MUHUCTEPCTBO HAYKH U BBICIIET'O OBPA30OBAHHSI POCCUUCKOM

OEJIEPALIMH

(penepanbHOE rocy1apCTBEHHOE aBTOHOMHOE 00pa3oBaTe/IbHOE YUPEKIeHHE BBICLIETO

obpazoBaHHs

"CAHKT-TIETEPBYPI'CKUIM TOCYJIAPCTBEHHbBII YHUBEPCUTET
ADPOKOCMHYECKOI'O ITPUBOPOCTPOEHHUA"

Kagenpa Ne 63
YTBEPXJIAIO
OTBETCTBEHHbI 3a 00pa3oBaTebHyI0
nporpamMmy
JL9.H.,npod.

Jlnct cornacosanus paboyel nporpaMMbl AHCLMILTHHBI

Iporpammy cocraBu (a)

CT.TIper. W/ 14.02.25 E.B. HoBuukas

(OMWKHOCTD, y4. CTeneHs, 3BaHHE) / (nozﬂmcs, nara) (uHuumansl, pamuans)

[Tporpamma onobpeHa Ha 3acenanuu kapeapbt Ne 63

«14» despans 2025 r, nporokon Ne 7

3aBenyounii kadenpoi Ne 63
K.p.H. 0Ll 14.02.25 M.A. YuxaHoBa

(A0KHOCTB, V4. CTETICHB, 3BAHKC)

K.B. Jlocen /

(MHmLman MHTTH)

(yu. cTenens, 3BaHne) ( %HMCB, nara) (vHnuManel, pamMuius)

3amectuTenb Aekana (akynabTera Neb no meroanyeckoi pabore

npo. 1. 1. H., 7101, X 14.02.25 JLIO. T'yeman

(noarmes )
/«20» espans 2025 r

PABOYASI TIPOTPAMMA JIMCLIMTIIMHBI

«HUuoctpann

blii 513bIK NIPOMECCHOHATBLHOTO 00 LIEHH S
(Hamyenosanme ancummiammb )

| Kon HANpaBJICHHUsA NOJr0TOBKH/
CHNECHHAUIBHOCTH

Haumenosanme HarnpasJiCHHA
HOArOTOBKH/ CHEUHAIBHOCTH

Haumenosanne
HANPaBICHHOCTH

Dopma 0byueHns

42.03.01

Peknama v cBsi3u ¢ 001ECTBEHHOCTHIO

Peknama u B3 ¢ 001IECTBEHHOCTBIO B KOMMEPYECKO#
chepe

OYHas

I'on npuema

2025

Cankr-TlerepOypr — 2025

(IOJIKHOCTB, y4. CTeneHsb, 3BaHHe) (noanwucek, nara) (uHnunansl, Gpamums)



AHHOTaNINA

HucuuruimHa «MHOCTpaHHBIM — S3bIK  MPO(ECCHOHANBPHOIO  OOLICHHS» BXOIUT B
o0pa3oBaTeNbHYI0 NPOrpaMMy BbICIIEr0 0Opa3oBaHUs — MporpamMmy OakajaBpuaTa IO
HanpaBJIeHUIO NOAroToBKK/ cnermainbHocTH 42.03.01 «Pexnama u cBS3HM ¢ 00OIIECTBEHHOCTHIO
HanpaBieHHOocTH «PekimamMa M CBA3M C  OOILIECTBEHHOCTBIO B KOMMEpPYECKOH cdepey.
Juctummaa peanu3yercs kadempoi «Ne63».

JlucuuiuinHa HaueseHa Ha (GOpMHUPOBAHKE Y BBIITYCKHHUKA CIEIYIOUIMX KOMIIETEHIIMH:

VYK-4 «CrnocobeH OCyIIecTBIATh AEIOBYI0O KOMMYHUKAIIMIO B YCTHOHW M NMHChMEHHOMN
(dopmax Ha rocyapcTBEHHOM s3blke Poccuiickoil Denepanun 1 ”HOCTPaHHOM(BIX) SI3bIKE(aX)»

OIIK-1 «Cnocoben co3maBaTh BOCTpeOOBaHHBIE OOMIECTBOM W HMHIYCTpUEH
MeIuaTeKCThl M (WIM) MEeAMANpOAYKThl, M (WIM) KOMMYHUKAIMOHHBIE HPOAYKTHl B
COOTBETCTBUU C HOPMaMU PYCCKOTO U MHOCTPAHHOI'O SI3bIKOB, OCOOEHHOCTSMH MHBIX 3HAKOBBIX
CHCTEM»

CopepxaHue TUCLUIUIMHBI OXBAaTbIBA€T KPYI BOIIPOCOB, CBSI3aHHBIX C IPAKTUYECKUM
(GopMHpOBaHUEM SI3BIKOBOM KOMIIETEHLMH 00y4aeMbIX, T.€. ¢ 00eCIeueHHEeM YpOBHsI 3HAHUU U
YMEHMM, KOTOPBIA MO3BOJMUT IOJB30BATHCS PYCCKUM U MHOCTPAHHBIM S3BIKOM B Pa3IUYHbIX
o0nacTsax npodeccuoHaNIbHONM 1eATeNbHOCTH, HAyYHOU U MpaKkTH4YecKod pabore, B OOIIEHUU C
3apyOekHBIMU TTapTHepamu. Hapsay ¢ mpakTH4eckoil mesbio, Kype peaan3yeT o0pa3oBaTeIbHbIC
U BOCIIUTATEJIbHbBIE LIEIH, CIOCOOCTBYS PACIIMPEHHMIO KPYro3opa CTYJIEHTOB, HMOBBIIIEHHIO HX
oOmield KynapTypsl M 00pa3oBaHMs, a TaKXKe KYIbTYpbl MBIIUICHUS M TIOBCEIHEBHOIO U
Ipo¢eCCHOHATIBHOIO OOIIEHHUS, BOCIIUTAaHUIO TEPIUMOCTH U YBaXXEHUS K JYXOBHBIM LIEHHOCTSIM
HapoJOB JPYTUX CTPaH.

Jlis peanu3anuy OCHOBHOM Lienu oOyuyeHMs TpeOyeTcsl pelleHHe KOMIUIeKca y4eOHBIX
3a1a4, chOpMyTUpOBAaHHBIX B JaHHOW INpOrpaMMe KaK KOHEYHbIe TpeOOBaHHS K YPOBHSIM
HOJArOTOBKH, @ UMEHHO: a/IEKBATHBIX S3bIKOBBIX HABBIKOB, 3HAHWE HAIIMOHAJIBHON KYJBTYpHI,
YMEHHE I0JIb30BaThCS CIOBAPHO-CIIPABOYHOM JIUTEPATYpOil HA PYCCKOM U MHOCTPAHHOM SI3BIKE,
YMEHHUE OCYLIECTBIATh CAMOCTOATENbHbIN TBOPUECKUIA MOUCK.

[lonumarh MpakTH4ECKH JIH000€ YCTHOE MM MUCbMEHHOE COOOIIEHNE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, OUPAACh HA HECKOJIBKO YCTHBIX ¥ MMCbMEHHBIX HCTOYHUKOB.

[IpenogaBanue AMCHUIUIMHBI TpEAyCMAaTpUBaeT Cleayromue (QOopMbl OpraHU3alNuU
yueOHOro Inpoliecca: IPaKTUUECKHUE 3aHATHS U CAaMOCTOSTENIbHAs padoTa CTyIeHTA.

[IporpamMMoll AMCHUIUIMHBI MPEAYCMOTPEHBI CIEAYIOIIME BUIbI KOHTPOJIS: TEKYIIUI
KOHTPOJIb YCIIEBAEMOCTH, IPOMEXKYTOUHAs aTTecTalus B popMe sK3aMeHa.

OO0mas TpyA0eMKOCTh OCBOSHUS JUCIUILIMHBI COCTABJISCT 7 3a4eTHBIX €IuHUIl, 252
qaca.

S3bIK 00yueHus 0 JUCHMIUIUHE «PYCCKUM, HEMEIKUM, PPaHIly3CKUN, aHTJTUHCKUI»



1. TIlepeudeHb MIaHUPYEMBIX PE3YIbTATOB OOYUEHHUS 110 AUCLUIIIIMHE

1.1. Ilenu npenogaBaHusi JUCIUTUIMHBI

Lenbro n3yueHus: AUCUUILINHBI SIBISETCS MOBBIIIEHNE UCXOAHOTO YPOBHSI BIIaICHUS
WHOCTPAHHBIM SI3BIKOM, JIOCTUTHYTOTO HA MPEABIAYIICH CTYIIeHH 00pa30BaHus, U OBIIAJICHUC
CTYJEHTaMH HEOOXOIUMBIM U JOCTATOUYHBIM YPOBHEM KOMMYHUKATUBHOM KOMITETEHIIUH JIJIs
peIIeHuUs COMATLHO-KOMMYHHKATUBHBIX 337124 B PA3IMYHBIX 00J1aCTAX OBITOBOM, KYJIbTYPHOH,
npoecCHOHANBHOM U HAYYHOU NESTEIIbHOCTH MPHU OOIIEHUH C 3apYOeKHBIMH IMapTHEPaMH, a
TaKKe JUUIs JaJIbHEHIIero caMmoo0pa3oBaHusl.

[To 3aBepiIeHUIO OCBOEHUS JAHHON AUCHHUIUIMHBI O0yYaroUIHiics ciocoOeH U rOTOB
007a/1aTh CIOCOOHOCTHIO CBOOOTHO TIOJIE30BATHCSI MHOCTPAHHBIMU SI3bIKAMU KaK CPEICTBOM
npodeccuoHanbHOro O0IIEHNs, a TAK)Ke BJIa/IeTh HaBbIKaMU MyOJIMYHON U HAYYHOU peuu Ha
WHOCTPAHHOM SI3BIKE.

1.2. JlucuuminHa BXOJIUT B COCTaB 0053aTeIbHON YacTH 00pa30BaTeIbHON MPOTrPaMMBbI
BEICIIero oopazosanus (naiee — OIT BO).

1.3. IlepeueHb IIaHUPYEMBIX PE3YJIHTATOB OOYyUEHUS 110 AUCLUUILINHE, COOTHECEHHBIX C
IUTaHUpyeMbIMH pe3ynbratamu ocBoeHust OIT BO.

B pesynbrate u3yueHUs AMCHUILIMHBI OOYYAIOUIUICS NOJDKEH O0JanaTh CIEAYIOUUMU
KOMIICTCHIIMSIMY WJIH WX 9acTaMH. KOMIETeHIINY U WHIWKATOPHI MX JOCTHKECHUS TIPUBEICHBI B

Tabimue 1.

Tabmuna 1 — [lepeyeHp KOMIIETEHIMIA U HHIUKATOPOB MX JOCTHXKEHHS

Kareropus (rpymmna) Kon u Kox n HauMeHOBaHUE MHIMKATOPA
HauMEHOBaHUE
KOMIIETEHIIUU JOCTUKEHHSI KOMIIETEHIIUU
KOMIIETEHIINH
VK-4 Cnocoben YK-4.Y.1 ymMeTh OCYyIIECTBIATH AEIOBYIO
OCYIIECTBIISATh KOMMYHHUKAIIUIO B YCTHOW U MTUCbMEHHOMN
JIEJIOBYIO (opmax Ha rocyJapCTBEHHOM SI3bIKe
KOMMYHUKAIUIO B Poccniickoit denepanuu u
YCTHOU U WHOCTPaHHOM(BIX ) sI3bIKE(axX), B TOM YHCIIE
YHuBepcanbHbIE .
NUCHMEHHOW (hopMax | ¢ HCIIOJIb30BAaHHEM IIU(PPOBBIX CPEICTB
KOMIIETEHIINH

Ha TOCy/1apCTBEHHOM
s3b1ke Poccuiickon
denepauuu U
MHOCTPaHHOM(BIX )
A3bIKe(ax)

VK-4.B.1 BnageTh HaBBIKAaMU JEJIOBBIX
KOMMYHHKAIMI B YCTHOW U MIHCBMEHHOU
(opMme Ha pyCCKOM M HHOCTPAHHOM
sI3bIKE(axX), B TOM YHUCJIE C UCTIOJIb30BAaHUEM
U(PPOBBIX CPEJICTB

O6menpodeccrnoHanbHbIE
KOMIIETSHIIH

OIIK-1 Cnocoben
CO3/aBaTh
BOCTpeOOBaHHbBIC
0011eCTBOM U
WHIyCTpUEH
MEIUATEKCThI 1
(umm)
MEIUANpPOIYKThI, 1
(um)
KOMMYHHUKAIIHOHHBIE
MPOAYKTHI B
COOTBETCTBUHU C
HOPMaMH PYCCKOTO H
WHOCTPaHHOTO
SI3BIKOB,
0COOCHHOCTSIMU
HHBIX 3HAKOBBIX
CUCTEM

OIIK-1.3.1 3HaTb OTAUYHTEIIbHEIC
0COOEHHOCTH MEIMATEKCTOB, U (MJIN)
MENANpPOAYKTOB, U (WIIH)
KOMMYHHKAITHOHHBIX TTPOAYKTOB Pa3HBIX
MeJMacerMeHTOB U Tiatdopm




2. Mecro nucuumianHsl B cTpykType OI1
JucuumirHa MokeT 0a3supoBaThCsl Ha 3HAHUAX, paHee MPUOOPETEHHBIX 00YYarOIUMUCS
IIPU U3YYECHUH CIICAYIOLIUX TACIHILINH:
— HHocTpaHHBIN A3bIK
— Pycckuii A3bIK 1 pycCKasi IPaMOTHOCTb.

