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AHHOTaNINA

JucuumnuHa «MexIyHapoJHbIe 1eJI0Bbleé KOMMYHUKALIMN» BXOIUT B 00pa3oBaTebHYIO
POrpaMMy BEICIIETO 00pa30oBaHUs — MPOTPaMMy CICIHATUTETA IO HAIIPABICHUIO TTOATOTOBKH/
crenaibHocTH 38.05.02 «TamokeHHOE J1e710» HAMpaBICHHOCTH «TaMOXEHHOE peryaupoBaHue
BHEITHEOKOHOMUYECKOH AesaTenbHOCTY. ucuuiminHa peanu3yercs kadempoid «Ne83».

JlucuuniuuHa HaleneHa Ha (GOpMHUPOBAHKE Y BBITYCKHUKA CIEIYIOIINX KOMIIETEHIIUH:

YK-4 «CnocobeH TpHUMEHSATh COBPEMEHHBIE KOMMYHHKATHUBHBIC TEXHOJIOTUH, B TOM
YUCJ€ Ha HWHOCTPAaHHOM(BIX) s3bIKe(ax), I aKageMHUYeCKOro Hu MPo(ecCHOHATBLHOTO
B3aUMOJICVCTBUS»

Copep:xaHue AUCHUIIIMHBI OXBAaTHIBAET KPYT BOIPOCOB, CBSI3aHHBIX C MEXKIYHAPOIHOMN
JIeTIOBOM KOMMYHUKAIIMEH, MEXIYHAPOIHBIM MPOJBUKEHUEM IKCIIOPTA KAK KOMMYHUKATUBHBIM
MPOLECCOM,  NUCBMEHHOW  JEIOBOM M AKCIOPTHO-HANPABICHHON  JIOKYMEHTAllUEeH,
UCTIOJIb30BAHUEM COBPEMEHHBIX HU(POBBIX TEXHOJOTHH B MEXKIYHApPOJHOH JeMOBOM
KOMMYHHKAIIMM, a TaKKe KOMMYHHKATUBHBIMU TEXHHUKAMH [UIsl YCHEIIHOTO BeIEHUs U
3aKJIFOYEHUS TOPrOBO-DKOHOMUYECKHUX CIEIIOK.

[IpenogaBanue AMCHUIUIMHBI TpeAycMaTpuBaeT cieaytone ¢GOopMbl OpraHU3aINH
yueOHOro Ipoliecca: IPaKTUUECKUE 3aHATUS, CAMOCTOSITENIbHAs paboTa 00yUyaroluXcsl.

[IporpaMMo#l NHUCHUIUIMHBI TPEIYyCMOTPEHBI CIEAYIOUINE BHIbI KOHTPOJS: TEKYIIUN
KOHTPOJIb YCTIEBAEMOCTH, IIPOMEKYTOYHASI aTTECTAIUSA B JopMe 3adeTa.

OO6mas TpyA0EMKOCTh OCBOEHUS AMCIMILIUHBI COCTABISET 3 3aueTHBIX eAuHMIbI, 108
4acoB.

SI3bIK 00yUueHUs O JUCHUILTUHE KPYCCKHM / aHTTIUHACKUIAY.




1. TlepedeHb IIAHUPYEMBIX PE3yJIBTATOB O0YUEHMS IO JUCLUIUIMHE

1.1. Ilenu npenogaBaHusi JUCIUTUIMHBI

OCHOBHOH 1IEJIBIO MTPENOJABAHMS JUCIUILIUHBI SABJISETCS (OPMHUPOBAHUE Y CTYIEHTOB
KOMMYHHKATHBHBIX HAaBBIKOB, HEOOXOAMMBIX /sl OOIIEHHS Ha HWHOCTPAHHOM  SI3BIKE
(aHrIUICKOM) B KOHTEKCTE MEXIYHApOJHOro OM3Heca, T.6. B YCIOBMSX KYJIbTYPHBIX U
A3BIKOBBIX  PA3JINYMil, a TakkKe I YOpPaBIEHUS MEXKYJIbTYPHBIMU KOMaHJIaMU U
3¢ (}EeKTUBHOIO B3aMMOJIECHCTBHSI B MEKKYJIbTYpHOU On3Hec cpene. OcoObli akIEHT Jies1aeTcsl Ha
POJIM KOMMYHUKALIUY B MEXYHAPOJAHOM IPOABMKEHNUHN IKCIIOPTA.

K koHIly Kypca CTyJeHTbI CMOTYT:

1) [ToHnMaTh poah KOMMYHUKAIIUU B MEXIYHAPOJTHOM OHU3HECE,

2) AHanu3upoBaTh KyJIbTYypHBIE PA3JINUUs U UX BIUSHHUE Ha JICJIOBYIO KOMMYHHUKALIHIO,

3) Pa3pabartbiBath 3 GEKTUBHBIC CTPATEIrHMH MEKKYJIBTYPHOU KOMMYHHKAIIUH,

4) Co3naBath U NPEACTaBIATh OU3HEC-TOKYMEHTBI ISl MEXKIYHApOJHOM ayAUTOpUH,

5) Ucnonp30BaTh TEXHOJIOTUHU AJI 00JIETYEHUS MEKIYHAPOJHON JIEI0BOM KOMMYHUKALINH,

6) PazpabaTbiBaTh KOMMYHUKATUBHBIE CTpaTerMd M MEXKIYHApOJHOIO IPOJBMXKEHUS
AKCIIOpTA.

1.2. JlucuuniauHa BXOAMT B  COCTaB  4YacTH, (OpPMUPYEMOH  y4acTHUKaAMH
00pa3oBaTeNbHBIX OTHOIICHUHM, 00pa30BaTEeIbHON MPOrpaMMBbl BBICIIET0 0Opa3oBaHus (Jaiee —
OII BO).

1.3. TlepeueHp MmIaHUPYEMBIX PE3YJIbTATOB O0YUEHUS O AUCUUIUINHE, COOTHECEHHBIX C
IUIaHUpyeMbIMH pe3yibratamu ocBoeHus OI1 BO.

B pesynbrare M3ydeHus MUCHUILIMHBI OOYYalOUIMiicS AODKEH 00JaiaTh CIIeTyIOIUMHE
KOMIIETEHIISIMUA WM UX YacTAMHU. KoMmmeTeHIMu 1 MHAMKATOPBl UX JOCTUKEHHUS NPUBE/ICHBI B
tabnuue 1.

Tabmuna 1 — [lepeyeHp KOMIIETEHIMI U MHIUKATOPOB MX [OCTUXEeHMS

Kareropus
(rpyrna) Kon v HanMeHoBaHMe Kon v HanMeHOBaHME HHIUKATOPA JOCTUKCHHUS
pyTt KOMIIETEHIIUU KOMIIETEHIINH
KOMIETEHIIUU
VK-4.3.1 3HaTh npaBuiia ¥ 3aKOHOMEPHOCTHU JIMYHOU
YK-4 Cnocoben U J1IeJI0OBOM YCTHOM M MHCbMEHHOM KOMMYHHKAIUY;
IIPUMEHSTh COBPEMEHHbIE KOMMYHHKAaTUBHbIE TEXHOJIOTMH Ha
COBPEMEHHBIE PYCCKOM M MHOCTPAHHOM(BIX ) s3bIKE(aX)
KOMMYHHMKaTHBHBIE VYK-4.V.]1 ymeTh NpUMEHATD Ha PAKTUKE
TE€XHOJIOTHH, B TOM TEXHOJIOTUY KOMMYHHUKALIUU U KOOIIEPALIUHU IS
YHuBepcanbHbIe ’ YHAKAI Paitn A
4HClIe Ha aKaJIeMHUYeCcKOro U MpoeccuoHaIbHOIO
KOMIIETEHIIUH ., .
HMHOCTPaHHOM(BIX) B3aMMOJICICTBUS, B TOM Uucie B LU(POBOH cpene,
a3bIKe(ax), s JUIsL TOCTHKEHUS TIOCTaBJICHHBIX LIETIEH
aKaJeMHUYECKOT0 1 VK-4.B.1 BnaneTs HaBbIKAMHA MEXINYHOCTHOTO
po(eCCUOHATIBHOIO | JeIOBOT0 OOIIEHHS HAa PyCCKOM M HHOCTPAHHOM(BIX )
B3aMMOJICHCTBUS A3bIKe(ax) ¢ IPUMEHEHNUEM COBPEMEHHBIX
TEXHOJIOTUH U IU(PPOBBIX CPEJICTB KOMMYHUKALIUU

