUThH (MMCHbMEHHO WUJIM YCTHO) TUTaH
MPEACTOAIIETO OTBETA.

PexoMeHganum 1o opraHu3amum CaMoCTOSTeIbHOM
JesiTeJIbHOCTH CTY/I€HTOB

O¢dexTuBHOCTH 0O0YUEHUSI BO MHOTOM 3aBUCHUT OT MPABUIBHON OpraHU3aluy CaMOCTOSTebHON
paboTsI ctyneHToB. CamMocTOsTeNIbHAs paboTa CTYJJICHTOB MMEET 0000IIEHHO-TIOBTOPUTEIbHBIH,
TPEHUPOBOYHBIN U KOHTPOJIbHBINA Xapakrep.

CryneHTaMm npejiaraeTcst BHIIIOIHEHUE CIEAYIOMUX BUJOB CAMOCTOSATENIEHOM pabOoTHI:

1) Urenne u mepeBoj] TEKCTOB PA3IMYHBIX )KAaHPOB COTIIACHO TEMATHKE, COCTABICHUE
TEMaTUYECKOTO TJI0CCAPHUS 110 TPOUYUTAHHOMY TEKCTY.
Onucanue IociIeI0BaTEILHOCTH JEHCTBUN CTYIEHTOB.

e HeoaHOKpaTHO MPOYUTATH TEKCT BCIYX, OTPA0OTaTh TEXHUKY YTCHHUS.
e (OOparuTh BHUMaHUE Ha YTEHHE TPYIHBIX CJIOB (TIOCJIE TEKCTOB YACTO YKa3bIBAIOTCA
TPYJHBIE CJI0BA C TPAHCKPUIILIUEN).

e [lepeBecTH TEKCT C aHIVIMHUCKOTO $S3bIKA HA PyCCKHUU. B cilyyae 3aTpyITHEHHUS] yCTHOTO
nepepoaa CTyaACHTaM PEKOMCHAYCTCA NICPEBECTU TCKCT MUCbMCHHO, YTO IMO3BOJIUT B

KJIACCe BHECTH HEKOTOPhIE KOPPEKTUBBL. PeKOMEH TyeTC s TSl TepeBO1a NCTIOIb30BaTh

OJIHOSI3bIYHBIC U JIBYSI3bIUHBIE CJIOBAPH.
2) KomMeHTHpOBaHUE JIEKCUKO-TPaMMaTH4YeCKOro MaTepuana TekcTa. CTyAeHThI TOJKHBI YMETh
OOBSCHSTH Ha AaHTJIUHCKOM SI3bIKE 3HAUYCHUE (3HAYCHMUSI) CIIOB/BBIPAKCHHUI/KOHCTPYKITUN 1
MPUBOJUTH PUMEPBI.

3) BeinonHeHue pa3auyHOro pojia TPEHUPOBOYHBIX YIPAKHEHHUM 10 3aKPETUICHUIO
TEMAaTUYECKOU JIEKCUKHU.
Onucanue 1MociIeI0BaTEILHOCTA IEHCTBUNA CTYIEHTOB:

Jlexcuueckue ynmpaKkHEHUs BBIMOIHIIOTCS MUCbMEHHO B paboueit Terpaau. [locne nmpoBepku
YOpa)KHEHUH B Ay JUTOPUH CTYAECHTHI TOTOBAT YTEHUE IEPEBOAHBIX YIIPAXKHEHUH C JTUCTA.



4) BeimosHeHHEe pa3IuIHOTO poa KOMMYHHKATUBHBIX YIIPAKHEHUHN 110 3aKPETIIICHUIO
TEMAaTHUYECKOU JIEKCUKH.
Onucanue 1MociIeI0BaTEILHOCTA IEHCTBUNA CTYIEHTOB:

CTy,Z[GHTaM PCKOMCHAYCTCA CHa4aJIa 3al1iCaTb KOMMYHUKATHBHOC BbICKA3bIBAHUC (OTBeT Ha
BOTIPOC, MEPECKa3 TEKCTa, U Jp.) B MUCbMEHHOH (hopMe, 3aTeM 0TpadOTaTh ATO BHICKA3HIBAHUE B
ycTHOU opme. MOKHO PEKOMEHIOBATh CTYICHTAM 3allMChIBATh CBOM OTBET JIOMa Ha
MarHuTo(oH € ero NoCAeAYIOUUM IPOCITyIINBAHUEM.