3HaHus, NOJYYEHHbIE IPU M3YYEHUU MaTepuaya JAaHHOW IUCLMILJIMHBI, MUMEIOT Kak
CaMOCTOSITENIbHOE 3HAUYE€HUE, TAK U UCIIOJIb3YIOTCS IIPU U3YUEHUH IPYTUX AUCLUILINH:
— JlenoBOM MHOCTPAHHBIN SI3bIK

3. OO0BEM U TPYJOEMKOCTh JUCIUILTAHBI
JlanHbie 00 00mEeM O0beMe JHMCIUILUIMHBI, TPYIOSMKOCTH OTACIBHBIX BHJIIOB y4eOHOU
paboThI 1O TUCIUILIMHE (K paclpeieieHue 3TOH TPYAOEMKOCTH 110 CeMeCTpam) IPeACTaBICHbI B
Tadymue 2.

Tabmuna 2 — O0beM U TPYAOEMKOCTh JUCITHIIITTHBI

. TpymoeMKOCTb 1o cemecTpam
Bun yuebnoit paboTbl Bcero Nod N3
1 2 3 4
Oowan mpyooemKkocmp OUCUUNIUHDL, 7/ 252 3/ 108 4/ 144
3E/ (uac)
U3 Hux yacos npakmuyeckoii L0020moeKu
AyoumopHhuie 3anHamus, BCEro Jac. 102 51 51
B TOM YHCIIE:
nexuu (JI), (gac)
npakTuueckue/ceMunapckue 3ausatus (113), 102 51 51
(dac)
naboparopusie padbotsl (JIP), (dac)
KypcoBoii npoekT (pabdota) (KII, KP), (gac)
9K3aMeH, (Jac) 36 36
Camocmoamenvnan paboma, Bcero (4ac) 114 57 57
Buo npomesicymounoit ammecmayuu: 3aqer, JK3.
mudd. 3auer, sk3amer (3auer, dudd. 3ay, 3aver, 3auer
K3 F*) OK3.

*k
IIpumedanue: kaHaUAATCKHI YK3aMeH

4. CoaepskaHue TUCHUTUTHHBI
4.1. Pacnpezenenue Tpy10€MKOCTH JTUCHUTUIMHEI 110 pa3ieiaM U BUAaM 3aHATHMN.
Pazgenbl, TeMbI TUCIUTIITUHBI U KX TPYJOEMKOCTh TPUBEJEHBI B Ta0IUIIE 3.

Tabnuna 3 — Pa3aensl, TeMbl AUCHUILITUHBL, UX TPYAOEMKOCTh

Pasznensl, TeMBI TUCITATIIINHEI Hewrm | 113 (C3) JIP KII CPC
’ (gac) (gac) (dac) (gac) (dac)
Cemectp 4

Paznen 1. Pexiama. PekiiamMHble KOMIaHUU. 6 8
Paznen 2. CBsi3u ¢ 00IIECTBEHHOCTHIO KaK 8 8
WHCTPYMEHT PEKJIAMHOMN e TEIbHOCTH.
Paznen 3. luBepcudukanus pekaiaMHOR 6 6
JEATETLHOCTH
Paznen 4. Pexnama u punocodus peiaka 6 8
Paznen 5. JleiaoBoe MUCHMO 6 6




Pasnen 6. Tunsr PR-TekcToB. 6 7

Paznen 7. [lonsitTue o0 rpaMMaTHYECKUX

0COOCHHOCTSX O(UIIMATBHOTO U HEO(DUIIMATHHOTO 6 6

o6mienus. Pa3znuynbie OTTEHKH MOJAIBHOCTH.

Pasznen 8. CrpanarenbHblii 3a10T U HE3aBUCUMBbIE 7 8

MIPUYACTHBIC 000POTHI B HAYYHOU PEYH.

Hroro B cemectpe: ol 57

Cemectp 5

Paznen 1. IIpoBenenue 6u3Hec KOH(EPEHITHA, 7 8

CEMHUHAPOB, JICJIOBBIX 3aCelaHul U BCTpEY.

Paznen. 2 HoBble nH(pOpMaIMOHHBIE TEXHOJIOTHH 8 8

B pEKJIaMe.

Paznen 3. Bce rpaMmmarnueckie 0cCOOCHHOCTH 8 8

(YHKIIMOHAJIBLHOTO CTHJISI HAYYHOU peyH.

Pa3znen 4. CBsI3HOCTH YCTHOM U NHCBMEHHOM

peuu: BBOJHBIC U CBSI3YIOLIUE CIIOBA, COIO3bI U 8 8

THIBI IPEJITIOKEHUM.

Paznen 5. Bnagenue npaBuiiaMmu peueBoro

ATHKETa IpU O(QUIIHAIIEHOM U HEO(PHUIIHATHHOM 8 9

obmenun. CTHIIM TPOU3HOIICHHMS.

Paznen 6. OcoGeHHOCTH TIEpEeBOIa 5 9

rpaMMaTHYECKUX CTPYKTYP.

Pazpen 7, [lenoBas nepenucka. PopMabHbIN U

He(opMaTbHBIA CTHIIN 7 7

MHACHhMA.

Hroro B cemectpe: 51 57

Htoro 0 102 0 0 114
[IpakThdeckass MOATOTOBKA 3aKIIOYAeTCSl B HEMOCPEJICTBEHHOM  BBITIOJHECHUU

OOyJaroIUMHUCS  OMPENEICHHBIX  TPYIOBBIX
podecCHOHATIBHOM e TeIbHOCTBIO.

bynKumii,

4.2. CopnepxaHue pa3/ieJoB U TEM JIEKIIMOHHBIX 3aHSATHI.
Coneprxanue pas3/iesIoB U TEM JICKITMOHHBIX 3aHATHI PUBEACHO B Ta0IuIE 4.

Ta6muma 4 — ConepxaHue pa3esioB U TeM JIEKIIMOHHOTO UK

CBSI3aHHBIX €  Oynymei

HOMep paszaeiia HazBanue u COACPIKaHUC PA3CJIOB U TCM JICKIIUMOHHBIX 3aHATUH

Y4eOHBbIM IJIAHOM He NMPeIyCMOTPEHO

4.3. Tlpaktudeckue (CeMUHAPCKUE) 3aHATHUS

Temel MPAKTUYCCKUX 3aHATHH U UX TPYAOCMKOCTDH INPUBCACHBI B Ta6J'II/II_Ie 5.

Tabmuna 5 — [IpakTuueckue 3aHsATHS U UX TPYJOEMKOCTh

3 aux No
No | Tewmsbl npaktudeckux | dopmel npakTudeckux | TpyaoeMKOCTh, |MPaKTHUYECKOM |paznena
1/ 3aHSATUN 3aHATHN (dac) MOATOTOBKH, | AWCITHIT
(gac) JIMHBI
Cemectp 4
1 | Pexmama. Peximamasblie Pemrenne 6 1

KOMIIaHHWMH. MPAKTUYCCKUX 3aaaY




CBs3u ¢

Pemenue

00IIeCTBEHHOCTBIO MPaKTUYECKUX 3a/1a4

KaK UHCTPYMEHT

peKIaMHOMN

JCSITSILHOCTH.

Jusepcuduxanus Pemenue

peKJIaMHOM MPaKTUYECKUX 3a/1a4

IEeITEIbHOCTU

Pexnama u Pemenue

dbunocodus ppiHKa MPAKTUYECKHUX 3a/1a4

Pemenue

Jlenosoe muckmo MPaKTUYECKHUX 3a/1a4

Tuner PR-TexcToB. Pemerne
MPaAKTUYECKHUX 3a/1a4

Ilonstue o Pemenue

IrpaMMaTHYECKUX MPaKTUYECKHUX 3a/1a4

0COOEHHOCTSX

opUIINATBLHOTO U

Heo(UIIMaIBEHOTO

oO01IeHuS.

PazmuuHble OTTEHKH

MOJAJILHOCTH.

CrpanaTenbHbIi Pemenue

3aJI0T U MPaKTUYECKHUX 3a/1a4

HE3aBHCHUMBIC

MPUYACTHBIC

000pOTHI B HAYYHOH
peyn.

Cemectp 5

ITpoBenenue GuzHec
KOH(epeHIHii,
CEMUHAPOB, JICIIOBBIX
3aCelaHui ¥ BCTPEY.

Pemenue
MPAKTUYECKUX 3a7a4

Hosrlie

Pemenue

nH(pOpMaIMOHHBIE MPaKTUYECKUX 3a/1a4
TEXHOJIOTHH B

peKiame.

Bce rpammarnueckue Pemenne
0COOEHHOCTH MIPAKTUYECKUX 3a7a4
(GYHKIIMOHATIBHOTO

CTHJISI HAYYHOM peum.

CBsI3HOCTH YCTHOM U
MHUCHbMEHHOW peuu:
BBOJHBIE U
CBSI3YIOLIME CIIOBA,
COIO3bI U TUIIBI
MIPEIJIOKEHU .

Pemenue
MPaKTUYECKUX 3a7a4

Bnanenue
MIPaBUJIAMH PEUEBOTO
ATUKETA MPU
opUIHaATHEHOM U

Pemenue
MPAaKTUYECKUX 3a7a4




HEOPUITMATEHOM
oOmenun. Ctuin
MIPOU3HOMICHHUSI.
6. | Ocobennoctu Pemrenne 6
nepeBoja MPAKTUYECKHUX 3a7a4 5
IrpaMMaTHYEeCKUX
CTPYKTYP.
7. Pemenue 7
JenoBas nepenucka. 7
MPAKTUYECKHX 3a7a4
Bcero 102
4.4. JlabopaTopHbIE 3aHATUS
Tembl 1a0OPaTOPHBIX 3aHATHIA U UX TPYAOEMKOCTh MPUBEACHBI B TaOHIIE 6.
Tabmuua 6 — JIabopaTopHbIe 3aHATHS U UX TPYJOEMKOCTb
N3 aux Ne
Ne HanmenoBanue 1abopaTopHBIX padboT TpynoemkocTs, | npakTiieckoii | pasncna
/11 (gac) MOJATOTOBKH, | JUCITHII
(dac) JINHBI

Y4eOHBIM MJIaHOM HE MPEAYyCMOTPEHO

Bcero

4.5. KypcoBoe nmpoeKTHpOBaHKE/ BBITIOJHEHUE KyPCOBOU PabOTHI

V4eOHBIM IJIAHOM HE npeaAyCMOTPCHO

4.6. CamocrosTenbHas paboTa 00yJarouIuxcs
Bunsl camocTosTensHON paboThl U €€ TPYI0EMKOCTh MPUBEIEHBI B Ta0nuLe 7.

Tabauna 7 — Bunbl caMmocTosTebHON pabOThI M €€ TPYAOEMKOCTh

Bun camocrositensHoi# paboTh Bzzl;o, Cewmectp 4, uac Cemectp 5, yac

1 2 3 4
W3yueHne TeOpeTHIecKoro Marepuasia 30 17 16
qucturaHbl (TO)
KypcoBoe npoextupoanue (KII, KP)
PacuetHo-rpaduueckue 3aganus (PI'3)
Beimonnenue pedepara (P)
[ToaroroBka K TEKyIeMy KOHTPOJIIO 8 4 4
ycneBaemoctu (TKVY)
JomamHee 3amanne (J13) 64 30 31
Kontposbusle pabotsl 3a04nnkoB (KP3)
IToaroToBKa K MPOMEXYTOYHOMN 12 5 6
arrectanuu (I1A)

Beero: | 114 57 S7




5. [lepedyeHn yueOHO-METOUUECKOTO 00ECTICUCHUS
JUISL CAMOCTOSITENTBHON PaboThl 00yYaroIUXCs MO JUCHUTUTHHE (MOJTYJIIO)
Y4eOHO-METOIUYEeCKUE MaTepHalbl Ui CaMOCTOSITEIIbHONH Pa0OThl OOYYAIONIMXCS YKa3aHbl B
. 7-11.

