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AHHOTaNINA

HucuuruimHa «MHOCTpaHHBIM — S3bIK  MPO(ECCHOHANBPHOIO  OOLICHHS» BXOIUT B
o0pa3oBaTeNbHYI0 NPOrpaMMy BbICIIEr0 0Opa3oBaHUs — MporpamMmy OakajaBpuaTa IO
HanpaBJIeHUIO NOAroToBKK/ cnermainbHocTH 42.03.01 «Pexnama u cBS3HM ¢ 00OIIECTBEHHOCTHIO
HanpaBieHHocTH «PekimamMa M CBA3M C OOLIECTBEHHOCTBIO B KOMMEpYECKOH cdepey.
Juctummaa peanu3yercs kadempoi «Ne63».

JlucuuiuinHa HaueseHa Ha (GOpMHUPOBAHKE Y BBIITYCKHHUKA CIEYIOIUX KOMIIETEHIUH:

VYK-4 «CrnocobeH OCyIIecTBIATh AEIOBYI0O KOMMYHUKAIIMIO B YCTHOHW M NMHChMEHHOMN
(dopmax Ha rocyJapcTBEHHOM si3bike Poccuiickoil denepanuu 1 ”HOCTPAaHHOM(BIX) sI3bIKE(aX)»

OIIK-1 «Cnocoben co3maBaTh BOCTpeOOBaHHBIE OOMIECTBOM W HMHIYCTpUEH
MeIMaTeKCThl M (WIM) MEAMANpOAYKThl, M (WIM) KOMMYHHMKALIMOHHBIE IPOAYKTHl B
COOTBETCTBUU C HOPMaMU PYCCKOIO ¥ MHOCTPAHHOI'O S3bIKOB, OCOOEHHOCTSMU MHBIX 3HAKOBBIX
CHCTEM»

CopepxaHue TUCLUIUIMHBI OXBAaTbIBA€T KPYI BOIIPOCOB, CBSI3aHHBIX C IPAKTUYECKUM
(GopMHpOBaHUEM SI3BIKOBOM KOMIIETEHLMH 00Yy4aeMbIX, T.€. ¢ 00ECIeUeHUEM YPOBHS 3HaHUM U
YMEHMM, KOTOPBIA MO3BOJMUT IOJB30BATHCS PYCCKUM U MHOCTPAHHBIM S3BIKOM B pa3IU4HbIX
o0nacTsax npodeccuoHaNIbHONM 1eATeNbHOCTH, HAyYHOU U MpaKkTH4YecKod pabore, B OOIIEHUU C
3apyOexHBIMU TTapTHepamu. Hapsay ¢ mpakTH4ecKoi emnblo, Kype peanu3yer o0pa3oBaTeilbHbIe
U BOCIIUTATEJIbHbBIE LIEIH, CIOCOOCTBYS PACIIMPEHHMIO KPYro3opa CTYJIEHTOB, HMOBBIIIEHHIO HX
oOmield KynapTypsl M 00pa3oBaHMs, a TaKXKe KYIbTYpbl MBIIUICHUS M TIOBCEIHEBHOIO U
Ipo¢eCCHOHATIBHOIO OOIIEHHUS, BOCIIUTAaHUIO TEPIUMOCTH U YBaXXEHUS K JYXOBHBIM LIEHHOCTSIM
HapoJOB JPYTUX CTPaH.

Jlis peanu3anuy OCHOBHOM Lienu oOyuyeHMs TpeOyeTcsl pelleHHe KOMIUIeKca y4eOHBIX
3a1a4, chOpMyTUPOBAaHHBIX B JaHHOW INpOrpaMMe KaK KOHEYHbIe TpPeOOBaHHS K YPOBHSM
HOJArOTOBKH, @ UMEHHO: a/IEKBATHBIX S3bIKOBBIX HABBIKOB, 3HAHWE HAIIMOHAJIBHON KYJBTYpHI,
YMEHHE I0JIb30BaThCS CIOBAPHO-CIIPABOYHOM JIUTEPATYpOil HA PYCCKOM U MHOCTPAHHOM SI3BIKE,
YMEHHUE OCYLIECTBIATh CAMOCTOATENbHbIN TBOPUECKUNA TOUCK.

[lonumarh MpakTH4ECKH JIH000€ YCTHOE MM MUCbMEHHOE COOOIIEHNE, YMETh COCTaBUTh
CBSI3HBIN TEKCT, OUPAACh HA HECKOJIBKO YCTHBIX M MMCbMEHHBIX HCTOUHUKOB.

[IpenogaBanue AMCHUIUIMHBI TpEAyCMAaTpUBaeT Cleayromue (QOopMbl OpraHU3alNuU
y4eOHOro Ipoliecca: IPaKTUUECKHUE 3aHATHS U CAaMOCTOSTENbHAs padoTa CTyIeHTA.

[IporpamMMoll AMCHUIUIMHBI MPEAYCMOTPEHBI CIEAYIOIIME BUIbI KOHTPOJIS: TEKYIIUI
KOHTPOJIb YCIIEBAEMOCTH, IPOMEXKYTOUYHAs aTTecTalus B popMe sK3aMeHa.

OO0mas TpyA0eMKOCTh OCBOSHUS JUCIUILIMHBI COCTABJISCT 7 3a4eTHBIX €IuHUIl, 252
qaca.

S3bIK 00yueHus 0 JUCHMILIUHE «PYCCKUM, HEMEKUN, GPaHIy3CKUM, aHTTTUHCKUN»



1. TIlepeudeHb MIaHUPYEMBIX PE3YIbTATOB OOYUEHHUS 110 AUCLUIIIIMHE

1.1. Ilenu npenoaaBaHusi JUCIUTUIMHBI

[enbro n3yueHus: AUCUUILIIMHBI SBISETCS MOBBIIIEHNE UCXOAHOTO YPOBHSI BIIAJICHUS
WHOCTPAHHBIM SI3BIKOM, JIOCTUTHYTOTO HA MPEABIAYIICH CTYIIeHH 00pa30BaHus, U OBIIAJICHUC
CTYJIEHTaMH HEOOXOIUMBIM U JJOCTATOYHBIM YPOBHEM KOMMYHUKATUBHOM KOMIIETEHIIUH IS
peIIeHuUs COMATLHO-KOMMYHHKATUBHBIX 337124 B PA3IMYHBIX 00J1aCTAX OBITOBOM, KYJIbTYPHOH,
npoecCHOHANBHOM U HAYYHOU NESTEIIbHOCTH MPHU OOIIEHUH C 3apYOeKHBIMH IMapTHEPaMH, a
TaKKe JUUIs JaJIbHEHIIero caMmoo0pa3oBaHusl.

1o 3aBepieHUIO0 OCBOEHUS JAHHON AUCHHUIUIMHBI 00y4YarOUIiCcs CIOCOOEH U TOTOB
007a/1aTh CIOCOOHOCTHIO CBOOOTHO TIOJIL30BATHCSI MHOCTPAHHBIMU SI3bIKAMU KaK CPEICTBOM
npodeccuoHanbHOro O0IIEHNs, a TAK)Ke BJIa/IeTh HaBbIKaMU MyOJIMYHON U HAYYHOU peuu Ha
WHOCTPAHHOM SI3BIKE.

1.2. JlucuumiauHa BXOJIUT B COCTaB 0053aTeIbHON YacTH 00pa30BaTEIbHON MPOTrpaMMBbl
BEICIIero oopazosanus (naiee — OIT BO).

1.3. IlepeueHb IMIAHUPYEMBIX PE3YJIHTATOB OOYUEHUS MO AUCLUHUILIIMHE, COOTHECEHHBIX C
IUTaHUpyeMbIMH pe3ynbratamu ocBoeHust OIT BO.

B pesynbrate u3yueHUs AMCHUILIMHBI OOYYAIOUIUICS NOJDKEH O0JanaTh CIEAYIOUUMU
KOMIICTCHIIMSIMY WJIM WX YacTsMH. KOMIETCHIINYM U WHIUKATOPHI MX JIOCTHKECHUS TIPUBEICHBI B

Tabimue 1.

Tabmuna 1 — [lepeyeHp KOMIIETEHIIMNA U HHIUKATOPOB MX JOCTHIKEHHS

Kareropus (rpymmna) Kon u Kox n HauMeHOBaHUE MHIMKATOPA
HauMEHOBaHUE
KOMIIETEHIIUU JOCTUKEHHSI KOMIIETEHIIUU
KOMIIETEHIINH
VK-4 Cnocoben YK-4.Y.1 ymMeTh OCYyIIECTBIATH AEIOBYIO
OCYIIECTBIISATh KOMMYHHUKAIIUIO B YCTHOW U MTUCbMEHHOMN
JIEJIOBYIO (opmax Ha rocy1apCTBEHHOM SI3bIKE
KOMMYHUKAIUIO B Poccniickoit denepanuu u
YCTHOU U WHOCTPaHHOM(BIX ) sI3bIKE(axX), B TOM YHCIIE
YHuBepcalbHbIE .
NUCHbMEHHOW (hopMax | ¢ MCIIOJIb30BAaHUEM IIH(PPOBBIX CPEICTB
KOMIIETEHIINH

Ha TOCy/1apCTBEHHOM
s3b1ke Poccuiickon
denepauuu U
MHOCTPaHHOM(BIX )
A3bIKe(ax)

VK-4.B.1 BnageTh HaBBIKAaMU JEJIOBBIX
KOMMYHHKAIMI B YCTHOW U MIHCBMEHHOU
(opMme Ha pyCCKOM M HHOCTPAHHOM
sI3bIKE(axX), B TOM YHUCJIE C UCTIOJIb30BAaHUEM
U(PPOBBIX CPEJICTB

O6menpodeccrnoHanbHbIE
KOMIIETSHIIH

OIIK-1 Cnocoben
CO3/aBaTh
BOCTpeOOBaHHbBIC
001I1eCTBOM U
WHIyCTpUEH
MEIUATEKCThI 1
(umm)
MEIUANpPOIYKThI, 1
(um)
KOMMYHHUKAIIHOHHBIE
MPOAYKTHI B
COOTBETCTBUHU C
HOPMaMH PYCCKOTO H
WHOCTPaHHOTO
SI3BIKOB,
0COOCHHOCTSIMU
HHBIX 3HAKOBBIX
CUCTEM

OIIK-1.3.1 3HaTb OTAUYHTEIIbHEIC
0COOEHHOCTH MEIMATEKCTOB, U (MJIN)
MEIUAINpPOAYKTOB, U (WIJIH)
KOMMYHHKAITMOHHBIX TTPOTYKTOB Pa3HbIX
MeJMacerMeHTOB U Tiatdopm




2. Mecro nucuumianHsl B cTpykType OI1
JucuumnirHa MokeT 0a3supoBaThCsl Ha 3HAHUAX, paHee MPUOOPETEHHBIX 00YYarOIUMUCS

IIPU U3YYECHUH CIICAYIOLIUX TACIHILINH:
— «MHOCTpaHHBIN A3BIK»

3HaHI/I$I, IMMOJIYYCHHBIC IIPpU H3YUCHUHU MaTcpuajia ﬂaHHOﬁ JUCHUIIJIMHBI, MMCIOT KakK
CaMOCTOATCIIbHOC 3HAYCHUE, TaK U UCIIOJIB3YIOTCA IIPU U3YUCHUHN APYTUX AWCIHUILINH:

3. O0BeM U TPYIOEMKOCTh JTUCIUILIAHBI
Janapie 00 00meM oO0beMe TUCIUILUIMHBI, TPYJOEMKOCTH OTACIBHBIX BHJIOB y4eOHOU
paboThI MO TUCHUIUIHHE (M pacnpeieieHue ITOM TPYT0EeMKOCTH 110 CEMECTpaM) MPECTABICHbI B

Tabnuie 2.
Ta6ymmma 2 — O6beM U TPYJ0EMKOCTh JUCITUTITUHBI
. TpyaoeMKOCTb 110 cEMECTpaM
By yueOHol paboThl Bcero Dy NoG N7 P
1 2 3 4

Oowan mpyooemKocmup oucCyunIuHLL, 7/ 252 3/ 108 4/ 144
3E/ (uac)
U3 nux yacos npakmuyeckoii R0020MoeKu
AyoumopHhuie 3auamus, BCEro 4ac. 16 8 8
B TOM YHCIIE:

nexru (JI), (gac)

npaktudeckue/cemunapckue 3anatus  (I13), 16 8 8

(gac)

naboparopusie padbotsl (JIP), (dac)

KypcoBoii npoekT (pabdota) (KII, KP), (gac)

9K3aMeH, (Jac) 9 9
CamocmoamenvHnas paboma, Bcero (4ac) 227 100 127
Buo npomesicymounon ammecmayuu: 3a4er, OK3.
mudd. 3auger, sx3amen (3auer, Hudd. 3auq, 3aser, 3auer
DK F*) OK3.