2. Mecro nucuumianHsl B cTpykType OI1

Hucnurnnuaa MoxkeT 6a3upoBaThCs Ha 3HAHUSIX, paHEe TPUOOPETEHHBIX 00YJaIOITUMUCS
IIPYU U3YYEHHUH CIEAYIOIINX AUCIUILINH:

1. «MHOCTpaHHBII SI3BIKY,

2. «MexyHapOoJHbIE SKOHOMUYECKHE OTHOILICHUSD)

3HaHMs, TIONyYEHHbIE TPU HU3YUYEHUU MaTepuana JaHHOW JHUCUUIUIMHBI, HMEIOT Kak
CaMOCTOSITENIbHOE 3HAYE€HUE, TAK U MOTYT MCIIOJIb30BaThCsI IPU U3YUYEHUU IPYTUX JUCLUILINH!

3. «MexmyHapoTHbIE KOHTAKTHI,

4. «MexayHapoTHOE TAMOKEHHOE COTPYAHUYECTBOY.




3. O0BeM U TpyI0OEMKOCTh TUCITUTLIAHBI
JlanHbIe 00 00mIEeM O0BeMe JUCIUILIMHBI, TPYJOEMKOCTH OT/ACIBHBIX BHJOB Y4eOHOMH
paboThI 1O TUCIUILINHE (M paclpeIeieHue 3TOM TPYA0SMKOCTH 110 CEMECTpaM) MPEICTaBICHBI B
Tadymue 2.

Tabmmma 2 — O6seM U TPYT0OEMKOCTD AUCITUTLTIHEI

TpynoemMKocTs 110

Bun yueGHO# paboThI Bcero ceMecTpam
No5
1 2 3
Oowan mpyooemkocmep oucyunIuHbl, 3/ 108 3/ 108
3E/ (gac)
U3 Hux uacoe npakmuyeckoi no02omoeKu
Ayoumopnuie 3anamus, BCETO 4ac. 34 34

B TOM 4HUCJIC:

nekruu (JI), (gac)

npaktuyeckune/cemuHapckue 3ansatus (I113),

(aac) 34 34

naboparopusie padotsl (JIP), (dac)

KypcoBoii mpoekT (pabota) (KII, KP), (uac)

9K3aMeH, (4Jac)

Camocmoamenwvnan paboma, Bcero (dac) 74 74

Buo npomesxcymounoii ammecmayuu: 3ayer,
mudd. 3ader, sk3amen (3ager, Judd. 3au, | 3adger 3auer
DK3.%%*)

*k
HpHMC‘IaHI/Ie: KaHAUJIATCKHUU 3K3aMCH

4. ConepxaHue JUCITUTUTHHBI
4.1. PacnpeneneHue TPyJIOEMKOCTH JUCIHUILTHHBI IO pa3JesiaM U BUAAM 3aHITHIA.
Pazensl, TeMBI JUCIUTIINHBI U KX TPYJAOEMKOCTh IPHUBEICHBI B TA0JHIIE 3.

Tabauna 3 — Pazaensl, TeMbl JUCHUIUIMHBL, UX TPYIOEMKOCTh

Paznensl, TEMBI TUCIUITIIMHBI Jlexunn | 113 (C3)| - JIP KII CPC
’ (dac) (qac) (dac) (qac) (qac)
Cemectp 5

Pasnen 1. Foundations of International Business
Communication

Tema 1.1. Introduction to International business
communication. Tema 1.2. Forms of written and spoken 8 10
communication. Tema 1.3. What makes a good
communicator. Tema 1.4. Ways to improve international
business communication skills.

Pazgen 2. Written Communication in International
Business.

Tema 2.1. Writing effective emails, reports, reviews and
proposals for global audiences. 4 12
Tewma 2.2. Business etiquette in written communication.
Tema 2.3. Localization and translation in business-related
texts.




Paszen 3. International Promotion of Exports as a
Communication Process.

Tema 3.1. Export promotion as a communication cycle
(sender, message, channel, receiver, feedback).

Tema 3.2. Understanding target markets: cultural,
economic, and regulatory factors 4 14
Tewma 3.3. Crafting persuasive messages for export
promotion (trade shows, digital marketing, collaborations)
Tema 3.4. Role of government and trade organizations in
export promotion

Tema 3.5. Measuring the effectiveness of of export
communication (KPls, feedback analysis).

Pasnen 4. Technology and Global Communication. Online
vs Offline communication.

Tema 4.1. The role of technology in international business
communication. 4 10
Tema 4.2. Virtual teams and remote communication tools.
Tema 4.3. Social media and digital marketing in global
context.

Paszzen 5. Presentations and Public Speaking in a Global
Context

Tema 5.1. Delivering presentations to international audience
Tema 5.2. Adapting content and style for cultural
differences

Tema 5.3. Handling Q&A sessions in cross cultural settings.

Pasnen 6. Documentation and Finance in Foreign Trade
Tema 6.1. Abbreviations related to documentation and
finance. Key documents in international trade (commercial
invoice, pro forma invoice, bill of lading, goods declaration,
packing list, certificate of origin, sales contract, etc.)

Tema 6.2. Payment methods and definitions. Discussing
payment methods. Requesting and arranging payment.
Acknowledging payment. Understanding Letters of Credit.
Tema 6.3. Role of banks and financial institutions in trade 8 14
documentation

Tema 6.4. Risk management in international trade finance.
Handling financial risk in international trade. Main types of
financial risks in foreign trade. What traders can do to
reduce financial risk. Methods of payment most often used
by Russian exporters. Dealing with payment problems.
Tema 6.5. Case studies on documentation and financial
challenges in global trade

Hroro B cemectpe: 34 74

Htoro 0 34 0 0 74

[IpakTHueckass MOATOTOBKA 3aKJIOYAeTCsl B  HEMOCPEJCTBEHHOM  BBIIIOJHEHUU
OoOy4arolMMHUCST  OMNpENEeNeHHBIX  TPYIOBBIX  (YHKUMH,  CBA3aHHBIX C  Oya;ymei
npoeCCHOHATBHOM 1EeATEIbHOCTBIO.

4.2. CopnepskaHue pa3/IeioB U T€M JICKIIMOHHBIX 3aHITHH.
CopneprkaHue pa3/ieloB U TeM JIEKLIMOHHBIX 3aHATUN IPUBEACHO B TabuIe 4.

Tadauna 4 — Conep:xaHue pa3/iesioB U TeM JIEKIMOHHOT0 IUKJIA

Howmep paznena HaszBanue u conepkanue pas3iesioB U TEM JEKIIMOHHBIX 3aHATHI

Y4eOHbIM NJIAHOM He NMPe1yCMOTPEHO

4.3. Tlpaktuyeckue (ceMUHAPCKUE) 3aHATHUSL




Tembl MpakTUYECKUX 3aHATHN U UX TPYJIOEMKOCTh MPUBEICHBI B TAOIHIIC 5.