6. IlepeueHb MEYaTHBIX U ANEKTPOHHBIX YUCOHBIX U3TAHUN
IlepedyeHb nevaTHBIX U 3JIEKTPOHHBIX Y4eOHBIX M3/IaHUM NpHUBeeH B Tabaule 8.
Tabnuua 8— IlepeyeHp Me4aTHBIX U JIEKTPOHHBIX YUEOHBIX U3AaHUI

[udp/ Kom1uecTBo 9K3eMILIIpoB B
P bubnuorpaduyeckas ccpuika OUOIMOTEKE
URL anpec

(KpOMe 2JIEKTPOHHBIX IK3EMILISIPOB)

bensesa, . B. IHocTpaHHBbI# S3bIK B cepe
npodeccuoHanbHOM KOMMYHHKAINH:
KOMIUIEKCHbIE y4eOHbIe 3a1aHus: Y4yeOHoe
nocobue / bensesa 1.B., Hectepenko E.1O.,
Coporuna T.W., - 3-e u3., crep. - Mocksa
:®munTa, 2017. - 132 c. ISBN 978-5-9765-
2616-7. - Tekcr : anekrponnsIii. - URL:
https://znanium.com/catalog/product/937882

IIpoxopoBa, A. A. Y3HaiiTe OoJbiie 00
aHTosi3eiaHOM Mupe. Learn More About the
English-Speaking World : yue6HOe mocobue /
A. A. TIpoxopoga, U. C. PymmHckas. - 3-¢
u3., crep. - Mocksa : ®JIMHTA, 2020. - 174
c. - ISBN 978-5-9765-2511-5. - Tekcr :
a1eKTpoHHBIN. - URL:
https://znanium.com/catalog/product/1150855

I'pumiaesa, E. b. /lenoBoii nHOCTpaHHBII
a3bIk / ['pumaesaE.b., MamykoBall. A. -
Kpacnosip.: COVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : AIMEKTPOHHBIH. -
URL:
https://znanium.com/catalog/product/550490

[Tomos, E. b. [Ipodeccronanbhbrit
WHOCTPAHHBIN SI3BIK: AaHTJIMACKUHN S3BIK /
ITorioB E.b. - Mocksa :HUIl UH®PA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Tekcr : anekTponHsIi. - URL:
https://znanium.com/catalog/product/760140

7. IlepedeHb 3IEKTPOHHBIX 00Pa30BaTENbHBIX PECYPCOB
MH(}OPMaLIMOHHO-TEJIEKOMMYHUKAIIMOHHOH cetn «IHTepHeT»

Ilepeuens AIIEKTPOHHBIX 00pa3zoBaTeNbHBIX pecypcoB UH(pOPMAaIMOHHO-
TEJIeKOMMYHUKaMOHHON ceTn «MHTepHeT», HEOOXOAUMBIX Ui OCBOCHHUS JIUCLUILINHBI
npuBeseH B Tabmuie 9.

Tabmuma 9 — IlepedeHb SIEKTPOHHBIX O0pa30BATEIBHBIX PECYPCOB HH(POPMAIMOHHO-
TEJIEKOMMYHUKaMOHHOM ceTH «HTepHeT»




URL agpec

HaunmenoBanue

http://www.alleng.ru/english/

Y4eOHUKH U CIIOBapu
aHTIINHACKOI0, HEMEIIKOT'O 1
(bpaHITy3CKOTO SI3bIKOB

http://web-local.rudn.ru/web-
local/prep/ri/index.php?id=691&p=117
http://web-local.rudn.ru/web-
local/prep/rj/index.php?id=691&p=8651

http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

ba3pl maHHBIX,
nHpOpMaInoOHHO-
CIPAaBOYHbBIE U MIOMCKOBBIE
CUCTEMBI

www.stufen.de
www.deutsch-als-fremdsprache.de/

http://www.hueber.de/shared/uebungen/schritte/lerner/uebungen

Hemenkunii 1361k

www.onelook.com

CrpaBoYHBIE CHCTEMBI,
CJIOBapH M SHIUKJIOTIC UM

www.bbc.co.uk

BBC Learning English

www.nytimes.com

The New York Times

8. Ilepeuens MHGOPMAITMOHHBIX TEXHOIOTHIA
8.1. [lepevyeHp MPOrpaMMHOTO OOECIIEUCHHsI, HCIIONB3yeMOTO TIPH OCYIIECTBICHUH
00pa30BaTeNbHOTO MpoIiecca Mo TUCIUTUINHE.
[TepeueHs UCTIOIB3YEMOT0 MPOTPAMMHOTO OOeCTICUeHHs TTpeicTaBiicH B Tadsmire 10.

Tabmuua 10— Ilepedyenb nporpaMMHOro o0ecreyeH s

Ne /1t

HaunmenoBanue

He npenycmorpeno

8.2. Ilepeuenn

MH(pOPMAaLOHHO-CITPABOYHBIX
OCYIIIECTBJIEHUU 00pa30BaTEILHOTO MPOLIecca MO AUCIUIIINHE

CUCTEM,UCITIOJIB3YCMbIX npu

HepequL HCIOJIb3YCMBIX I/IH(I)OpMaHI/IOHHO'CHpaBO‘-IHBIX CUCTEM IIPCACTABIICH B

Tabnuie 11.

Tabnuua 11— Ilepeyens HHPOPMALIMOHHO-CITPABOYHBIX CHCTEM

No mi/mm HanmenoBanue
He npenycmorpeno
9. MarepuanpHO-TeXHHYECKas 6a3a
CoctaB  MaTepUabHO-TEXHUYECKOH 0a3bl, HEOOXOIUMOW Ui  OCYIIECTBICHUS

00pa30BaTeIILHOTO TpoIiecca Mo TUCIUILUTHHE, TIPECTaBICH B TabmuIel 2.

Tabnuna 12 — CoctaB MaTepHalibHO-TEXHIUYECKOH 0a3bl



http://www.alleng.ru/english/
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/
http://www.stufen.de/
http://www.deutsch-als-fremdsprache.de/
http://clck.yandex.ru/redir/dv/*data=url%3Dhttp%253A%252F%252Fwww.hueber.de%252Fshared%252Fuebungen%252Fschritte%252Flerner%252Fuebungen%26ts%3D1450706596%26uid%3D9856332611439595013&sign=d380f605f3da845eb2a1c98f8abfe6df&keyno=1#_blank
http://www.onelook.com/
http://www.bbc.co.uk/
http://www.nytimes.com/

No HanmenoBanue cocTaBHOM 4acTh Howmep ayautopuu

n/n MaTepHaTbHO-TEXHUUECKOU Oa3bl (pu HEOOXOMMOCTH)
1 Aynuropus Uil IPaKTUYECKUX 3aHATUN Aynuropus
KommnbroTepHslit kinacc YKOMILJIEKTOBaHa
CHEelUaIu3UPOBAHHOMN
MeOebIo,
TEXHUYECKHUMHU

cpeacTBaMu O0y4YCHUS,
CITYKaIUMH JUIsI
HPECTABICHUS
yuebHo#l nHpopMaIu
OOMBIIOI ayAuTOPUH

2 Aynuropun oOUIEro Moiab30BaHUs Aynuropus
(AL TPYIIIOBBIX ¥ UH/MBUYAIbHBIX KOHCYIbTALMi, TEKYLIETO | yKOMILICGKTOBAHA

KOHTPOJISI U TPOMEXYTOUHOM aTTeCTaI[1H) ClHELMATN3HPOBAHHON

MeOebIo,
TEXHUYECKHUMHU
CpencTBaMu 00ydeHHS,
CITYXKaIMU JUTST
MPEOCTaBICHUS
yueOHOoI nHpOopMaIH
0O0JIBIIION ayAUTOPHH

3 bubmuorexa, Mntepuer-knacc I'YAII (myst camocTosTenbHOM Ilomenienusa
paboThI) YKOMIUIEKTOBAHBI
CIIELIMAIM3UPOBAHHOMN

MeOENbI0, OCHAILIEHEI
KOMITBIOTEPHOU
TEXHUKOU ¢
BO3MOYKHOCTBIO
MOJIKITFOUYEHUS K CETH
«HTEpHET» N
00ecredeHo 10CTYIIOM
B DJICKTPOHHYIO
MH(POPMAaIMOHHO-
00pazoBaTeIbHYIO
cpeny I'YAIIL

10. OrmeHo4HBIE CpeICTBA TSI MPOBEICHUS TPOMEKYTOUHOUN aTTECTAIINH
10.1. CoctaB OIEHOYHBIX CpPEACTBAJIA MPOBEIACHHUS TMPOMEKYTOYHOW aTTecTaluu
oOyJaronuxcs Mo AUCHUIUINHE PUBEACH B Tadnuie 13.
Tabmuma 13 — CocTaB OIEHOYHBIX CPEACTB ISl IPOBEICHHS POMEKYTOYHOH aTTeCTaIIuU

Bug npoMexXxyTouHOM aTTecTaiuu IlepedeHb OIIEHOYHBIX CPEJICTB

DK3aMeH Crucok BOMPOCOB K 9K3aMEHY;
DK3aMeHAIMOHHBIC OMIICTHI,
3amaun;




TecThl.

3auer Cnucok BOMpoCOB;
TecTtsr;
3amaun.

10.2. B xauecTBe KpUTEpPUEB OIICHKH YPOBHSI C(HOPMHUPOBAHHOCTH (OCBOCHUS)
KOMIIETCHIIMA OO0y4YaIONIUMUCS TPUMEHSETCS S5-0auThbHas MIKaia OIEHKA cPOpMHUpPOBAHHOCTU
KOMIIETEHIINM, KOTopas mpuBeaeHa B Tabnuie 14. B Teyenune cemectpa MOXKET HUCIOJIB30BATHCS
100-0annpHast ~ mKama ~ MOAYJBHO-PEUTHHTOBOW  CHUCTEMbl ~ YHUBEPCUTETa,  IpaBHIa
UCIIOJIb30BaHUsl KOTOPOM, YCTAHOBJIEHBI COOTBETCTBYIOLIUM JIOKAJIbHBIM HOPMATHUBHBIM aKTOM
['YAIL
Ta6mmma 14 —Kpurepuu orieHkH ypoBHSI cPOPMUPOBAHHOCTH KOMIIETEHITUN

Or1eHKa KOMITETEHITUH

XapakreprucTika chOpMUPOBAHHBIX KOMIIETEHIIMIA
5-0ayupHas mKana PAKTCp (bopmp

— oOyyaromuiicss TiyOOKO M BCECTOPOHHE YCBOWJI IPOTPAMMHBIN
MaTepHa;

— YBEPEHHO, JIOTUYHO, ITOCIIEI0BATEILHO U TPAMOTHO €0 M3J1aracr;

— ONUPAsCh HA 3HAHUS OCHOBHOW W JIOMOJHHUTEIBHON JIMTEPATYpHI,
TECHO MPUBS3LIBACT YCBOCHHBIC HAYYHBIC IMOJIOKCHHSI C MPAKTUICCKON
JESITSIIbHOCTHIO HAIPABJICHMS;

— yMeJI0 00OCHOBBIBAET U ApPTYMEHTUPYET BbIIIBUTAEMbIC UM H/ICH,

— JIeJIaeT BBIBOALI H 000OIIECHHS;

— cBOOOJIHO BJIAJICET CHCTEMOM CIIeMaTN3NPOBAHHBIX TTOHSTHH.

«OTIIMYHO»
(Ga4YTCHO»

— o0yyJarouuics TBEpI0 YCBOMII MPOTPAMMHBIN MaTepuai, TpaMOTHO U
[0 CYIIECTBY H3JIaraeT €ro, ONupasch Ha 3HAHUS OCHOBHOMU
JTUTEPaATYPhL;

— HE JIOMYCKAET CYIIECTBEHHBIX HETOYHOCTEH;

— YBSI3BIBACT YCBOCHHBIC 3HAHUS C MPAKTHUYECKOW JI€ATEIIbHOCTHIO
HaIlpaBJICHUS,

— apryMEHTHUPYET Hay4YHbIE MOJIOKEHHUS;

— JIeJaeT BBIBOJBI M 0000IIEHHS;

— BIIAJICET CHCTEMOM CTICIIMAIM3UPOBAHHBIX TTOHITHH.