*k
[IpuMeuaHue:  kaHAMAATCKHI SK3aMEH

4. CoaepskaHue TUCHUTUTHHBI
4.1. Pacnpezenenue TpyI0€MKOCTH TUCHUILIMHEI 110 pa3eiaM U BUAaM 3aHATHMN.
Pa3nensl, TeMbl AUCHUIIIIMHBI U UX TPYAOEMKOCTh MPUBEIEHBI B TabmuIe 3.

Tabnuna 3 — Pa3aensl, TeMbl AUCHUIINHBL, UX TPYAOEMKOCTh

Pa3H6HBI TEMbI AU CHUITITUHBI HeKHHH 113 (C3) P KI1 CPC
’ (dac) (dac) (qac) (dac) (qac)
Cemectp 6
Paznen 1. Pexnama. Pexitamabie KOMITaHUH. 4 50
Paznen 2. Csizu ¢ O6IJ_ISCTB6HHOCTLIO Kak 4 50
WHCTPYMEHT PEKJIAMHOMN JIESTEIHLHOCTH.
Hroro B cemectpe: 8 100
Cemectp 7
Paznen 3. JlenoBoe nmucemo u tumbl PR TexcToB 4 48
Paznen 4. Urenue npodeccnoHalbHbIX TEKCTOB 4 79
Hroro B cemectpe: 0 16 0 0 227




o0yJarmuMucs

[IpakTnueckas

IMOATOTOBKA
OnpeIeTICHHBIX

TPYIOBBIX

pohecCuOHANBLHOM NesTeNbHOCTDIO.

3aKJIF0YaeTCs
GbyHKIUH,

B HCIOCPEACTBEHHOM
CBsA3aHHBIX C

4.2. ConepxaHue pa3/iejoB U TEM JICKIIMOHHBIX 3aHSATHH.
ConepxaHue pa3/ieiioB M TeM JICKIIMOHHBIX 3aHITHI IIPUBEICHO B Ta0OHIIE 4.

Ta6ymmma 4 — ConepxaHue pa3aesioB U TeM JEKIIMOHHOTO UK

BBITTOJTHEHUH
Oymymieit

Howmep paznena

HaszBanue u conep:xanue pas3ieiioB U TEM JEKIIMOHHBIX 3aHATHI

Y4eOHBbIM IJIAHOM He NMPeAyCMOTPEHO

4.3. TlpakTtuueckue (CEMHUHAPCKHUE) 3aHATHS
Tembl IpakTHUECKUX 3aHATHI U UX TPYJOEMKOCTh IPUBEICHBI B TAOJIHIIC 5.

Ta6ymma 5 — [IpakTdeckue 3aHsITHSI U UX TPYJ0EMKOCTh

M3 Hux Ne
Ne | Tewmsbl npaktudeckux | @opmel npakTU4eCKuX | TpyaoeMKOCTh, |IIPAKTHYECKOM |pasnuena
/11 3aHSATUN 3aHATUN (dac) MMOATOTOBKH, | THUCITHIT
(dac) JIUHBI
Cemectp 6
Peknama. Pemienue 4 4
Pexnamubie MPaKTUYECKHUX 3a/1a4
KOMITaHUH
Cas3u c Pemenne 4 4
00IIIECTBEHHOCTHIO MPaKTUYECKHUX 3a/1a4
Kak UHCTPYMEHT
peKIaMHOMI
JEATEIIbHOCTH.
Cemectp 7
JemnoBoe Pemenne 4 4
MMHCHMO. MPAKTUYECKUX 3a/1a4
Tunsr PR Pemenne 4 4
TEKCTOB MPAKTUYECKHUX 3a/1a4
Bcero 16
4.4. JlaGopaTopHble 3aHATHS
Tewmbl JTabopaTOPHBIX 3aHATHH U UX TPYIOEMKOCTh MPUBEACHBI B Ta0OHIIE 6.
Tabnuna 6 — JlabopaTtopHble 3aHATHS U UX TPYJOEMKOCTh
W3 aux Ne
Ne HaumenoBanne 1abopatopHbIX padboT TpynoeMKOCT®, | MPaKTHUIECKOH | passieina
n/m (uac) MTOATOTOBKH, | JHCIIHII
(gac) JIMHBI

VY4eOHbIM MJIaHOM HE MPEAYyCMOTPEHO

Bcero

4.5. KypcoBoe nMpoeKTUpoBaHUE/ BHITOTHEHUE KYPCOBON PabOThI
Y4eOHBIM MIaHOM HE TPETyCMOTPEHO




4.6. CamocrodrenbHas paboTa 00yJarouIxcs
Bunel camocTosiTennbHOM paboThI U €€ TPYIAOSMKOCTh ITPUBEICHBI B TaOIHUIIE 7.

Tabnuua 7 — Bugsl caMoCTOsITENTbHON Pa0OTHI M €€ TPYIOEMKOCTb

Bun camocrosiTensHO#M paboThI Bizzo’ Cewmectp 6, uac Cemectp 7, yac

1 2 3 4
W3ydeHue TeopeTHUecKoro MmaTepuania 97 40 57
qucuuruael (TO)
Kypcosoe npoektuposanue (KII, KP)
PacuerHo-rpaduueckue 3ananus (PI'3)
Brimonaenue pedepara (P)
[ToaroroBka K TEKyIeMy KOHTPOJIIO
ycneBaemoctu (TKVY) 25 10 15
Jlomamaee 3amanue (J13) 76 36 40
KonTponbubie paboTel 3a04HNKOB (KP3) 20 10 10
IToaroroBka K MpoOMeEXyTOUHOU 9 4 5
atrecrauuu (ITA)

Bcero: | 227 100 127

5. IlepeueHs yu4eOHO-METOANMUECKOTO OOECTIeUeHHUs

JUTSL CAMOCTOSITENIEHON PabOThI 00y4arOIUXCs MO JUCIUTUTHHE (MOJTYJTIO)

yLIe6HO'MeTO)II/I‘ICCKI/Ie MaTCpHajibl IJIA CaMOCTOATEIbHON pa6OTH 06yqa10m1/1xc;1 YKa3aHbI B

n.a. /-11.

6. IlepeueHb MEYATHBIX M ANEKTPOHHBIX YUCOHBIX U3TaHUN
[lepedyeHb nevaTHBIX U SJIEKTPOHHBIX Y4eOHBIX M3/IaHUH MpHUBeieH B Tabaule 8.
Tabmuna 8— [lepeueHp MeYaTHBIX U DJIEKTPOHHBIX YUEOHBIX M3TaHUH

Iudp/
URL agpec

bubnuorpaduueckas ccplika

KomnudecTBo 9K3eMILIApOB B
OnomoTeKe
(KpoMe IIeKTPOHHBIX IK3EMITISPOB)

bensesa, . B. UHocTpanHbIii 361K B chepe
npodheccCuoHaTbHOM KOMMYHHKAITUH:
KOMIUIEKCHBIE y4eOHbIe 3a1anus: Y4yeOHoe
nocobue / bensera 1.B., Hecrepenko E.1O.,
Coporuna T.W., - 3-e u3z., crep. - MockBa
:®mmnTa, 2017. - 132 ¢. ISBN 978-5-9765-
2616-7. - Tekcr : anekrponHsIii. - URL:
https://znanium.com/catalog/product/937882

[TpoxopoBa, A. A. Y3Haiite 60b111€ 00
aHrnosi3piuHOM Mupe. Learn More About the

English-Speaking World : yue6HOe mocobue /

A. A. TIpoxopoga, 1. C. PymuHckas. - 3-¢

u31., ctep. - Mocksa : ®JIMHTA, 2020. - 174

c. - ISBN 978-5-9765-2511-5. - Tekcr :
anekTpoHHbId. - URL:

https://znanium.com/catalog/product/1150855




I'pumiaesa, E. b. /lenoBoii HHOCTpaHHBII
s3Ik / ['pumaesaE.b., Mamykoall. A. -
Kpacuosip.: COVY, 2015. - 192 c.: ISBN 978-
5-7638-3296-9. - TekcT : 2IEKTPOHHBIM. -
URL:
https://znanium.com/catalog/product/550490

[Tonos, E. b. [IpodeccronanbHbrit
WHOCTPAHHBIN S3BIK: aHTJIMACKUHN S3BIK /
[TonoB E.b. - Mocksa :HULl UHDOPA-M,
2016. - 150 c.ISBN 978-5-16-105579-3
(online). - Tekcr : snexTponnsii. - URL:
https://znanium.com/catalog/product/760140

7. IlepeyeHb IMEKTPOHHBIX 00pPa30BaATEIBHBIX PECYPCOB
nH(OPMaLIMOHHO-TEIIEKOMMYHUKAITMOHHOM ceTu « IHTepHeT»

[Tepeuenn AIEKTPOHHBIX 00pazoBaTeNbHBIX
TEJIEeKOMMYHUKAaIMOHHONW ceTu «MHTepHeT», HEOOXOAMMBIX MJii OCBOCHHUS TUCIHUILIAHBI

npuBezieH B Tabnuue 9.

pecypcoB nH(pOpPMALIUOHHO-

Tabmuua 9 — IlepedyeHb 3JIEKTPOHHBIX O0pa30BaTEIbHBIX PECYpPcOB HH(POPMALUOHHO-
TEJEKOMMYHUKAIIMOHHOU ceTn «HTepHET»
URL anpec HaumeHnoBaHue

http://www.alleng.ru/english/

Y4eOHHUKH U CIIOBapU
AHTJIMACKOT0, HEMEIKOTO
(hpaHITy3CKOTO S3BIKOB

http://web-local.rudn.ru/web-
local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-
local/prep/rj/index.php?id=691&p=8651
http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/

ba3sl maHHbIX,
MH(pOPMaIMOHHO-
CIIPaBOYHBIE U TTIOMCKOBBIE
CHCTEMBI

www.stufen.de
www.deutsch-als-fremdsprache.de/

http://www.hueber.de/shared/uebungen/schritte/lerner/uebungen

Hewmenkunii 1361k

www.onelook.com

CrnpaBOYHBIE CUCTEMBI,
CJIOBAapHU Y SHIUKJIONIEUN

www.bbc.co.uk

BBC Learning English

www.nytimes.com

The New York Times



http://www.alleng.ru/english/
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=117
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://web-local.rudn.ru/web-local/prep/rj/index.php?id=691&p=8651
http://studiorum.ruscorpora.ru/
http://www.ruscorpora.ru/
http://www.slovari.ru/
http://www.exactus.ru/
http://www.stufen.de/
http://www.deutsch-als-fremdsprache.de/
http://clck.yandex.ru/redir/dv/*data=url%3Dhttp%253A%252F%252Fwww.hueber.de%252Fshared%252Fuebungen%252Fschritte%252Flerner%252Fuebungen%26ts%3D1450706596%26uid%3D9856332611439595013&sign=d380f605f3da845eb2a1c98f8abfe6df&keyno=1#_blank
http://www.onelook.com/
http://www.bbc.co.uk/
http://www.nytimes.com/

8. Ilepeuens nHDOPMAITMOHHBIX TEXHOJIOTHUN
8.1. [lepeyenbp mpOrpaMMHOr0O 0OECHEUeHUs, HCIOIb3YEeMOTO TMpPH OCYIIECTBICHUU
00pa30BaTeNLHOTO MpoIiecca M0 AUCIUILIHHE.
[lepedyeHp UCIONB3yeMOTr0 MPOrPaMMHOT0 obecrieueHus npejacranieH B Tabuuie 10.

Ta6ymmma 10— [Tepeyersr mporpaMmMHOTo o0ecrieueHus

Ne i/t HaumenoBanmue

He npenycmorpeno

8.2. Ilepeuenn MH(POPMALMOHHO-CITPABOYHBIX CUCTEM,HCII0JIb3yEMBbIX pu
OCYIIECTBJICHH 00pa30BaTEILHOTO MpoIiecca Mo AUCIUITITHHE

[lepeyeHp HCMONB3yeMBbIX HH(POPMALMOHHO-CIIPABOYHBIX CHCTEM MPEJCTABICH B
Tabymue 11.

Tabmuua 11— Ilepedyens HHPOPMALIMOHHO-CITPABOYHBIX CHCTEM

Ne i/ HaunmeHnoBaHue

He npenycmotpeno

9. MarepuaiabHO-TeXHUYECKast O0a3a
CoctaB MaTepHaTbHO-TEXHHYECKOH 0a3bl, HEOOXOOUMOW JJIsi  OCYIIECTBIICHUS
00pa3oBaTeNLHOTO MpoIiecca 10 AUCIUILINHE, TPECTaBieH B Tabuiel 2.