Tabnmma 5 — [IpakTHdeckne 3aHATHSI U HX TPYIOEMKOCTh

W3 Hux
Ne
Ne MIPAKTUYECKO
o/ Templ npakTrueckux | @opMbl IPaKTUYECKUX | TpPyaOEeMKOCTb, i pasnena
3aHATHAN 3aHATAN (dac) JIUCILIAIL
o MOJATrOTOBKH,
JIMHBI
(dac)
Cemectp 5
1 | Pasmen 1. Foundations of | 3amsTus nposoxsTcs B 8 8 1
International Business UHTEPAKTUBHOM
Communication . dopmarte (nuckycens,
Tema 1.1._ Introduc_tlon to paGoTa B rpyme,
International business
s JICJIOBBIC UIPBI,
communication. Tema o ic)
1.2. Forms of written and | MOSTOBOH IITYPM, KCHC),
spoken communication. a TAKIKe BKIIHOHAOT
Tema 1.3. What makes a WHIUBUAYAJIBHYIO
good communicator. Hay4HO-
Tema 1.4. Ways to HCCIIEN0BATENLCKYIO
improve international paboTy B CETU MHTEPHET,
business communication COCTARBJICHHUE U
skills. ohopmieHnE
MIPE3CHTAINU U
myOIMIHBIC
BI)ICT}/HJICHI/ISI
2 | Pasgein 2. Written 3aHsATHS IPOBOAATCS B 4 4 2
Communication in MHTEPaKTUBHOM
International Business. (l)opMaTe (I[I/ICKYCCI/IX,
Tema 2.1. Writing pabora B rpymre,
effgctlve emails, reports, JIEJIOBbIE UIPbI,
reviews and proposals for o o
. MO3TOBOH IITYpM, Keiic),
global audiences. 4 TAKKS BIUTIOYAIOT
Tema 2.2. Business
. . . WHINBH bH
etiquette in written JMBHILYaJIbHYIO
c Hay4HO-
communication. y
Tema 2.3. Localization MCCTICA0BATCILCKYIO
and translation in paboTy B CETH UHTEPHET,
business-related texts. COCTaBJICHNC H
odopmiieHre
Hpe3eHTaHI/II/I nu
myOIMYHBIC
BBICTYIUICHUS
3 | Paszen 3. International 3aHATHSI TIPOBOJISATCS B 4 4 3
Promotion of Exports as a UHTEPAKTUBHOM

Communication Process.
Tema 3.1. Export
promotion as a
communication cycle
(sender, message,
channel, receiver,
feedback).

Tema 3.2. Understanding
target markets: cultural,
economic, and regulatory
factors

Tema 3.3. Crafting
persuasive messages for
export promotion (trade
shows, digital marketing,

¢dopmare (auckyccus,
pabora B rpymre,
JIeJIOBBIE UTPHI,
MO3TOBOH IITYpPM, KeWc),
a TaKkXKe BKIIOYAIOT
WHJIUBUTYaTIbHYIO
HaY4HO-
MCCIIEI0BATENIBCKYIO
paboTy B CETH HHTEPHET,
COCTaBIICHHE U
odopmienue
Npe3eHTalNHU ’
myOIMYHBIC




collaborations)

Tema 3.4. Role of
government and trade
organizations in export
promotion

Tema 3.5. Measuring the
effectiveness of of export
communication (KPls,
feedback analysis).

BBICTYILJICHHUA

Pasnen 4. Technology
and Global
Communication. Online
vs Offline
communication.

Tema 4.1. The role of
technology in
international business
communication.

Tema 4.2. Virtual teams
and remote
communication tools.
Tema 4.3. Social media

3aHATHS TPOBOIATCS B
HHTEPaKTHBHOM
¢dopmare (aECKycCus,
pabora B rpymre,
JICITOBBIC UTPHI,
MO3TOBOH IMITYpM, Keiic),
a TaKk)Ke BKITFOYAIOT
HHINBUAYATBHYIO
HAYYHO-
HCCIIEIOBATENBCKYFO
paboTy B CETH UHTEPHET,
COCTaBIICHHE U

and digital marketing in ohopmIIeHHe
global context. Npe3eHTalH 1
nyOJINYHbIC
BBICTYIIJICHUSA
Paznen 5. Presentations 3aHATHA IPOBOAATCA B
and Public Speaking in a UHTEPAKTUBHOM

Global Context

Tema 5.1. Delivering
presentations to
international audience
Tema 5.2. Adapting
content and style for
cultural differences

Tema 5.3. Handling Q&A
sessions in cross cultural
settings.

(dopmate (qucKyccus,
pabota B rpymre,
JIeJIOBEIE UTPHI,
MO3TOBOM IITYypM, KEIC),
a TaKkXKe BKITFOYAIOT
WHIUBUTYTbHYIO
HaY4HO-
HCCIIEIOBATENBCKYIO
paboTy B CETH HHTEPHET,
COCTaBIICHHE U
odopmiieHre
MPE3CHTAINU U
nyOJINYHbIC
BBICTYIUICHUS

Paznen 6. Documentation
and Finance in Foreign
Trade

Tema 6.1. Abbreviations
related to documentation
and finance. Key
documents in
international trade
(commercial invoice, pro
forma invoice, bill of
lading, goods declaration,
packing list, certificate of
origin, sales contract,
etc.)

Tema 6.2. Payment
methods and definitions.
Discussing payment
methods. Requesting and

3aHATHUS IPOBOJSTCS B
HWHTEPaKTUBHOM
¢dopmare (aucKyccus,
pabora B rpyme,
JIeJIOBBIE UTPHI,
MO3TOBOH IITYpPM, KeWc),
a TaKkXKe BKITFOYAIOT
WHIUBUIYaTBHYIO
Hay4HO-
UCCIIETIOBATENBCKYIO
paboTy B CETH HHTEPHET,
COCTaBIICHHE U
odopmiieHUE
MPE3eHTAINU H
nyOJIn4HbIE
BBICTYIUICHUS




arranging payment.
Acknowledging payment.
Understanding Letters of
Credit.

Tema 6.3. Role of banks
and financial institutions
in trade documentation
Tema 6.4. Risk
management in
international trade
finance. Handling
financial risk in
international trade. Main
types of financial risks in
foreign trade. What
traders can do to reduce
financial risk. Methods of
payment most often used
by Russian exporters.
Dealing with payment
problems.

Bcero

34

34

4.4. JlabopaTopHble 3aHATUS

Tembl 1a00OpaTOPHBIX 3aHATUHN U UX TPYIOEMKOCTh IPUBEACHBI B Ta0OIHIIE 6.

Tabsmma 6 — JJabopaTopHble 3aHATHS U UX TPYIOEMKOCTb

N3 Hux
Ne
No MPAKTUYECKO
TpynoeMKoCcTh . paznena
n/ HaumenoBanue nabopatopHbix padboT 71
, (uac) JUCIHAITI
i MOJTOTOBKH,
JIHBI
(dac)

VY4eOHBIM IIJIaHOM HE TPeAyCMOTPEHO

Bcero

4.5. KypcoBoe npoeKkTHpoBaHKe/ BHIIOTHEHHE KYPCOBOM pabOThHI
Y4eOHBIM MJIaHOM HE IPETyCMOTPEHO

4.6. CamocrodTenbHas paboTa 00yJaroUxcs

Buapl camocTosiTenbHON paboThI M €€ TPYI0EMKOCTh IMPUBEICHBI B TabuIIe 7.

Tabauia 7 — Buasl caMocTosTenbsHO# paGoThl U ee TPYA0EeMKOCTh

. Bcero, | Cemectp S,
Bun camocrosTensHO#M paboThI
yac yac
1 2 3

N3ydeHnue TeopeTrueckoro MaTepuaia

35 35
mucturauael (TO)
[ToaroroBka K TEKyleMy KOHTPOJIIO o5 o5
ycneBaemoctH (TKY)
[ToaroroBka K MpOMEXKyTOYHOMN

14 14
arrecraiuu (ITA)




Beero: | 74 | 74 |

5. IlepedyeHnb yueOHO-METOUYECKOTO 00ECTICUCHUS
JUISL CAMOCTOSITENTbHON PabOThl 00y4aroIuXCs MO JUCUUTUIHHE (MOJTYJIIO)

yLIe6HO'MCTOI[I/ILICCKI/Ie MaT€puaibl IJIA CaMOCTOSTEILHOM pa60TbI o6yqafonmxc;{ YKa3aHbl B

ma. 7-11.