«XOPOIIIO»
«3aYTCHO»

— o0yyaromuiicss YCBOMJI TOJBKO OCHOBHOW MPOrpaMMHBIN MaTepual,
M0 CYIIECTBY M3JIaraeT €ro, ONHpasch Ha 3HAHUSA TOJBKO OCHOBHOM
JTUTEPATYPHI;

— JIOMYCKaeT HEeCYIIECTBEHHbIE OIMOKH U HETOYHOCTH;

— UCIIBITHIBAET 3aTPYAHEHUsT B MPAKTUYECKOM HNPUMEHEHUU 3HAHUU
HaIlpaBJICHUS;

— cJ1a00 apryMEeHTHPYET HayuHbIE MTOJI0KEHMUS,;

— 3arpynHsieTcs B GOpMYJIUPOBAHUHU BBIBOJOB U 000OIIICHUH;

— YaCTUYHO BJIAJEET CUCTEMON CIIeIMAIIM3UPOBAHHBIX OHSITHH.

«yZIOBJIETBOPUTEITHHOY
«GAuTEHO»

— o0yyJaromuiicss He YCBOWJI 3HAYUTENbHOW 4YacTH MPOrpaMMHOIO
MaTrepuana;

— JIOMYCKaeT  CYNIECTBEHHbIE  OMMOKM W  HETOYHOCTH  TIpH
paccMOTpeHHH pobIeM B KOHKPETHOM HalpaBlIeHUH;

— MCTIBITBIBAET TPYIHOCTH B MPAKTHYECKOM MPUMEHEHUH 3HAHMIA;

— HE MOXET apryMEHTHPOBATh HAYYHBIC MTOJIOKCHHS,

— He QOpMYJIMPYET BHIBOJAOB U 000OLICHHIA.

HCYIOBJIICTBOPUTCIILHO»
«HC 3a4YTCHO»

10.3. TunoBble KOHTPOJIbHBIE 3a/IaHUS WM UHBIE MaTePHAIIBI.
Bormpocs! (3agaun) nis sKk3amMeHa mpeIcTaBiIeHbl B Tadsmie 15.

Tabnuna 15 — Bonpocs! (3agaun) 11 9K3aMeHa

Kon

Ne ni/m [Tepeuens BompocoB (3a1a4) AJsl IK3aMeHa
WHIUKAaTOpa




1. IlonHas v TouHas MUCbMEHHAs Mepeaada Ha PyCCKOM SI3bIKE
npodeccnoHabHO- OPUEHTUPOBAHHOTO TeKcTa. O0BEM TeKcTa
1000-1200 m.3H. Pa3pemraercst moap30BaThCs CIIOBAPEM.
Bpewms BbimonaHeHus — 45 MUHYT.

[IpennosxenHslii pernogaBateneM GparMeHT TEKCTa YUTACTCS
B Hauasie oTBeTa Ha U BCiyx.

2. YctHoe pedepaTtuBHOE n3noxkeHune Ha WS conepxanus
poheCCHOHATILHO- OPUEHTHPOBAHHOTO TEKCTa 00BEMOM
1800-2000 m.31. ITonp30BaThCs caoBapéM HE pa3pemaercs,
BpEMsl BBITIOJIHEHUS — 15 MUHYT.

3. YuacTue B CUTyaTHBHO-00YCIIOBIIEHHOH Oecene (0e3
BPEMEHHU Ha MOATOTOBKY).

Texcer AJIA MIUCBMEHHOI'0 ImepeBoaa
Marketing
By Carol Wilson

Marketing can be defined as human activity which is directed
at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the
selling concept. The "selling concept™ means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept”, on the
contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right

support and communication.

The main principles of marketing are:

1. Determine the customer groups or segments.

2. Determine their needs.

3. Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,
influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

TekcT AJISl YCTHOI'O H3J10KCHU S

What is the brand?

A brand is a special trade mark, sign, symbol, design of the
product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow

YK-4.VY.1

YK-4.B.1

OIIK-1.3.1




fat-producing plant (MZHK) and chocolate of Krasny Oktyabr
factory and so on. In this case we can speak about brand
loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the
West. In Russia it can only take two years. A brand like Coca-
Cola has been around a long time, and dominates the fizzy
drink market in almost every country, outselling local brands.
One of the most successful brands in the world is the Barbie.
Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy-five
careers — from astronaut to presidential candidate. Her life
cycle never ends. One Barbie is bought every two seconds.

Bormpocsr (3amaun) nis 3avera / qudd. 3adera npeacTaBieHsl B Tadauie 16.

Tabmuna 16 — Bonpocs! (3agaun) nns 3adera / qudd. 3agera

Kon
Ne i/t [Tepeuens BompocoB (3ana4) ais 3a4dera / qudd. 3adera HHIKATOPA
OBPA3EIL 3AJJAHN A HA HAIIMCAHUE JIEJIOBOT'O VK-4.V.1
[MMCBMA YK-4.B.1
Being a PR manager in a company “Milk Productions” selling | OITK-1.3.1

dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.
Write the letter following the rules of generating text of this
genre.

Kommnanus BeiycTHIIa HOBBIN KYPHAII, TOCBSALEHHBIN
npobiaemaM criopTa win My3biku. [Ipennoxure unen amns
pEKJIaMHOM KaMITaHUU.

[Ipuaymaiite cuTyanuu co ClieayromuMu nauomamu: to put
smth. in a nutshell, to get straight to the point, to put smb. in
the picture, to beat about the bush, etc.

Kakumu xauectBamMu JOKEH 001a1aTh XOPOILIUI
neperoBopiuk? KakoBsl qpyrue Gpakropbl, HEOOX0AUMBIE TS
MeperoBopoB?

®opMbI YCTHOTO M MHCBMEHHOTO 001IeHus (e-mails,
interviews): Uto BeiOepeTe Bbi?

KaKI/Ie n3 cneny}omnx JJICKCUYCCKUX CANHUIL OTHOCATCA K
XOpOoUInUM MEPCTOBOPIINKAM, 4 KAKUC K IIJIOXUM! articulate,
coherent, fluent, hesitant, extrovert, sensitive, reserved,
responsible, etc.?

Hanwucats e-mail (351eKTpOHHOE MUCBMO) KOJUIETE B
MHOCTpaHHO! (hupMme ¢ 611aroJapHOCTHIO 33 MIPUEM U YCIIEHITHO

MPOBCACHHBIC IICPCTOBOPHI.

[Ipurnacute Koyjiery npuexarb K BaM Ha (PUpPMY ¢ OTBETHBIM




BU3UTOM. OFOBOpI/ITe JaTHhl.

[Tocne cnusaHus ¢ APYrod KOMINAHKUEHN B BALLIEM KOJUIEKTHBE
BO3HUKIIU OTIpe/ieNICHHbIE IPOOIEMBI.

Hanwmure E-mail mupekropy mo nepcoHany o mpeTeH3usaX
COTPYJIHUKOB U O TOM, YTO B pe3y/IbTaTe NMEPEMEH TOHU3UIACH
MIPOU3BOIUTEIIBHOCTD TPY/Ia, M MOBBICHJICS OTTOK KaJpOB U3
koMmmanuu. [IpuBeauTe NpuMepsl MPETCH3UH NIepCcoHaIa.
O0Bem- 90-100 cios.

Bb1 oTmipaBiisieTech Ha JA€70BOM CEMUHAP IO YIYYIICHUIO
paboThI COTpYAHUKAMHU KoMmanuu. Hamummre Bamemy
cekperapro E-mail (50-60 cj10B), B KOTOpOM: a) 00BSICHHUTE
OPUYUHY BAIero OTCYTCTBUS; 0) COOOMIUTE, KOTIa TOYHO BBI
BEPHETECh; B) MOAPOOHO HHPOPMHUPYHTE CBOETO CEKPETaps O
TOM, YTO €My (€il) Ha[JIeKUT clIeNaTh BO BPEMs BallIero
OTCYTCTBHSI.

[lepeuenr TeM [l KypCOBOTO MPOCKTUPOBAHUSA/BBIIIOIHEHUS KYpCOBOM pabOTHhI
MpeICTaBICHBI B Tabwuie 17.
Tabmuna 17 — Ilepeyers TeM Juisi KypCOBOTO MPOEKTUPOBAHMSI/BBITIOIHEHUSI KYPCOBOIl paObOTHI

Ne i/t

KypCOBOi1 pabOThI

[TpuMepHBIii IepeYeHb TeM Il KYPCOBOTO IIPOSKTUPOBAHUS/BHITTOIHEHHS

Y4eOHBIM IIJIAHOM He MPeyCMOTPEeHO

Bompocer s mpoBeneHUsS TPOMEXKYTOYHOW AaTTECTAllMM B BHJE TECTUPOBAHHUS
MpeACTaBICHBI B Ta0nwuie 18.

Tabnuua 18 — IIpumepHbIii IepeueHb BOIIPOCOB JJIsl TECTOB

No /1t

IIpuMepHBIii IepedeHb BOIIPOCOB ISl TECTOB

Kon
WHJUKATOpa

1

3anummTe yKazaHHOe B CKOOKAX CJIOBO, B IPABUJIbHOI
OTpULATEILHON (popme

Obpasey 3anucu omsema:1_unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

VK-4.3.1

Bbi0epute npaBujbHYI0 (popMy Ii1arosa

Obpaszey 3anucu omeema: 8 _A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)




their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

OnpeuennTe M 3aIMIINTE Ha AHTJINICKOM fI3bIKe KJII0UYeBLIe CJI0Ba /
CJI0BOCOYECTAHUA JAHHOI'O 3633113

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BcnoMHUTE M HA30BUTE THIIBI YCJIOBHBIX HpEllJ]O)KEHI/Iﬁ B
AHTJIMHCKOM SI3BIKE

33}13]11/16 KOMﬁHHHpOBaHHOFO THIIA C BblﬁOpOM OITHOIr0 BEPHOIo
0TBETA U3 YeThIpPeX NMpeaioKeHHbIX 1 000CHOBAHMEM BbIOOpa
HpoanaiflTe TEKCT, Bl)lﬁep]/ITe HpaBI/IJILHbIﬁ OTBET U 3alIMIIIUTE
apryMeHTbl, 000CHOBBIBAIOIME BBIOOP OTBETA

OnpenenHTe, KaKOM TUII MECTOUMEHHUSI HCIIOJIB3YCTCA B npezmomeHI/m:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. JINYHOE,

. IPUTANXKATCIIBHOC,

. BO3BpaTHOE,

. YKa3aTeJIbHOC,

. HCONIpCACICHHOC,

. BOITPOCUTCIILHOC

NN BN W -

3ajanne KOMOMHMPOBAHHOIO THNA C BbIOOPOM HECKOJIbKHX
BaApHMAHTOB  OTBeTa M3  MNPELIOKEHHBIX M Pa3sBepPHYTHIM
000CHOBaHMeM BbIOOpa

IIpouuTaiite TekcT, BbI0epUTE NPaBUIbHbIE BADMAHTHI OTBETA U
3alUIIUTEe APryMEHThI, 000CHOBbIBAIOIIIHE BLIOOP OTBETOB
Bri6epute npunaraTenbHble B IPEBOCXOAHOM CTETIEHHU, YKAKUTE
HECKOJIbKO BapUAHTOB OTBETA

a) the most popular

6) more famous




B) the biggest
r) safer
1) more modest

7 3anummre 1J1aros, yKa3aHHblii B CKoOKax, B IPaBWIBHOI (hopme YK-4.¥.1
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpaszey 3anucu omsema: 8 _spent
1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

8 BblﬁepeTe NMPpaBUJIbHBIC BADUAHTLI OTBE€TA HA BOIIPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

9 HajinuTe B npeasioskeHusix cjaoBa ¢ opporpagpuyeckuMu omMdOKaMmu
U 3alIHIIUATE UX IPaAaBUJIILHO
Obpasey 3anucu omeéema: 8_manufacture
PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,
organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10 HepeBennTe IJ1aroJj1 Ha aHIJTUUCKUH A3LIK U 3alIUIINTE €ro B
CTpaaaTeJbHOM 3aJ10T€¢
1.The new product, now entering the competitive marketplace, (6bu1
paspaboTan) with precision and innovation.