Tabmuna 12 — CoctaB MaTepHaIbHO-TEXHHYECKON 0a3bl

Ne HanmeHnoBaHue coCTaBHON 4acTH Howmep aynuropun
/T MaTepuaIbHO-TEXHUYECKON Oa3bl (Ipr HEOOXOTUMOCTH )
1 AyauTopus Juisl IPaKTUYECKUX 3aHATHI Aynuropus
KommnsrorepHslii kinace YKOMIUIEKTOBaHa
CHeUaIn3upOBaHHON
Me0eJIbIo,
TEXHUYECKUMHU

cpeacTBaMH 00y4YeHus,
CITYKaIMU JUTST
Npe/ICTaBICHUS
yuebHoIl nHpopMaIu
00JIBILION ayAUTOPUH

2 Aynuropuun o0IIero Moab30BaHUS Aynutopus
(WISt TPYMIIOBBIX ¥ MH/IMBUYAIBHBIX KOHCYIBTALHi, TEKYIIETO | yKOMIIEKTOBAHA

KOHTPOJISI U TPOMEXYTOUYHOM aTTEeCTaI|H ) CreLMaTH3pPOBAHHON

Me0eJIbIo,
TEXHUYCCKIMHA
cpeacTBaMH 00y4yeHus,
CITY’KaIIAMU JIJIS
IIPEOCTaBICHUS
y4ueOHoi nHpopmanun
O0JIBIION ayAUTOPHH

3 bubmuoreka, Untepuer-knacc I'YAII (myist camocToATenbHON ITomemenus
paboThI) YKOMIUJIEKTOBAHbI
CHEUaTN3UPOBAHHON




MeOENIbI0, OCHAILIEHEI
KOMITBIOTEPHOU
TEXHHUKOH C
BO3MOYKHOCTBIO
MOJIKJIFOUEHUS K CeTH
«nTepuer» u
00ecrnedeHo 10CTyIoM
B AJIEKTPOHHYIO
MH(POPMAIIMOHHO-
00pazoBaTeIbHYIO
cpeny I'YAIIL

10. OueHouHBIE CpeACTBA ISl POBEICHUS TPOMEKYTOUHOUN aTTECTAIINH
10.1. CoctaB OLEHOYHBIX CpPEACTBAJIA MPOBEICHHUS TMPOMEKYTOYHOW aTTecTaluu
00yJaromuXxcs 1Mo JUCIUTUINHE MPUBEACH B Tadymie 13.
Tabmuna 13 — CoctaB OIEHOYHBIX CPEACTB Il IPOBEICHHSI IPOMEKYTOYHOM aTTeCTaIlUH

Bup HpOMC)KYTOQHOﬁ aTTeCTalnu Hepequb OICHOYHLIX CPCACTB

OK3aMeH Crrcok BONpPOCOB K 3K3aMEHY;
DK3aMeHaIMOHHbIE OUJIETHI;
3amauu;

TecTsl.

3auer Crrcox BOIpOCOB;
Tectsr;
3anayu.

10.2. B kadecTBe KpUTEpUEB OICHKH YpOBHSA C(HOPMUPOBAHHOCTH (OCBOCHUS)
KOMIIETEHIIMH 00ydJarouMMHcs MpUMEHseTcsl 5-0ajuipHas IIKajla OLEHKU C(HOPMHUPOBAHHOCTU
KOMIIETEHIIMH, KOTopas npuBeaeHa B Tabauie 14. B TeyeHune cemectpa MOXKET HUCIOJIb30BATHCS
100-0annpHast ~ mKajma ~ MOAYJBHO-PEUTHMHTOBOM  CHUCTEMbl ~ YHUBEpCUTETa,  IpaBHiIa
HCIIOJIb30BaHUsl KOTOPOW, YCTAHOBJIEHBI COOTBETCTBYIOLIUM JIOKAJIbHBIM HOPMAaTHUBHBIM aKTOM
I'VAIL
Tabauna 14 —Kputepuu o1ieHKH ypoBHS c(hOPMHUPOBAHHOCTH KOMIIETEHIIUI

Or11eHKa KOMITETEHITUH

Xapakrepuctrka chOpMUPOBAHHBIX KOMIIETEHIIMA
5-0ayuIbHas mIKana PaKTep (bopep

— oOyyaronuiicss TIyOOKO M BCECTOPOHHE YCBOMJ IPOrpPaMMHBIN
MaTepHai;

— YBEPEHHO, JIOTUYHO, [10CJIEI0BATEIbHO U TPAMOTHO €r0 U3J1araer;

— ONUpasiCh Ha 3HAHWS OCHOBHOM W JOMOJHUTEIBHOW JMUTEPaTyphl,

«OTIUYHOY o
GAUTCHOY TECHO MPUBS3bIBAET YCBOCHHBIE HAYYHBIEC MOJIOKEHUS C MPAKTUUECKON
JIeATETbHOCTBIO HAIlPaBIEHUS;
— yMesio 000CHOBBIBAET U apTYMEHTHUPYET BBIJBUTAEMBIC UM HJICH,
— JIeJIaeT BBIBOALI M 00OOIICHHS;
— cBOOOJIHO BJIAJICET CUCTEMOM ClenaTIn3uPOBAHHBIX TOHSITUH.
— o0yyJaroIuiics TBEPI0 YCBOWI MPOTPaAaMMHBINA MaTepuan, TpaMOTHO H
M0 CYIIECTBY W3JIaraeT €ro, ONUpasCh Ha 3HAHUS OCHOBHOU
JINTEPATYPEI;
«XOPOILIO» PaTypel, o
— HE J0IMYCKAET CYIIECTBEHHbBIX HETOYHOCTEN;
«3a4TCHOY

— YBA3BIBAET YCBOCHHBIC 3HAHUSA C NPAKTHYECKOM JESITEIBHOCTHIO
HallpaBJICHUS;
— aPTYMEHTHPYET HAY4YHBIE MTOJIOKEHHUSI;




Or11eHKa KOMITETEHITUH

XapakteprcTrka chOpMUPOBAHHBIX KOMIIETEHITHI
5-0aibHas IIKajIa pAKTEp bopvp

— JIeJIaeT BBIBOJIBI U 000O0IIEHMS;
— BJIQJICET CUCTEMOM CIIeMaTN3UPOBAHHBIX TTOHITHH.

— 00y4Jaromuiicss yCBOMJI TOJIBKO OCHOBHOHM NMPOrpaMMHBIN MaTepHal,
II0 CYHIECTBY M3JIaracT €ro, ONMpasch HA 3HAHUSA TOJIBKO OCHOBHOMU
JUTEPATYPHI;

— JIONyCKaeT HeCYIIECTBEHHBIE OIIMOKU U HETOYHOCTH;

«yJIOBJIETBOPUTEIILHO) o

— WCTBITHIBAET 3aTPYAHEHHUS B INPAKTUYECKOM IMPUMEHECHHHM 3HAHUM
«3auTEHO»
HaIpaBJICHUS;
— c1abo apryMeHTHPYET HayIHbIC MTOJI0KEHNS,
— 3aTpyAHsieTcs B (OpMYyITUPOBAHUN BBIBOJIOB M 000OIICHUI;
— YAaCTHUYHO BJIAJICET CUCTEMOM CIELIMATIU3UPOBAHHBIX TOHSATHUM.
— oOyyvarolmuiicss He YCBOWJ 3HAYUTENbHOM 4YacTh MPOrpaMMHOIO
Marepuaa;
— JIOTYCKAaeT  CYIIECTBEHHbIE  OMMUOKKM W  HETOYHOCTH  IIPH
«HEYIOBJIETBOPUTEIILHOY
paccMOTpEeHHH MTPOOJIEM B KOHKPETHOM HaIPaBIICHUY;
«He 3a4TCHO)

— HCHBITBHIBACT TPYAHOCTH B MPAKTHYECKOM NIPUMEHEHUH 3HAHHIA;
— HE MOXXET apryMEHTUPOBATh Hay4YHbIC TIOJI0KEHUS,;
— He QOpPMYJIUPYET BHIBOAOB U 000OLIECHUI.

10.3. TunoBble KOHTPOJILHEIC 3a/IaHUS WM UHBIC MaTSPHAIIBI.
Bormpocs! (3agaun) nis sK3aMeHa IpeIcTaBlIeHbl B Tadumie 15.

Ta6muma 15 — Borpocs! (3amaun) 115 2K3aMeHa

Kon

Ne /it [TepedyeHs BonpocoB (3a1a4) 1 IK3aMeHa
WHMKATOpa

YK-4.¥.1

1. IlonHas u TouyHas MUChbMEHHAs Mepeaayda Ha pycckoM si3bike | YK-4.B.1

npo¢eccCHOHATbHO- OPUEHTHUPOBAHHOTO TekcTa. O6bEM Tekcta | OITK-1.3.1
1000-1200 m.31. Pa3pernraercst moib30BaThCS CIIOBAPEM.
Bpewms BemonHeHus — 45 MUHYT.

[IpennosxeHHslil penoaBaTeneM GparMeHT TEKCTa YUTAETCS
B Hayajie otBera Ha M Bemyx.

2. YctHoe pedepaTtuBHOE n3noxxeHue Ha M conepxanus
npodeccHoHaIbHO- OPHEHTHPOBAHHOTO TEKCTA 00BEMOM
1800-2000 m.3H. ITonb30BaThCs ca0BapéM He pa3pelaercs,

BpeMs BBIITOJIHEHUS — 15 MUHYT.

3. YuacTtue B CUTyaTHBHO-00YCIIOBIIEHHOM Oecene (0e3
BPEMEHH Ha MOJITOTOBKY).

Texkcr JIA MUCbMECHHOI'0 IMepeBoaa

Marketing

By Carol Wilson

Marketing can be defined as human activity which is directed

at satisfying needs and wants by creating and exchanging
goods or services. The marketing concept has replaced the




selling concept. The "selling concept™ means that consumers
have to be persuaded by selling techniques to buy non-
essential goods and services. The "marketing concept”, on the
contrary, means that the producer should produce the products
which the customers need. Marketing can be approached in
terms of marketing mix. Its components are four Ps — product,
price, place, promotion, that is selling the right product, at the
right price, through the right channels, with the right

support and communication.

The main principles of marketing are:

1. Determine the customer groups or segments.

2. Determine their needs.

3. Position the product in a proper way.

Marketing has become a key factor in the success of western
business. In the 20th century, marketing has played an
increasingly larger role in determining company policy,
influencing product development, pricing, methods of
distribution, advertising and promotion techniques.

TekcT auaa YCTHOI'O U3JI0KCHUSA

What is the brand?

A brand is a special trade mark, sign, symbol, design of the
product that distinguishes it from other products. Consumers
get used to some brands, and prefer to buy them. Some people
drink only Nescafe, prefer mayonnaise produced by Moscow
fat-producing plant (MZHK) and chocolate of Krasny Oktyabr
factory and so on. In this case we can speak about brand
loyalty, that is commitment to a particular brand, which people
regularly buy. It takes up to ten years to create a brand in the
West. In Russia it can only take two years. A brand like Coca-
Cola has been around a long time, and dominates the fizzy
drink market in almost every country, outselling local brands.
One of the most successful brands in the world is the Barbie.
Created in 1959, it targeted girls who wanted to have dolls
which were like young women. Barbie has had seventy-five
careers — from astronaut to presidential candidate. Her life
cycle never ends. One Barbie is bought every two seconds.

Bomnpocs! (3agaun) muis 3adera / nug¢. 3auera npencrapieHs! B Tadnuie 16.
Tabmuma 16 — Bonpocs! (3agaun) ms 3adera / qudd. 3adera

Kon
Ne /m [Tepeuens BompocoB (3a1a4) ans 3adera / qudd. 3adera HHIKATOPA
OBPA3EI] 3AJAHN A HA HATIMCAHUE AEJIOBOT'O YK-4.V.1
I[MNCBMA YK-4.B.1

Being a PR manager in a company “Milk Productions” selling | OITK-1.3.1
dairy products you are assigned to write letter of apology to
your business partner — retailing company “Salemart”. You
must apologize for delivery delay that has recently occurred.




Write the letter following the rules of generating text of this
genre.

Komnanus BbITTyCTHIIA HOBBIN KypHaJ, HOCBAILICHHBIN
npoGyiemMaM criopTa v My3bIkd. [Ipeanoxure uaen st
pEeKIaMHON KaMITaHUU.

[IpunymaiiTe cuTyanuu co CIeayromumMu uaaoMamu: to put
smth. in a nutshell, to get straight to the point, to put smb. in
the picture, to beat about the bush, etc.

Kaknmu kagecTBaMu J10JDKEH 001aaTh XOPOIINT
neperoBopiuk? KakoBsl qpyrue Gpakropbl, HEOOX0AUMBIE TS
MeperoBOpoB?

@dopMbl YCTHOTO U MMCHbMEHHOTO 00mIeHus (e-mails,
interviews): Uto BeiOepeTe Bbi?

KaKI/Ie nu3 CJIGZIyIOHII/IX JICKCUYCCKHNX CAMHUIL OTHOCATCA K
XOPOIIMM TIEPETrOBOPIIMKAM, a KaKUE K TUIOXHUM: articulate,
coherent, fluent, hesitant, extrovert, sensitive, reserved,
responsible, etc.?