6. IlepeueHb MeYaTHBIX M AIEKTPOHHBIX YUCOHBIX U3TAHUI

[lepeueHp nevaTHBIX U SJIEKTPOHHBIX YY4EOHBIX U3/IaHUMN IpUBeieH B Tabmuile 8.
Ta6ymia 8— [lepeueHb MeYaTHBIX U AJIEKTPOHHBIX YYCOHBIX U3JaHUN

HIudp/

URL aapec

KosmigecTBo SK3eMILISIpOB B
bubnuorpaduyeckas ccpiika oubnmoTexe
(KpOMe 2JIEKTPOHHBIX IK3EMILISIPOB)

Grussendorf, Marion. English for Logistics.
Oxford University Press, 2009

Jlebenesa, M. M. Lebedeva, M. M
International Negotiations in the Digital Age :
textbook. - Moscow : Aspect Press Ltd, 2022.
- 242 c. - ISBN 978-5-7567-1244-5. - Tekcr :
anekTpoHHbId. - URL:
https://znanium.com/catalog/product/2052242
(mata obpamienus: 28.08.2023). — Pexum
I[OCTYHa: II0 ITOAITHCKE.

Pynas E.A. Effective Communication in
International Business Cooperation: y4.-
metoa.mocooue / E.A. Pynas. - Cn6: T'VAII,
2025

7. TlepeyeHb IEKTPOHHBIX 00Pa30BATEIBHBIX PECYPCOB
WH(OPMaIIMOHHO-TEIIEKOMMYHUKAITMOHHOM ceTu « IHTepHeT»

[Tepeuenn AJIEKTPOHHBIX 00pa3oBaTebHBIX pecypcoB WH(OPMAITMOHHO-
TEJIEeKOMMYHUKAIIMOHHONW ceTu «HTepHeT», HEOOXOAUMBIX MJii OCBOCHHUS JUCIUILINHBI
npuBe/ieH B Tabnuiie 9.

Tabnuua

9 — IlepedeHb O3NEKTPOHHBIX O0pa30BaTEIbHBIX PECYpPCOB HH(POPMALMOHHO-

TEJIEKOMMYHUKAIIMOHHOU ceTh «HTepHEeT»

URL anpec HaumenoBanue

He npenycmorpeno

8. Ilepedens MHPOPMAITMOHHBIX TEXHOJIOTHUI

8.1. [lepeyenp mporpaMMHOr0 o0OeCHeueHus,, HCIOJIb3YEeMOro IMpH OCYIIECTBICHUU
00pa30BaTeNbHOTO MpoIiecca Mo TUCIUILINHE.
IlepedeHp UCIONB3yeMOT0 IPOTPaMMHOT0 oOecrieueHus npeacTasieH B Tadbauie 10.

Tabmuna 10— [TepeueHs nporpammuoro obecrneuenus

Ne i/t HaumenoBanue
1 MicrosoftWindows 10, morosop Ne 110-7 ot 28.02.2019
2 Microsoft Office Standard, norosop Ne 110-7 ot 28.02.2019




8.2. Ilepeuenp WH(pOPMAITMOHHO-CTIPABOYHBIX CHCTEM,HCIIOTh3YEMBIX npu
OCYIIECTBIIEHUU 00pa30BaTEIHLHOTO MPOIIecca MO AUCIUILTUHE

[lepeyeHbp WCMONB3YeMbIX WH(POPMAIMOHHO-CIIPABOYHBIX CHCTEM TMPEICTABICH B
tabnuie 11.

Ta6ymma 11— [lepedeHn undopmamonHo-crnpaBoYHBIX CHCTEM

Ne i/t HaumenoBanue

He npenycmorpeno

9. MarepuanbpHO-TeXHUYECKast 6a3a
CoctaB  MaTepUAIbHO-TEXHUYECKOH 0a3bl, HEOOXOMUMOW Ui  OCYIIECTBIICHUS
00pa30BaTeNLHOTO MpoIiecca Mo TUCIUILUIMHE, TIPeCTaBlieH B Tabmumel 2.

Tabnuna 12 — CocTaB mMaTepuanbHO-TEXHUYECKOH Ga3bl

Ne HaumeHnoBaHue COCTaBHOM yacTu Howmep aynutopun
n/n MaTepUaIbHO-TEXHUYECKOM 0a3bl (mpu HEOOXOUMOCTH)

1 MynbsTUMeaniiHAsA ayIuTOpHUs

2 | Knacc st enoBoii urpsl

10. OueHouHbIe cpecTBa Uil IPOBEICHUS TPOMEKYTOUHOM aTTEeCTAIlH
10.1. CocTaB OIIEHOYHBIX CPEIACTBIJIS MPOBEACHUS TMPOMEXKYTOYHOH aTTeCTaIlHH
oOyJaromuxcs Mo AUCUUIUINHE TPUBEAEH B Tadbnuie 13.
Tabmuna 13 — CocTaB OIEHOYHBIX CPEJCTB JIJISl IPOBEJACHUS NPOMEKYTOUHOH aTTecTaIiu

Bup HpOMC)KYTOQHOﬁ aTTeCTallunu Hepequb OLCHOYHBIX CPCACTB

3auer Crnrcok BOnpocos;

10.2. B kayecTBe KpuUTEpUEB OIEHKH YpPOBHSA C(HOPMUPOBAHHOCTH (OCBOEHUS)
KOMITETEHIINI OOYJaloUIMMHCS TPUMEHSETCS 5-0ajuibHasi MIKajla OUEHKH C(HOPMHUPOBAHHOCTU
KOMIIETEHIIMH, KoTopasi mpuBejeHa B Tabuune 14. B TeueHne cemecTpa MOXET MCIOJIB30BaThCsA
100-6annpHast ~ mKajla ~ MOIYJBHO-PEUTHHTOBOW  CHCTEMBl ~ YHUBEPCUTETa,  IpaBHIA
UCIIOJIb30BaHUSI KOTOPOW, YCTAaHOBJIEHBl COOTBETCTBYIOIIUM JIOKAJbHBIM HOPMATHUBHBIM aKTOM
['YAIL

Ta6m/1ua 14 —Kpurepnn ouLeHKM YyPOBHSA COOPMUPOBAHHOCTM KOMIIETEHUUN

Or1eHKa KOMITETEHITUH

Xapakreprucrrka chOpMUPOBAHHBIX KOMIIETEHIIAI
5-0ayutpHad mIKama P P bopvp

— oOyyarouuiicss Tay0OKO M BCECTOPOHHE YCBOWJI MPOTpaMMHBIN
MaTepHal;

— YBEPEHHO, JIOTUYHO, [TOCIIeI0BATEIbHO U IPAaMOTHO €r0 M3J1araer;

— OIIHUpasACh Ha 3HaAHUA OCHOBHOHN H )IOHOHHI/ITGHI)HOﬁ JIMTCPATYPBhI,

«OTJIMYHOY ¥
GAUTCHOY TECHO MPUBSI3BIBAET YCBOCHHBIC HAYYHBIE MOJOKEHUSI ¢ TTPAKTUYECKON
JeSATEIbHOCTBIO HAIIPaBJICHUS;
— yMeso 000CHOBBIBAET M aprYMEHTUPYET BBIJBUTAEMbIE UM UJIEH;
— JIeNaeT BBIBOILI U 0000IIEHUS
— CBOOOJTHO BJIQJICET CUCTEMOM CIEIUATU3UPOBAHHBIX MMOHATHM.
— 00yyYarouuiicss TBEPI0 YCBOWII MPOTPaAaMMHBINA MaTepual, TPaMOTHO U
[0 CYIIECTBY WU3JIaraeT €ro, ONHUpasChb Ha 3HAHUS OCHOBHOM
«XOPOITIO» JTUTEPaTypHI,
«3aUTEHO» — HE JIOMYCKAeT CYIIECTBEHHBIX HETOYHOCTEHH;

— YBA3BIBACT YCBOCHHLIC 3HAHUA C HpaKTquCKOﬁ ACATCIIbHOCTBIO
HaITpaBJICHUS,




Or1eHKa KOMITETEHITUH

5-0ayupHas mKana

XapakreprcTrka ChOpMUPOBAHHBIX KOMITCTCHITHIA

— apryMEHTUPYET HAYYHBIC TIOJIOKEHUS;
— JIeJIaeT BBIBOIBI M 000OIIEHHUS;
— BJIaJICCT CHCTEMOM CIIeIMaIM3UPOBAHHBIX TTOHSTHH.