2. The product visibility (ysenuuena) by the billboards strategically
(pasmerennsiit) in high-traffic areas.

11 3agaHue 3aKPBITOr0 THIIA HA YCTAHOBJICHHE COOTBETCTBHS
IIpounTaiiTe TEKCT U YCTAaHOBUTE cOOTBeTcTBHE. K Kax10M
MO3UILUH, JAHHOH B JIEBOM CT0.1011€e, O0epuTe COOTBETCTBYIOLIY IO
MO3UIKIO B IPABOM CTOJI011€e
CootHecHTe MOJAJIBHBIC TJIAr0JIbI 1 BAPUAHTHI UX TIEPEBOIA (O6p836].1
3anucu orera: 10 5)

1. He can’t have missed the meeting A. OH HE MOXXET NMPOIMYCTUTh
BCTpEUy
2. He can’t miss the meeting. B. On He Mor nponycTuTh
BCTpETy
12 YcraHoBUTE COOTBETCTBHE MEKAY COAep:KaHUeM naparpadga u

BApUAHTAMU Ha3BaHusA naparpaga. Hanummure aureparypHbIi
nepeBo] Ha3BaHus naparpaga Ha pyCCKOM fI3bIKe
Obpasey 3anucu omeema: Hanozoobnoogicenue 6 pexname




A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanummure nepeBoJ AaHIJIMHCKOT0 TEKCTA HA PYCCKHUI A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,
and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

YK-4.B.1
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3aua}me 3aKPbITOr0 TUIIA HA YCTAHOBJCHHUE MMOCTIEA0BATC/IBHOCTH
HquHTaﬁTe TEKCT U YCTAHOBHUTE MOCJIE€A0BATEIBbHOCTD (l)pal"Mel-[TOB
TeKCTA. 3aNMIINATE COOTBETCTBYIOIIYIO NOCIEA0BATEIBLHOCTD OYKB
CJieBa HaIpaBo

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

3ajanne KOMOMHHUPOBAHHOIO THIIA ¢ BLIOOPOM HECKOJIBKHX
BAPHAHTOB O0TBETA U3 NMPeIJI0KEHHBIX

[IpounTaiiTe TEKCT U 3alIOJHUTE MPOITYCKH CIIOBAMH U3 PAMKH
Obpaszey 3anonnenus. 1_awareness




significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and communications of an organization or individual. At its

(3), PR aims to build and (4) a
positive reputation among various (5), including

customers, employees, investors, the media, and the general public.

(6) advertising, which directly promotes a product or
service, PR (7) more subtle and strategic methods to
influence public perception and (8) a favorable
environment for its client.

One of the essential elements of PR is media relations. This involves
crafting, compelling press releases, organizing press conferences, and
leveraging relationships with (9) and influencers to
(10) favorable media coverage. By disseminating
newsworthy information and stories, PR professionals

(11) to create a narrative that aligns with the

(12) and values of their organization or client.
Effective media relations can (13) amplify a message
and enhance credibility in the public eye.

[lepeueHb TeM KOHTPOJBHBIX PabOT MO NUCHUIUIMHE OOYdYaroIUXCsl 3a09HOU (hOPMBI

o0OydeHus1, IpeCTaBICHbI B Ta0mie 19.

Ta6ymma 19 — [lepeyeHb KOHTPOJIBHBIX PaboOT

Ne i/t

[lepeueHb KOHTPOJIbHBIX PadOT

I. Welcome to the World of Public Relations.

1.1 Writing as an integral part of the public relations.

The Public Relation Writer. Objectives. Audiences. Channels. Writing Guidelines.
Outlining. Sentences and Paragraphs. Word Length Word Choice. Errors to Avoid.
Spelling. Jargon. Poor Sentence Structure. Wrong Words. “Sound — alike” Words.
Redundancies. Too Many Words. Too Many Numbers. Hype. Bias. Politically
Incorrect Language.

1.2 How to influence people.

Public Opinion. Attitudes and Opinions. Building Public Opinion. Receiver. Media.
Sender. Message. Theories of Communication. Persuasive Writing. Audience Analysis.
Source Credibility. Appeal to Self-Interest. Clarity of the Message. Timing and
Context. Symbols, Slogans and Acronyms. Semantics. Suggestions for Action. Content
and Structure. Surveys and Polls. Examples. Testimonials.

1.3 How to get publicity.

Media Coverage and Barriers to it. What Makes News. Timeliness. Prominence.
Proximity. Significance. Unusualness. Human Interest. Conflict. Newness. Finding
News. Internal News Sources External News Sources. Generating News. The
Creativity Factor. Trend Stories. Special Events. Rallies and Protests. Product
Demonstration. Contests. Personal Appearances.

1.4 Law and Public Relations.

Examples of Legal Problem. Libel and Slander. Invasion of Privacy. Releases for
Advertising and Promotion. Regulations of government Agencies. Copyright Law. Fair
Use and Infringement. Guidelines for Using Copywriter Materials. Trademark Law.




Contract Considerations. Client Contracts. Freelancer Contracts. Facilities Contracts.
Working with Lawyers. Ethics and Professionalism. Additional Exercises.

I. Working with the Media

2.1 Media Dependence on Public Relations. 2.2 Public Relations Dependence on the
Media. 2.3 Areas of Friction.

2.4 Effective Media Relations.

2.5 Crisis Communication.

2.6 Tips and Background Materials.

2.7 Meeting the Press.

2.8 Getting on the Editorial Page.

[11. Advertising

3.1 Advantages and Disadvantages of Advertising. 3.2 Types of Public Relations
Advertising.

3.3 The Basics of a Print Ad.

IV. Speakers and Speeches. 4.1 Speakers.
4.2 The Nature of a Speech.

4.3 Semispeeches.

4.4 Speechwriting.

Begriff der Offentlichkeitsarbeit

- Definitionen der PR
- PR- Ziele
- PR- Rolle im Unternehmen

PR als Kommunikationsinstrument

- Kommunikationspolitik - Marketing und PR
- Marketing- Mix

Werbung als Kommunikationsinstrument

- Begriff, Aufgabe der Werbung - Werbeziele
- Bestimmung der Werbeobjekte

Bestimmung der Werbemittel

- Auswahl der Werbetréager
- Werbung und Massenmedien
- Werbung im Dienst der Unternehmen

Begriff und Bedeutung der Werbung

- Werbeziele - Werbemittel - Werbetréager

Werbeobjekte
- Werbebudgets
- Verteilung des Werbebudgets - Kontrolle der Werbeplanung

Kommunikation im virtuellen Raum - Internet
- Videokonferenz
- Weltnetz

10.4. Meroauueckue  Marepuaibl,  ONpPEACNAIONIMEe  HPOLEIyphl  OLIEHUBAHHA
MHAMKATOPOB, XapaKTepU3YIOLUX dTanbl (OPMUPOBAHMUS KOMIETEHLUH, COJAEpKarcsi B
JOKAJIBHBIX HOpMaTuBHBIX akTax [YAII, pernameHTHpyrOIIMX MOPAJOK W HPOLEAYPY
MIPOBEJCHUS TEKYLIEr0 KOHTPOJIS YCIIEBAEMOCTH U MPOMEXYTOUHOM aTTecTalli 00yJaromuxcs
I'VAIL




11. Meroauveckue ykazaHus A 00y4JarOmUXCs 0 OCBOCHUIO AUCITUTUTHHBI

11.1. Meroauyeckue yKazaHus s OOy4YalOIIMXCS 110 OCBOCHUIO JIEKIIMOHHOTO
MaTepuaia yueOHbIM NAAHOM N0 OAHHOU OUCUUNIUHE He RPE)YCMOMPEHO.

OcHOBHOE Ha3Hay€HUE JIEKUMOHHOIO Marepuajga — JOTMYECKH CTPOMHOE, CHCTEMHOE,
riyOOKoe W SICHOE HW3JIOKEHHE ydeOHOoro marepuana. HasHadeHune COBpEMEHHOH JIeKIMHU B
paMKax JUCIHUIUIMHBI HE B TOM, YTOOBI MOJYYUTh BCIO MH(OpPMAIUIO MO TeME, a B OCBOCHUU
dbyHIaMEHTAIBHBIX MpoOJIeM JUCHHUIUIMHBI, METOJOB HAYYHOTO IIO3HAHUWS, HOBEHIIHNX
JOCTHKEHUI HaydyHOU MbIcIU. B yuyeOHOM mpoliecce JIEKIHs BBIIOIHSAET METO/I0JIOIHYECKYIO,
OpPraHU3alMOHHYI0 U UHPOPMALMOHHYIO QYHKIUH. JIeKIHMs pacKpbIBaeT MOHATUIHBIN ammapar
KOHKpPETHON oO0jacTu 3HaHUA, €€ MpoOJeMbl, JaeT LEeNbHOE MPEJCTaBICHUE O TUCIUILIMHE,
MOKAa3bIBACT B3aUMOCBSI3b C APYTUMU JUCIUIUITMHAMM.

11.2. Metoauueckue yka3aHus A5 0OydaroluXcsl MO y4acTHIO B CEMUHAPAX y4eOHbIM
NJ1GHOM NO OAHHOU OUCYUNTIUHE He NPEOYCMOMPEHO

OcHOBHOM 1eNbI0 /17151 00yYaroUIerocs sIBIsSIeTCA CUucTeMaTh3aus 1 00001IeHne 3HaHui
o wM3yJaeMou Teme, pasneny, (GopMupoBaHUE YMEHUs pPabOTaTh C JAOMOJHUTEIHHBIMU
UCTOYHUKAMU HH(OpPMAIMK, COMOCTABISATh M CPaBHMBATh TOYKHM 3PEHHS, KOHCIEKTHPOBATH
MPOYMTAHHOE, BBICKA3bIBaTh CBOIO TOYKY 3peHUs H T.I. B cooTBercTBHM C Bemymen
TUAAKTUYECKON WENbI0 COJEpKAaHUEM CEMHHAPCKUX 3aHATUN SIBISIOTCSA Y3JI0Bble, Haunbolee
TPYIOHBIC JUIS TIOHUMAaHWS M YCBOCHHS TEMBI, pa3leibl MUCHUIUIMHBL Crenudukoi TaHHOU
(dbopMbI 3aHATUH SABIISETCS COBMECTHas paboTa MpernojaBaTelis 1 00ydaromerocss HaJ peleHueM
[IOCTaBJIEHHOW MpoOJeMbl, a IHOMCK BEPHOI'O OTBETa CTPOMUTCS HAa OCHOBE YEpelOBaHUS
WHJUBUIyaJIbHOW U KOJUIEKTUBHOM JE€SATEIbHOCTH.

[Ipy nDOArOTOBKE K CEMHUHAPCKOMY 3aHATHIO IO TEeME MPOCIYIIAaHHON JIEKIUU
HEOOXOUMO O3HAKOMUTBHCS C TIUJIAHOM €ro TMPOBEIEHHUs, C JHUTEePaTypod U HAyYHBIMU
nyOIMKaUsAMU 110 TEME CEMUHApa.

11.3. Meroauueckue ykazaHHs sl OOyYarOIIUXCS IO MPOXOXKICHHIO MPAKTHYECKUX
3aHATUN

[IpakTueckoe 3aHATHE SABISETCS OJHOW M3 OCHOBHBIX (DOPM OpraHu3aluu y4yeOHOIo
npoliecca, 3aKIroyvaroniascs B BBIITOJHEHUN 00YJaloUIMMUCS 1101 pyKOBOJICTBOM IpeToiaBaTelis
KOMIUIEKCa Y4eOHBIX 3aJaHUil C LEJIbI0 YCBOEHUS HAYyYHO-TEOPETUYECKHMX OCHOB YyueOHOMU
JUCLUIUIMHBL, TPUOOPETEHHs] YMEHUH M HAaBBIKOB, OIBITA TBOPUYECKON AEATEIbHOCTH.

[enbro mpakTUYECKOro 3aHATHS ISl 00y4aroIerocs SBJISETCS MPUBUTHE 00YUarOIIMMCS
YMEHHMH U HAaBBIKOB MPAKTUYECKOM IEATENBHOCTH 110 U3y4aeMOU JUCLIUIUINHE.

[Inanupyemble pe3yabTaThl IPU OCBOEHUHU O0YYaAIOLUIUMCS IPAKTUUECKUX 3aHATHI:

— 3aKperuvieHue, yriayOleHue, pacllupeHHe M JAeTajlu3alus 3HAHUW TNpU peleHUuU
KOHKPETHBIX 3a/1a4;

— pa3BUTHE T[I03HABAaTEJbHBIX CIIOCOOHOCTEH, CaMOCTOSITEIbHOCTH  MBIIUICHUS,
TBOPYECKOUN aKTUBHOCTH;

— OBJIQJICHHME HOBBIMM METOJaMH U METOJUKaMU H3Y4YEeHHUsS KOHKPETHOH y4yeOHOI
JUCIUIINHBI,

— BBIpaOOTKAa CIOCOOHOCTH JIOTMUECKOTO OCMBICICHMSI TOMYyYEHHBIX 3HAHUU IS
BBITIOJIHEHMS 3a/1aHUM;

— obecrneueHne palMOHAIBHOIO COYETaHHs KOJJIEKTMBHOM M MHIMBUAYaJIbHOU (GopM
00yJeHUsI.