Hammcarp e-mail (3;1eKTpOHHOE TUCHEMO) KOJIIETe B
WHOCTpaHHOU (UpMe C OJIar0OAaPHOCTHIO 32 MMPHEM U YCIICITHO
MIPOBE/ICHHBIC TIEPETOBOPBHI.

HpI/IFJ'IaCI/ITe KOJUICTY IpHUEXaTh K BaM Ha (I)I/IpMy C OTBCTHBIM
BU3UTOM. OFOBOpI/ITe JaThbl.

[Tocne cnugaHus ¢ APYro KOMNAHHUEHN B BAIlIEM KOJUIEKTHBE
BO3HUKIIU OTIpeieNIeHHbIE TPOOIEMBI.

Hanummte E-mail aupekropy mo mepcoHany o mpeTeH3usIx
COTPYJTHUKOB U O TOM, UTO B pe3y/IbTaTe NMEPEMEH TOHU3UITIACH
MIPOU3BOIUTENBHOCTD TPY/IA, U MOBBICUJICS OTTOK KaJpOB U3
koMmmanuu. [IpuBeuTe MpUMEphI MPETCH3UH TIepCcoHAIa.
O06pem- 90-100 cios.

Bb! oTmipaBiisieTech Ha 1€70BOM CEMUHAP IO YIIYYILIEHUIO
paboThl cOTpyIHUKaMU KoMilaHuu. Hanummre Bamemy
cekperapro E-mail (50-60 ciioB), B KOTOpOM: a) 0OBSICHUTE
MIPUYMHY Balllero OTCYTCTBUS; 0) COOOIIUTE, KOT/1a TOYHO BbI
BEPHETECH; B) NOJAPOOHO HH(OPMUPYITE CBOETO CEKpeTaps O
TOM, YTO eMy (€il) Ha[JIeKUT clienaTh BO BpeMs Balllero
OTCYTCTBHSI.

Ilepeuenn

TCM i1 KYpCOBOI'O HpOCKTI/IpOBaHI/IH/BLIHOJ'IHeHI/IH KprOBOﬁ pa6OTBI

MpeICTaBICHBI B Tabmwmie 17.

Tabnuua 17 — IlepeueHb TeM AJ1s1 KYpCOBOTO MPOEKTUPOBAHMSI/BHIIIOJIHEHUSI KYPCOBOM paboThI

Ne i/t

[TpuMepHBIii IepedeHb TeM il KypCOBOTO MPOEKTUPOBAHUS/BITTOIHEHHS

KYpCOBOi1 pabOThI

Y4eOHBIM IJIAHOM He NMPe1yCMOTPEHO




Bompocer st mpoBeneHUsT TPOMEXKYTOYHOW aTTECTallMd B BHIE TECTUPOBAHHUS
MpeACTaBICHBI B Tabmwmie 18.

Ta6mmia 18 — [IpumepHslii mepedeHb BOIPOCOB ISl TECTOB

Ne /1

IIpuMepHBIii IEpeYeHb BOIIPOCOB ISl TECTOB

Kon
WHJUKATOpa

1

3anumure yKazaHHoe B CKOOKAaX CJI0BO, B IPaBUJIbHOM
oTpULATEILHON opme

Obpasey 3anucu omsema:1_unload

1. Many consumers find it (reasonable) when advertisements exaggerate
the benefits of a product, leading to disappointment upon purchase.

2. Some people (consciously) develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's (lucky) for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often (approve) of negative feedback, as it can harm their
brand image and affect sales

5. While some may (agree)with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

VK-4.3.1

Bri0epuTe npaBuibHy0 opMy riiaroJia

Obpaszey 3anucu omsema: 8 A)

1. Effective writing in public relations has always (A is B was C been)
crucial for crafting compelling press releases that capture media attention
and convey key messages.

2. Public relations professionals must (A tailor B tailors C have tailored)
their writing style to suit different audiences, ensuring that the content
resonates with each target demographic.

3. Clear and concise writing (A was B is C are) essential in PR, as it
helps to communicate complex information in an easily digestible
format.

4. PR writing often (A involving B involved C involves) crisis
communication, where professionals must carefully choose their words
to mitigate damage and restore public confidence.

5. Storytelling ( A plays B played C had played) a significant role in
public relations writing, allowing brands to connect with their audience
on an emotional level.

OnpeneJmTe M 3aIMIIATE Ha AaHTJINICKOM fI3bIKe KJI0UYeBbIe CJ10Ba /
CJIOBOCOYECTAHUA JAHHOI'O 3633118

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is viewed
by the public. By managing communication effectively, businesses can
enhance their reputation, navigate challenges, and foster positive
relationships with their stakeholders.

BCHOMHI/ITe N HA30BUTE TUIIBI yC.]IOBHle HpelIJIO)KeHI/Iﬁ B
AHTJIHICKOM fI3BbIKE




3ajanne KOMOMHHUPOBAHHOIO THIIA C BbLIOOPOM OJHOI0 BEPHOIO
OTBETA U3 YE€THIPEX NMPECAJOKCHHBIX U 000CHOBAHHEM Bblﬁopa
IIpouyuTaiiTe TeKCT, BbIOEpPUTE NMPABUJILHbINA OTBET U 3aNMIINTE
ApPrymeHThbI, OGOCHOBBIBaIOIIII/Ie BblﬁOp 0TBETa

OnpenenHTe, KaKoO#l THII MECTOMMEHUS HCIIOJIB3YCTCA B HpC,Z[J'IO)KGHI/II/I:
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values beyond
mere profit-making.

. JUYHOE,

. IPUTAXKATCIIBHOC,

. BO3BPATHOC,

. YKa3aTeJbHOC,

. HCOIIpCACIICHHOC,

. BOITPOCUTCIILHOC

AN DN B~ W N —

33}13![1/16 KOMﬁI/IHI/IPOBaHHOFO TAIIA C BLIﬁOpOM HECKOJIBbKHUX
BApPMAHTOB  OTBeTa U3  MNPELJIOKEHHBIX M Pa3’BepPHYTHIM
00ocHOBaHMEM BbIOOpa

IIpouuTaiiTe TeKCT, BbIOEPUTE NPABUJIbHbIE BADUAHTHI OTBETA U
3allMIIUTE apryMeHThI, OﬁOCHOBI)IBalOHII/Ie BblﬁOp OTBETOB

BLI6epI/IT C IMpuJjiaraTCJbHbIC B HpeBOCXO,HHOﬁ CTCIICHU, YKAXKUTC
HCECKOJIbKO BAPpHAHTOB OTBETA

a) the most popular

©) more famous

B) the biggest

r) safer

1) more modest

3anummre 1J1aros, yKa3aHHblii B CKOOKax, B IPaBWILHOI (opme
(Past Simple/ Past Continuous/Past perfect/Past Perfect Continuous)
Obpaszey 3anucu omeema: 8 _spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle (explore) rhetoric and persuasion.
2. The modern PR industry (begin) to take shape in the early 20th
century, largely due to advancements in mass communication.

YK-4.¥.1

Bei0epere npaBu/IbHbIC BADHAHTHI 0TBETA HA BONPOC

What are the key points about advertising for early-stage startups:
A. Focus on the least effective channels for your business

B. Free isn't usually a marketing strategy

C. Use paid advertising strategically

D. Craft a compelling brand narrative

HajinnTe B npeasioxkeHusix cjaoBa ¢ opporpadpuyeckuMu ommdKaMmu
1 3aIMHIIUTE UX MPABUJIBHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses comunity engagement and corporat social
responsibility (CSR) initiatives. By partisipating in communiti events,
charitable activities, and enviromental sustainability efforts,




organizations can demonstrate their commitment to sosial values beyond
mere profit-making. These actions not only emprove public perception
but also strengthen the emotional connection between the brand and its
adience.

10

IlepeBeauTe ri1aroJ1 Ha AHNJIMHCKUN A3bIK U 3aANUIIATE €r0 B
CTpaaaTeJIbHOM 3aJ101¢

1.The new product, now entering the competitive marketplace, (6bu1
paspaboran) with precision and innovation.

2. The product visibility (ysenuuena) by the billboards strategically
(pa3memennsiit) in high-traffic areas.

11

3agaHue 3aKpHITOro THIA HA YCTAHOBJIEHHE COOTBETCTBHUS

IIpouuTaiiTe TEKCT M yCTAHOBUTE cOOTBeTCTBHE. K KaxK10il

NMO3ULNHU, TAHHOI B JIEBOM CT0JI0Le, 100epUTe COOTBETCTBYIOIILYIO

MO3UIMIO B PABOM CTOJI0IE

CooTHecuTe MOIaNbHBIE TIIAr0JIbl M BAPUAHTHI UX MepeBojia (oOpasert

3anucu oteta: 10 )

1. He can’t have missed the meeting A. OH HE MOXXET MPOITYCTUTH
BCTpeuy

2. He can’t miss the meeting. B. OH He Mor nponycTuTh
BCTpeuy

12

YcraHoBuTEe COOTBETCTBHE MEKAY COAepKaHueM naparpadga u
BapUAHTAMH Ha3BaHusA naparpaga. Hanummure qureparypHbIi
nepeBoj Ha3BaHUdA naparpaga Ha pyCCKOM fI3bIKe

Obpasey 3anucu omseema: Hanocoobnoxcenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for advertising
services, which can include print media, radio, television, and online
platforms. Advertisers must comply with specific regulations regarding
the calculation and payment of this tax, including maintaining records of
advertising services undertaken

13

Hanummurte nmepeBon AHIJIMICKOIro TEKCTa HA pyCCKI/Iﬁ A3BIK

What is the workplace of an Advertising Manager like?

Advertising managers typically work in office environments, either as
part of an in-house marketing team or within an advertising agency.
They may have their own workspace, equipped with a computer, internet
access, and necessary software for advertising campaign management.
Advertising managers collaborate closely with various teams and
individuals within the organization, including marketing professionals,
graphic designers, copywriters, media planners, and sales teams. They
work together to develop advertising strategies, create compelling ad
campaigns, and ensure that the messaging aligns with the brand's
objectives and target audience.

The workplace of an advertising manager is often fast-paced and
dynamic. They are responsible for overseeing the planning, execution,

YK-4.B.1




and monitoring of advertising campaigns across different channels, such
as television, radio, print, digital media, and social media platforms.
They may need to manage multiple campaigns simultaneously,
coordinating with creative teams, media buyers, and external vendors to
meet deadlines and deliver results.

14

33}13HH6 3aKPbITOI'o THIIA HA YCTAHOBJICHUE IMMOCTIECA0BATEJIBHOCTH
IIpouyuTaiiTe TEKCT M YCTAHOBHUTE MOCJI€10BATEIbHOCTH ()parMeHTOB
TeKCTa. 3anuIInTe COOTBECTCTBYHOIIYIO MOCJECA0BATEIBHOCTD 6yRB
CJieBa HAMpaBo

A. Influencer collaborations are pivotal, given their substantial reach and
credibility among followers. Partnering with influencers who resonate
with our target demographics ensures authenticity and fosters trust.

B. Additionally, optimizing our website for search engines through SEO
techniques will aid in capturing organic traffic. Publishing regular blog
posts that highlight the product’s unique features, benefits, and use cases
will further engage potential customers and improve our online visibility.
C.Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience swiftly.
D. Digital marketing will be the cornerstone of our promotional efforts.
Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

3ajaHne KOMOMHUPOBAHHOIO THIIA ¢ BLIOOPOM HECKOJIbKHX
BAPHUAHTOB OTBETA U3 NMPeIT0KEHHbIX

[IpounTaiiTe TEKCT U 3aNIOJTHUTE MPOIYCKU CIIOBAMU U3 PAMKHU
Obpasey 3anonnenus. 1_awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the public
image and communications of an organization or individual. At its

(3), PR aims to build and (4)a
positive reputation among various (5), including

customers, employees, investors, the media, and the general public.

(6) advertising, which directly promotes a product or
service, PR (7) more subtle and strategic methods to
influence public perception and (8) a favorable
environment for its client.

One of the essential elements of PR is media relations. This involves
crafting, compelling press releases, organizing press conferences, and
leveraging relationships with (9) and influencers to
(10) favorable media coverage. By disseminating
newsworthy information and stories, PR professionals

(11) to create a narrative that aligns with the

(12) and values of their organization or client.
Effective media relations can (13) amplify a message
and enhance credibility in the public eye.
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[lepeueHb KOHTPOJIBHBIX PabOT

I. Welcome to the World of Public Relations.

1.1 Writing as an integral part of the public relations.

The Public Relation Writer. Objectives. Audiences. Channels. Writing Guidelines.
Outlining. Sentences and Paragraphs. Word Length Word Choice. Errors to Avoid.
Spelling. Jargon. Poor Sentence Structure. Wrong Words. “Sound — alike” Words.
Redundancies. Too Many Words. Too Many Numbers. Hype. Bias. Politically
Incorrect Language.

1.2 How to influence people.

Public Opinion. Attitudes and Opinions. Building Public Opinion. Receiver. Media.
Sender. Message. Theories of Communication. Persuasive Writing. Audience Analysis.
Source Credibility. Appeal to Self-Interest. Clarity of the Message. Timing and
Context. Symbols, Slogans and Acronyms. Semantics. Suggestions for Action. Content
and Structure. Surveys and Polls. Examples. Testimonials.

1.3 How to get publicity.

Media Coverage and Barriers to it. What Makes News. Timeliness. Prominence.
Proximity. Significance. Unusualness. Human Interest. Conflict. Newness. Finding
News. Internal News Sources External News Sources. Generating News. The
Creativity Factor. Trend Stories. Special Events. Rallies and Protests. Product
Demonstration. Contests. Personal Appearances.

1.4 Law and Public Relations.

Examples of Legal Problem. Libel and Slander. Invasion of Privacy. Releases for
Advertising and Promotion. Regulations of government Agencies. Copyright Law. Fair
Use and Infringement. Guidelines for Using Copywriter Materials. Trademark Law.
Contract Considerations. Client Contracts. Freelancer Contracts. Facilities Contracts.
Working with Lawyers. Ethics and Professionalism. Additional Exercises.

I1. Working with the Media

2.1 Media Dependence on Public Relations. 2.2 Public Relations Dependence on the
Media. 2.3 Areas of Friction.

2.4 Effective Media Relations.

2.5 Crisis Communication.

2.6 Tips and Background Materials.

2.7 Meeting the Press.

2.8 Getting on the Editorial Page.

[11. Advertising

3.1 Advantages and Disadvantages of Advertising. 3.2 Types of Public Relations
Advertising.

3.3 The Basics of a Print Ad.

IV. Speakers and Speeches. 4.1 Speakers.
4.2 The Nature of a Speech.

4.3 Semispeeches.

4.4 Speechwriting.

Begriff der Offentlichkeitsarbeit

- Definitionen der PR
- PR- Ziele
- PR- Rolle im Unternehmen

PR als Kommunikationsinstrument




- Kommunikationspolitik - Marketing und PR
- Marketing- Mix

Werbung als Kommunikationsinstrument

- Begriff, Aufgabe der Werbung - Werbeziele
- Bestimmung der Werbeobjekte

Bestimmung der Werbemittel

- Auswahl der Werbetréager
- Werbung und Massenmedien
- Werbung im Dienst der Unternehmen

Begriff und Bedeutung der Werbung

- Werbeziele - Werbemittel - Werbetréager

Werbeobjekte
- Werbebudgets
- Verteilung des Werbebudgets - Kontrolle der Werbeplanung

Kommunikation im virtuellen Raum - Internet
- Videokonferenz
- Weltnetz

10.4. MeToqu4veckre  MaTepUaNbl,  ONPEACISAIONIUE  TPOUEAYPHl  OICHUBAHUS
WHAUKATOPOB, XapaKTEpU3YIOLUX dTanbl (OPMUPOBAHHUS KOMIIETCHLUH, COJAEPXKATCA B
JOKaJbHBIX HOpPMATUBHBIX akTax [YAIl, periaMeHTHUpYIOIUX TMOPSAOK W TMPOUEAYPY
MPOBEJICHUS TEKYIIEr0 KOHTPOJIS yCIIEBAEMOCTH U MPOMEKYTOUHOM aTTeCTalli O0yJaromnxcs
I'VAIL

11. Meroaudeckue yKa3aHus Uit 00YJIArOIIUXCS TI0O OCBOCHUIO TUCITUTUIAHBI

11.1. Metoauueckne yka3zaHus [ OOYYalOIIMXCS 10 OCBOCHMIO JIEKIMOHHOTO
Marepuana y4eoHbIM NAAHOM O OAHHOU OUCUUNIUHE He RPEOYCMOMPEHO.

OcHOBHOE Ha3HAY€HUE JIEKIIMOHHOTO MaTepuaia — JIOTUYECKH CTPOMHOE, CHUCTEMHOE,
riyOOKoe U SICHOE W3JIOKEeHHe yueOHoro marepuana. HasHadeHune cOBpEMEHHOM JeKUuU B
paMKax IUCUUIUIMHBI HE B TOM, YTOOBI MOJYYUTh BCIO MH(POpPMALMIO MO TEME, & B OCBOCHHUH
(byHaaMeHTaNbHBIX MpoOJeM JUCHMIUIMHBI, METOJOB HAyyHOrO IIO3HAHMS, HOBEWIIMX
JOCTHKEHUI HaydyHOW MbIcaU. B yuyeOHOM mpoliecce JIEKIHs BBIIOIHSAET METO/I0JIOTMYECKYIO,
OpPraHU3aIMOHHYI0 ¥ MHpOpMAMOHHYIO (GyHKIMU. JIeKuus pacKkpbiBaeT MOHATHIHBIN ammapar
KOHKpETHON oO0jacTu 3HaHud, €€ MpoOJeMbl, JAaeT LEeNbHOE MPEJCTABICHUE O TUCIUILINHE,
MOKa3bIBa€T B3aUMOCBS3b C APYTUMU AUCIUIUIMHAMM.

11.2. MeTtoau4veckue yka3aHus il 0OYYaIONMUXCs TI0 YYaCTHIO B CEMUHAPaX y4eOHbIM
NJIAHOM O OAHHOU OUCUUNIUHE He NPEe)YCMOMPEHO

OCHOBHOU T1e/IBbIO JUIsl O0YYaIOIIerocs SIBIISIETCA CUCTeMaTu3alus U 0000IIeHe 3HaHu!
o u3yyaeMoil Teme, paszzneny, (QopMHpOBaHHME YMEHHs paboTaTh C JIOTMOJHUTEILHBIMU
MCTOYHUKAMU HMH(OpMAaIMK, COMOCTaBISATh M CPaBHMBATh TOYKHM 3PEHMS, KOHCIEKTHPOBATh
IIPOYMTAHHOE, BBICKA3bIBATh CBOIO TOUYKY 3peHUS M T.I. B COOTBETCTBUM C Beaylen
JUJIAaKTUYECKOM 1ebI0 COAEpIKaHUEM CEMHHAPCKUX 3aHATUH SBIAIOTCSA Y3JI0BBIE, Hambosee
TPYAHBIE U TIOHUMaHHUS M YCBOGHHSI TE€Mbl, pa3lieibl JUCHUIUIMHBL Crneunduxoil naHHON
(bopMBI 3aHATHI SABIISETCS COBMECTHasl paboTa MpernoaaBaTeis U 00yJarolerocs Hajj peleHneM
MOCTaBJIEHHOW TMpoOJeMbl, a MOMCK BEPHOIO OTBETa CTPOMUTCS HAa OCHOBE YepelOBaHUs
WHJUBUIyaJIbHOW U KOJUIEKTUBHOM JESTEIbHOCTH.




IIpy DOArOTOBKE K CEMHHAPCKOMY 3aHATHIO IO TEME MPOCIYIIAHHOM JIEKUUU
HEOO0XO/MMO O3HAKOMUTHCS C IUIAHOM €ro TIPOBEICHHSA, C JHUTEPaTypoll W HAay4YHBIMU
nyOIMKAIUSMU 10 TEME CEMUHApa.

11.3. Meroauueckue yka3aHus sl OOy4aroIUMXCs MO0 MPOXOXKICHUIO MPAaKTHYECKUX
3aHATHI

IIpakTHyeckoe 3aHATHE SABISETCA OAHOM W3 OCHOBHBIX (DOpPM OpraHu3alMu y4eOHOro
npoliecca, 3aKII0YaonIascs B BBITOJTHEHUN 00YJalOUIMMHUCS 10T PYKOBOJICTBOM ITPETIO1aBaTels
KOMILIEKCa YYEOHBIX 3aJaHUH C LEeNbI0 YCBOEHHsS HAyYHO-TEOPETUYECKMX OCHOB Yy4eOHOH
JUCLIUTUTMHBL, TIPUOOPETEHHs] YMEHUN M HaBBIKOB, OIBITA TBOPYECKON AEATEIBHOCTH.

Iesbro NPaKTUYECKOIo 3aHATUS JUIsl 00y4aroIIerocs sBJIsSeTCsl HPUBUTHE 00yUYaIOIIMMCS
YMEHMM U HaBBIKOB MPAKTUYECKON EATENBHOCTH 110 U3y4aeMOU JTUCIUIUINHE.

[Tnanupyemble pe3yabTaThl TP OCBOEHUH 00y4YarOIIUMCS IPAKTUYECKUX 3aHATU:

— 3aKpeluvieHue, yriayOsieHue, pacIlupeHue M JeTalu3alys 3HaHUW IpU pelleHUH
KOHKPETHBIX 3a]1a4;

— pa3BUTHE I[I03HABATEJbHBIX CIIOCOOHOCTEH, CaMOCTOSITEIbHOCTH  MBIIUICHUS,
TBOPYECKOI aKTUBHOCTH;

— OBJIQJICHME HOBBIMM METOJaMH M METOJUKAaMU H3Y4YEHHUsS KOHKPETHOH y4yeOHOM
JUCLUIUIMHBI,

— BbIpa0OTKa CHOCOOHOCTU JIOTMYECKOTO OCMBICICHUSI MOJTYYEHHBIX 3HAHUM JUIs
BBITIOJTHEHMS 3aJJaHHUI;

— olecrneueHne palMOHATIBHOTO COYETAHHS KOJUICKTHMBHON W MHIMBHIYaIbHONH (GopM
o0OyueHusl.

TDC6OB8.HI/I$I K IIPOBEJICHHIO TPAKTUYCCKHUX 3aHITHMI

B cooTtBercTBUM C Beyuied UIAKTUYECKOH LENbIO COAEPKAHHMEM MPAKTUYECKUX
3aHATUH SBISIETCS pPEIICHHE pa3HOro poja 3adad, B TOM 4YHCIE MNPOPECCHOHAIBHBIX.
[IpakTuyeckue 3aHATHUSA HaANpaBieHbl HA (HOPMUPOBAHHE Y CTYAEHTOB NMPO(ECCHOHAIBHBIX U
NPAaKTUYECKUX YMEHHH, HEOOXOAMMBIX Il M3yYeHHs TOCIEAYIOMMX YYeOHBIX IMCIUIUINH:
BBIMOJIHATh ~ ONpENeNIeHHble  JeHCTBUSA, ONepaluu, HeoOXoIuMble B  IOCIEAyrOIIeH
npoeCCHOHATIBHON JIeATENIbHOCTH (B TPOIECCe KYpCOBOTO MPOCKTHPOBAHUS, Y4eOHOUW U
IPOM3BOJICTBEHHOH (MpohecCHOHaNBbHON) MPAKTUKH, CO3/1aHUS BBIMTYCKHON KBaJU(UKAIIMOHHON
paboThl).

Hapsny ¢ ¢gopmupoBaHueM yMeHHMH M HaBBIKOB B Mpollecce MPAKTUUYECKUX 3aHATUH
000011a10TCSl, CUCTEMAaTU3UPYIOTCS, YTIYOISIOTCS U KOHKPETU3UPYIOTCS TEOPETUUECKNE 3HAHUS,
BbIpabaThIBa€TCSl CIOCOOHOCTh M TOTOBHOCTh HCHOJb30BaTh TEOPETHUYECKHE 3HAHMS Ha
NpaKkTUKe, pPa3BUBAIOTCS HHTEIUICKTyalbHBIe yMeHHs. llpu BBIOOpE cozepkaHuss u oObema
NPAaKTUYECKUX 3aHATUH CIIEAYeT UCXOAMTh U3 CIOKHOCTU y4eOHOro Marepuana i yCBOCHHMS,
U3 BHYTPUIIPEIMETHBIX H MEXIIPEIMETHBIX CBS3€H, U3 3HAUNMOCTH M3Y4aeMbIX TEOPETUIECKHX
HOJIOKEHUH Ul TpeacTosAlle NpodeccHOHaNbHOM AeATeNIbHOCTH, U3 TOr0, KaKoe MecCTO
3aHMMaeT KOHKpeTHas paboTa B mporecce (HOPMUPOBAHHS IIEJTOCTHOTO MPEICTABICHUS O
CoJIepKaHUU Y4eOHON AUCITUTUINHBIL.