«yZI0BJIETBOPUTEIIHLHOY
«BAYTCHO»

— o0yyarouuiicss yCBOWJI TOJBKO OCHOBHOM NpPOrpaMMHBIN Marepuall,
II0 CYIIECTBY M3JaraeT €ro, ONUpasch Ha 3HAHHUA TOJIBKO OCHOBHOU
JIUTEPATYPHI;

— JIOITyCKAeT HECYIIECTBEHHbIE OIMOKN U HETOYHOCTH;

— UCIBITBIBACT 3aTPYAHEHUS B IPAKTHYECKOM IIPUMEHEHHMHM 3HAHUHN
HaIIPABJICHUS;

— c1a00 apryMeHTUpPYET Hay4HbIE [TOJIOKEHMS,;

— 3aTpyaHsieTcss B GOPMYIMPOBAHUH BBIBOJIOB M 0000IICHNUH;

— YaCTHYHO BJIAJACET CUCTEMON CIIENMAIN3UPOBAHHBIX IOHITHIA.

(HCYIOBJICTBOPUTCIILHO
»
<HC 3a4YTCHO»

— oOyyaromuiics He YCBOMJ 3HAUUTEIbHOM YacTH MPOTPAMMHOTO
Marepuana;

— JIOTyCKaeT  CYIIECTBEHHbIE  OMMOKHM W  HETOYHOCTH  MpHU
paccMOTpeHHH pobIeM B KOHKPETHOM HalpaBJICHUH,

— UCTBITHIBAET TPYAHOCTH B MIPAKTUUECKOM NIPUMEHEHUH 3HAHHIA;

— HE MOJKET apr'yMEHTHPOBATh HAy4YHBIE TIOJIOKEHHS;

— He (OPMYIHPYET BHIBOJOB M 0000IICHH.

10.3. TunoBbie KOHTPOJILHBIC 3a/IaHUS WIH WHBIC MAaTECPHAIBI.
Bormpocs! (3amaun) ajis sKk3aMeHa peIcTaBICHbI B TadnwuIe 15.

Tabauua 15 — Bonpocs! (3anaun) ais sK3amMeHa

Kon
Ne /it [Tepedenn BOmpocoB (3a1a4) sl SK3aMeHa HHIKATOPA
Y4eOHbIM NJITAHOM HE NPEAYCMOTPEHO
Bomnpocs (3agaun) ans 3auera / qud¢. 3adera npeacrasieHsl B Tadauie 16.
Tabnuua 16 — Borpocs! (3aaun) st 3aueta / audd. savera
Kon
Ne i/ [Tepeuens BompocoB (3aga4) ans 3adera / audd. 3auera HHIKATOPA
Presentation Guidelines: YVK-4.3.1
- Students must choose a topic related to the course material YK-4.Y.1
and present it clearly and concisely. YK-4.B.1
- Visual aids (e.g.PowerPoint) are encouraged but not
mandatory.

- The presentation should demonstrate an understanding of key
concepts, critical thinking, and practical application.

Deliver a 10-minute presentation on a topic related to
International Business Communication.

GENERAL TOPICS

— The Key Challenges of Communicating In a Global
Business Environment, and How They Can be Addressed

— How Cultural Differences Impact Business

— Communication, and What Strategies Can be Used To
Bridge These Differences

— The Role Of Technology in Facilitating International




Business Communication (with examples)
How Business Ensure their Businesses Are Effectively
Localized For Different Cultural Audiences.

TOPICS ON CROSS-CULTURAL COMMUNICATION
Hofstede’s Cultural Dimensions and How They Influence
Communication Styles in International Business

How Non-Verbal Communication Varies Across Cultures,
and What the Potential Pitfalls for International Business
professionals are

TOPICS ON EXPORT PROMOTION AS
COMMUNICATIVE PROCESS

The Key Components of an Effective Export Promotion
Strategy, and The Special Role of Communication in It
The Role of Trade Shows and Digital Marketing in
promoting Exports

The Risks Associated with International Trade, and How
Communication Can Help Mitigate Them

TOPICS ON DOCUMENTATION AND FINANCE IN
FOREIGN TRADE

The Importance of Documentation in International Trade.
The Key Documents Involved

How letters of Credit Work; Their Importance in Foreign
Trade

The Common Payment Terms in International Trade; How
They Impact Communication Between Buyers and Sellers
The Role of Banks and Financial Institutions In Facilitating
International Trade

TOPICS ON WRITTEN AND VERBAL
COMMUNICATION

14. The Best Practices for Writing Emails and Reports for
an International Audience

15. How Business Can Ensure Their Written
Communication is Culturally Appropriate and Effective
16. The key Elements of a Successful International
Business Presentation

APPLICATION-BASED QUESTIONS

17. Provide an example of a successful international
business communication campaign. What made it
effective?

18. Describe a situation where cultural differences led to a
communication breakdown. How could it have been
avoided?

19. How would you design a communication strategy for a
company entering a new international market?

20. What role does feedback play in improving




international business communication? |

[lepeyenp TeMm Ui KypcOBOTO IPOEKTUPOBAHHS/BBIIONHEHUS KypCOBOH paboThI
MpeACTaBICHBI B Ta0wmIe 17.
Tabmuua 17 — IlepeueHp TeM J1s1 KypCOBOTO MPOEKTUPOBAHMS/BBITIOTHEHHUS! KYPCOBOM paboThI

Ne /0

[TpumepHBIii TepeueHs TeM ISl KypCOBOT'O MTPOEKTUPOBAHMUSI/BBITIOIHEHUS

KYpPCOBO# pabOThI

Y4eOHBIM MJIAHOM HE MPEAYyCMOTPEHO

BOHpOCH AJi1 IIPOBEACHHUA HpOMC)KYTOQHOfI arreécTalliki B BHAC TECTUPOBAHHUA

npeJcTaBieHbl B Tabnuue 18.

Tabmuua 18 — [IpumepHbIii IepeueHb BOIIPOCOB ISt TECTOB

Neri/in

IIpuMepHBIii IepeYeHb BOIIPOCOB ISl TECTOB

Kon
WHIUKaTOpa

3az[aHne KOM6I/IHI/Ip0BaHHOFO THUIIAa C BLI60pOM OJITHOI'O BEPHOI'O OTBCTA
N3 MMPCAJIOKCHHBIX U 000CHOBaHHEM BI)I60pa
Task 1 (1 point). Instructions: Read the question and choose the
correct answer from the four options provided.
Which of the following is a key component of effective written
communication in international business?
a) using complex jargon to sound professional;
b) adapting the message to the cultural context of the audience;
c¢) writing in the sender’s native language only;
d) avoiding any form of of formal tone.

Correct Answer: B) Adapting the message to the cultural
context of the audience.

VK-4.3.1

3aI[aHI/Ie KOM6I/IHI/Ip0BaHHOFO TUIIa C BLI60pOM HECKOJIBKHMX BCPHBIX
OTBETOB U3 MPEIOKEHHBIX U 000CHOBaHHEM BBHIOOpA
Task 2 (1 point). Read the question and choose two correct answers
from the options provided.
Which of the following are examples of modern communicative
techniques in English?
a) using emojis in formal emails;
b) using video conferencing tools for online meetings;
c) writing concise and clear subject lines in emails;
d) avoiding any form of digital communication.

Correct Answer: B) using video conferencing tools for online
meetings; and C) writing concise and clear subject lines in emails.