TpeboBaHUs K MPOBEACHUIO MTPAKTHUECKUX 3aHATHM

B cooTtBercTBUM C Bemymied OIMAIAKTHUYECKOW MEJIBbK COJAECPHKAHUEM MPAKTUYECKHUX
3aHATHIA SBJSIETCS pEIIEHWEe pPa3sHOro poAa 3ajgad, B TOM 4dHCIE MpodeccHOHATbHBIX.
[IpakTrueckue 3aHATHSA HaAIpaBieHBl HA (POPMUPOBAHUE Yy CTYIEHTOB MPO(ECCHOHATBHBIX U



MPAKTUYECKUX YMEHMM, HEOOXOAUMBIX ISl U3YUEHHUS MOCIEAYIOIUX YYeOHBIX IUCIMILIUH:
BBIMIOJIHATh ~ ONpENEeNICHHbIE  JeMCTBUS, ONEpalud, HEoOXoauMble B  MOCIEXyromei
npodecCHOHANBHOM NIeATeNbHOCTH (B IPOLECCE KYpCOBOTO IPOEKTUPOBAHUS, y4yeOHOH u
IPOM3BOJICTBEHHOH (MPpOo(hecCHOHANBHOW) MPAKTUKH, CO3/1aHUS BBIITYCKHON KBaJM(UKAITMOHHON
paboThI).

Hapsiny ¢ ¢opmupoBanneM yMeHHU W HaBBIKOB B IPOIECCE MPAKTUYCCKUX 3aHATUN
000011a0TCsl, CUCTEMAaTU3UPYIOTCS, YTIYOISIFOTCS U KOHKPETU3UPYIOTCS TEOPETUUECKUE 3HAHUS,
BbIpa0aThIBAETCSI CIOCOOHOCTh W TOTOBHOCTh HCIOJB30BaTh TEOPETHYECKHE 3HAHHMS Ha
MPaKTHKE, pPa3BUBAIOTCS MHTEJUIEKTyalbHble ymeHus. [Ipu BbIOOpe copepxaHus u oObema
NPAaKTUYECKUX 3aHATUN CIIEAYET UCXOAMTH U3 CIOKHOCTU y4eOHOro MaTepuania il yCBOCHHS,
Y3 BHYTPUIIPEAMETHBIX U MEXIIPEIMETHBIX CBSI3€d, U3 3HAUUMOCTH U3Y4aeMbIX TEOPETUUYECKHUX
MOJIOKEHUH JUI TIPEACTOALIeH NpPO(EecCHOHANBHON AEATENIbHOCTH, M3 TOrO, KAaKoe MeECTO
3aHMMaeT KOHKpeTHas paboTa B mpoiecce (OPMUPOBAHHUS IIEIOCTHOTO IMPEACTaBICHUS O
COJIep’)KaHUU y4EOHOU TUCIIUTIIINHBI.

[IpakTnueckue 3aaHusi MOTYT HOCHUTD:

- PenponykTuBHBIM XapakTep: B TOM Ciy4ae NPU HMX BBIIOJHEHUM CTYAEHTHI IOJIb3YIOTCS
NOAPOOHBIMU HWHCTPYKIUSIMU, B KOTOPBIX YKa3aHbl: IIeJib pPaOOTHI, MOSICHEHHs (Teopus,
OCHOBHBIE XapaKTEPUCTHKH ), TIOPSIOK BBITOIHEHUS paboThl, TaOIHIIbI, KOHTPOJIBHBIE BOIPOCHI,
yueOHas U crieluanbHas TUTepaTypa;

- YacTHYHO-TIOMCKOBBIN XapakTep: 3TH pabOThl OTIMYAIOTCS TEM, YTO CTYACHTHI HE TIOIb3YIOTCS
NOJPOOHBIMHU MHCTPYKIHUSMHU, UM HE JaH MOPSIOK BBHIMOTHEHUS HEOOXOMUMBIX AeicTBUNA. OHH
JOJDKHBl ~ CaMOCTOSITENIbHO ~ BBIOpPAaTh  CHOCOOBI  BBINOJIHEHHS pabOThl [0  MaTepuajlaMm
WHCTPYKTUBHOM, CIPABOYHOM U APYTOM JIUTEPATYPHI;

- IlouckoBblil XapakTep: Takue paboThl XapaKTEPU3YIOTCS TEM, YTO CTYAEHTHI TOJIKHBI PELIUTh
HOBYIO JUISI HUX MPo0JieMy, OUPasiCh Ha UMEIOIINECS TEOPETUUECKUE 3HAHMUS.

[Ipyn mIaHUpPOBAaHMU TMPAKTUYECKUX 3aHATHH HEOOXOAMMO HaxXOJUTh ONTHMAaJIbHOE
COOTHOILIEHHUE PENPOIYKTUBHBIX, YACTUUYHO-TIOUCKOBBIX U IOUCKOBBIX pabOT, 4TOOBI 0OECTIEUUTh
BBICOKMI YPOBEHb MHTEIUICKTYAJIbHOMN JAEATEIBHOCTH.

Ha npakTrueckux 3aHATUSAX MOTYT IPUMEHSTHCS clieAyromue GopMbl padoThI:

- OpoHTaNIbHAA - BCE CTYACHTHI BHIMOJIHAIOT OJHY U Ty ke padorTy;
- 'pynnoBas - ogHa 1 Ta e padboTa BBIIOJIHAETCS TPYNIaMU U3 2-5 YellOBEK;
- InnuBuayanbHas - KKl CTYACHT BBIINOJIHAET UHAUBUYAIbHOE 3a1aHUE.

PexomeHayeTcst  MpoOBEJEHHWE  CKBO3HBIX  IPAKTUYECKMX  paboT Ha  OCHOBE
BHYTPUIIPEIMETHBIX CBsI3€H, KOT/la pe3ysbTaThl, MMOJIYyYEHHbIE B OJJHOM MpakTHYeCKOH padore,
UCTIOJIb3YIOTCS TIPH BBIIOJIHEHUH MOCIEAYIOMHUX MPAKTHUECKUX PadOT MO JaHHOW AUCIUIIIMHE.

Jliia noBblieHNs 3QPEKTUBHOCTH NPOBEACHUS MPAKTUUECKUX U CEMUHAPCKUX 3aHITHH
PEKOMEHIYIOTCSI:

- Pa3paboTka paOouux TeTpazeil, MPaKTUKyMOB, Y4EOHBIX KOMILJIEKTOB, COIPOBOXKIAIOIINXCS
METONYECKUMH YKA3aHUAMMU;

- Pazpabotka mud¢depeHIMpOBaHHBIX 3aJaHUM C Y4eTOM WHIUBUIYaJIbHBIX OCOOEHHOCTEH
o0ydaromuxcs;

- Hcnonp3oBaHue B MpaKkTHKE MNpPENojaBaHHs MOMCKOBBIX PadOT M 3aJaHUil Ha MPOOIEeMHOI
OCHOBE;

- [IpumeHeHHne KOJUIEKTUBHBIX U TPYNNOBBIX (opM pabOThl, MaKCUMaJIbHOE HCIIOIb30BaHHE
UHIUBUIYAIBHBIX (OpPM C IeNbI0 TOBBIIIEHUS OTBETCTBEHHOCTH KaXIOrO CTYyJIEHTa 3a
CaMOCTOSITENIbHOE BBITIOJIHEHUE TIOJTHOr0 00beMa padorT;

- IIpoBeneHne MpPaKTUYECKUX 3aHATHM Ha MOBBIIIEHHOM YPOBHE TPYAHOCTH C BKIJIIOUEHHEM B
HUX 3a/IaHUM, CBSA3aHHBIX C BHIOOPOM YCIIOBHUIl BBINOJHEHUS pabOThl, KOHKpETH3aluel Ienu,
CaMOCTOSITENIbHBIM OTOOPOM HE00XO0AWMOW HMH(pOpMalKU, C TOUCKOM MHUPOBO33PEHUYECKOIO U
HPAaBCTBEHHOT'O BbIOODA.



- [TonGop MOMONMHHUTENBHBIX 3aaHUi IJIs CTYACHTOB, paboTaromux B Oosiee ObICTpOM TeMIle,
JUUTA 3(1)(1)6KTI/IBHOI‘O HNCITIOJIBb30BaHUA BpeMeHI/I, OTBOAUMOI'O HA 3aHATUHN U T. 1.,

- PaspabGoTka 3amaHuii JUII aBTOMATH3UPOBAHHOTO TECTOBOTO KOHTPOJS IOJTOTOBICHHOCTH
CTYI[GHTOB K 3aHATUAM.

[Tops0K TOATOTOBKM MPAKTUYECKOTO 3aHIATUS
- Uzyuenue TpeOOBaHUI MPOrpaMMbl AUCITUTUINHBI,
- @OpMyYIHUPOBKA LENU U 3a/1a4 TPAKTUYECKOTO 3aHATHS,
- PazpaboTka miana mpoBeeHHsI TPAKTHYECKOTO 3aHATHS,
- OT60p coneprxaHus MPAKTHUECKOTO 3aHATHUS (T0A00p 3aJaHUi, BOIIPOCOR),
- OOecricueHre TPAKTUYECKOTO 3aHATHS METOAMYSCKMMH MaTepHalaMd, TEXHUYECKHUMHU
CpeAcTBaMu O00y4eHus,
- OmnpexneneHue METOJOB, IPHEMOB W CPEACTB TOJJICPKAHUS WHTEpeca, BHUMAHUS,
CTUMYJIMPOBAHHUA TBOPUCCKOTO MBINIJICHUA CTYACHTOB,
- MoaenupoBaH#e MPaKTHYECKOTO 3aHSITHSL.

CTpyKkTypa MpaKkTUYECKUX 3aHITUN: BCTYIUICHUE TpernoaBareis, padoTa CTyICHTOB IO
3a/laHusM TIPEToJaBaTeliss, KOTopas TpeOyeT MOMOJHUTENBHBIX pa3bsICHEHUH, COOCTBEHHO
NpaKTUYeCKas 4acTh, BKJIOYAIOIIAsl pa300p KOHKPETHBIX CHTyallud, PEHICHUE CHUTYallMOHHBIX
3a/1a4 ¥ T.J1. B CTpyKTypy MpakTHIEeCKOTrO 3aHATHS JODKHBI ObITh BHECCHBI: TEMa 3aHSTHSI, IIeITh
3aHATHS, IUIAH 3aHATHS, MATCPUAIIBI TSI KOHTPOJISI KICXOTHOTO U KOHEYHOTO YPOBHEH YCBOCHHUS,
oOyyaromias 3aayva.

B crpykType mpakTHUECKOro 3aHSATHS TPAJAMIMOHHO BBIIEISAIOT CIEAYIOIINE STaIlbl:
OpraHU3AIlMOHHBIA JTal, KOHTPOJIb HCXOJIHOTO YpPOBHA 3HAHUU (OOCYXIEHHE BOMPOCOB,
BO3HUKIIUX y CTYICHTOB IIPU IMOJITOTOBKE K 3aHATHIO; MCXOIHBI KOHTPOJb (TECTHI, OIMpPOC,
IIPOBEPKAa NUCBMEHHBIX JIOMAIHUX 3aJaHUd W T.JA.), KOPPEKUUS 3HAHUH CTYAECHTOB),
oOyyaromuii 3tan (NeIarorn4eckuii pacckas, MPEIbsBICHUE WHCTPYKIUW I10 BBITIOJHEHUIO
3aﬂaHHﬁ, BBIIIOJTHEHUA MCETOAUK U I[p.), CaMOCTOATCIIbHAs pa60Ta CTYACHTOB Ha 3aHATUH,
KOHTPOJIb KOHEYHOTO YPOBHSI YCBOCHHS 3HAHUM, 3aKIIOUUTENbHBINA dTan. KoHTpoib 3HaHUU
CTYACHTOB, IIOJIYYCHHBIX Ha MNPAKTHYCCKOM 3aHATHU, ABJIACTCA HanOoJIee OTBETCTBEHHOI
YacThIO 3aHATHS, TaK KaK ONpeAeNseT CTEeNeHb JOCTH)KCHUS LIETH.