[TpakTryeckue 3aJaHUsSt MOTYT HOCHTD:

- PenponykTHBHBIN XapakTep: B ITOM cCllyyae MPH WX BBIMNOJIHEHUHM CTYJCHTBI IOJIb3YIOTCS
NOJIPOOHBIMH MHCTPYKIIUSIMH, B KOTOPBIX YyKa3aHBI: MeNb pabOThl, MOSICHEHUs (Teopws,
OCHOBHBIE XapaKTEPUCTHKH ), TIOPSIOK BHIMOIHEHUS pabOThl, TaOIUIIbI, KOHTPOJIbHbIE BOIPOCHI,
ydeOHast ¥ CTieHalIbHAs IUTepaTypa;

- YacTHYHO-TIOUCKOBBIN XapakTep: 3TU pabOThl OTINYAIOTCS TEM, YTO CTYAEHTHI HE TOJIb3YIOTCS
NOPOOHBIMHA MHCTPYKIUSAMH, UM HE JaH MOPSIOK BBITOTHEHHUS HEOOXOMUMBIX NeiicTBuil. OHH
JOJDKHBI ~ CAMOCTOSITENIBHO ~ BBIOpPAaTh  CIIOCOOBI  BBIOJHEHHS pabOThl 1O  MarepuanaM
WHCTPYKTUBHOM, CIIPABOYHOM U APYTOM JIUTEPATYPBHI;



- IlounckoBbiif XapakTep: Takue paboThl XapaKTEPU3YIOTCS TEM, YTO CTYACHTHI TOJKHBI PEIIUTh
HOBYIO JUISI HUX TIPOOJIeMy, OTUPAsiCh HA UMEIOIINECS TEOPETHUCCKIE 3SHAHMUS.

[Ipy mnIaHUPOBAaHUM TPAKTHYECKUX 3aHATUH HEOOXOJMMO HaXOAUTh ONTHMAJIbHOE
COOTHOILIEHUE PENPOTYKTUBHBIX, YACTUYHO-TIOUCKOBBIX U TOUCKOBBIX paboT, YTOOBI 0OECIIeUnTh
BBICOKUH YPOBEHb UHTEIICKTYAJIbHOU IE€ATEIbHOCTH.

Ha npakTrueckux 3aHATHAX MOT'YT IPUMEHSTHCS Cclieayrolue GopMbl paboThlI:

- OpoHTaNbHAA - BCE CTYACHTHI BHIIIOJIHAIOT OJHY U Ty ke padory;
- I'pynnoBas - ogHa U Ta ke padoTa BBIIOIHIAETCS IPYyNIaMH U3 2-5 UesoBek;
- InnuBuayanbHas - KKl CTYACHT BBIIOJIHAET MHIUBHIYAIbHOE 3a/1aHUE.

PekoMenayercss mpoBeNeHHE  CKBO3HBIX ~ NPAKTHYECKMX  pabOT Ha  OCHOBE
BHYTPHIIPSIMETHBIX CBSI3€H, KOTJa PE3yJbTaThl, MMOJYYCHHBIC B OJHON MPAaKTHYECKOW padoTe,
HCIOJIB3YIOTCA IIPH BBIITOJIHCHUU MOCICAYIOIUX MPAKTUICCKUX pa60T 110 I[aHHOf/'I JUCHUITIIUHEC.

Jiist oBbIieHUs1 3G (HEKTUBHOCTH NPOBEICHUS NMPAKTUYCCKUX U CEMUHAPCKUX 3aHITHN
PEKOMEHIYIOTCS:

- Pa3paboTka paboumx Terpajeii, MPaKTHKYMOB, YY€OHBIX KOMIUIEKTOB, COIPOBOXIAIOIIMXCS
MCTOANYCCKUMU YKA3aHUSAMU,

- Pa3zpaGorka muddepeHIMpOBaHHBIX 3alaHUil C YYETOM HHIMBHIYaJbHBIX OCOOCHHOCTEH
00yJaromuxcs;

- Vcnonp3oBaHWe B NPAKTUKE IMPENO/aBaHUsl MOMCKOBBIX Pa0OT W 3aJaHUil Ha MPOOJIEMHOMN
OCHOBE;

- IlpuMeHeHHE KOJUICKTHBHBIX M TPYMIOBBIX (opM paboOThl, MaKCHMAaJIbHOE HCIOJIb30BAHUE
HHIUBHUIYAJIbHBIX (bOPM C [OCJIbI0 IOBBIICHHWA OTBCTCTBCHHOCTHU KaXJ0ro CTyACHTa 3a
CaMOCTOSITEIILHOE BBIIIOJIHEHHE MTOJTHOTO 00beMa padoT;

- HpOBCI{GHI/Ie IMPAKTUYCCKUX 3aHSTHU Ha ITOBLIIIEHHOM YPOBHEC TPYAHOCTH C BKIIIOYCHHEM B
HUX 3aJ]aHUl, CBSI3aHHBIX C BHIOOPOM YCJIOBUH BBINOJHEHHs PabOThI, KOHKPETU3ALUEH IIEiH,
CaMOCTOSITENIbHBIM OTOOPOM HE00X0AWMOW WH(pOpPMAIHMU, C TTOUCKOM MHPOBO33PEHUYECKOTO U
HPaBCTBEHHOT'O BHIOODA.

- [TogOop MOMOTHHUTENBHBIX 3aJlaHUM Ui CTYIEHTOB, paboTaromux B Oojiee OBICTPOM TeMIIe,
1Utst 5 (PEeKTUBHOTO UCIIONIB30BAHUS BpEMEHH, OTBOJIMMOTO Ha 3aHITHH U T.1I.;

- PaspaboTka 3amaHuii JUII aBTOMATH3UPOBAHHOTO TECTOBOTO KOHTPOJS IMOATOTOBICHHOCTH
CTYJEHTOB K 3aHATHSIM.

ITopsA 10K MOArOTOBKY IPAKTHYECKOTO 3aHATHUS
- U3yuyenue TpeOGoBaHui NporpaMmbl JUCLUILIUHBL,
- @opMyJIMpOBKa LIEJU U 33/1a4 IPAKTUYECKOTO 3aHATHS,
- Pa3paboTka nnaHa npoBeieHNs MPaKTUYECKOTO 3aHATHSA,
- OT60p conep:kaHus NPAKTUYECKOTO 3aHATHs (110A00p 3a/1aHuil, BOIPOCOB),
- OO0ecrieueHne MPaKTUYECKOIO 3aHATUS METOAMYECKMMM MaTepualaMy, TEXHUYECKUMHU
CpeAcTBaMu 00y4eHus,
- OrmpeneneHre METOAOB, IPUEMOB U CPEACTB MOJJAEpKAHMS HHTEpeca, BHUMAaHUS,
CTUMYJIMPOBAHUS TBOPYECKOTO MBIIIJIEHHUS CTYACHTOB,
- MonenupoBaHue NpakTUYECKOTO 3aHATHSI.

CTpykTypa MpakTHYECKUX 3aHATHIA: BCTYIUICHHE MpEroaaBaTess, paboTa CTyJICHTOB IO
3aJaHusIM TIPETroJaBarTelis, KOTOpas TpeOyeT JOMOJIHUTENbHBIX pa3bsCHEHUH, COOCTBEHHO
IMPAaKTUYCCKasA 4aCTb, BKIIOYAroIIas p3360p KOHKPCTHBIX CI/ITyaHHﬁ, PEIICHUE CHUTYAllMOHHBIX
3a7a4 ¥ T.4. B CTpyKTypy MpakTH4YeCKOro 3aHATHS JOJDKHBI OBITh BHECEHBI: TEMa 3aHSTHUS, 11ETTb
3aHATUA, IIJIaH 3aHATUA, MAaTCPUAJIbL JJISI KOHTPOJIA NCXOJHOT'O U KOHCUYHOT'O ypOBHefI YCBOCHUA,
oOyuarolas 3aaaya.



B crpykType mpakTHyecKoro 3aHATHS TPAJAWLHAOHHO BBIIEISAIOT CIEAYIOIIME STallbl:
OpPraHU3allMOHHBIA 3Tal, KOHTPOJIb MCXOJHOTO YpPOBHS 3HaHHWHA (0OCYXXIEHHE BOIPOCOB,
BO3HUKILIUX y CTYJEHTOB IpPHU MOJTOTOBKE K 3aHITHIO; MCXOJHBIA KOHTPOJb (TECThI, OMpOC,
IIPOBEPKAa NHUCBMEHHBIX JIOMAIHUX 33JaHUM W T.A.), KOPPEKUUS 3HAHUH CTYAECHTOB),
oOydaromuii sTan (meJaroruyeckuid pacckas, MpeabsBICHHE HHCTPYKLIMH IO BBIIOJHEHHUIO
3aJaHMii, BBIOJHEHUS METOIMK M Jp.), CaMOCTOsiTeNbHas padoTa CTYyIEHTOB Ha 3aHATHH,
KOHTPOJIb KOHEYHOI'O YPOBHSI YCBOCHHSI 3HAHMM, 3aKIIOUMTEIbHBIN 3Tan. KoHTposb 3HaHUi
CTYACHTOB, TOJYYCHHBIX Ha MPAKTUYECKOM 3aHSITHH, SIBISETCS Hamboyiee OTBETCTBEHHOU
YaCThIO 3aHATHUSA, TAK KaK ONpPEAEIseT CTENEHb JOCTHKCHUS 1IEIIH.

B 3aBepiieHun 3aHATHS MPENOJaBaTeNlb PE3IOMUPYET COJEP/KAHUE 3aHSTHSI, UCIOIb3Ys
yhpoIéHHble GOpMYJIbl 3alIOMUHAHUSI, OTBEYAET HA BOMPOCHI, JA€T OLEHKY palOOThI TPYIIIIbI,
OTMEYAeT YCHIEUIHBIX UM HEJOCTATOYHO IMOJrOTOBJICHHBIX CTYJAEHTOB, COOOINAET TeMy
CJIEIYIOLLETrO 3aHATHUSA, 3a/1a€T JOMAILIHEE 3a/IaHHE

11.4. Metoauyeckue YyKa3aHUs IJis OOYYaIOIIMXCS I10 BBIMOJTHEHHUIO JIA0OPAaTOPHBIX
paboT yuebHbIM NAAGHOM RO OAHHOU OUCHUNIUHE He NPEOYCMOMPEHO

B xone BeimonHeHus m1abOpaTOpHBIX pPadOT OOydYalOMIMKCA MJOKEH YIIIyOUTh H
3aKpenuTh 3HAHUS, NPAKTUYECKUE HABBIKH, OBJIAJIETh COBPEMEHHONW METOIUKOW M TEXHUKOU
JKCIIEPUMEHTa B COOTBETCTBHHM C KBaJIH(UKAUOHHON XapaKTEPUCTHUKON 0O0YyJaromerocs.
Boinonnenue nabopaTopHbIX pabOT COCTOUT U3 AKCHEPUMEHTAIbHO-IIPAKTUYECKOM, pacueTHO-
AHATUTUYECKON YacTei U KOHTPOJIbHBIX MEPOIIPHUSITHIA.

11.5. Meroauueckue yka3aHus [Uid OOYYalOIIMXCS MO HPOXOXKICHHUIO KypCOBOTO
IPOCKTHPOBAHUS/BBITIOIHEHUS] KyPCOBOW PAOOTHI yuedHbIM NAAHOM RO OAHHOU OUCHUNIUHE He
npeoycmompeHto.

11.6. Meroauueckue yKazaHus JUIsi OOYJaIOMIMXCS MO MPOXO0XKICHHIO CAMOCTOSITEIHLHON
paboThI

B Xxoze BBINIOJIHEHUSI CaMOCTOSITEIbHON PabOThI, 00YJAIONIUIICS BBIMOIHSAET PadOTy 1O
3aJJaHUI0 M TIPU METOJMYECKOM PYKOBOJCTBE IperojaBaTesisi, Ho 0e3 ero HernocpeiCTBEHHOIo
y4acTusl.

Jns oOywaromuxcst mo 3aoyHoi (opme OOydeHHs, caMoCTOsITeNbHas paboTa MOXKET
BKJIFOYATh B CEOsI KOHTPOIBHYIO padoTYy.

B mnpouecce BBIMOJHEHHUsSI CaMOCTOSITENbHONW paboThl, y oOydaromierocss (popMHpyeTcs
1enecoo0pa3sHoe IIaHUPOBaHUE pabovyero BpeMeHH, KOTOPOE MO3BOJISET UM Pa3BUBAaTh YMEHUs
U HaBBIKM B YCBOGHHMH M CHUCTEMAaTH3allMM MPUOOpETaeMbIX 3HAHUN, OOECleYHBAEeT BBICOKHM
YpOBEHb YCIEBAEMOCTH B MEpPHOJ OOY4YEHMs, MOMOTraeT IOJyYUTh HAaBBIKM IIOBBIIICHUS
npo¢eCcCHOHATBHOIO YPOBHS.

MetoauyeckumMi ~ MaTepuaiaMM,  HalpaB/SIIOIIMMH  CAMOCTOSATEIbHYIO  paloTy
00y4aroImuxcst ABJISIOTC:

—  y4eOHO-METOIMYEeCKUI MaTepHa 1o JUCIHUIINHE;

— METOJUYECKHE YKa3aHHUsS MO BBIMOJIHEHUIO KOHTPOJIBHBIX paboT (1 00yyaromuxcs
10 3a04HOU (hopme 0OyueHus).

HeoOxonuMpIiMH  yCIIOBUSIMU 11l  CAMOCTOSATENBHOM pabOThl CTYAEHTOB SIBJISIOTCS

(W) (14 %10 1115 (H

1. MoTHBaIMs CaMOCTOATEIbLHOU PabOThI

2. TOATaIHOE IJIAHUPOBAHUE CAMOCTOSATENBbHON padoThI

3. HamWuWe W JIOCTYITHOCTh HEOOXOIMMOTO Yy4eOHO-METOJMYECKOTO |  CIPABOYHOTO
MaTrepuana;
KOHCYJIbTAIllHOHHAs TOMOIIIb NP0 1aBaTels;
cHCTeMa PEryJIipHOro KOHTPOJISI KaUueCcTBa BHIIOJIHEHHON CaMOCTOSITEIbHON paboTHI.

ok



[IpoBepka KOHTpPOJS KadecTBa BBIMOJHEHHONH CaMOCTOSTENHHOW pabOThI CTyACHTA
OCYHICCTBJIACTCA MYTECM TMPOBCACHUA KOHTPOJIBHBIX OINPOCOB W TCCTOB. KpOMe 3TOTO,
UCIOJIb3YETCs Takast popMa KOHTPOJISA, KaK OTYET MO MOAYIIIO.

Kontponbs camocTosiTenibHOM pabOThl  CTYACHTOB OCYILECTBIISIETCS  MOCPEACTBOM
IPOBEPKU HWHIAMBUAYAIbHbIX 3adaHuid. KoOHTponb caMocTosATeNbHOW paboThl CTYIIEHTOB
PEKOMEHIYeTCSI POBOJUTH IMOCIIE U3YYCHHS KKIOTO pa3/iesia yueOHONU MPOrpaMMBL.

11.7. Meroauyeckue yKazaHUsA I OOYYArOIIMXCS IO TMPOXOXKIACHUIO TEKYIIETO
KOHTPOJISI YCTIEBAaeMOCTH.

Tekymuid KOHTPOJb YCIICBAEMOCTH IPEAyCMATPUBAECT KOHTPOJb KadyecTBa 3HAHUI
00yJaromuXxcsi, OCYIIECTBIIEMOTO B TEYCHHE CEMECTpa C IIENbI0 OICHUBAHMS X0Jla OCBOCHUS
JIACIIUILINHEI.

11.8. MeToau4veckue yKa3zaHUs JJIs OOYYarONIMXCs O TMPOXOKICHHIO MPOMEKYTOYHON
aTTeCTaIlUH.

[IpomexxyTounass  arrecranss  OoOydaroIIMXCs — NpPEAyCMAaTpHBacT  OlCHHBAHUE
MIPOMEKYTOUHBIX U OKOHYATEIBHBIX PE3yIbTaTOB OO0Y4YCeHHs 1O muciuruiiHe. OHa BKIIIOYAET B
ce0s.

— 9K3aMeH — ¢opMma OICHKH 3HAHHM, IOJYYCHHBIX OOY4YaIONIMMCS B IPOIIECCEe
W3YYCHUS BCEH MUCIUIUIMHBI WM €€ YaCTH, HAaBBIKOB CAMOCTOSTEILHON pabdOThI, CIIOCOOHOCTH
NPUMEHATh WX JJIsS pElICHUS MPAKTHYCCKUX 3a1ad. JK3aMeH, Kak MpPaBWIIO, MPOBOJMUTCS B
MEPHUOJ] SK3aMCHAIIMOHHOW CECCHHM W 3aBEPIIASTCS ATTECTAIIMOHHON OIICHKOW «OTIIHYHOY,
«XOPOIIIO», «YIOBJICTBOPUTEIILHOY, KHEYIOBICTBOPUTEIHLHOY.

— 3aueT — 3To (hopMa OLICHKU 3HAHUI, MMONYYCHHBIX OOYYAIOUIMMCS B XOJI€ U3yUCHHS
y4eOHOI TUCIUILTUHBI B IIEJIOM HITH TPOMEXYTOYHasH (10 OKOHYAHHH CEMECTpa) OIICHKA 3HAHUMN
00yJaromUMCs 110 OTACIBHBIM pa3feiiaM TUCIUIUIMHEI C aTTCCTAlMOHHON OIICHKOM «3aYTCHO)
WU «HE 3a4TEHOY.

— nmuddepeHIMpPOBaHHbBIM 3a4eT — 3T0 (opMa OLCHKUA 3HAHWM, IOJIyYCHHBIX
00yJarOIUMCs TIPH U3YYCHUH JUCIHUILTUHBI, TIPU BHIMIOTHCHHH KYPCOBBIX MTPOEKTOB, KYPCOBBIX
paboT, Hay4YHO-HUCCIEA0BATEIBCKUX PAOOT U MPOXOKICHUH MPAKTUK C aTTECTAllMOHHON OIIEHKOU
COTJIMYHOY, «XOPOIIOY, KyIOBICTBOPUTEILHOY, KHEYIOBICTBOPUTEIIHHOY.

[Ipy moarotoBke K aTTecTallMd CIEAyeT HE TOJBKO pa3o0parbCsi B Marepualie, HO
nonpoOoBaTh, HE MOATJIAABIBAS B KOHCHEKTHl WIM YY€OHHMKH, U3JI0KUTh MHUCbMEHHO Hamboliee
CYILIECTBEHHbIE IOHSTHS, YTBEPKACHUS, (DOPMYIIBI IO KAXKIOMY pa3jieny MporpaMMbl, COCTaBUTh
IIJIaH-KOHCIIEKTHI OTBETOB HA DK3aMEHALIMOHHBIE BOIIPOCHI.

Ha sk3ameHne B npoiiecce MOArOTOBKH K OTBETY MPEK/E, UEM MPUCTYIUTH K MOAPOOHOMY
U3JI0KEHUIO OTBETA Ha BOIIPOC, CIENYeT COCTaBUTh (IMCbMEHHO WM YCTHO) IJIaH MPECTOSAIIETO
OTBETA.

PexoMenganuu mo OpraHusanuu CaAMOCTOSITEILHOI eITeJIbHOCTH CTYACHTOB

O¢ddexTuBHOCTH O00yYeHUS BO MHOIOM 3aBUCUT OT MpPaBWIBHON OpraHU3aluu
CaMOCTOSITENIbHOM paboThI cTyneHTOB. CaMocTosITeNbHAS paboTa CTYyIEHTOB UMEET 0000IIEHHO-
MTOBTOPUTEIIbHBIN, TPEHUPOBOYHBIN U KOHTPOJIBHBIN XapaKTep.

CryneHTtaMm npejiaraeTcsl BBINOJIHEHHE CIEIYIOINUX BUA0B CAMOCTOSITENIbHOM paOboThI:

1) Urenue wu NEepeBOJ, TCKCTOB PpPA3JIMYHBIX JKAHPOB COITIACHO TCEMATUKEC, COCTABJICHUC
TEMATUYCCKOI'O IJIOCCapUs IO MPOUYNUTAHHOMY TCKCTY.



Onucanue mociIeI0BaTEIbHOCTH AEHCTBUN CTYICHTOB.

e HeogHokpaTHO MPOUYUTATE TEKCT BCIIYX, OTPA0OTaTh TEXHUKY UYTCHHUS.

e (OOparuTh BHUMaHUE Ha YTEHHUE TPYAHBIX CJIOB (IOCJIE TEKCTOB YacTO YKa3bIBaKOTCS
TPYZAHBIE CJIOBA C TPAHCKPUIILIUEH).

e [lepeBecTu TEKCT ¢ aHIVIMMCKOIO sA3bIKa Ha PYCCKMi. B cilydae 3aTpyIHEHHs YCTHOTO
IIEPEBO/A CTYIACHTAaM PEKOMEHJIYETCS IIEPEBECTU TEKCT MUCBbMEHHO, YTO IIO3BOJUT B
KJIacCE€ BHECTH HEKOTOpPbIE KOPPEKTUBBI. PexkomeHayercs s nepeBoa HCIOJIb30BaTh
OJIHOSI3BIYHBIEC U JBYS3bIYHBIEC CJIOBAPH.

2) KomMmMeHTHpOBaHHE JEKCHKO-TPaMMAaTHUECKOro MaTepuaga TekcTta. CTYISHTBI JIOJIKHBI
YMETb OOBSICHATh HAa aHTJIMHCKOM SI3bIKE 3HaYCHHE (3HAYEHUS) CJIOB/BBIPAKEHUM/KOHCTPYKIIUHA U
MPUBOAUTH IPUMEPHI.

3) BbimonHeHHE PA3IMYHOTO poJa TPEHHUPOBOUHBIX  YIPAKHEHUH MO  3aKPEIUICHUIO
TEMAaTUYECKOU JIEKCUKH.
Onucague mocaeI0BaTEIbHOCTH ACHCTBUN CTYAECHTOB:

Jlekcuueckue YIpa)KHCHHUA BBIIIOJHAKOTCA NHHCBMCHHO B pa6oqel71 TCTpadu. ITocne IIPpOBECPKHU
ynpaxcHeHI/Iﬁ B ayJUTOPHUU CTYACHTHI TOTOBAT YTCHUC IICPCBOAHBIX YHpa)KHeHI/Iﬁ C JI1uCTa.

4) BbIMOJHEHHE PA3IUYHOTO pPoJa KOMMYHHUKATHUBHBIX YIIPOKHECHHH [0 3aKPEIUICHHUIO
TEMAaTUYECKOU JIEKCUKH.
Onucanue mMociIeI0BaTEIbHOCTA JEHCTBUHA CTYIEHTOB:

CTYZICHTEIM PCKOMCHAYCTCA CHa4dajla 3anrucaTb KOMMYHUKATHBHOC BbICKA3bIBAHHC (OTBGT Ha
BOIIPOC, IICPECKa3 TCKCTA, U I[p) B NUCbMEHHOMU (I)OpMC, 3aTCM 0Tpa6OTaTL 3TO BBICKA3bIBAHUC B
YCTHOﬁ (bopMe. MoxHo PEKOMCHAOBATh CTYACHTAM 3allMChIBATH CBOMl OTBET JoOMa Ha
Mal"HI/ITO(I)OH C €ro nocCJICAYIINUM IIPOCITIYIINBAHUCM.

5) Tlpu moAroToBKe IMepeckasa TEKCTa 0OpaTHTh BHUMAHUE HA CTPYKTYPHUPOBaHHE (BBIICIHTH
YacTH, TJIABHYIO UJICI0 U [VIaBHBIX [IEPCOHAXEH, BHICKA3aTh CBOIO TOUKY 3PEHHUS).

6) BrInonHEHHE KOHTPOJIBHBIX Pa0OT (IMKTAHTOB, IEKCHUECKUX M TPAMMATUYECKUX TECTOB).
IIpuMepsl 3a1aHN 171 TEKYIIETO KOHTPOJIA.

1. Complete these sentences about brands and products with the missing word.

1. Thel our consumers have of the brand is one of youth, life and excitement!
2. I’ve invited all the journalists to the product 1 next month.

3. What we need is a well-known tennis player to e our new range of leisure
wear.

4. You simply can’t change the n of the brand after fifty years!

5. James Bond films are great for product p — especially luxury goods.

6. We can expect a product | of about five years on this model.

7. The danger with putting our name on other products and brand s IS

that the brand loses value.



8. The brand | of our customers is incredible. Some of them wear nothing but
a product with our name on it.

9. Here’s our brochure with the new r of products for next year.

10. Coca-cola is an example of global brand a . There isn’t a country that
doesn’t know what a coke is.

2. Each phrase contains a mistake. Write the phrase correctly.

. How do you feel to this idea?

. How do you think of the proposal?

. What’s you opinion? ?
. ’'m not thinking it’s a good idea.
. I’m agree with you.
. Absolutely! I think it so too.
. | think we should to do it.

. How about find someone else for the job? ?
. I know what do you mean.
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. Read the article and decide if these statements are true or false.

. Large numbers of companies have invested in new IT equipment.

. The press have reported on many unsuccessful projects.

. LS took over Calcot.

. LS recently took over its rival.

. Bilton’s is a successful partnership

. Small and medium-sized businesses need to negotiate better

. Parts-2-go and Delkon are working closely together.

. British companies are failing to spend money on modernising their businesses.

O NOoO Ol WDN -

Changes in business operations
By Alan Rodger

British companies are investing huge amounts of money in making changes to their
traditional business practices. The main aims behind this investment are to increase the quality of
services provided, while reducing prices.

The demand for available and skilled IT resources in the UK is so great that many
customer services companies have decided to outsource contracts to low-cost countries, such as
India, in order to meet this demand.

So, what are the challenges and opportunities that outsourcing presents? There have been
many newspaper stories of failed projects and broken-down relationships between customers and
the service companies who have outsourced contracts. Probably the most famous of these stories
was LS, who had agreed a ten-year deal to provide services for Tilkin. This ended earlier this
year, when LS was replaced by Calcot. However, it was not all bad news and LS behaved
professionally and helped to ensure the successful takeover of the service by its rival, so the only
problems reported were minor ones.