5) IIpu nmoAroToBKe nepeckasa TeKCTa 0OpaTUTh BHUMAHUE HAa CTPYKTYPHUPOBAHUE (BBIIEIUTD
YacTH, TJIaBHYIO UJICI0 U IJIABHBIX EPCOHAXKEN, BHICKA3aTh CBOIO TOUKY 3PEHUS).

6) BrimonHeHne KOHTPOJIBHBIX Pa0OT (IMKTAHTOB, IEKCHUECKUX U TPAMMATHUECKUX TECTOB).

[Tpumepsl 3agaHnid 119 TEKYIIETO KOHTPOJIA.
1 Complete these sentences about brands and products with the missing word.
1 Thel our consumers have of the brand is one of youth, life and
excitement!

2 D’ve invited all the journalists to the product | next month.

3 What we need is a well-known tennis player to e our new range of

leisure wear.

4 You simply can’t change the n of the brand after fifty years!

5 James Bond films are great for product p — especially luxury goods.

6 We can expect a product | of about five years on this model.

7 The danger with putting our name on other products and brand s is

that the brand loses value.

8 The brand 1 of our customers is incredible. Some of them wear

nothing but a product with our name on it.

9 Here’s our brochure with the new r of products for next year.
10 Coca-cola is an example of global brand a . There isn’t a country that
doesn’t know what a coke is.

2 Each phrase contains a mistake. Write the phrase correctly.

How do you feel to this idea?

How do you think of the proposal?

What’s you opinion? ?
I’'m not thinking it’s a good idea.
I’'m agree with you.
Absolutely! I think it so too.

I think we should to do it.

How about find someone else for the job? ?
I know what do you mean.

XX RE WD =

3 Read the article and decide if these statements are true or false.
British companies are failing to spend money on modernising their businesses.
1  Large numbers of companies have invested in new IT equipment.



The press have reported on many unsuccessful projects.

LS took over Calcot.

LS recently took over its rival.

Bilton’s is a successful partnership

Small and medium-sized businesses need to negotiate better
Parts-2-go and Delkon are working closely together.

~N N L B WN

Changes in business operations

By Alan Rodger

British companies are investing huge amounts of money in making changes to their traditional
business practices. The main aims behind this investment are to increase the quality of services
provided, while reducing prices.

The demand for available and skilled IT resources in the UK is so great that many customer
services companies have decided to outsource contracts to low-cost countries, such as India, in
order to meet this demand.

So, what are the challenges and opportunities that outsourcing presents? There have been many
newspaper stories of failed projects and broken-down relationships between customers and the
service companies who have outsourced contracts. Probably the most famous of these stories
was LS, who had agreed a ten-year deal to provide services for Tilkin. This ended earlier this
year, when LS was replaced by Calcot. However, it was not all bad news and LS behaved
professionally and helped to ensure the successful takeover of the service by its rival, so the only
problems reported were minor ones.

The main goal of investing in outsourcing is to improve the quality of customer services, and to
lower the cost of operations at the same time. One example of a successful outsourcing
partnership is Bilton’s. Almost two years ago the company started outsourcing services to a
consortium of companies. The deal with the consortium is for five years. Payments are made to
the consortium if it reaches its targets — it has to deliver a two percent improvement in customer
satisfaction annually.

There are huge opportunities for small and medium-sized businesses to make savings by using
shared services. For instance, organisations with similar requirements can negotiate to use the
same service provider. This would mean that the costs for each company would be reduced
through savings of scale. This is the model behind a deal recently announced for a joint venture
between Parts-2-go and Delkon.

Partnerships are great opportunities to show what can be achieved with open minds, shared
interests, and a commitment to better and cheaper services. Perhaps the experience of the past
can actually help make changes for the future.

(from The Financial Times)



JIuct BHECEHUsI U3MEHEHUH B pabouylo MPOrpaMMy JUCLHUTUIMHBL

[Jata BHEceHuUs
M3MEHEHUH U
JIOTIOJITHEHU . Coneprxanne N3MEHEHUH W JOTIOTHEHUI

[Toanuce BHECHIETO
U3MCHCHHUSI

Jata 1 Ne

POTOKOJIA
3aceaHus
kadeapbl

IToamuce
3aB.
Kadeapoi

Tabmuma 18 — [TpuMepHBIi IepedeHb BOPOCOB IS TECTOB

Ne i/t

IIpumepHsbIii nEpedeHb BOMPOCOB IS TECTOB

Kon
HHAWKATOpa

1

3anumuTe yKazaHHoOe B CKOOKAX CJIOBO, B IPaBHJILHOI OTpULaTeILHOI opme
Obpasey 3anucu omsema:l _unload

1. Many consumers find it unreasonable when advertisements exaggerate the
benefits of a product, leading to disappointment upon purchase.

2. Some people unconsciously develop brand loyalty due to clever advertising
strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading advertisements, as they
risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm their brand
image and affect sales

5. While some may disagree with aggressive marketing tactics, others argue that they
are necessary for standing out in a competitive market.

Bri0epuTe npaBuIbHYI0 (hopMy ri1arosia

Obpasey 3anucu omsema: 8 _A)

1.Effective writing in public relations is crucial for crafting compelling press releases
that capture media attention and convey key messages.

2. Public relations professionals must tailor their writing style to suit different
audiences, ensuring that the content resonates with each target demographic.

3. Clear and concise writing is essential in PR, as it helps to communicate complex
information in an easily digestible format.

4. PR writing often involves crisis communication, where professionals must
carefully choose their words to mitigate damage and restore public confidence.

5. Storytelling plays a significant role in public relations writing, allowing brands to
connect with their audience on an emotional level.

OrnpenesiuTe U 3aMIIHTE HA AHTVIMICKOM I3bIKe KJII0YeBbIe CJI0Ba /
CJI0BOCOYETAHUS JAHHOIO ad3ana

Public relations (PR) in business plays a crucial role in shaping the perception and
reputation of an organization. It involves managing communication between the
organization and its various stakeholders, including customers, employees, investors,
and the media. PR in business is a vital function that influences how an organization
is viewed by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive relationships with
their stakeholders.

BcenoMHNTE H HA30BHTE THIIBI YCI0BHBIX npennomeﬂm‘i B AHTJIHICKOM SI3BIKE

3aganne KOMOMHHPOBAHHOIO THIIA C BHIOOPOM OHOI0 BEPHOI0 OTBETA W3
YeThIpeXx NMpeIoKeHHbIX H 000CHOBAaHMEM BbIGOPa

IIpounTaiiTe TeKCT, BbIGEPUTE NPABMILHBII OTBET H 3aNIUIINTE APTYMEHTBHI,
000CHOBBIBAKOIIIHE BLIOOP OTBETA

Onpepenanre, KAKOW THIT MECTOMMEHHS MCITOJIB3YETCS B MPEIJIOKECHUH:

VK-4.3.1




PR encompasses community engagement and corporate social

responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts, organizations can
demonstrate their commitment to social values beyond mere profit-making.

. JINYHOE,

. IPUTSDKATEIBHOE,

. BO3BpaTHOE,

. YKa3aTtelbHoe,

. HeolpeleJIeHHOE,

. BOIIPOCHTEJIEHOE

AN N B WN =

3anumuTe rJaroj, yKasaHHblii B CKoOKaX, B npaBuiIbHOi (popme (Past Simple/
Past Continuous/Past perfect/Past Perfect Continuous)

Obpasey 3anucu omsema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where philosophers
like Plato and Aristotle explored rhetoric and persuasion.

2. The modern PR industry began to take shape in the early 20th century, largely due
to advancements in mass communication.

BoiGepeTe npaBH/IbHBIC BADHAHTHI 0TBETa HA BOIPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct - Focus on the
most effective channels for your business, as it's important to prioritize the
marketing channels that will give you the best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear monetization
plan)

C. Use paid advertising strategically (paid advertising can help you quickly reach
your target audience and drive customer acquisition.)

D. Craft a compelling brand narrative (Storytelling is a powerful tool for building an
emotional connection with your audience.)

HaiiguTte B mpeu10:KeHUAX ¢J10BA ¢ opdorpadpuyeckumMu ouOKaMu 1
3aNUIIUTE UX PABUIbHO

Obpasey 3anucu omsema. 8_manufacture

PR encompasses community engagement and corporate social

responsibility (CSR) initiatives. By participating in community events,

charitable activities, and environmental sustainability efforts, organizations can
demonstrate their commitment to social values beyond mere profit-making. These
actions not only improve public perception but also strengthen the emotional
connection between the brand and its audience.

IlepeBeanTe rjIaros Ha AHIVIMACKUN SI3bIK M 3aNMIIUTE €r0 B CTPAIATEbHOM
3aJiore

1.The new product, now entering the competitive marketplace, has been developed
with precision and innovation.

2. The product visibility is increased by the billboards strategically placed in high-
traffic areas.

10

3aganue 3aKpHITOro THIA HA YCTAHOBJIEHUE COOTBETCTBUS

IIpouuTaiiTe TEKCT U yCTAaHOBHTE cOO0TBeTcTBHE. K Kas10il mo3uuuu, 1aHHO# B
JIEBOM CT0JIOLE, MOA0epHTe COOTBETCTBYIOLLYIO MO3MIHIO B IPABOM CTOJI0LE
CooTHecHTe MOJIATbHBIE TIIaroJIbl M BAPHAHTHI UX MepeBoia (00paser] 3ancu
oreera: 10_51)

1. He can’t have missed the meeting A. OH He MOT IPOIYCTUTH BCTPEUy

2. He can’t miss the meeting. B. OH He MOXeT NPOIyCTUTh BCTPEUY

VK-4.¥.1
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YcTaHOBHTE COOTBETCTBHE MEKTY COdepKaHNeM maparpada u BapuaHTaMu
Ha3BaHHus naparpacga. Hanumure JiuTepaTypHbIii epeBo] Ha3BAHUS
maparpaga Ha PycCKOM SI3bIKe

Oobpasey 3anucu omgeema: Hanocoobnogicenue 8 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on advertising




services rendered for payment. This tax is typically calculated as a percentage (e.g.,
5%) of the fees charged for advertising services, which can include print media,
radio, television, and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax, including maintaining
records of advertising services undertaken

12

UYro npencraisieT coboit paboyee MeCTO MEHeIDKepa 1o pekiiame?

MeHemkepsl 1o pekiiaMme 00bIYHO paboTaroT B orcax, TM00 B COCTaBEe BHYTPEHHEH
MapKETHHIOBO# KOMaH/Ibl, OO B peKiiaMHOM areHTcTBe. OHU MOTYT UMETh
cobcTBEeHHOE pabodee MecTo, 000PYIOBAHHOE KOMITBIOTEPOM, TOCTYIIOM B
WHTepHeT U HEOOXOJUMBIM POrPAMMHBIM 00ECIIeUeHUEM ISl YIIPABICHUS
peKJIaMHBIMH KaMIIaHUSIMU.

MeHemKepsl 10 peKjaMe TECHO COTPYAHUYAIOT C PA3IHYHBIMA KOMaHIaMHU U
OTJICIILHBIMU COTPYTHHKAMH B OPTaHU3AIMH, BKITFOUAs CIICIUATUCTOB T10
MapKETUHTY, TpadUUCCKUX AU3AHHEPOB, KOMTUPAHTEPOB, MEIUATUIAHUPOBIIUKOB U
otaensl npoaax. OHu paboTaroT BMeCTe, YTOOBI pa3padaThIBaTh PEKIAMHbBIC
CTpaTeTuH, CO3/IaBaTh yOCUTEIBHBIC PEKIAMHBIC KAMIIAHUH U 00CCIICYHBATh
COOTBETCTBHUC COOOIICHUN 1IeNIsIM OpEHIa U IIeJICBOW ayIUTOPUH.

Pabouee MecTo MEeHemKEpa 1O peKiIaMe 4acTo ObICTpOoe U quHaMu4HOe. OHH
OTBEYAIOT 33 KOHTPOJIb [NIAHWPOBAHUS, BBITOJHEHHS 1 MOHUTOPUHTA PEKIAMHBIX
KaMITaHUH Ha pa3HbIX KaHaJaxX, TAKUX KaK TeJCeBUACHHE, paJlio0, 1e4aTh, HH(ppOBbIE
Melua U miaTGOopMbl COLMANBHBIX ceTeil. IM MOXKET MoTpeOoBaThCsl yIpaBiIsaTh
HECKOJIbKUMH KaMIIaHUSMH OTHOBPEMEHHO, KOOPAUHHUPYS paboTy ¢ TBOPUECKUMHU
KOMaHAaMHu, MearnadaliepaMyl 1 BHEIITHAMH ITOCTABIIMKAMH, YTOOBI COOTIOAATh
CPOKH H JOOMBATHCS PE3yJILTATOB.

13

3aaHne 3aKPHITOr0 THIIA HA YCTAHOBJIEHHUE MOCIE0BATETbHOCTH
IIpounTaiiTe TEKCT U YCTAHOBHUTE MOCJIEA0BATEIBHOCTL (PPATMEHTOB TEKCTA.
3anummuTe COOTBETCTBYIOIIYIO IMOCIEA0BATEIbHOCTh OYKB CJIeBa HATIPABO
Digital marketing will be the cornerstone of our promotional efforts. Utilizing social
media platforms such as Instagram, Facebook, and TikTok, the focus will be on
creating visually enticing and informative content. Influencer collaborations are
pivotal, given their substantial reach and credibility among followers. Partnering
with influencers who resonate with our target demographics ensures authenticity and
fosters trust. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog posts that
highlight the product’s unique features, benefits, and use cases will further engage
potential customers and improve our online visibility. Paid advertising via Google
AdWords and social media ads will complement these efforts, ensuring we reach a
broader audience swiftly.

14

3agaHue KOMOMHHPOBAHHOIO THIIA C BLIOOPOM HECKOJBLKMX BAPUAHTOB OTBETA
U3 NpeAToKeHHbIX

IIpouunTaiiTe TEKCT U 3aMOJIHUTE MPOIYCKH CIOBAMHU U3 PAMKHU

Obpasey 3anoanenus. 1 _awareness

significantly, secure, orchestrating, stakeholders, foster, unlike, focuses, maintain,
employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public image and
communications of an organization or individual. At its (3), PR
aims to build and (4) a positive reputation among various

(5), including customers, employees, investors, the media, and the
general public. (6) advertising, which directly promotes a product
or service, PR (7) more subtle and strategic methods to influence
public perception and (8) a favorable environment for its client.

One of the essential elements of PR is media relations. This involves crafting,

compelling press releases, organizing press conferences, and leveraging relationships

with (9) and influencers to (10) favorable

media

coverage. By disseminating newsworthy information and stories, PR professionals
(11) to create a narrative that aligns with the

VK-4.B.1




(12) and values of their organization or client. Effective media

relations can (13) amplify a message and enhance credibility in
the public eye.

Correct answers:

1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike 7. employs
8.foster 9. journalists 10. secure 11. seek 12. objectives 13. significantly