B 3aBCPUICHUHN 3aHATUA NPCIOAABATCIIb PE3IOMUPYET COACPIKAHUC 3aHATUSA, UCIIOJIB3Ys
yIpoIméHHbIe GOpPMYIbl 3alIOMUHAHUS, OTBEYAeT HAa BOMPOCHI, JaeT OIEHKY paOOThI TPYIIIHI,
OTMCYACT YCICHIHBIX W HEAOCTATOYHO IIOATOTOBJICHHBIX CTYACHTOB, COO6HIaeT TEMY
CIIETYIOIIETO 3aHITHSI, 3a/1a€T IOMAIllHee 3aJaHue

11.4. Meroauueckue ykazaHus A OOYyYaroIUXCS IO BBIIOJIHEHUIO J1a00paTOPHBIX
paboT yuedHbimM NAAHOM RO OAHHOU OUCUUNIUHE HE NPEOYCMOMPEHO

B xozme BbIMONHEHMsS J1a0OpaTOpHBIX paboT oOyyaromuicss JOJDKEeH YIrIyOuTh U
3aKpenuTh 3HAHUS, NMPAKTUYECKUE HABBIKH, OBIIAJIETh COBPEMEHHOW METOIUKOW M TEXHUKOU
HKCIEPUMEHTAa B COOTBETCTBUM C KBAJU(HUKAIMOHHON XapaKTEepPUCTHKONW OO0YyJaromerocs.
Boinonnenue nabopaTopHbIX pabOT COCTOMT U3 AKCIEPUMEHTAIbHO-NIPAKTUYECKON, pacueTHO-
AQHAJTUTUYECKON YacTe U KOHTPOJIbHBIX MEPOIIPHUITUH.

11.5. Meroauueckue yka3aHus [Uis OOYYalOIIMXCS IO MPOXOXKICHHUIO KypCOBOTO
MIPOEKTUPOBAHMUS/BBITIOIIHEHNS KYPCOBOM pabOThl yueOHbiM RAAHOM RO OAHHOU OUCUUNTIUHE He
npedycmompeHno.

11.6. MeToauveckue yKa3aHUs JUTSI OOYJAFOIIUXCS TI0 TIPOXOXKICHUIO CAMOCTOSATEIIHHON
paboThI

B xone BBIMOMHEHUSI CaMOCTOSITEIBHOM PabOThI, 00yJarONTUICs BBITIOIHAET PaboTy IO
3aJJaHUI0 ¥ TIPU METOJUUYECKOM PYKOBOJCTBE IperojaBaTelisi, Ho 0e3 ero HernocpeiCTBEHHOIO
y4acTusl.



Jlnst oOydvaronuxcsi 1Mo 3a04HOM (opme OOydeHHs, CaMOCTOSTENIbHas paboTa MOXKET
BKIIIOYATh B ce0s KOHTPOIBHYIO paboTy.

B mporiecce BBIMOMHEHHSI CAMOCTOSTEILHOW pabOThI, y oOydaromerocss GopMHpYyeTcs
nenecooOpasHoe MmIaHupoBaHuE pabouero BpeMEeHH, KOTOpOe MO3BOJISET UM pa3BUBATh YMEHUS
U HaBBIKM B YCBOCHMM M CHUCTEMAaTH3allUM TMPUOOPETAeMbIX 3HAHWUW, OOECIIEYMBACT BBICOKHM
YPOBEHb YCIIEBAEMOCTH B TMEPHOJ OOYYCHHsS, IMOMOTAeT TOJYyYUTh HABBIKA TIOBBIIIICHUS
poeCCHOHATIBHOTO YPOBHSI.

MeTogudyeckuMl ~ MaTepualaMH,  HAMPaBJSIONIMMH  CaAMOCTOSITEIbHYIO  paboTy
00y4aroImuXCs SIBISIOTCSL:

—  y4eOHO-METOJNYECKUI MaTepHall 10 TUCIUILIHHE;

—  METOJMYECKHE YKa3aHUS IO BHIMOTHCHUIO KOHTPOJIBHBIX pa0oT (A1 00ydaromuxcst
1o 3a049HOU (popme oOydeHHs ).

HeoOxonuMbpiMu  yCIIOBUSIMU Il  CAMOCTOSATENIBHOM pabOThl CTYACHTOB SIBISIOTCS

CIIEYIOIIHUE:

1. MoTHBaIMs CaMOCTOATEIbHOU PabOTHI

2. TOSTAIHOE IJIAHUPOBAHUE CAMOCTOATEIBHON PabOoThI

3. HamM4yhe W JOCTYIMHOCTh HEOOXOIUMOro y4eOHO-METOIUYECKOT0 U CIPaBOYHOTO
MaTepuaa;
KOHCYJIbTAIlIMOHHAS TOMOLIb IIPETO0/1aBaTells;
5. cucremMa perysasipHOro KOHTPOJIsl KaueCTBa BHIMOJIHEHHON CaMOCTOSTEIbHOU pabOThl.

e

[IpoBepka KOHTpOJII KadyecTBAa BBINOJIHEHHONM CaMOCTOSITENbHONM pabOThl CTyAEHTa
OCYILIECTBIISIETCS. IIyTEM IIPOBEIEHUS KOHTPOJBHBIX ONpPOCOB M TecToB. Kpome 3roro,
UCTIONB3yeTcs Takas (hopMa KOHTPOJIS, KaK OTYET 110 MOJLYJIIO.

Kontpons camocTosATeNIbHOM pabOThl CTYAEHTOB OCYILECTBISAETCS IOCPEICTBOM
IPOBEPKU HHIAMBUAYAIbHbIX 3ahaHuid. KoHTponb caMocTosTenbHONH paboThl CTYJIEHTOB
pEeKOMEHAyeTCs IPOBOIUTD MOCIIE U3YUEHHUS KaXJI0r0 pasiena yueOHOM mporpaMmsl.

11.7. MeTtoauueckue yKazaHHus [UIsl OOYYarOIIMXCS IO MPOXOXKACHHUIO TEKYIIEro
KOHTPOJI YCIIEBAEMOCTH.

Texkymuil KOHTPOJb YCIEBAEMOCTH NPENYCMAaTpUBAECT KOHTPOJb KayeCTBAa 3HAHUU
00yYaroImuxcsi, OCyLIECTBISEMOI0 B TEUEHUE CeMecTpa C ILIeJbI0 OLCHMBAHUS X0Jla OCBOEHUS
JUCIUIUINHBI.

11.8. Metoauueckue yka3aHHs JJIsi OOYYAIOUIUXCS 1O MPOXOXKIACHUIO MPOMEKYTOUHOM
aTTeCTallnun.

[IpomexxyTouHass  arrecrtanss  OOyYarONIMXCS ~ MpPEIyCMaTpUBAcT  OLICHUBAHHE
IPOMEXKYTOUHBIX U OKOHYATEIbHBIX PE3Yy/IbTaTOB 00y4deHMs MO auciuruinHe. OHa BKIIIOYAeT B
ceOs:

— 9K3aMeH — ¢opma OICHKH 3HAHHM, MOJYYCHHBIX OOYYaIONIMMCS B IIpOIIECCe
U3yUYeHUs] BCeU IMCUMUIUIMHBI WM €€ YacTH, HAaBBIKOB CAaMOCTOSTEIILHOW PabOThl, CIIOCOOHOCTH
HpI/IMeHHTB nux mjs pemeHI/m HpaKTI/ILIeCKI/IX 3aga4v. 9K3aMeH, KaK HpaBI/IJ'IO, HpOBO}II/ITCH B
MEepUOJT SK3aMCHAIMOHHOW CECCHMHM M 3aBEpIIAcTCs AaTTECTAIIMOHHON OIEHKOH «OTIUYHOY,
«XOPOIIIO», «YIOBIETBOPUTEIILHOY, KHEYIOBIECTBOPUTEIHLHOY.

— 3a4eT — 3To (opMa OLIEHKH 3HAHUH, NOJYyYEHHBIX OOYyYaloIIUMCS B XO/€ U3yUCHUS
y4eOHOM TUCIUILTUHBI B IIEJIOM HJTH TPOMEXYTOUYHas (10 OKOHUAHHH CEMECTpa) OIICHKA 3HAHUMN
00yJaroIuMCs 110 OT/AEIBHBIM pa3/eiiaM JAUCIUIUIAHBI ¢ aTTECTAIIMOHHON OIEHKOW «3a4TEHOY
WJIN «HE 3a4TEHOY.

— nmubdepeHIMpOBaHHbIM 3a4eT — 3T0 (opMa OLCHKHA 3HAHUM, TOJyUYCHHBIX
O6y'-IaIOH_[I/IMC$I HpI/I I/ISyLIeHI/II/I JUCHUITIINHBI, HpI/I BBITTIOJTHCHU U KprOBI)IX HpoeKTOB, KprOBBIX



paboT, Hay4YHO-HUCCIIE0BATENbCKUX PA0OT U MPOXOKICHUH MPAKTUK C aTTECTAlMOHHON OLIEHKON
COTIUYHOY, «XOPOIIO», «yAOBIETBOPUTEIBHOY, KHEYOBICTBOPUTEILHOY.

IIpy moaroroBke K aTTecTallMd CIEAyeT HE TOJBKO pa3o0parbCsi B Marepualie, HO
nonpo0OoBaTh, HE MOAMIIAALIBAs B KOHCIEKTHI WM Y4eOHUKH, U3JI0KUTh MUCBMEHHO Haunbolee
CYIIECTBEHHBIE TIOHSATHSI, YTBEPXKIACHHUSA, (POPMYIIBI O KaXKIOMY pa3fieny MporpaMmbl, COCTaBUTh
IJIaH-KOHCIEKTHI OTBETOB HA 9K3aMEHALIMOHHBIE BOIIPOCHI.

Ha sx3ameHne B mporecce MoAroTOBKH K OTBETY IPEXk/Ie, YeM IPUCTYIUTH K OJpOOHOMY
U3JI0’KEHUIO OTBETA Ha BOMPOC, CIEIYEeT COCTABUTH (MMCbMEHHO WUJIM YCTHO) IJIaH MPECTOSIIEro
OTBETA.

PexoMenganuu mo OopraHnm3anvum CaAMOCTOSITEJIbHOM NeITeJIbHOCTH CTYyJACHTOB

OddexTuBHOCTE 00yYeHUST BO MHOIOM 3aBUCHUT OT MPAaBWIBHON OpraHU3aluu
CaMOCTOSITENILHOU paboThI CTyeHTOB. CaMOCTOsTeNIbHAS padOTa CTYJICHTOB HMEET 0000IIeHHO-
MOBTOPUTEINILHBIN, TPEHUPOBOUHBINA M KOHTPOJILHBIN XapakTep.

CryneHTtaM npejiaraeTcs BBIIOJTHEHNUE CIEIYIOINUX BUAOB CAMOCTOSTENILHON padoThI:

1) Urenne u mNeEpeBOJ TEKCTOB pa3JIMUHBIX >KAaHPOB COTJACHO TEMaTHKE, COCTaBJICHHUE
TEMATHUYCCKOI'O FJIOCC&pI/Iﬂ 110 HpO‘II/ITaHHOMy TeKCTy.
Onucanue mociIeI0BaTeIbHOCTH AEHCTBUN CTYACHTOB.

e HeogHokpaTHO MPOYUTATH TEKCT BCIIYX, OTPA0OTaTh TEXHUKY YTCHHUS.

e OOpaTuTh BHUMAaHHE HA UYTEHHME TPYIHBIX CJIOB (IIOCIE TEKCTOB YacTO YKa3bIBAKOTCS
TPY/AHBIE CJIOBA C TPAHCKPUILIUEH).

e [lepeBecTH TEKCT ¢ aHIVIMMCKOTO s3bIKa Ha PYCCKMU. B cilydae 3aTpyIHEHHs YCTHOTO
[IEPEBOAA CTYIACHTAM PEKOMEHIYETCS IEPEBECTU TEKCT IMUCBMEHHO, YTO ITO3BOJUT B
KJIacCe€ BHECTH HEKOTOpPbIE KOPPEKTUBBI. PexkomeHayeTcs s INepeBoa HCIOJIb30BaTh
OJIHOSA3BIYHBIE U IBYA3BIYHBIE CIIOBAPU.

2) KoMMeHTHpOBaHHE JEKCHKO-TPaMMAaTHUECKOro MaTepuaia TekcTta. CTyIeHTBI JOJIKHBI
YMETb OOBSICHATH Ha aHTJIMHCKOM SI3bIKE 3HaUeHHE (3HAYCHMsI) CJI0B/BhIPAXKEHUNH/KOHCTPYKIIUN U
PUBOJIUTH PUMEPBI.

3) BenonHeHHWE PaA3NUYHOIO poJa TPEHHUPOBOYHBIX  YIPWKHEHHH MO  3aKPEIUICHUIO
TEMaTHYECKON JIEKCUKHU.

Onucanue Nocue0BaTebHOCTH JEUCTBUM CTY/IEHTOB:

Jlekcuueckue yIpaKHEHMs BBIOJHSIOTCS MUCBMEHHO B paboueil Terpaau. [locnme mpoBepku

YIPAKHEHHUI B ayIMTOPUH CTYAECHTBI TOTOBST YTEHHE MTEPEBOAHBIX YIIPAXKHEHUN C JIMCTA.