The main goal of investing in outsourcing is to improve the quality of customer services,
and to lower the cost of operations at the same time. One example of a successful outsourcing
partnership is Bilton’s. Almost two years ago the company started outsourcing services to a
consortium of companies. The deal with the consortium is for five years. Payments are made to
the consortium if it reaches its targets — it has to deliver a two percent improvement in customer
satisfaction annually.

There are huge opportunities for small and medium-sized businesses to make savings by
using shared services. For instance, organisations with similar requirements can negotiate to use
the same service provider. This would mean that the costs for each company would be reduced
through savings of scale. This is the model behind a deal recently announced for a joint venture
between Parts-2-go and Delkon.

Partnerships are great opportunities to show what can be achieved with open minds,
shared interests, and a commitment to better and cheaper services. Perhaps the experience of the
past can actually help make changes for the future.

(from The Financial Times)
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Ta6muma 18 — [IpumepHsIii TepedeHs BONPOCOB IS TECTOB

y Koz
Ne n/mt [IpuMepHBIii IepeYeHb BOIIPOCOB IS TECTOB
MHAMKATOpa
1 3anummure ykazaHHoe B CKOOKAaX CJI0BO, B IPaBUJIbHOM YK-4.3.1

oTpHLaTeIbLHOHI (popme

Obpasey 3anucu omsema:1_unload

1. Many consumers find it unreasonable when advertisements
exaggerate the benefits of a product, leading to disappointment upon
purchase.

2. Some people unconsciously develop brand loyalty due to clever
advertising strategies that create emotional connections.

3. It's unlucky for companies that rely solely on misleading
advertisements, as they risk losing customer trust in the long run.

4. Advertisers often disapprove of negative feedback, as it can harm
their brand image and affect sales

5. While some may disagree with aggressive marketing tactics, others
argue that they are necessary for standing out in a competitive market.

Bri0epuTe npaBuibHYI0 GopMy riiaroja

Obpasey 3anucu omeema: 8 A)

1. Effective writing in public relations is crucial for crafting
compelling press releases that capture media attention and convey key
messages.

2. Public relations professionals must tailor their writing style to suit
different audiences, ensuring that the content resonates with each
target demographic.

3. Clear and concise writing is essential in PR, as it helps to
communicate complex information in an easily digestible format.

4. PR writing often involves crisis communication, where
professionals must carefully choose their words to mitigate damage
and restore public confidence.

5. Storytelling plays a significant role in public relations writing,
allowing brands to connect with their audience on an emotional level.

Onpe)le.JmTe M 3alIUIINTE HA AaHTJIHHCKOM fI3LIKE KJII0UeBhbIe CJI0BA
/ cioBocoYeTaHMS JAHHOTO ad3ana

Public relations (PR) in business plays a crucial role in shaping the
perception and reputation of an organization. It involves managing
communication between the organization and its various stakeholders,
including customers, employees, investors, and the media. PR in
business is a vital function that influences how an organization is
viewed by the public. By managing communication effectively,
businesses can enhance their reputation, navigate challenges, and
foster positive relationships with their stakeholders.

BCHOMHI/[TB N HA30BUTE TUIIBI yC.HOBHl)IX ﬂpennomeﬂnif[ B
AHIJIHHCKOM fI3BIKE

3ananne KOMOMHMPOBAHHOIO THIA ¢ BHIOOPOM OJHOr0 BEPHOIO
OTBETA U3 YETHIPEX NMPECAJTOKCHHBIX H 000CHOBaHHEM BblﬁOpa
IIpounTaiiTe TeKCT, BbIOCpPHTE NPABUIbHBINA OTBET U 3AIIUIINTE
aprymMeHThbl, 000CHOBBIBAKOIIIHE BLIOOP OTBETA

Omnpenenure, Kakol TUI MECTOMMEHMSI UCIIOJIB3YETCS B IIPEIOKEHHM .
PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,




charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making.

1. nrnaHOE,

2. IPUTSHKATENBHOE,

3. BO3BpATHOE,

4. yka3zaTenabHOE,

5. HEOIpeIeJICHHOE,

6. BOIIPOCUTEIILHOE

3anummTe 1J1aroJ, yKa3aHHbli B CKOOKaxX, B NIpaBUJIbLHOH Gopme
(Past Simple/ Past Continuous/Past perfect/Past Perfect
Continuous)

Obpasey 3anucu omeema: 8_ spent

1.The roots of public relations can be found in Ancient Greece, where
philosophers like Plato and Aristotle explored rhetoric and persuasion.
2. The modern PR industry began to take shape in the early 20th
century, largely due to advancements in mass communication.

BriOepeTe npaBuiIbHbIE BADMAHTHI OTBETA HA BONMPOC

What are the key points about advertising for early-stage startups:

A. Focus on the least effective channels for your business (not correct
- Focus on the most effective channels for your business, as it's
important to prioritize the marketing channels that will give you the
best return on investment.)

B. Free isn't usually a marketing strategy (It's important to have a clear
monetization plan)

C. Use paid advertising strategically (paid advertising can help you
quickly reach your target audience and drive customer acquisition.)
D. Craft a compelling brand narrative (Storytelling is a powerful tool
for building an emotional connection with your audience.)

Haiinurte B npeaioskeHusixX ¢jioBa ¢ opgorpadpudyeckumu
OIIMOKAMM M 3aINIINTE HX npaBUJIbHO

Obpasey 3anucu omeema: 8_manufacture

PR encompasses community engagement and corporate social
responsibility (CSR) initiatives. By participating in community events,
charitable activities, and environmental sustainability efforts,
organizations can demonstrate their commitment to social values
beyond mere profit-making. These actions not only improve public
perception but also strengthen the emotional connection between the
brand and its audience.

IlepeBeaure ri1aro/1 Ha AHIJIMUCKUH A3BIK U 3aANIMIINTE €r0 B
cTpaaaTeJIibHOM 3aJiore

1. The new product, now entering the competitive marketplace, has
been developed with precision and innovation.

2. The product visibility is increased by the billboards strategically placed
in high-traffic areas.
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3agaHue 3aKPBHITOr0 THIIA HA YCTAHOBJICHHE COOTBETCTBHUS
IIpounTaiiTe TEKCT M YCTAHOBUTE cOOTBeTCTBHE. K Kaxk10i
NO3MIMH, JAHHOH B JICBOM CTO0JI01e, Mog0epuTe

VK-4.V.1




COOTBETCTBYIOIYIO MO3ULMIO B IPABOM CTOJI0LE

CooTHecHuTe MOAATBHBIE TIIarojIbl M BAPHAHTHI UX TiepeBoia (00paserr

3anucu orBeta: 10 )

1. He can’t have missed the meeting A. OH He MOT IPOMYCTUTH
BCTpeuy

2. He can’t miss the meeting. B. OH He MOXET MPOIyCTUTh
BCTpeuy
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YcraHoBHTE COOTBETCTBHE MEKIY COAep:KaHUeM naparpadga u
BapMaHTaMU Ha3BaHuA naparpadga. Hanummure JureparypHblid
nmepeBoa Ha3BaHUA naparpaq)a Ha PYCCKOM SI3BIKE

Obpasey 3anucu omeema: Hanoeoobnooscenue 6 pexname

A. Online Advertising Tax

B. Advertising Tax

C. Unrelated Business Taxable Income

In some jurisdictions, such as Austria, an advertising tax is imposed on
advertising services rendered for payment. This tax is typically
calculated as a percentage (e.g., 5%) of the fees charged for
advertising services, which can include print media, radio, television,
and online platforms. Advertisers must comply with specific
regulations regarding the calculation and payment of this tax,
including maintaining records of advertising services undertaken
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Yro nmpencrasiseT co0oil pabouee MECTO MEHEDKepa 0 peksiame?
MeHnemxepsl o pekiiaMme 00bIYHO paboTaloT B oducax, 11udo B
COCTaBe BHYTPEHHEW MapKETUHIOBON KOMaH/Ibl, TMOO B PEKIaMHOM
arenTctBe. OHM MOTYT UMETh COOCTBEHHOE pabouee MecTo,
000pyI0OBaHHOE KOMITBIOTEPOM, J10CTYNIOM B MHTepHET 1
HEOO0XOIMMBIM IPOTPAMMHBIM O0ECTICYCHUEM JIJISl YIIPABICHUS
pEeKJIIaMHBIMU KaMITaHUSMHU.

MeHnemkepsl TI0 peKiiaMe TECHO COTPYIHUYAIOT C pa3TMIHBIMU
KOMaHJaMH U OTAEIbHBIMHU COTPYJHUKAMH B OPraHU3aLMH, BKJIIOYAs
CTEIHAIHNCTOB 10 MAPKETHUHTY, Ipad)UIeCKUX TN3aifHEPOB,
KOMMpaiTepoB, MeIUAINIAHUPOBIIUKOB U OTJEIBI TPOAAXK.

Onu paborarot BMecTe, 4TOObI pa3padbaThIBaTh peKJIaMHbIE CTPATErHH,
CO3/1aBaTh yOeqUTeIbHbIE pEeKIaMHbIe KaMIIAHUU U 00ecIeunBaTh
COOTBETCTBUE COOOILIEHUH 11esIM OpeHaa U LeIeBON ay TUTOPUH.
Pabouee MecTo MeHeKepa 10 pekaMe 4acTo OBICTPOe U
nuHaMugHOe. OHM OTBEYAIOT 32 KOHTPOJIb TUIAHMPOBAHUS,
BBITOJIHEHUS] U MOHUTOPHUHIA PEKJIaMHBIX KaMITaHUH Ha pa3HbIX
KaHaJIaX, TAaKUX KaK TEJIEBUACHUE, paiio, IeUaTh, U(PPOBBIC MeINa U
1aT(OPMBbI COLTUANIBHBIX CETEH.

WM MokeT moTpeOoBaThCs YIPABIIATh HECKOIBKAMU KaMITAHUSIMHU
OJTHOBPEMEHHO, KOOPAUHUPYsI paboTy ¢ TBOPUECKMMHU KOMaHJaMH,
MeauadaiiepaMu ¥ BHEITHUMU TTOCTABIIMKAMHU, YTOOBI COOTIOAATH
CPOKH M JOOMBATbCS PE3YJIbTATOB.
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3aua}me 3aKPbITOI0 TUIIA HA YCTAHOBJICHHME MOCJICT0BATECJIbHOCTH
IIpouuTaiiTe TEKCT M YCTAHOBHUTE MOCJIEA0BATEIBLHOCTh
(pparMeHTOB TeKcTa. 3aNUIINTE COOTBETCTBYIOILLY IO
M0CJIeA0BATEJBbHOCTh OYKB CJIeBAa HANIPABO

Digital marketing will be the cornerstone of our promotional efforts.

YK-4.B.1




Utilizing social media platforms such as Instagram, Facebook, and
TikTok, the focus will be on creating visually enticing and informative
content.

Influencer collaborations are pivotal, given their substantial reach and
credibility among followers.

Partnering with influencers who resonate with our target demographics
ensures authenticity and fosters trust. Additionally, optimizing our
website for search engines through SEO techniques will aid in
capturing organic traffic.

Publishing regular blog posts that highlight the product’s unique
features, benefits, and use cases will further engage potential
customers and improve our online visibility.

Paid advertising via Google AdWords and social media ads will
complement these efforts, ensuring we reach a broader audience
swiftly.
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3ananne KOMOMHMPOBAHHOIO THIIA ¢ BBIOOPOM HECKOJIbKHX
BAPHAHTOB 0TBETA U3 NMPeAJI0KEHHbIX

[TpounTaiiTe TEKCT U 3aNOJHUTE MPOIYCKU CIIOBAMHU U3 PAMKHU
Obpasey 3anonnenus:. 1_awareness

significantly, secure, orchestrating, stakeholders, foster, unlike,
focuses, maintain, employs, journalists, seek, core, objectives

Public Relations, commonly known as PR, is a multifaceted field that

(1) on managing and (2) the
public image and communications of an organization or individual. At
its (3), PR aims to build and (4)a
positive reputation among various (5), including

customers, employees, investors, the media, and the general public.
(6) advertising, which directly promotes a product

or service, PR (7) more subtle and strategic methods
to influence

public perception and (8) a favorable environment
for its client.

One of the essential elements of PR is media relations. This involves
crafting,

compelling press releases, organizing press conferences, and
leveraging relationships

with (9) and influencers to (10)
favorable media

coverage. By disseminating newsworthy information and stories, PR
professionals

(11) to create a narrative that aligns with the
(12) and values of their organization or client.

Effective media
relations can (13) amplify a message and enhance
credibility in




the public eye.

Correct answers:
1. focuses 2. orchestrating 3. core 4. maintain 5. stakeholders 6. Unlike

7. employs 8.foster 9. journalists 10. secure 11. seek 12. objectives 13.
significantly