YK-4.V.1

3aI[aHI/Ie Ha YCTAaHOBJICHHUC ITOCJICA0OBATCIBHOCTU
Task 3 (1 point). Instructions: Arrange the following steps in the
correct order for drafting an effective international business email.

a) Proofread for grammar, tone, and cultural appropriateness;

b) Identify the purpose of the email and the target audience;

¢) Write a clear and concise subject line;

d) Draft the body of the email, ensuring clarity and professionalism;

e) Use a formal greeting appropriate for the recipient’s culture.
3anuwume coomeemcmeyrouyro nocne0o8amelbHOCmb 6yK6‘

cjesa nanpaso

YK-4.B.1




Correct Answer: 1-b) 2-c) 3-¢) 4-d) 5-a)

3a,I[aHI/Ie Ha YCTaHOBJICHHUEC COOTBETCTBUA
Task 4 (1 point). Match the following terms (1-4) with their correct
definition (a-d):

K xaoxcoou nosuyuu 6 gaegom  cmoabye noobepume
coomeemcmeyrowyro no3uyuro 6 npasom Cm0.716l46.'

a) a document issued by a bank
1. Localization guaranteeing payment to a
seller;

b) the process of adapting

2. Letter of Credit content to suit a specific cultural
or linguistic context;

c) the use of inline platforms to
promote products or services;

d) a culture where

4. Digital Marketing communication relies heavily on
implicit messages and context

3. High-Context Culture

3anumuTe BEIOpaHHBIE OYKBBI IO/ COOTBETCTBYIONTUMHU MU (PpaAMU:
1 2 3 4

Correct Answers: 1-b; 2-a; 3-d; 4-c.

YK-4.B.1

3az[aHHe OTKPBITOI'O THUIIA C PA3BECPHYTHIM OTBETOM

Task 5 (6 points). Instructions: Write a short email (120 words) to a
potential international client introducing your company’s product.
Ensure the email is culturally appropriate, professional, and follows the
rules of effective written communication in English.

Assessment Criteria:

1. Clarity and Conciseness (1 point): The email is clear, concise, and
easy to understand,;

2. Cultural Appropriateness (1 point): The tone and content are adapted
to a global audience.

3. Professionalism (1 point): The email uses formal language and
follows business etiquette.

4. Structure and Formatting (1 point): The email is well-structured with
a proper greeting, body, and closing.

5. Vocabulary and Grammar (0-2 points): The language corresponds to
B2 level.

Sample Answer:

Subject: Introduction to [Your Company Name] and Our Innovative
Solutions

Dear [Client’s Name]

I hope this message finds you well. My name is [Your Name], and | am

YK-4.B.1




the [Your Position] at [Your Company], a leading provider of [brief
description of your product/service].

We specialize in [key benefits of your product/service], and our
solutions have helped businesses in [specific industries or regions]
achieve [specific outcomes, e.g. increased efficiency, cost savings]. |
believe our [product / service] could be a great fit for your needs, and |
would love to discuss how we can support your goals.

Please let me know a convenient time for a brief call or meeting. I look
forward to the opportunity to collaborate.

Best regards,

[Your Full Name]

[Your Position]

[Your Company Name]
[Your Contact Information]

TOTAL POINTS FOR THE TEST: 10

BTOPOM BAPUAHT TECTA

Task 1 (1 point). Instructions: Read the question and choose only one
correct answer from the four options provided.

Which of the following is a key benefit of using video conferencing
tools in international business communication?

a) reduced need for internet connectivity;

b) ability to conduct face-to-face meetings remotely;

c) elimination of language barriers;

d) replacement of all written communication.

Correct Answer: B) ability to conduct face-to-face meetings remotely.

YK-4.3.1

Task 2 (1 point). Instructions: Read the question and choose TWO
correct answers from the options provided.

What are the key features of effective collaboration in a digital
environment?

a) clear communication and defined roles;

b) frequent personal meetings;

c) use of shared digital platforms for file sharing and task management;
d) avoiding feedback to prevent conflicts.

Correct Answers:
A) clear communication and defined roles;
C) use of shared digital platforms for file sharing and task management

YK-4.V.1

Task 3 (1 point). Instructions: Match the communication strategy (1-4)
with the most appropriate scenario for its use (a-d):

1. Formal Email

2. Video Conference

3. Social Media

4. Collaborative online document

a) introducing a new product to an international client;

YK-4.B.1




b) co-editing a project proposal with an international team;
) promoting a company event to a global audience;
d).resolving a conflict between team members from different countries.

3anummre BIOpaHHBIE HU(GPHI O COOTBETCTBYIOIIUME U (ppamu:

1 2 3 4
Correct Answers:
1-a; 2-d; 3-c; 4-b.
Task 4 (1 Point). InstructionsArrange the following steps in the correct | YK-4.B.1
order for organizing a successful international webinar using
communication technologies.
a) Promote the webinar through email invitations and social media
platforms.
b) Choose a reliable webinar platform (e.g. Zoom) and schedule the
event.
c). Prepare the presentation materials and test the technology for
compatibility.
d) Conduct the webinar ensuring interactive elements like Q&A
sessions.
e) Follow up with participants by sharing the recording and additional
resources.
Banuwume coomeenmcmeyruLyio nocneoo8ameibHOCmb 6)/7(6 cieesa
Hanpaeo
| | | | |
Correct Answers:
1-b) Choose a reliable webinar platform (e.g. Zoom) and schedule the
event.
2-C) Prepare the presentation materials and test the technology for
compatibility.
3-a) Promote the webinar through email invitations and social media
platforms.
4-d) Conduct the webinar ensuring interactive elements like Q&A
sessions.
5-e) Follow up with participants by sharing the recording and
additional resources.
Task 5 (6 points). Instructions: You are given a task to organize a YK-4.B.1

virtual team-building activity for an international team. Write a short
email (120 words) to your team proposing the activity, explaining its
purpose, and outlining the tools or platforms that will be used (e.g.
Vkontakte).

Assessment criteria

1. Clarity and Conciseness (1 point): The email is clear. Concise and
easy to understand.

2. Explanation of Activity and Tools (1 point): The email effectively
explains the purpose of the activity and the tools/platforms to be used.




3. Professionalism (1 point): The email uses formal language and
follows business etiquette.

4. Engagement and Motivation (1 point): The email encourages team
participation and highlights the benefits of the activity.

5. Language and Vocabulary (0-2 points): The language corresponds to
B2 level.

Sample Answer:
Subject: Invitation to Virtual Team-Building Activity

Dear Team,

I hope you are having a productive week. To strengthen our
collaboration and foster a sense of unity, | am excited to invite you to a
virtual team-building activity scheduled for [date] at [time]

The activity will include [brief description of the activity, e.g. an online
game] designed to help us connect and have fun while working together

Best regards
[Your Name]
[Your Position]

remotely. We will use [platform/ tool, e.g. Vkontakte] to facilitate the
event, ensuring smooth communication and interaction.

This is a great opportunity to build stronger relationships and improve
teamwork across our diverse locations. Please confirm your
participation by [deadline], and feel free to share any ideas or
preferences for the activity.

Looking forward to seeing you all there!

[Your Contact Information]

TOTAL POINTS FOR THE TEST: 10

[Ipumedanue: cucrema OLEHUBAHMS TECTOBBIX 3aJaHHIA:

OreHKa TECTOBBIX 3aJaHUN
OayUThbHAS IIKAIA

XapakTepruCTHUKa 3aJaHHIA

[TonHoe coBmageHue ¢
BEPHBIM OTBETOM OLIEHUBAETCS
1

6amtom/

HEBEPHBIN OTBET WJIN €TI0
orcytcTBHe — () OanIoB.