4) BbIMOMHEHHE PA3IUYHOTO pPoOJa KOMMYHHUKATHBHBIX VIIPOKHEHHH M0 3aKPEIUICHUIO
TEMaTHYECKOH JTEKCHKH.

OnucaHue Nocae0BaTeIbHOCTH ICHCTBUH CTYIEHTOB:

CryneHTaM pEKOMEHJyeTCs CHadalla 3almucaTh KOMMYHHKAaTHBHOE BBICKa3blBaHWE (OTBET Ha
BOMPOC, TIEpecka3 TEeKCTa, U JIp.) B MUCbMEHHOU opme, 3aTeM 0TpaboTaTh ITO BHICKA3bIBAHHE B
ycTHOU ¢opme. MOXKHO pEKOMEHIOBaTh CTYyJEHTaM 3alKChiBaTh CBOW OTBET J0Ma Ha

MarHuTO(QOH C €ro MOCIAEAYIOIIUM MPOCTYIITUBAHUEM.



5) Ilpu moxarortoBke mepeckasza TeKCTa OOpaTUTh BHUMAaHHE Ha CTPYKTYPUPOBAaHUE (BBIICIUTH
4acTH, TJIaBHYIO MJICIO U TJIAaBHBIX IEPCOHAXKEH, BBICKA3aTh CBOIO TOUKY 3pEHU).

6) BeimonHeHHE KOHTPOJIBHBIX Pa0OT (AUKTAHTOB, JICKCHYCCKUX M IPAMMATHYCCKHX TECTOB).
[Ipumepsl 3a1aHMi 1715 TEKYIIETO KOHTPOJIS.

1. Complete these sentences about brands and products with the missing word.

1. Thel our consumers have of the brand is one of youth, life and excitement!
2. I’ve invited all the journalists to the product | next month.

3. What we need is a well-known tennis player to e our new range of leisure
wear.

4. You simply can’t change the n of the brand after fifty years!

5. James Bond films are great for product p — especially luxury goods.

6. We can expect a product | of about five years on this model.

7. The danger with putting our name on other products and brand s IS

that the brand loses value.

8. The brand | of our customers is incredible. Some of them wear nothing but
a product with our name on it.

9. Here’s our brochure with the new r of products for next year.

10. Coca-cola is an example of global brand a . There isn’t a country that

doesn’t know what a coke is.
2. Each phrase contains a mistake. Write the phrase correctly.
. How do you feel to this idea?

. How do you think of the proposal?
. What’s you opinion? ?

. I’'m not thinking it’s a good idea.
. I’'m agree with you.
. Absolutely! I think it so too.
. I think we should to do it. .
. How about find someone else for the job? ?
. I know what do you mean.
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. Read the article and decide if these statements are true or false.

. Large numbers of companies have invested in new IT equipment.
. The press have reported on many unsuccessful projects.

. LS took over Calcot.

. LS recently took over its rival.

. Bilton’s is a successful partnership

. Small and medium-sized businesses need to negotiate better

. Parts-2-go and Delkon are working closely together.
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8. British companies are failing to spend money on modernising their businesses.

Changes in business operations
By Alan Rodger

British companies are investing huge amounts of money in making changes to their
traditional business practices. The main aims behind this investment are to increase the quality of
services provided, while reducing prices.

The demand for available and skilled IT resources in the UK is so great that many
customer services companies have decided to outsource contracts to low-cost countries, such as
India, in order to meet this demand.

So, what are the challenges and opportunities that outsourcing presents? There have been
many newspaper stories of failed projects and broken-down relationships between customers and
the service companies who have outsourced contracts. Probably the most famous of these stories
was LS, who had agreed a ten-year deal to provide services for Tilkin. This ended earlier this
year, when LS was replaced by Calcot. However, it was not all bad news and LS behaved
professionally and helped to ensure the successful takeover of the service by its rival, so the only
problems reported were minor ones.

The main goal of investing in outsourcing is to improve the quality of customer services,
and to lower the cost of operations at the same time. One example of a successful outsourcing
partnership is Bilton’s. Almost two years ago the company started outsourcing services to a
consortium of companies. The deal with the consortium is for five years. Payments are made to
the consortium if it reaches its targets — it has to deliver a two percent improvement in customer
satisfaction annually.

There are huge opportunities for small and medium-sized businesses to make savings by
using shared services. For instance, organisations with similar requirements can negotiate to use
the same service provider. This would mean that the costs for each company would be reduced
through savings of scale. This is the model behind a deal recently announced for a joint venture
between Parts-2-go and Delkon.

Partnerships are great opportunities to show what can be achieved with open minds,
shared interests, and a commitment to better and cheaper services. Perhaps the experience of the
past can actually help make changes for the future.

(from The Financial Times)
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Ta6muma 18 — [IpumepHsIii TepedeHs BONPOCOB IS TECTOB

y Koz
Ne n/mt [IpuMepHBIii IepeYeHb BOIIPOCOB IS TECTOB
MHAMKATOpa
1 3anummure ykazaHHoe B CKOOKAaX CJI0BO, B IPaBUJIbHOM YK-4.3.1

oTpHLaTeIbLHOHI (popme

Obpasey 3anucu omsema:1_unload

1. Many consumers find it unreasonable when advertisements
exaggerate the benefits of a product, leading to disappointment upon
purchase.

2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales

5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

Bri0epuTe npaBuibHYI0 GopMy riiaroja

Obpasey 3anucu omeema: 8 A)

1. Effective writing in public relations is crucial for crafting
compelling press releases that capture media attention and convey key
messages.

2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Onpe)le.JmTe M 3alIUIINTE HA AaHTJIHHCKOM fI3LIKE KJII0UeBhbIe CJI0BA
/ cioBocoYeTaHMS JAHHOTO ad3ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is
viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BCHOMHI/[TB N HA30BUTE TUIIBI yC.]IOBHle npezmomeﬂm‘fl B
AHIJIHHCKOM fI3BIKE

3ananne KOMOMHMPOBAHHOIO THIA ¢ BHIOOPOM OJHOr0 BEPHOIO
OTBETA U3 YETHIPEX NMPECAJTOKCHHBIX H 000CHOBaHHEM BblﬁOpa
IIpounTaiiTe TeKCT, BbIOCpPHTE NPABUIbHBINA OTBET U 3AIIUIINTE
aprymMeHThbl, 000CHOBbIBAIOIIHE BLIOOP OTBETA

Omnpenenure, Kakol TUII MECTOMMEHMSI UCIIOJIB3YETCS B IIPEJIOKEHHM .
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,




charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

1. nrnaHOE,

2. IPUTSHKATENBHOE,

3. BO3BpATHOE,

4. yka3zaTenabHOE,

5. HEOIpeIeJICHHOE,

6. BOIIPOCUTEIILHOE

3anummTe 1J1aroJ, yKa3aHHbli B CKOOKaX, B NIpaBUJIbLHOH Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpasey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BriOepeTe npaBuiIbHbIE BADMAHTHI OTBETA HA BONMPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

Haiinurte B npeaioskeHusixX ¢jioBa ¢ opgorpadpudyeckumu
OIIMOKAMM M 3aINIINTE HX npaBUJIbHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
brand and its audience.

IlepeBeaure ri1aro/1 Ha AHIJIMUCKUH A3BIK U 3aANIMIINTE €r0 B
cTpaaaTeJIibHOM 3aJiore

1. The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.
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3agaHue 3aKPBHITOr0 THIIA HA YCTAHOBJICHHE COOTBETCTBHUS
IIpouuTaiiTe TeKCT M ycTaHOBUTE co0TBeTcTBHE. K KaKao
NO3MIMH, JAHHOH B JICBOM CT0JI0Le, MOa0epuTe

VK-4.V.1




COOTBETCTBYIOIYIO MO3ULMIO B IPABOM CTOJI0LE

CooTHecHuTe MOAATBHBIE TIIarojIbl M BAPHAHTHI UX TiepeBoia (00paserr

3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH He MOT IPOMYCTUTH
BCTpeuy

2. He can’t miss the meeting. B. On He MOKeT POITyCTUTh
BCTpeuy
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YcraHoBHTE COOTBETCTBHE MEKIY COAep:KaHUeM naparpadga u
BapMaHTaMU Ha3BaHuA naparpadga. Hanummure JureparypHblid
nmepeBoa Ha3BaHUA naparpaq)a Ha PYCCKOM SI3BIKE

Obpasey 3anucu omeema: Hanoeoobnoocenue 6 pexiame

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken
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Yro nmpencrasiseT co0oil pabouee MECTO MEHEDKepa 0 peksiame?
MeHnemxepsl o pekiiaMme 00bIYHO paboTaloT B oducax, 11udo B
COCTaBe BHYTPEHHEW MapKETUHIOBON KOMaH/Ibl, TMOO B PEKIaMHOM
arenrcTBe. OHM MOT'YT UMETh COOCTBEHHOE pabouee MecTo,
000pyI0OBaHHOE KOMITBIOTEPOM, J10CTYNIOM B MHTepHET 1
HEOO0XOIMMBIM IPOTPAMMHBIM O0ECTICYCHUEM JIJISl YIIPABICHUS
pEeKJIIaMHBIMU KaMITaHUSMHU.

MeHnemkepsl TI0 peKiiaMe TECHO COTPYIHUYAIOT C pa3TMIHBIMU
KOMaHJaMM U OTAEIbHBIMH COTPYJHUKAMU B OpraHU3aIMH, BKIIIOYas
CTEIHAIHNCTOB 110 MAPKETHHTY, Ipa)UIeCKUX JAN3aiHEPOB,
KOMMpaiTepoB, MeIUAINIAHUPOBIIUKOB U OTJEIBI TPOAAXK.

Onu paborarot BMecTe, 4TOObI pa3padbaThIBaTh peKJIaMHbIE CTPATErHH,
CO3/1aBaTh yOeqUTeIbHbIE pEeKIaMHbIe KaMIIAHUU U 00ecIeunBaTh
COOTBETCTBUE COOOUICHHH 11esIM OpeH/1a U 1eJIeBOM ay TUTOPHUH.
Pabouee MecTo MeHeKepa 10 pekaMe 4acTo OBICTPOe U
nuHaMugHOe. OHM OTBEYAIOT 32 KOHTPOJIb TUIAHMPOBAHUS,
BBITOJIHEHUS] U MOHUTOPHUHIA PEKJIaMHBIX KaMITaHUH Ha pa3HbIX
KaHaJlaX, TAKUX KaK TEJIEBUICHUE, Palio, IeUaTh, IU(PPOBBIC MeIUa U
1aT(OPMBbI COLTUATIBHBIX CETEH.

WM MokeT moTpeOoBaThCs YIPABIIATh HECKOIBKAMU KaMITAHUSIMHU
OJTHOBPEMEHHO, KOOPAUHUPYsI paboTy ¢ TBOPUECKMMHU KOMaHJaMH,
MeauadaiiepaMu ¥ BHEITHUMU TTOCTABIIMKAMHU, YTOOBI COOTIOAATH
CPOKH M JOOMBATbCS PE3YJIbTATOB.
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33}13HI/I€ 3aKPBITOr0 TUIIA HA YCTAHOBJICHHME MOCJICT0BATECJIbHOCTH
IIpouuTaiiTe TEKCT M YCTAHOBHUTE MOCJIEA0BATEIBLHOCTh
(pparMeHTOB TeKcTa. 3aNUIINTE COOTBETCTBYIOILLY IO
M0CJIeA0BATEJBbHOCTh OYKB CJIeBAa HANIPABO

Digital marketing will be the cornerstone of our promotional efforts.

YK-4.B.1




Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

Influencer collaborations are pivotal, given their substantial reach and
credibility among followers.

Partnering with influencers who resonate with our target demographics
ensures authenticity and fosters trust. Additionally, optimizing our
website for search engines through SEO techniques will aid in
capturing organic traffic.

Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility.

Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience
swiftly.
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3ananne KOMOMHMPOBAHHOIO THIIA ¢ BBIOOPOM HECKOJIbKHX
BAPHAHTOB 0TBETA U3 NMPeAJI0KEHHbIX

[TpounTaiiTe TEKCT U 3aNOJHUTE MPOIYCKU CIIOBAMHU U3 PAMKHU
Obpasey 3anonnenus:. 1_awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the
public image and communications of an organization or individual. At
its (3), PR aims to build and (4)a
positive reputation among various (5), including

customers, employees, investors, the media, and the general public.
(6) advertising, which directly promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment
for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and
leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media
relations can (13) amplify a message and enhance
credibility in




the public eye.

Correct answers:
1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike

7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly




