AHHOTaUs

JucuumiuHa «AHTUKPU3HMCHbIE KOMMYHHKAallMM» BXOAMT B  00pa30BaTeiIbHYIO
poTrpaMMy BBICIIET0 00pa3oBaHUs — MPOrpaMMy OakallaBpHara 10 HaIpaBICHUIO MOJATOTOBKH/
cnenuanbHocT 42.03.01 «Pexnama u cBsA3M ¢ 001IECTBEHHOCTHIO» HampaBiieHHOCTH «Peknama u
CBSI3W C OOILECTBEHHOCTHIO B KOMMepdeckoil cdeper. ucrumuimHa peanusyercss Kadeapoi
«Ne62y.

JlucuuiuinHa HaresieHa Ha () OPMHUPOBAHKE Y BBIITYCKHHUKA CIEIYIONIMX KOMITCTCHIINIA:

[IK-1 «Cnocoben yyacTBOBaTh B pa3pabOTKe U pealn3ally IPOEKTOB B chepe peKiiaMbl
U CBSI3€H ¢ OOIIECTBEHHOCTHIO»

[IK-5 «Cnoco0OeH OCYUIeCTBIATh ABTOPCKYIO JESATEIBHOCTh C YYETOM CHEHH(pUKU
pasHbix TuNoB CMU 1 apyrux Menna 1 UMEIOIIErocs MUPOBOTO M OT€YECTBEHHOTO OIIBITa

ITIK-6 «CriocobeH yuyacTBOBaTh B peayin3alliid KOMMYHHKAIIMOHHBIX KaMIIaHUH, IPOEKTOB
Y MEPOIIPUATHI

CopepxaHue TUCIUILIMHBI OXBATHIBAET KPYT BOIIPOCOB, CBSI3aHHBIX ¢ (POPMUPOBAHUEM Y
CTYACHTOB WEJIOCTHOTO TMPEJACTABICHUS O COBPEMEHHBIX TEXHOJOTHAX, MPUMEHSEMBIX B
poccuiickoit 1 MexxayHapoaHoi mpakTuke Public Relations B KpH3UCHBIX CUTYaIusX.

[IperoaBanyie MUCHMIUIMHBI TPEAYCMAaTPUBAET CleAylomue (HOpMBI OpraHU3alUuN
yueOHOro mpoliecca: JEKIIH, MIPAaKTUIECKUe 3aHATH, CaMOCTOsITeIbHAs paboTa.

[TporpaMMo#l TUCHMILIMHBI MPETyCMOTPEHBI CIEIYIOIIUE BHIBI KOHTPOJS: TEKYIIUH
KOHTPOJIb YCIIEBAEMOCTH, IIPOMEKYTOUYHAs aTTecTaus B opMe 3a4era.

OO0mast TpyA0eMKOCTh OCBOSHUS JAMCIMILIMHBI COCTaBIsET 3 3adeTHBIX eawHmibl, 108
YacoB.

SA3bIK 00yUYeHUs 10 AUCIHUIUINHE «PYCCKUNY.