1 Tim)

3amanue KOMOMHHUPOBAHHOTO THIIA ¢ BELIOOPOM OJJTHOTO BEPHOTO
OTBETa U3 MPEJI0KEHHBIX 1 000CHOBaHMEM BBIOOpA CUMTACTCS
BEPHBIM, €CJIM IPABUIILHO YKa3aHa Ludpa 1 NPUBEACHbI
KOHKPETHBIE apr'yMEHTbI, UCTIOJIb3yeMble IIPU BBIOOPE OTBETA.
3aanue ¢ BBIOOPOM O/IHOT'O BEPHOI'O OTBETA U3
MIPEIOKEHHBIX CUNTAETCS] BEPHBIM, €CJIM NPAaBUIBHO yKa3aHa

uugpa

ITonHOE CoBmazeHme C
BEPHBIM OTBETOM
oreHuBaeTcd 1 6ayioM, ecinu
JIOTIYIIIEHbI OIMTHOKH UK OTBET
orcyrcTByeT O 6aios.

2 THUm)

3ajaHe KOMOMHMPOBAHHOTO THIA C BHIOOPOM HECKOJIBKUX
BAPHMAHTOB OTBETa M3 MPEAJIOKEHHBIX M  Pa3BEPHYTHIM
000CHOBaHHEM BbIOOpA CUMUTACTCS BEPHBIM, €CIU IMPABUIBHO
YKa3aHbl HUPPHI U




OI1eHKa TECTOBBIX 3aJaHUI

SaIbHAs LKA XapakTepuCTHUKa 3aJaHHIA
MPUBEJICHb KOHKPETHBIE apryMEHTHI, HCIOJIb3yeMble MpHU
BBIOOpE OTBETOB.
3amaHue ¢ BHIOOPOM HECKOJIBKUX BEPHBIX OTBETOB
W3 TPEUIOKEHHBIX CUYUTACTCS BEPHBIM, €CJIU IMPABHIBHO
yKa3aHbl IUQPHI
«[lonnoe COBIIAJICHUE c|3 Tun) 3amaHue 3aKpHITOrO TUNA Ha YCTAHOBJIEHUE
BEPHBIM OTBETOM OIICHUBAETCSI | COOTBETCTBUSI CUMUTAETCS BEPHBIM, €CIIM YCTAHOBJIEHBI BCE
16ammom, HEBEpHBI OTBET | COOTBETCTBHs  (MO3MIMA W3  OJHOTO  CTOJIOIA  BEPHO
win  ero otrcyrctBue - 0 | cOmocTaBiieHbI ¢ MO3UIUSMU APYTOTo CTOJIONA)
0aIIOB»
«[TonHoe coBnaaeHue ¢ 4 tun) 3amaHue 3aKpHITOrO THUIAa HAa YCTaHOBJICHHE

BEpPHBIM OTBETOM OIIEHHUBACTCS
16annom, ecinu JOMyIIeHbI
OIIIMOKHU MJIM OTBET
orcytcTByeT — () GanoB.»

MOCJICAOBATCIIBHOCTU CUHUTACTCA BCPHBIM, €CJIM IIPaBUJIBHO
YKa3aHa BCA MOCICA0BATCIbHOCTD I_II/I(I)p

«IIpaBWIbHBIN

OTBET 3a 3a/laHUE OLICHUBACTCS
B 6 OaiUIOB,

Kpurepuu oneHku:

1. ScnocTh 1 kpatkocTs (1
6an): ITuceMo vetkoe,
JAKOHUYHOE U TIOHATHOE;

2. KynbTypHast ymectHocTs (1
6amn): Ton u cogepkanue
a/lanTUPOBAHBI JUIS
JI00aTbHOM ayIUTOPUH.

3. [Ipodeccuonanusm (1
6ain): B muceme
UCHoJb3yeTcst (popManbHbI
SI3BIK M COOJIIOIAeTCsI 1EI0BOM
JTHKET.

4. CtpykTypa u
¢dopmarupoBanue (16amn):
[TuceMo xoporro
CTPYKTYPUPOBAHO U COAEPIKUT
MPaBUIILHOE IPHUBETCTBUE,
OCHOBHYIO 4acTbh U
3aKITI0YCHUE.

5. CnoBapHblii 3anac u
rpammatuka (0-2 6anmna):
SI3BIK COOTBETCTBYET YPOBHIO
B2.

OtcyTcTBUE OTBETa — HOJb
0aJIoB.

5 Ttunm) 3agaHue OTKPHITOIO THUIIA C PAa3BEPHYTHIM OTBETOM
CUMTAETCsl BEPHBIM, €CJIM OTBET COBMAJAET C STAJOHHBIM IO
COJIEPKAHUIO U TOJIHOTE.

[lepeueHb TeM KOHTPOJIBHBIX PabOT MO JUCHUIUIMHE OOYyYarouIuXcs 3a04HON (POopMbI
o0yueHus, npeacTaBieHbl B Tabauie 19.

Tabmuna 19 — [lepedeHb KOHTPOJIBHBIX paboOT

Ne /nt |

IlepeyeHb KOHTPOJIBHBIX PAOOT




\ He npengycmorpeno

10.4. MeTtoauveckre  MaTepUaNbl,  ONPEACISIONIME  TPOUEAYPHl  OICHUBAHUS
WHAMKATOPOB, XapaKTepU3YIOLUX dTanbl (OPMUPOBAHMUS KOMIETCHLUN, COAEpKATCi B
JOKaJbHBIX HOpPMATUBHBIX akTax [ YAIl, periaMeHTHpyIOUIUX TOPSJIOK U MPOLEAYypY
MPOBEJCHUS TEKYLIEr0 KOHTPOJIS YCIIEBAEMOCTH U MPOMEXKYTOUHOM aTTecTali 00Yy4aroIuXcs
I'VAIL

11. Meroauueckue yKazaHus JUIsi 00YJarOIMXCsl 10 OCBOCHUIO JUCIUTUINHBI
(Huoice npugoosamcs pekomeHoayuu no coCmasienuto 0aHHo2o pasoeia)

111 Meroanueckue ykazaHus i OOy4arOUIUXCsl MO MPOXOXKICHUIO MPAKTUYECKUX
3aHATUH (eciu npedyCMOmpeHo y4eOHbIM NIAHOM N0 OAHHOU OUCYUNIUHE)

[IpakTuyeckoe 3aHATHE SBISETCS OAHON M3 OCHOBHBIX (POpPM OpraHu3amuu y4eOHOTO
mpolecca, 3aKI0Yaronasics B BHIIOTHEHUN 00Yy4alOIIMMUCS 10 PYKOBOJICTBOM IpenoaaBaTens
KOMITIEKCAa YYEOHBIX 3aJaHUW C LENbI0 YCBOSHHS HAyYHO-TEOPETUUYECKHX OCHOB Yy4eOHOU
JTUCIUILIMHBL, TPUOOPETEHUSI YMEHUN U HABBIKOB, OIBITA TBOPUECKOU JACSITEILHOCTH.

[enbro mpakTUYECKOro 3aHATHS ISl 00Yy4arOIIEerocs SBJISETCS MPUBUTHE 00YyUaroIIUMCS
YMEHHH U HaBBIKOB MPAKTUYECKON IEATEIHHOCTH 110 U3y4aeMOM TUCIUILINHE.

[Tmanupyemble pe3yabTaThl IPH OCBOSHUH 00yUYaIOMIMMCS PAKTUIECKUX 3aHATHI:

— 3aKperuieHue, yriayOieHue, pacllupeHHe M JAeTalu3auus 3HAHUH I[pU pELIeHUU
KOHKPETHBIX 3a/1a4;

— pa3BUTHE TIO3HABATENBHBIX CIIOCOOHOCTEH, CaMOCTOSITENILHOCTH  MBIILUICHUS,
TBOPYECKOI aKTUBHOCTH;

— OBJIQJICHME HOBBIMM METOJAaMH M METOJUKaMU H3Y4YE€HHUsS KOHKPETHOH yueOHOM
JUCIUILIINHBI,

— BBIpa0OTKAa CIOCOOHOCTH JIOTHUYECKOTO OCMBICICHHS TONYyYEHHBIX 3HAHUHA 7S
BBITIOJTHCHMS 3aTaHHI;

— ofecrieueHue palMOHAIBHOTO COYETAaHUsl KOJJIEKTUBHOM M MHAMBHIYaTbHON (popm
00y4eHwusl.

TpeboBaHus K MPOBEACHUIO MPAKTUYCCKUX 3aHITUN

[Ipu npoBeneHNN MPAKTUYECKOTO 3aHATUA CTYJIEHTaM CJIEAYET BECTH KOHCIIEKT, KOTOPBIN
MOXET OKa3aTh CYIIECTBEHHYIO IIOMOIIb IPU NOATOTOBKE K 3K3aMEHY, MOCKOJIBKY TEMBI
MPAKTUYECKUX 3aHATHI Ha MPAKTHKE 3aKPEIUISIIOT 3HAHUS, MOJYYEHHBIE B XOJI€ JIEKIMOHHOIO
Kypca. IIpoBeneHne NMpakTUYECKOro 3aHATHSA COMPOBOXKIACTCS MEPUOAMYECKUA ITPOBOIUMBIMHU
OIpocamMu CTYJAEHTOB — YCTHBIMHU U MHUCbMEHHBIMH C LIEJIbI0 KOHTPOJSI YCBOEHUS MOJTYYEHHBIX
uMu 3HaHUW. CTYIEHTHI JOJDKHBI TOCEHIaTh 3aHATHS B 00s3aTENbHOM TMOPSAKE W aKTUBHO
pabotath B XOJ€ 3aHATHS, IMOCKOJBKY BBICOKAas TOCEIIaeMOCTh M aKTUBHas pabora Ha
MPAKTUYECKOM 3aHSATHH SBISETCS 00s3aTENbHBIM YCIOBHEM JOIMYCKa CTYACHTa K dK3aMeHy. B
CiIy4yae MpOMyCKa CTYASHTOM MPAKTUUYECKUX 3aHATHN 0€3 YBOKUTEIHbHOW MPUYUHBI OH 00s3aH
CIAaTh MPENOIaBATENIO MPOITYIIEHHYO UM TEMY B HHAUBUIYAIBHOM MTOPSIKE.

11.2  Metoau4deckue yKazaHus Uil OOYYArOIIUXCS MO MPOXOKICHUIO CAMOCTOSATEIHHON
paboThl

B xoze BBIOTHEHUS CaMOCTOSTENBHONU pabOThI, OOYUYAIOUIUICS BBIMIOIHSAET paboTy MO

33JJaHUI0 M TIPU METOJMYECKOM PYKOBOJCTBE IPEIoaaBareis, HO 0e3 ero HelmoCpeICTBEHHOTO
y4acTusl.

B mporiecce BBITTONIHEHHUS CaMOCTOSITEHLHOM pabOThI, y 00y4aromerocss (GopMHUpPYeTCs

1enecoo0pa3Hoe TUIaHUPOBaHUE Pabodero BpeMeHH, KOTOPOe MO3BOJSET UM Pa3BUBATh YMEHUS

W HaBBIKM B YCBOCHHMU W CHCTCEMATH3allUH HpI/IO6peTaeMBIX 3HaHHI>1, oOecrieunBaeT BBICOKHHA



YPOBEHb YCIIEBAEMOCTH B TIEpHOJ OOYUYCHHs, TIOMOTAeT TIIOJYYUTh HABBIKH TTOBBIIICHHUS
po(hecCHOHATLHOTO YPOBHSL.

MeroauyeckiMH ~ MaTepuallaMH,  HampaBJSIONIMMU  CAMOCTOSITENIbHYHO — paboTy
00yJarouuxcs SBISIOTCS:

—  y4eOHO-METOJUYCCKUN MaTepHaJl 10 JUCIUILIHHE;

11.3 Meroauyeckue yKazaHUsA I OOYYArOIIMXCS IO IMPOXOXKIACHUIO TEKYIIETO
KOHTPOJISI YCTIEBAeMOCTH.

Texymmuii KOHTPOJb YCIEBAEMOCTH NIPEeIyCMaTpUBaeT KOHTPOJb KayecTBa 3HAHUM
00yJaromuXxcsi, OCYIIECTBIIEMOTO B TEYCHHE CEMECTpa C IIENbI0 OICHUBAHMS X0Jla OCBOCHUS
JTMCIHTIIIHHEL

Texkymuii KOHTPOJIb OCYIIECTBIISIETCS 1O YCMOTPEHHIO TIpEenojaBareis B pabdouem
MOPSIIKE Ha MPAKTHYCCKUX 3aHATHAX. DOPMOI TEKYIIEero KOHTPOJIS MOTYT OBITh YCTHBIN OIPOC,
MPOBEPKa CaMOCTOSITEILHON paboOThl, HAlMCaHUE 3CCE, MOATOTOBKA TMPE3CHTAIMU IO TeMe
3aHATHSA, U JIP.

Pe3ynbTathl TEKymero KOHTPOJSI COOOMIAOTCS OOYYaroNIMMCSI HEIOCPEICTBEHHO Ha
3aHATUU WK aKKyMynupyroTcs B JInaHoM kaOunete oOyuaromerocsa. OneHKa TeKYyIIX 3HaHUN
MOYET OCYHIECTBIISThCA JIMOO B PEUTHHTOBBIX Oamnax, au00 MO NATHOAIBHOH CcHCTeMe
(«HEYIOBJICTBOPHUTEIHLHO», «YIAOBICTBOPUTEIBHO», «XOPOIIO», «OTIUYHO»). KommaecTBo
3apaboTaHHBIX 0AJJIOB WM CPETHSS OLIEHKA COOOIIAOTCS 00YJYarOIMCS.

11.4 Metoauueckue yka3zaHus Al 00y4arouIuxcs MO MPOXOKICHHUIO MPOMEKYTOYHON
aTTECTaIUU.

[Ipomexyrounas  arTectanus  OOydalOImIUXCs  MpeAycCMaTpUBaeT  OICHHBAHHE
MPOMEKYTOUHBIX U OKOHYATENIbHBIX PE3YJbTaTOB OOy4eHHS 1O AuciuiuinHe. OHa BKIIIOYAET B
ceos:

— 3aueT — 3T0 (opMa OIEHKU 3HAHMM, MMOJYYEHHBIX 00YYaroIUMCA B XOZAE H3yueHUs
yueOHOM TUCIUIUTMHEI B [IEJIOM WJIM IPOMEXYTOUHas (TI0 OKOHYaHUU CEMECTpa) OlIeHKa 3HAHUHN
00ydJaronmMcs Mo OTJEIBHBIM pa3jieiaM AUCIUIUITMHBI C aTTECTAIMOHHOW OLIEHKOM «3a4TeHO»
WIH «HE 3aUTEHO». 3adeT MPOBOAUTCS B YCTHOW (opMe MO BOMpocaMm, MPEeACTaBICHHBIM B
tadsmte 16.

Cucrema OLEHOK IpHU MPOBEACHUU MPOMEKYTOYHOM aTTECTAllUd OCYLIECTBISETCS B
cooTBeTCTBUU C TpeOoBanusmu [lonoxkeHuit «O TEKyleM KOHTPOJIE YCIEBAEMOCTH U
MPOMEXKYTOUHOM arrectanuu cryaeHToB ['YAII, oOyuaromuxcsi mo mporpaMMaM BBICIIETO
obpazoBanus» u «O MOAYITHHO-PEUTHHTOBOM CHUCTEME OIICHKM KadecTBa y4eOHOM pabOThI
ctyneHtoB B 'Y AIy.



Jluct BHeceHUs U3MEHEHUH B pabouyro MporpamMmy JUCIHUILIAHBI

Jlata BHECEeHUs
W3MEHCHHI 1
JIOTIOTHCHUH.

Iloamnuce BHecCHIETO
W3MEHEHUS

Coneprxanne N3MEHEHHH W JOTIOTHEHUI

Jara 1 Ne

MPOTOKOIA
3acemaHus
Kadeapbl

ITonnuce
3aB.

kadempoit




